itor  &  Publisher 


DISTINGUISHED  INTERPRETATION  OF  THE  LITERARY  SCENE 


Van  Allen  Bradley,  literary  editor  of  the  Chicago  Daily  News,  carries  the  big¬ 
gest  bulging  briefcase  on  commuter  trains  to  and  from  the  office. 

To  examine  4,000  books  a  year,  and  to  review  200  to  400  of  them  for  publi¬ 
cation,  he  takes  no  vacation,  no  days  off. 

And  he  likes  it.  Every  day  is  Christmas  for  this  critic  who  truly  cares 
about  books. 

When  he  weighs  a  new  volume  he  searches  for  a  contribution  to  knowledge, 
an  ability  to  endure,  honesty  of  purpose  and  a  measure  of  literary  skill. 

His  reviews  are  not  synopses  but  perceptive  judgments. 

He  is  a  trusted  guide  because  he  is  himself  an  author  of  note.  A  newspaper¬ 
man  for  27  years,  he  is  now  an  editorial  writer,  and  he  conducts  a  nationally  syndi¬ 
cated  column  on  rare  books.  He  is  a  widely  known  lecturer,  and  he  has  received 
numerous  citations  for  distinguished  service  to  letters. 

When  Van  Allen  Bradley  takes  notice  of  a  worthy  book.  Daily  News  readers 
take  heed. 


CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR..  PUBLISHER 


QUALITY 

. . .  what  does  it  mean? 


Vv^EBSTER  Defines  “Quality”  As: 
A  distinguishing  element  or 
characteristic  ...  a  degree  of 
goodness  .  .  .  excellence  .  . 
grade  .  .  . 


Many  people  have  tried  to  improve  on  these  words  by  describ¬ 
ing  their  products  as  “best,  top,  superior,  finest,  unmatched, 
etc.,  etc.,”  claims  without  end,  often  without  reason. 

Modestly  but  fairly,  WOOD  defines  their  conception  of  “Qual¬ 
ity”  as  it  applies  to  the  pressroom,  reelroom  and  stereotype 
machinery  built  for  the  newspaper  industry.  For  the  record 
we  state: 

Quality,  in  the  manufacture  of  our  products,  starts  with  engi¬ 
neering.  Every  piece  of  WOOD  equipment  is  scientifically  de¬ 
signed  to  perform  a  specific  purpose,  economically,  dependably, 
properly,  rapidly. 

Quality  is  paramount  in  materials,  workmanship,  methods. 
New  ideas  are  tested,  improvements  or  innovations  proved  be¬ 
fore  they  become  a  part  of  any  piece  of  WOOD  Machinery. 
In  other  words,  research  and  experiments  are  carried  on  con¬ 
tinually  to  maintain  our  high  standards  of  quality. 

WOOD  has  always  adhered  to  a  fixed  objective:  to  manufac¬ 
ture  the  finest  newspaper  machinery  possible.  Quality  has 
always  been  the  underlying  principle  and  we  present  our  defini¬ 
tion  of  this  word  with  the  statement  that  NO  ONE  has  ever 
built  a  better  product. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  N.  J. 

EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE.  NEW  YORK  17,  N.  Y. 


More  than  85%  of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown— roughly  the  ABC  city  zone — 
making  Baltimore  a  uniquely  compact  market. 

An  estimated  92%  of  the  total  Baltimore  market  retail  sales  are  made  in 
this  same  compact  area,  making  it  a  highly  pTvductive  market  (America’s 
12th  largest,  in  fact). 

Baltimore’s  centralized  growth  in  the  past  20  years  has  added  half  a 
million  people  (about  equal  in  size  to  such  complete  cities  as  Miami 
or  Rochester) — making  it  an  ever-growing  as  well  as  a  compact,  rich  market. 

Contact  with  this  compact  market  now,  as  always,  can  best  be  established 
by  yoiur  use  of  the  Sunpapers.  More  than  88%  of  our  daily  circulation 
(77%  of  it  home  delivered)  and  more  than  82%  of  ovir  Sunday  circulation 
(80%  home  delivered)  is  in  Baltimore’s  compact  city  zone.  With  the  Sun- 
papers,  you  reach  the  overwhelming  majority  of  Baltimoreans  where  they 
live,  where  they  work,  and  where  they  buy. 


ABC  9/30/59:  Combined  Morning  and  Evening  414,465 -Sunday  316,007 


National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 


FLORIDA'S  BEST  NEWSPAPER 


B)ITOR  &  PUBLISHER  CALENDAR 


JANUARY 

24-27— Southern  Clessified  Advertising  Managers,  White  Plaa 
Corpus  Christi,  Texas.  ^ 

27—  Association  of  National  Advertisers,  Advertising  Resea'ch  Wcrhi* 

Sheraton  East,  New  York.  ^ 

28—  Connecticut  UPl  Newspapers  Association,  Now  Britain. 

29— 30— Newspaper  Purchasing  Executive  Conference.  Neth-^rland  p  » 
Cincinnati,  Ohio. 

29- 30— Michigan  Press  Association,  Kellogg  Center,  East  1  ansinq  v, 

30-  Hudson  County  (NJ.)  Press  Club  Awards  Night,  Union  Club,  Hoko« 

31- Feb.  2— Now  York  State  Society  of  Newspaper  Editors,  Hotel  Syti-, 
Syracuse,  N.  Y. 

31-Fab.  2 — Texas  Daily  Newspaper  Association,  Angellne  Hotel,  Luftii 


FEBRUARY 

4 — California-Novada  Associated  Press,  Statler  Hilton,  Los  Ang*|»i 
4-6 — Ohio  Newspaper  Association,  Deshler  Hilton,  Columbus,  Ohio. 

4- 7 — California  Newspaper  Publishers  Association,  Statler.  Los  ArHj, 

5 —  Advertising  Federation  of  America,  Statler-Hilton,  Washington. 
5— Newspaper  Comics  Council,  Park  Lane,  New  York. 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (newipu 
under  75.000). 

11- 13 — Maryland  Press  Association  and  Chesapeake  Association  g( 
Associated  Press.  Lord  Baltimore  Hotel.  Baltimore. 

12 —  Connecticut  Editorial  Association.  Statler,  Hartford.  Conn. 

15-17— New  York  State  Publishers  Association.  Buffalo. 

18— South  Carolina  Associated  Press  Association.  Columbia  Hotel,  Coiu! 

18- 20 — PN  PA- 1  AM  A  Display  Advertising  Conference,  Penn  Harris,  i- 
burg.  Pa. 

19- 20 — South  Carolina  Press  Association,  Hotel  Columbia,  Columbia, 
19-20 — Oregon  Press  Conference,  Eugene. 

19-20 — NAEA  of  Carolinas,  Greenville,  S.  C. 

19-21— Colorado  Press  Association,  Brown  Palace.  Denver. 

19-21— College  Editors’  Conference,  Overseas  Press  Club,  New  York 
19-21 — Mississippi  Valley  Classified  Advertising  Managers  Assocli 
Hotel  LaSalle,  Chicago,  III. 

21-23 — Inland  Dally  Press  Association,  Diamond  Jubilee  meeting,  I 
Hotel.  Chicago. 


Department  stores  the  nation  over  are  known  as  shrewd 
buyers  of  advertising.  1  hey  have  to  be  —  to  be  in  busi¬ 
ness.  for  only  volume  results  can  produce  needed  turn¬ 
over. 

Here’s  how  department  stores  treated  The  T  imes; 


in  the  Nation 


MARCH 

6- 8 — SNPA  Mechanical  Conference  (Western  Division) 

Little  Rock,  Ark. 

7- 18— American  Press  Institute  seminar  for  managing  editors  and  -i 

editors,  Columbia  University,  New  York. 

10-12 — Southwestern  Journalism  Congress.  Bellemont  Motor  Hotel,  :j 
Rouge,  La. 

14-15— New  England  Newspaper  Advertising  Executives  Association, 'si 
House.  Boston. 

17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue  5"5': 
Philadelphia,  Pa. 

21-26— Short  course,  crime  reporting,  Northwestern  University,  Evanstof 
21-April  I— American  Press  Institute  seminar  for  city  editors,  Colin 
University.  New  York. 

24-26— I nternational  Press  Institute  assembly.  Tokyo. 

24-26— Kansas  Press  Association.  Hotel  Jayhawk.  Topeka. 

28-3(H— Science  Writers  Institute,  University  of  North  Carolina,  Chapd 
3t-April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nil 
Lion  Inn,  University  Park,  Pa. 


bv  Media  Rciords  measurement 
for  the  first  eleven  months  of 
I9?9  department  store  advertis¬ 
ing  in  morning  papers. 


Hotel  Mr 


1.  (Chicago  Tribune . 

2.  l.os  Angeles  Times . 

3.  New  Orleans  Times-Picayune 

^^4.  i&t.  I^etersbur^  Simea 

5.  Cleveland  Plain  Dealer . 


Other  Florida  Papers 

Miami  Herald . 29.  Tampa  Tribune 

34.  Jacksonville  Times-Union  37. Orlando  Sentinel 


APRIL 

3- 5 — Interstate  Circulation  Managers  Association,  Penn-Harris 

Harrisburg,  Pa. 

4- 15— Urban  and  Suburban  Problems  seminar,  Columbia  University. 
7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  Sprii 


Other  Interesting  Comparisons 
19.  New  York  Times  25.  Philadelphia  Inquirer 
40.  Detroit  Free  Press . 47  Baltimore  Sun 


21-23 — North  Dakota  Press  Association,  Bismarck. 

21-23 — American  Association  of  Advertising  Agencies,  Boca  Raton  ‘ 
Boca  Raton,  Fla. 

21-23 — American  Society  of  Newspaper  Editors.  Statler  Hilton.  W^st'' 
D.  C. 

21-23 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  0~'«’ 


Makes  a  fellow  think,  doesn't  it. 


Vol.  91t.  No.  4,  January  23.  I960.  Kditor  &  PubliKht-r.  the  Knurth  E* 
publisheil  every  Saturday  by  Elditor  &  Publiaher  Co..  Inr.  Eldituria)  am 
net*  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  31. 
(Printed  by  Hughes  Printing  Co.,  Flast  StroudsbuTK,  Pa.  1  Ser-ond  riM 


Publisher  Co..  Inc.  Annual  subacriptiun  $6. ,70  in  United  States  and  isixea 
and  in  Canada.  All  other  countries,  $10.00,  Payment  in  SterlioK  may  b* 
First  National  City  Hank  of  N.  Y.,  117  OMI 


:P  “American  Account'  _ _  _  _  .  .  ,. 

.ondon,  E.  C.  2,  or  to  the  Australia  and  New  Zealand  Rank 
Exchanitc  Branch.  .'.  , 

tmaster:  If  undelivered,  please  .send  foim  3579  to  Editor  &  I’lililinbrl 
1475  Broadway,  . . . 


So  Pitt  St.,  Sydney.  N.  S.  W. 


Phone  —  wire  —  write  or  better  still 
visit  us  tor  detailed  market  data. 


York  36.  N.  Y. 

EDITOR  at  PUBLISHER  for  January  23, 


2 


HIGHS 


If  trophies  were  awarded  for  national  leadership  in  advertising, 
the  Los  Angeles  Times  would  win  this  one  easily.  During  1959, 
The  Times  published  more  than  75,000,000  lines  of  advertising — 
a  new  American  record.  Second  newspaper  was  about  15,000,000 
lines  behind. 


And  if  anyone  put  up  a  plaque  for  western  circulation  achievement. 
The  Times  would  win  this  one,  too.  During  1959,  Times  circula¬ 
tion  pushed  past  500,000  weekdays,  900,000  Sundays — by  far  the 
greatest  circulation  ever  attained  by  a  western  newspaper. 


In  classified  advertising — sure  gauge  of  result-getting  power — The 
Times  set  another  new  world  record  during  1959.  More  than 
3,000,000  ads — far  more  ads  and  lines  than  any  other  newspaper 
has  ever  published  —  far  more  than  all  other  Los  Angeles  news¬ 
papers  combined. 


FIRST  IN  AMERICA 


NUMBER  ONE 

g  IN  NIWS  AND 
FESIUKES 


Again  in  1959 — for  the  eighth  consecutive  year — The  Times  pub¬ 
lished  more  news  and  features  than  any  other  newspaper  in  the 
nation.  Western  America’s  compUle  newspaper  has  earned  leader¬ 
ship  in  every  category — offers  the  ideal  climate  for  your  selling 


SALES  IN  SOUTHERN  CALIFORNIA 
START  ON  FIRST  STREET-HOME  OF 


The  Los  Angeles  Times 


This  could  be 

“Count  The  Trophies  Week” 
on  First  Street  in 
_  Los  Angeles! 


FIRST  IN  THE  NATION  ^  NEW 

^  75,000,000  W  \\  ciRCUiATiON 


LINES 


REPRESENTED  BY  CRESMER  AND  WOODWARD  INC  NEW  YORK  CHICAGO  DETROIT  ATLANTA  AND  SAN  ERANCISCO 


v> ; 


SPRINGFIELD’S  JOURNAL  &  REGISTER  PRESSROOM  -  Drawing  by  Franklin  McMahon,  noted  Illinois  aitia 


PLUS  I  Illinois  State  Journal 

I  I  I  I  I  I  and  Illinois  State  Register 

offer  100''r  coverage- 
plus  the  100^^  impact  of 
ROP  color — in  the  state’s  capital  market. 

COVERAGE:  lOO^r  in  Sangamon  County  (Springfield)  and 
60^r  in  Springfield’s  11-county  trading  area. 

COLOR:  Black  and  one,  two,  or  three  colors,  brilliantly  repro¬ 
duced  by  the  Goss  Headline  Press.  Color  samples  furnished 
upon  request. 

For  the  advertiser  who  seeks  coverage  plus  color  plus  mer¬ 
chandising  support  in  a  rich  and  responsive  market,  there 
can  be  no  better  buy  than  Springfield’s  two  historic  dailies: 
Illinois  State  Journal  and  Illinois  State  Register. 


15  Hometown  Daily  Newspapers  covering  Springfield*  Illinois  ~  Northern  lllinoii** 
Greater  Los  Angeles  ~  and  San  Diego*  California  .  .  .  Served  by  the  COPLCV 
Washington  Bureau  and  the  COPLEY  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC 


■£^93 

editorial 


Advertising  Is  Selling 

^jPHF.  reromniendation  oi  a  House  sulMonimittee  to  provide  fines 
and  jail  sentences  lor  officers  and  civilian  officials  who  make  a 
quick  switch  from  serving  in  the  military  services  to  selling  to  them 
on  behalf  of  large  manufacturers  contains  a  definition  of  “selling” 
which  can  lie  interpreted  to  incliKle  atlvertising. 

Also,  the  subcommittee  said  it  is  “of  the  opinion  that  atlvertising 
by  a  defense  contractor  pur|)orting  to  show  the  metlKxl  of  construc¬ 
tion,  particidarly  the  military  effectiveness  of  a  weapon  or  the  economit 
impact  of  a  cancellation  u|K)n  employes  or  its  subcontractors,  is  dan¬ 
gerous  and  unhealthy."  The  subcommittee  recommended  that  the 
tlefense  secretary  lay  down  guitlelines  for  atlvertising  t)f  weajxms. 

“This  tltx?s  nt)t  retpiire  legislation,”  it  saitl.  “The  big  thing  being 
advertised  is  government  pro|x.‘rty.” 

The  outlawing  of  advertising  by  gtivernment  tlecree  is  getting  to 
be  a  habit.  The  Treasury  Dejrartment  says  that  any  patent  attorney 
who  uses  advertising  cannot  practice  beftire  it.  The  Fetleral  Power 
Commission  decrees  that  certain  atlvertising  costs  caniuit  be  includetl 
in  operating  costs  t>f  utilities  for  rate-making  purposes.  The  Internal 
Revenue  Service  says  if  ytiu  use  certain  types  t)f  advertising  you  can’t 
call  them  business  expenses  for  income  tax  purjxrses.  Now'  some  Cam- 
gressmen  want  to  hand  the  tlefense  secretary  authority  tt)  declare  cer¬ 
tain  advertising  off-limits  for  tlefense  contractors. 

I'he  organized  groups  of  advertising  must  stop  this  trentl  anti 
this  thinking  or  it  will  spread  into  more  and  more  areas.  The  belief 
that  advertising  of  some  prtxlucts  or  ideas  is  to  be  bannetl  while 
atlvertising  of  other  products  and  ideas  is  all  right  is  a  tlangert)us 
form  of  censorship  anti  can  have  seritms  ctmsequences. 


Advertising  Ethics 

Q  EVERAL  sjjeakers  this  week  asked  newspaper  atlmen  tt)  play  a  more 
^  important  role  in  editing  atlvertising  copy  tt)  eradicate  Iraudident 
and  misleading  atlvertising  wherever  it  exists.  1  he  appeal  was  hardly 
necessary.  Ihe  members  t)t  the  Newspaper  Atlvertising  Exetiitives 
Asstxiation  had  alreaily  committed  themselves  to  that  course. 

They  reaffirmed  their  dedication  to  the  NAE,\  “Ctxle  of  Practice” 
which  is  their  code  of  ethics.  It’s  first  paragraph  states:  “No  atlvertising 
will  lx;  published  if  it  is  frautlident,  misleatling  or  otherwise  harmful.” 

1  hat  is  a  statement  of  principle  to  which  all  newspaper  atlmen 
should  adhere  whether  they  belong  to  N.\E.\  t)r  nt)t. 

1  o  back  up  that  principle  N.\E.\  members  also  revisetl  their  con¬ 
stitution  and  by-laws  and  inserted  a  provision  to  eject  any  member 
“for  indulgence  in  morally  unworthy  or  unprofessional  conduct  sub¬ 
versive  of  the  best  interests  of  newspaper  atlvertising.” 

fiecause  of  the  high  stantlards  of  accuracy  and  truthfulness  alreadv 
demanded  by  most  newspa|)ers  in  their  advertisiug  as  well  as  news 
columns  the  vast  majority  of  Jiewspa|)er  advertising  copy  is  above 
reproach.  The  small  volume  of  untlesirable  copy  can  be  eradicatetl 
if  publishers  anti  atlvertising  managers  have  the  determination  to  tlo  st). 


I 


The  kiniidom  of  heaven  i*  like 
merchant  man,  seeking  goodly 
who.  when  he  had  found  one 
great  price  went  and  stdd  all  tin 
and  bought  it.— Matthew,  Xlll;  4 
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Publishtr 


THE  FOUKTH  «8# 


The  Oldest  Publishers'  and  AdverHs*»i' 
Newspaper  in  America 
With  which  has  been  merged:  The  Joumu 
established  March  22,  1884;  Newspapeu^ 
established  March.  1892:  The  Fourth  Era 
March  I,  1894;  Editor  &  Publisher,  Juw! 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-lfSf 


Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Fstlei 
Ray  Erwin,  Richard  Friedman,  Philip  I 
Schuyler,  Robert  M.  Warner;  Advsrtii 
News,  Robert  B.  McIntyre,  Marketieo  i 
Research  Manager,  Albert  E.  Weis;  Mami 
Consultant,  Ray  B.  Prescott;  Librarian,  Js 
Haslett. 

Treasurer,  Arllne  Demar;  Advertising  Mttg 
Henry  C.  Thiele:  Advertising  Production  M 
ager,  Bernadette  Borries;  Promotion  Ml 
ager,  George  Wilt;  Circulation  Dinci 
George  S.  McBride;  Circulation  Mtig 
George  H.  Strate;  Classified  AdvsrM 
Manager,  J.  C.  H.  Bollinger 

General  Offices — Suite  1700,  Times  Tm 
1475  Broadway,  Now  York  36,  N.  Y. 
BRyant  9-3052. 

BUREAUS  ■ 


I  Washington:  Pat  Munroe,  1201  National  ^ 

Building.  ST  3-6756-7. 

I  Chicago:  George  A.  Brandenburg, 

Editor:  Harry  B.  Mulllnix,  Western 
ing  Manager;  Grant  Biddle,  Representa'j 
360  North  Michigan  Ave.  State  2-4898. 
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ART(M)^  H)EA  of  the  WEEK 


letters 


u  politician  ty|)e  who  playe<l  all  possible 
publicity  to  the  hilt.  Both  have  long  since 
left  the  city  manager  field  for  private  em¬ 
ployment. 

Dwight  Jknskn 
I)es  Moines  (Iowa)  Register 


CITY  MANAGERS 

This  is  in  reply  to  a  letter  from  K  &  l‘. 
(Jan.  16.  page  11). 

Our  present  city  manager.  Elder  (iunter, 
is  extremely  «  onscious  of  the  jieople's  right 
to  full  information  almut  what  the  Des 
Moines  city  government  is  doing.  In  gen¬ 
eral,  he  is  considerably  less  secretive  alxtut 
city  government  affairs  than  are  the  five 
elected,  part-time  council  memliers  who 
are  his  lM>sses. 

A  professionally  trained  city  manager 
with  some  22  years  of  experience,  he  is 
one  of  the  most  co-o|)erative  news  sources 
I  have,  and  frequently  supplies  leads  that 
enable  me  to  obtain  news  from  council 
members  that  he  does  not  feel  free  to  re¬ 
lease. 

In  Des  Moines,  we  have  mayors  who  are 
elected  as  councilmen  and  chosen  as  mayor 
by  fellow  council  members.  Since  the  |M)si- 
tion  is  “passed  around”  every  two  years, 
few  of  our  mayors  develop  the  experience 
that  would  make  them  top-flight  news 
sources. 

Our  elected  council  memliers.  in  recent 
years,  have  made  many  major  decisions  in 
private  meetings.  In  such  cases,  the  official 
council  vote  is  taken  in  public  with  no 
discussion  or  with  council  members  mak¬ 
ing  prepared  remarks  that  are  designed 
for  public  effect  and  do  not  show  candidly 
where  they  stand.  I  believe  this  tendency 
stems,  not  from  a  desire  to  hide  anything, 
but  from  the  fact  that,  as  part-time  offi¬ 
cials.  they  are  inept  at  the  lively  give-and- 
take  of  public  life.  Lacking  in  experience, 
they  fail  to  recognize  that  everything  they 
do  is  the  public's  business. 

The  present  situation  in  that  res|)ect  is 
considerably  different  than  it  was  under 
our  two  previous  city  managers.  The  first 
was  a  firm  administrator  who.  as  far  as 
newsmen  were  concerned,  refused  to  ac¬ 
knowledge  that  the  people  had  a  right  to 
know  what  he  was  doing.  The  second  was 


BEATNIK  LIN(;C) 

This  is  not  to  criticize  the  Milwaukee 
Journal,  but  only  to  make  slight  observa¬ 
tion  and  corrections  in  their  headline. 
“Fuzzniks  Bose  as  Beatniks.  Arrest  Cats 
and  Seize  Pots.”  as  reported  in  Ray  Er¬ 
win’s  Column  Det\  19. 

The  hip  language,  as  employed  by 
Beatniks.  Hipsters,  and  other  amorphous 
groups,  is  very  colorful,  much  more  con¬ 
cise  than  good  English  usage  would  have 
it.  and  will  probably  lie  absorbed  at  least 
in  part  into  accepted  common  American 
speech  and  writings.  Thus  it  should  not 
lie  corrupted,  nor  should  it  be  dissemi¬ 
nated  in  its  i-orrupt  form  in  our  mass 
media. 

There  is  no  such  term  as  “fuzzniks;”  in 
Beat  precincts,  the  police  are  referred  to 
as  “fuzzies.”  And  as  for  “Pots,”  the  plural 
for  the  hip  term  for  dope  is  “pot,”  the 
same  as  in  the  singular. 

M.  David  Levin 

800  Grand  Concourse. 

New  York  51,  N.  Y. 


BLUEBEARD’S  CASTLE 
Dobbins,  Boston  Traveler 


The  children  would  divide  their  time 
^tween  the  living  room  and  the  kitchen 
there  they  would  pop  corn  over  the 
lichen  stove  and  bring  it  in  to  the  older 
V.lks  oozing  with  butter.  —  (Irand  Inland 
|Neb.)  Daily  Independent. 


DOWNTOWN  FACTS 

Your  three-part  series  in  December  was 
outstanding  and  alerts  newspapermen  to 
the  facts  of  life  regarding  downtown. 

Certainly  you  brought  out  many  signifi¬ 
cant  ideas  that  should  stimulate  a  growing 
number  of  newspapers  to  take  the  leader¬ 
ship  in  downtown  revitalization  programs 
in  tbeir  communities. 

Austin  K.  Haldenstein 
Downtown  Services 
New  York 


Management  should  plan  in  advance 
ir  restraining  persons  displaced  by  auto- 
ation.  —  Jotimal  of  Commeree. 


The  document  was  compiled  by  six 
lulty  members  of  the  School  of  Educa- 
■in.  —  Batavia  (N.  Y.)  Daily  News. 


What  king  was  gilled  while  mountain 
mbing  in  1934?  —  Sacramento  (Calif.) 


Dear  hunting  in  Louisiana  will  start 
lalurday.  —  New  Orleans  (La.)  Times- 

’^■ayn  Hi. 
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‘The  New  York  Times  has  developed  to  a  unique 
degree  the  art  of  putting  the  ‘why’  into  stories 
that  require  more  than  just  who,  when,  what 
and  where.  For  every  newspaperman  who  wants 
to  satisfy  fully  his  need  for  reading  in  depth,  there 
is  nothing  like  The  New  York  Times.” 

R.  K.  T.  Larson,  Associate  Editor,  The  Virfjinian-Pilot,  Norfolk,  Va. 


Every  Saturday  Since  1 884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Newspaper  Admen  Spurred 
To  Total  and  Tough  Selling 


‘Touicli-Mindedne!>!>' 


selling  Roods  is  to  lx;  the  objec¬ 
tive  in  national  sellinR.  This 
calls  for  a  “touRh-mincle<lness” 
in  the  UO’s,  he  said. 

“By  this  I  don’t  mean  nasti¬ 
ness  or  roughness, ’’  he  explained. 
“I  do  mean  an  attitude  which 
is  manly’  and  mature,  dijfnificd 
and  yet  demandinp.  I  am  talk¬ 
ing  about  a  rigid  backbone  and 
a  fast-flowing  mind.  Our  Na¬ 
tional  Sales  Force  is  going  to 
have  a  tough-minded  approach 
to  its  problems.  And  one  thing, 
one  highly  important  and  basic 
thing,  will  l)e  strong  l)elief  in 
advertising — advertising  in  gen¬ 
eral  and  new.spaper  advertising 
in  i)articular.  This  may  .sound 
silly.  But  I  think  all  of  us  can 
stand  a  reaffirmation  of  the 
faith.  This  newspaper  adver¬ 
tising  medium  is  such  a  tre¬ 
mendously  powerful  instrument 
and  yet  we  .sometimes  fall  into 
the  role  of  doubters.” 

Pointing  out  that  classified 
users  and  retail  advertisers  are 


close  to  the  marketing  movement 
and  can  measure  advertising  ef¬ 
fectiveness  by  .sales  results,  Mr. 
Kurz  .said  general  advertisers 
are  different.  “They  are  re¬ 
moved  from  results,”  he  .said. 
“It  is  quite  difficult  for  them  to 
check  advertising  performance 
at  the  cash  register.  So  our  job, 
through  the  National  Sales 
Force,  is  to  make  Iwlievers  in 
the  sales  productivity  of  adver¬ 
tising. 

'I'lie  Non-Belie\ers 

“As  we  sell  like  (>0,  let’s  elim¬ 
inate  just  one  kind  of  agency 
thinking.  Let’s  change  that 
fellow  who  .says,  ‘I  buy  radio  or 
television  l)ecause  all  they  meas¬ 
ure  is  my  rating;  when  I  buy 
newspapers  they  measure  my 
jHjrformance  by  .sales.’  This  kind 
of  advertising  man  doesn’t  really 
l)elieve  in  advertising.  Yes,  he 
thinks  it’s  fine  to  merchandise 
to  the  dealers,  to  get  the  name 
known,  to  do  a  broad  educational 
job.  But  to  accomplish  the  basic 
task  of  advertising  today,  to  .sell 
goods  like  the  newspaper  does 
every  day?  No,  that’s  too  tough 
for  him. 

“The  list  of  the  top  ten  gen¬ 
eral  advertisers  gives  a  good 
notion  of  the  problem  facing  the 


3  Major  Promotions  for  1960. 


Bureau  Advises  NAEA  Members 


By  Leor^e  A.  Urundenliur;' 


■I 

j  Chicago 

i  T  ‘n’  T  (Total  and  Tough) 
i  on  all  fronts — national, 
and  classifietl  —  was  the 
harcr  given  to  nearly  1,000 
lewspaper  advertising  execu- 
^B  ;ves  here  this  week  for  the 
^B  In-ade  of  the  Sixties. 

^B  The  84th  meeting  of  the 
^B  »,>»si)apt  r  .Advertising  Execu- 
Association  gave  the  ad- 
mBien  from  the  United  States  and 
jBEar.aiia  an  opj)ortunity  to  re- 
the  successes  of  the  Total 
program  which  is  in  its 
full  year  and  to  hear 
new  ideas  and  .sales  tools 
[hat  are  at  hand  for  1060. 

National  .Sale*  Force 

NAEA  members  were  told  the 
Bureau  of  Advertising,  ANPA, 
^■:!1  again  stage  three  major 
ndu.stryw  ide  promotions,  an 
kuti»motive  promotion  in  the 
Spring,  featuring  a  new  theme — 
fit's  National  New  Car  Dealer 
peek— Buy  Now;”  a  “Better 
KeaLs"  campaign  in  September 
Lnd  a  home  appliance  program 
|n  November. 

At  the  national  level,  news- 
l^apers  will  have  the  benefit  of 
he  new  American  Association 

If  Newspaper  Representatives- 
lureau  National  Sales  Force, 
uth  Jack  Kauffman  of  the  Bu- 
eauand  .A.ANR  President  Herb- 
ft  Meeker  heading  up  the  pro¬ 
ram  to  tackle  major  accounts 
Jn  a  nation-wide  scale. 

Walter  C.  Kurz,  Cliicnf/o  Trih- 

("f  ad  manager  and  chairman 
f  the  Bureau’s  Plans  Commit- 
^e,  reporte<l  that  AANR  sales 
under  the  direction  of 
ureau  President  Charles  T. 
^^ascomb  Jr.  and  his  sales  and 
ative  .staff,  are  already  in 
ilion,  working  on  selected 
IBarget  accounts. 


Mr.  Kurz,  in  his  keynote 
■dress,  stressed  that  the  in- 
r>‘ase<l  role  of  new’spapers  in 
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BY  THEIR  BADGES  you  will  know  George  Lemons,  left,  of  the  Greens¬ 
boro  (N.C.)  News  and  Record  is  the  immediate  past  president  of  NAEA, 
and  Russell  Young,  right,  of  the  Seattle  (Wash.)  Times  is  president  for 
upcoming  year. 

for  January  23,  1960 


MEETING'S  OPEN— Russell  E.  Sco¬ 
field  of  the  Miami  (Ha.)  News  is 
NAEA  executive  vicepresident  and 
Chicago  convention  program  chair¬ 
man. 


National  Sales  Force  of  news¬ 
papers.  The  ten  leaders  .spent, 
combined,  53:3  million  dollars. 
77  million  went  into  magazines, 
128  million  to  newspapers,  .306 
million  into  network  and  spot 
television.  We  fairerl  well  with 
the  automobiles,  but  the  .soap 
and  the  food  and  the  cigarette 
l)oys  are  our  concern.  Proctor 
and  Gamble  spent  almost  KM) 
million  dollars.  Only  7  million 
went  into  newspapers,  84  million 
into  television.  That  expendi¬ 
ture  of  84  millions,  shifterl  into 
newspapers,  would  buy  more 
space  than  General  Motors, 
Ford,  Chrysler  and  American 
Motors  combined  last  year. 
Imagine  what  sales  lather  that 
kind  of  space,  selling  .soap  of  our 
newspapers,  could  wipe  up  for 
Proctor  and  Gamble.  Or  look  at 
Lever  Brothers,  their  38  million 
dollar  expenditure  in  TV  would 
have  made  them  six  and  one- 
half  times  more  important  than 
even  Pi-octor  and  Gamble  or 
Colgate  in  the  newspaper 
medium. 

“These  are  some  of  our  op¬ 
portunities  to  sell  like  60.” 

New  Unity 

Russ  Stewart,  Chicago  Sun- 
Timen  general  manager  and 
vicechairman  of  the  Bureau  of 
Advertising,  said  the  close  re¬ 
lationship  now  existing  between 
NAEA  and  the  Bureau  “is  one 
of  the  best  things  that  ever 
happened  to  our  industry.  It’s 
(Continued  on  page  68) 
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TASK  FORCE  PRCKiRAM  REPORT 

How  Papers  Zero-in 
On  ‘Target  Accounts’ 


Chicago 

The  first  tang'ible  results  of 
the  AANR-Bureau  of  Adver¬ 
tising,  ANPA,  Task  Force  Pro¬ 
gram  set-up  last  August  to  sell 
national  newspaper  advertising 
to  specific  “target  accounts” 
were  presented  here  this  week 
as  a  highlight  of  the  NAEA 
convention. 

Specifies  on  three  accounts 
— Calvert,  Dash  and  Firestone 
— were  presented  by  three  sep¬ 
arate  selling  teams  using  the 
same  techniques  they  used  when 
the  presentations  were  recently 
made  to  the  advertisers  and 
agencies  concerned  with  each 
account. 

Herbert  Meeker,  executive 
vicepresident,  Scolaro,  Meeker 
&  Scott,  and  national  president 
of  AANR,  and  Fred  W.  Pitzer, 
vicepresident,  Jann  &  Kelley, 
Inc.,  and  president  of  the  New 
York  Chapter,  AANR,  teamed 
up  to  present  “The  Calvert 
Story.” 

John  E.  Rohde,  vicepresident. 
The  Katz  Agency,  Inc.,  and 
Thomas  A.  Sinding,  vicepresi¬ 
dent,  Johnson,  Kent,  Gavin  & 
Sinding,  Inc.,  presented  “The 
Dash  Story.” 

A  four-man  team  gave  the 
specifics  on  “The  Firestone 
Story.”  This  team  was  com¬ 
prised  of:  Clark  T.  Stevens, 
senior  vicepi-esident,  Sawyer- 
Ferguson- Walker  Co.;  Robert 
Erickson,  manager  of  Moloney, 
Regan  &  Schmitt’s  Detroit  office; 
John  Sterling,  vicepresident  and 
director,  Cresmer  &  Woodward, 
Inc.;  and  Carl  Hicks,  manager 
of  the  Detroit  office  of  Gannett 
Advertising  Sales,  Inc. 

$2,035,020  Ciampuign 

The  Calvert  Story,  which  Mr. 
Pitzer  prefers  to  call  a  “demon¬ 
stration,  rather  than  a  presenta¬ 
tion  of,  the  value  of  newspapers 
to  Calvert  in  particular,  as  well 
as  to  Seagram,”  ended  with  the 
specific  recommendation  that 
Calvert  schedule  a  30-week  cam¬ 
paign  in  369  newspapers,  “total¬ 
ling  well  over  28  million  circu¬ 
lation  for  each  of  the  30  in¬ 
sertions.”  Total  cost:  $2,035,- 
020,  which  “would  buy  only  18 
insertions  in  each  of  the  three 
national  magazines  (Life,  Look 
and  Saturday  Evening  Post)." 

Recommended  copy  sizes 
“tailored  to  suit  Calvert  needs, 
market'by-market,”  were  1,000- 
lines  and  200  lines.  “Thousand¬ 
line  national  liquor  copy  can 


expect  25' i  noting  and  10' r 
read  most  by  men  newspaper 
readers,”  the  pre.sentation  point¬ 
ed  out.  “Two-hundred  line  liquor 
copy  will  average  13' i  noting 
and  &'/(  read  most.  In  l)etween 
sizes  will  make  in  lietween  im¬ 
pact  on  newspaper  i-eaders. 

“This  tailoretl  size  is  a  stand¬ 
ard  newspaper  service,”  the 
chart-loade<l  presentation  went 
on.  “Always  available  without 
any  premium  penalty  charges. 
In  newspapers  a  500-line  ad  is 
half  the  cost  of  1,000  lines.  In 
Life  magazine  a  half-page  four- 
color  ad  costs  19' f  more  than 
half  the  cost  of  a  full  page. 
.•Vnd  the  premium  is  22'y  if  you 
want  to  run  that  half  page 
horizontally.” 

Ad  Impact  Cuiiipured 

Comparing  the  impact  of 
newspapers  and  magazine  liquor 
ads  by  showing  “noted”  and 
“read  mo.st”  reader.ship  scores 
for  200,  400,  600  and  800-line 
newspaper  ads  versus  compar¬ 
able  magazine  sizes,  the  Calvert 
pitch  said: 

“It  is  evident  1,000-line  news¬ 
paper  liquor  copy  has  about  the 
same  noting  as  magazines  full- 
page  four-color  copy.  But  in 
‘read  most’ — which  means  read¬ 
ing  at  least  half  the  copy  text 
— a  tangible  measure  of  im¬ 
part — the  1,000-line  newspaper 
ad  is  the  star  performer. 

“Newspaper  liquor  ad  notei's 
read  more  selling  copy.  It  could 
very  well  be  that  there  may  be 


twice  as  many  active  liquor 
buyers  among  every  1,000  news¬ 
paper  liquor  ad  noters  as  among 
an  equal  number  of  magazine 
noters.” 

Cx>Mt  (U>mparisunH 

The  remainder  of  the  Calvert 
presentation  was  concerned  with 
extensive  cost  comparisons  of 
a  specific  newspaper  campaign 
in  a  list  of  markets  which  Cal¬ 
vert  had  suggested. 

“We  took  the  total  cost  and 
showed  them  exactly  what  it 
would  buy  in  newspapers  as 
against  magazines  in  cost  iier 
thousand  circulation,  ‘noters’ 
and  ‘read  most’,”  Mr.  Pitzer  ex- 
plainecl. 

Here  is  the  newspaper  and 
magazine  cost  efficiency  com¬ 
parison  for  circulation:  369 
newspapers  with  more  than  28,- 
000,000  circulation  will  cost  jier 
insertion  under  $68,000,  or 
$2.37  per  thousand  circulation. 
A  four-color  page  in  Life,  Look 
and  Post  has  10,000,000  less 
circulation  and  almost  double 
the  dollar  cost.  The  magazine 
cost  jier  thousand  circulation  is 
$6.68,  “almost  three  times  that 
of  newspapers.” 

A  cost  efficiency  comparison  of 
liquor  ad  noting  for  newspai>ers 
and  magazines  showed  that  369 
newspapers  cost  $10.06  per  1,000 
men  noters.  Three  magazines 
with  18,700,000  circulation  — 
multiplied  by  primary,  second¬ 
ary  and  tertiary  readers,  ac¬ 
cording  to  Politz — cost  $12.23 
per  1,000  magazine  men  noters. 

“But,”  the  Calvert  presenta¬ 
tion  emphasized,  “the  only  true 
comparison  is  with  magazine 
primary  readers;  those  who  buy 
their  magazines.  This  cost  per 
1,000  noters  is  $28.42.  Almost 
three  times  more  expensive  than 
newspapers. 


BOWLERS — Tom  Du9gan,  left,  of 
Moloney,  Regan  &  Schmitt  and 
William  Sauerberg  of  Ward- 
GrifRth  were  representatives  of  the 
newspaper  ad  salesmen  at  NAEA. 
They're  reaching  for  numbers  at 
the  prize  bowl. 


"The  Dash  -Story’ 

“The  newspaper  and  magazine 
cost  efficiency  of  making  reader 
impact  dramatically  favors 
newspapers.  These  are  the 
people  who  not  only  ‘note’  the 
ad  but  who  ‘read  most’  of  the 
text  where  the  hard-sell  and 
reason-why  to  buy  the  product 
are  presented.  The  cost  per  1,000 
‘read  mosts’  in  369  newspa|)ers 
is  $26.67.” 

The  Dash  Story  lacked  the 
details  on  number  of  papers, 
markets  and  total  cost,  although 
the  presentation  was  well  laced 
with  these  vital  statistics  when 
originally  presented  to  Dash 
and  its  agency. 

The  presentation  showed  two 
plans,  A  and  B,  Iwth  showing 
what  a  10,000-line  schedule 
would  provide.  Plan  A  offered 
40,  150-line  ads  for  continuity; 
four  1,000-line  ads  for  impact. 
Plan  B,  offered  20,  150-line  ads 


WARM-UP  session  for  two  C<] 
dians — John  B.  Stark  of  tko 

onto  Telegram  and  John  Tn« _ 

of  the  Vancouver  Sun  find  ^ 
cage's  wintry  weather  stork  i 
not  too  good. 

for  continuity  and  seven  IX- 
line  advertisements  for  impjjJ 
Pointing  out  that  the  aiiB; 
of  space  and  frequency  of ; 
needed  to  achieve  continuity 
impact  vary  with  product  ch 
fications,  the  presentation  t: 
as  an  example  a  l,l)()0-li« 
which  would  “achieve  the 
sired  impact  in  the  dog  f 
industry,  since  less  than  5^} 
all  dog  food  ads  are  larr 

‘TIse  Firestone  Story' 

The  Firestone  Story  rw 
mended  a  formula  calling 
ads  to  run  50  weeks  in  ev 
market  on  the  Firestone  list 
at  least  one  paper.  No  ma:| 
would  have  less  than  55''/«?  co-i 
age  of  households.  FiresiJ 
newspaper  advertising  would| 
carried  in  28,450,000  paid  m 
and  deliver  a  maximum  of 
367,000  adult  ad  noting  imp 
sions  per  ad. 

The  presentation  pwinted : 
that  the  average  number 
adult  viewer  impressions 
livered  by  the  top  10  TV  sh’ 
is  29.0*25,000  and  added: 

“The  buying  muscle  of 
audience  for  your  products? 
erally  is  the  man  in  the  far 
The  newspiajier  reader  imp' 
sions  among  males  are  < 
more  impressive.  Your  newsf 
pors  would  deliver  22,6(1^1^ 
male  reader  impressions.  Ad 
tising  Research  Bureau  aj 
ence  figures  on  men  vieweni 
the  average  of  the  top  10  i 
shows  is  al)out  15,000,000." 

Other  statistics  included 
the  Firestone  jiitch:  The  ree" 
mended  newspaper  schedE 
would  deliver  well  over  a  bid 
opipiortunities  to  tell  the  F: 
stone  story  —  “a  total  of  1  * 
475.000  ads  to  lie  precise." 

This  newspaper  progra*. 
was  said,  would  give  4914^4 
the  daily  U.  S.  newspaper* 
culation,  week  after  week. 
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Retail  Ad  Promotion  Gets 
$60  Million  Push  for  ’60 


Sears'  Planned  Budget  Told; 

3  New  Presentations  Unveiled 


Chicago  and  the  VVoolworth  Co  a  film  ^heir  medLmTs  tL 
Sixty  mdhon  m  60!  presentation  to  shown  at  .^rest,  most  productive  adver- 

In  other  words  Sears,  Roe-  meetinffs  of  local  Woolworth  investment,  will  find  a 

fcock&  Co  expects  Its  retail  personnel.  ^  19g„  „ 

ores  to  sell  like  sixty  in  1960  ...  Mr  Davis  said 

ith  the  help  of  $60,000,000  Butisesl  (,rowih  Area  ' 

worth  of  newsjiaper  advertising.  The  biggest  growth  area  in  ‘Sales  Slip  Showing' 

Charles  H.  Kellstadt,  presi-  Total  Selling  effectiveness  is  in  iwniu  >u>hinH  the  mfaii 
dent  of  the  nationwide  firm,  who  the  field  of  retail  linage  accord-  *  >ehind  the  retail  iw- 

teceived  the  Bureau  of  Advertis-  to  Kennrth  E  if^^if  gen-  prepared  by  the  Bu- 

in<r  nlanue  for  consistent  use  of  i  ^en  ^eau  that  is  aimed  at  helping 

inK  plaque  tor  consistent  use  oi  eral  advertising  manager,  .4p-  women’s  wear  stores  to  offset  a 
newspaper  space  by  Sears  over  piston  (M'is  )  Post-Crescent  stores  to  onset  a 

OK  .rooU  tr,  I  OS  I  reset  ni,  continuing  decrease  in  their 

3d  >ears,  announced  to  the  ^ho  said  newspapers  are  “defi-  share  of  this  market  were  told 

NAEA  convention  that  the  nitely  playing  from  strength”  i  m,.  a 

firm’s  newspaper  white  space  when  they  put  more  Total  Sell-  ’u  cited  figures 

nnrrhasps  -imoiinted  to  S-S2 '.no  u  ■  showing  that  Since  19o2,  wom- 

oSb  hi  1^9  ?^2,o00,  ,np  emphasis  on  the  local  level.  stores  have  reduced 

“The  best  way  to  make  sure  advertising  effort  by  IS'/r  at  a 
Fiwal  Year  Figures  that  retailers  stay  in  newspa-  time  when  competition  was 

liers  and  increase  their  ad  fiercest. 

This  was  an  increase  of  8|/r  budgets  every  year  to  keep  pace  “Your  strong  jiosition  can  lie 
v.r  the  advertising  exj^ndi-  with  growing  .sales  jiotentials,”  won  back,”  the  presentation 

'"[.v  in  lJo8.  Davis  said,  “is  to  help  mer-  said.  “Bid  aggressively  with 

You  are  the  second  largest  chants  make  their  newspaper  consistent  newspaper  advertis- 
(mitrollable  expense  in  our  com-  advertising  more  productive.”  ing  for  the  share  of  business 
|i.iny,  sai  i  r.  e  s  a  .  e  accomplish  you’re  now  losing.  Don’t  let  that 

.  .plained  that  Sears  fiscal  year  newspapers  must  sell  re-  sales  slip  .show.” 

ends  on  January  31,  so  that  .  , 

figures  are  actual  for  11  months  Programs  of  con-  Women’s  wear  .stores  are 

.  pstimatpd  for  onp  sistent,  planned  advertising  that  offered  a  four-step  program  call- 

.  c  ’  •  ,  meets  seasonal  selling  oppor-  ing  for  1)  Estimating  the  mar- 

'  ^unities,  that  make  the  most  of  ket  potential  they  can  .shoot  at; 

in  19o9,  $6,o00,000,  he  said.  I  special  merchandising  events  2)  Setting  an  ad  budget  based 
.  niik  you  dignify  these  as  such  as  the  1960  auto  and  food  on  an  average  of  3.7%  of  .sales; 
iiriiw-aways.  We  use  them  promotions,  that  enable  the  re-  3)  Selecting  items  to  lie  adver- 
>  when  newspaper  circula-  tailer  to  move  .specific  lines  of  tised;  and  4)  Scheduling  news- 
i"n  IS  inad^uate  or  the  rate  merchandise  for  top  profits  as  paiier  advertising  day  by  day. 
IS  ridiculously  high.  Total  ex-  j  j  j 

ptnditurcs  for  newspapers  and 
.rculars  are  projected  at  $59,- 
11111,1)0(1  —  an  all-time  high,  rep- 
rest-nting  an  increase  of  7.8% 

I'vcr  our  expenditure  of  $54,- 
"".iioo  in  1958.” 

He  added  that  Sears  in  1960  ^ 
will  be  backing  newspajiers  in 
this  respect  to  the  tune  of  $60,- 
O'Mfinoo  in  advertising. 

•At  the  Monday  session,  three 
rifw  retail  presentations  were 
unvcilml  for  use  by  newspapers 
at  the  local  level. 

Russell  L.  Binder  of  the  Hnck- 
(N.  j,)  Bergen  Kvening 
'fiiiril  presented  “There’s  a 
Sales  Slip  Showing,”  which  is 
irected  at  women’s  wear  stores. 

Hobert  Franks  of  the  Atlanta 
(Ga.)  Journal  and  Constitution 
previewed  a  pre.sentation  de¬ 
signed  to  help  stores  in  shop- 
pinn  centers  attract  more  cus¬ 
tomers. 

Charles  E.  Hoover,  Phoenix 

resent n  ANOTHER  FOR  THE  CATALOGUE  of  newspaper  advertising  successes 

resents  Advertising  That  -Charles  H.  Kellstadt.  president  of  Sears.  Roebuck  &  Co.  accepts  the 

Merchandise.  This  was  Bureau  of  Advertising  plaque  from  Charles  T.  Lipscomb  Jr.,  at  left,  and 

repared  jointly  by  the  Bureau  Russ  Stewart,  right,  at  NAEA  convention. 

editor  at  PUBLISHER  for  January  23,  1960 


well  as  build  a  favorable  store 
image. 

“Newspapers  that  offer  Main 
Street  merchants  such  ‘Total 
Selling’  programs,  while  at  the 
same  time  aggressively  promot¬ 
ing  their  medium  as  the  safest, 
surest,  most  jiroductive  adver¬ 
tising  investment,  will  find  a 
truly  golden  payoff  in  1960,” 
Mr.  Davis  said. 

‘.Sales  .Slip  .Showing' 

Details  liehind  the  retail  pre¬ 
.sentation  prepared  by  the  Bu¬ 
reau  that  is  aimed  at  helping 
women’s  wear  stores  to  offset  a 
continuing  decrease  in  their 
share  of  this  market  were  told 
by  Mr.  Binder.  He  cited  figures 
showing  that  since  1952,  wom¬ 
en’s  wear  stores  have  reduced 
advertising  effort  by  18%  at  a 
time  when  competition  was 
fiercest. 

“Your  strong  ix)sition  can  lie 
won  back,”  the  presentation 
said.  “Bid  aggressively  with 
consistent  newspaper  advertis¬ 
ing  for  the  share  of  business 
you’re  now  losing.  Don’t  let  that 
sales  slip  show.” 

Women’s  wear  .stores  are 
offered  a  four-step  program  call¬ 
ing  for  1)  Estimating  the  mar¬ 
ket  potential  they  can  shoot  at; 

2)  Setting  an  ad  budget  based 
on  an  average  of  3.7%  of  .sales; 

3)  Selecting  items  to  lie  adver¬ 
tised;  and  4)  Scheduling  news- 
paiier  advertising  day  by  day. 


How  the  Gary  (Ind.)  Post- 
Tribune  helped  downtown  mer¬ 
chants  meet  shopping  center 
competition  and  at  the  same 
time  “make  a  buck”  for  itself 
was  described  by  James  Urban- 
ski,  retail  advertising  manager. 

l’r«*n»olion  a  Week 

The  daily  came  up  with  “A 
Promotion  A  Week  —  TF”  pro¬ 
gram  promoting  downtown  via 
a  weekly  newspaper  campaign. 
Ix)cal  merchants  participated  by 
signing  up  for  25  inches  of  ad¬ 
vertising  each  week.  Mr.  Ur- 
hanski  reported  that  thus  far 
92  insertions  have  been  run  with 
the  ads  featuring  free  parking 
and  shopping  facilities  of  down¬ 
town  merchants;  easiest  routes 
by  which  to  enter  downtown; 
.selectivity  of  merchandise  avail¬ 
able,  etc. 

As  to  the  future  of  the  pro¬ 
gram  Mr.  Urbanski  said  that 
“right  now  it  looks  as  though 
it  will  go  on  to  infinity.” 

(Itturlesy  (Contest 

Details  of  a  campaign  de¬ 
signed  to  sell  courtesy  to  the 
public  and  the  retailers  were 
described  by  Donald  M.  Smith, 
advertising  director,  Newark 
(Ohio)  Advocate.  'The  paper 
ran  a  six-week  Courtesy  Con¬ 
test  to  locate  the  friendliest, 
most  courteous  employe  in  town. 
Result:  10,000  “lovely  inches  of 
advertising.” 

William  F.  Dodds,  retail  ad¬ 
vertising  manager,  Lafayette 
(Ind.)  Courier  &  Journal,  told 
NAEA  members  how  by  invest¬ 
ing  $91  his  paper  picked  up  45,- 
080  lines  of  plus-business  from 
retailers. 

Mr.  Dodds  said  that  in  No¬ 
vember  each  of  his  nine  sales¬ 
men  are  supplied  with  Volk 
Corp.’s  “Famous  Brand  Mat 
Service”  proof  books.  The  sales¬ 
man’s  name  is  listed  on  a  “prog¬ 
ress”  chart  and  he  is  challenged 
to  sell  a  page  of  16,  10-inch  ads 
liefore  Nov.  30. 

Bonus  Paid 

After  a  salesman  fills  a  page 
he  earns  a  lionus  of  $5,  and  he 
then  qualifies  for  a  “spiff’  of 
.50c  per  ad  over  and  above  his 
initial  page.  All  copy  is  ordered 
and  set  liefore  Nov.  30. 

Mr.  Dodds  said  that  last  Dec. 
7  “we  were  able  to  publish  13 
pages  of  these  little  ‘jewels’. 
It  was  plus  business,  it  was  easy 
selling  and  it  did  not  interfere 
with  busy  December  selling.” 

Breaking  down  the  salesmen’s 
“spiffs,”  Mr.  Dodds  showed  that 
total  cost  for  salesmen’s  bonuses 
was  $91  for  21  pages  of  “Fa¬ 
mous  Brand”  mats.  “Thirteen 
pages  on  Monday  with  eight 
pages  repeating  the  following 
Friday,”  he  said. 
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Cuban  Papers  Lose 


Editorial  Freedom 


Fate  of  the  free  press  in  The  semi-official  Rvvoliirioti 
Castro  Cuba  unhappily  api)eared  brushed  aside  a  suggestion  that 
this  week  to  he  in  the  hands  of  Dr.  Castro  meet  with  executives 
j)ro-Castro  union  i)rinters,  who  of  IAP.4.  The  suggestion  was 


l)egan  attaching  denials  to  news 
stories. 

Three  front-page  editorials  of 
the  conservative  DinrUt  de  la 


made  by  John  S.  Knight,  editor 
and  publisher  of  the  Knight 
Newspapers. 

Revolucion  called  lAP.A  an 


Marina,  olde.st  Havana  daily,  association  “of  poor  repute.”  It 
were  tagged  with  notes:  “The  .said  such  a  group  could  not  “rob 
contents  do  not  conform  to  truth,  even  a  few  minutes  from  the 
honor  or  to  the  most  elemental  precious  time  of  our  maximum 
journalistic  ethics.”  One  of  the  leader  of  the  revolution.”  It 
editorials  condemned  press  cen-  .said  the  mo.st  the  association 
sorship.  could  ex|)ect  is  “an  inter\'iew 

Relow  the  note  of  the  printers,  with  one  of  our  journalistic  col- 
the  editors  inserted  another  leagues.” 

note:  “We  have  faith  our  The  editorial  as.sailed  Jules 
readers  will  know  how  to  judge  Dubois,  Cliirafia  Tribune  cor- 


In  a  front  page  Ijox,  the  work¬ 
ers  accused  the  management  of 
Avance  of  trying  to  prevent 
publication  of  the  issue.  They 
said  they  put  it  out  .so  public 
opinion  would  not  be  deprived 
of  any  news  medium  “within  the 
climate  of  complete  frec'dom  of 
the  press  existing  in  Cuba.” 

The  management  .said  in  a 
statement  atop  the  workers’  1k)x 
that  “inasmuch  as  this  edition 
is  published  under  the  absolute 
responsibility  of  the  workers 
ami  newspapermen  of  this  plant, 
since  management  of  Avance 
di<l  not  accept  the  impo.sed  clari¬ 
fying  notes,  it  is  up  to  them 
to  decide  and  judge  what  is 
published  in  Avance  today.” 

An  unsigned  front  page  edi¬ 
torial  affirmed  the  manage¬ 
ment’s  right  to  determine  the 
paper’s  editorial  iK)licy. 

The  editorial  said  attachment 
of  a  clarification  at  the  end  of 


Asks  Sports 
Page  Humor 
And  Honesh 


this.”  Below  that  note,  the  respondent  who  is  chairman  of  stories  and  editorials  “is  to 


printers  inserted  another  stating  the  as.sociat ion’s  committee  on 
there  is  no  censorship  and  de-  ))ress  freedom. 


lAP.A’s  executive  committee 
voted  to  instruct  the  president, 
William  H.  Cowle.s,  publi.sher  of 
the  Spokane  (Wash.)  Spoken- 
nian-Review,  to  apiwint  a  spe¬ 
cial  committee  to  seek  a  con- 


claring  the  workers  do  not  .share 
the  paper’s  editorial  policy. 

The  independent  Inforniaeion 
had  two  of  its  .stories  fi'om 
Washington  tagged  with  “clari¬ 
fying”  notes.  The  pajier  .said 

.such  action  “implies  grave  ag-  Dr.  Castro, 

gression  agam.st  freedom  of  the 
press,  perhaps  as  grave  as  or 
more  so  than  censorship.”  The 
paper  added:  “The  notes  involve 
violence,  coercion  and  failure  to 
recognize  the  authority  of  those 
who  have  responsibility  for  and 
management  of  this  journalistic 
enterprise. 


El  Crixol  urged  that  Cuban 
authorities  take  immediate  ac¬ 
tion  “to  .solve  this  grave  prob- 


march  toward  censorship  by  an 
other  i)ath  —  through  the  subtle 
technicpie  of  ‘hara  kiri’  (sui¬ 
cide)  which  is  that  newspaper¬ 
men  come  out  censoring  them¬ 
selves.” 

The  editorial  called  the  clari¬ 
fication  policy  a  “new  form  of 
journalistic  censorship  which 
has  a  lofty  and  dangerous  mean¬ 
ing  of  pretending  it  is  not  im¬ 
puted  to  direct  action  of  the  gov- 


Af  .'TlN,  T«i 

Newspaper  leadership  towi:( 
“.sanity”  in  dealing  with  foot||| 
and  other  sports  wa-  proper 
here  l)y  Leighton  lloush,  Dn 
Moines  Repister  and  Triktu 
executive  sports  edit(>r. 

“It  .seems  to  me  we  can  de 
much  l)etter  job  of  helping  tk 
genuine  football  fan  ‘grow  i|, 
actually  to  learn  somethif* 
about  the  game,  and  to  leali 
the  inescapable  fact  that  wK 
one  team  wins  another  just 
turally  has  to  lo.se,”  Mr.  Hoc 
told  a  Texas  Daily  Ni  wspai 
.4sso<dation  seminar. 

“We  must  take  the  lead 
this  drive  for  mature  thinkiig. 
he  declared.  “Instead  of  hystp: 
and  caiping  criticism,  what 
wrong  with  a  bit  of  gee 
humor?  That’s  a  quality  hard 
find  in  today’s  sport  seit; 
when  almost  all  sports 
over-organized,  grim  and 
like. 


M«»re  Real  Ke|MtrtinK 


lem  involving  the  liberty  of  the  ernment. 


press  .  .  .  guaranteed  by  our 
constitution  and  laws.” 


An  editorial  in  Prensa  Libre 
said  the  practice  of  appending 


Zavas  Leaves  (kiiinlrv 


Other  Havana  dailies  editor-  workers’  denials  to  news  stories 
ialized  against  the  “clarifying  represents  “not  only  a  source 
notes”  practice  and  Infonnacion  of  conflicts  but  a  violation  of 
sought  police  aid,  without  sue-  the  liberty  of  expression.” 
cess.  f>jl  Pais  called  the  incident 

“disagreeable  and  unjust.” 
Some  sources  said  the  editor 
Jorge  Zayas,  publisher  of  the  of  Informacion  attempted  to 
conservativ'e  daily,  .4  ranee,  went  pull  out  the  stories  in  question 
as  a  guest  to  the  Ecuadorian  and  publish  the  paper  with 
Embassy  after  employees  took  white  space  in  their  places  but 
over  publication  of  the  paper,  the  workers  refused  to  allow' 
He  came  to  Miami  Jan.  20  and  this  saying  it  would  look  like 


Informacion,  in  an  announce¬ 
ment  signed  by  its  law’yer,  said 
it  would  challenge  the  news¬ 
men’s  union  before  the  tribunal 
of  social  and  constitutional 
guarantees,  a  court  of  last  re- 
.sort.  The  case  for  press  freedom 
W'ill  l)e  based  on  the  funda¬ 
mental  law  as  approved  by  the 
Castro  cabinet. 


Pete  Wellington 
Dies  On  Cruise 


wrote  a  series  of  articles  alwut 
Cuban  press  censorship  for  the 
Miami  Herald. 

Mr.  Zayas,  who  is  a  member 


censorship. 

’Clarificaliun'  Statement 
The  text  of  the  w’orkers’  state- 


of  the  Freedom  of  the  Press  ment  was: 

committee  of  the  Inter  Ameri-  “Clarification  —  this  cable  is 
can  Press  Association,  had  re-  published  voluntarily  by  this 
fused  to  attach  disclaimers  to  establishment  in  the  use  of 
articles  and  editorials  the  un-  Cuba’s  legitimate  press  free- 
ions  considered  unfavorable  to  dom,  but  journalists  and  work- 
the  regime  and  he  had  also  ers  in  this  work  center,  also  in 
charged  that  pro-government  use  of  this  right,  declare  that 
newspapers  were  being  paid  the  contents  of  the  above  story 


subsidies.  Premier  Castro  had 
criticized  the  Batista  govern 
ment’s  payment  of  sums  to  edi 
tors  and  journalists. 

Mr.  Zayas  declared  the  seizure 


C.  G.  (Pete)  Wellington, 
executive  editor  of  the  Kansas 
City  (Mo.)  Star  since  1954, 
died  Jan.  20  while  on  board  a 
ship  on  a  cruise  in  the  Carib¬ 
bean.  He  was  69. 

Mr.  Wellington,  a  native  of 
Kansas,  began  his  career  on  the 
Star  in  1916  after  having 
worked  as  a  reporter  in  Abilene 
and  Topeka.  He  was  a  stickler 
for  sharp  writing,  brevity  and 
the  positive  approach.  Ernest 
Hemingway,  the  novelist,  once 
said  “Pete”  taught  him  how  to 
write. 

Mr.  Wellington  was  a  former 


“Let’s  face  it,  we  are  at  leu 
in  some  measure  responsible 
the  creation  of  a  disgrace: 
climate  that  makes  the  hanp 
of  a  losing  coach  in  effigy  aln 
automatic  each  fall.” 

He  called  for  “more  real 
porting  of  the  type  that  can’t 
done  from  steam-heated,  gla 
enclosed  press  boxes,  or 
purple  prose.” 

“We  have  got  to  have  m 
people  who  know  right  fc' 
wrong,  who  are  not  afraid  to 
out  the  facts  in  unsavor>’  cis 
and  write  the  story,”  he  sakL 

“Who  knows?  Maybe  em| 
tually  those  almost-aliandoi 
woixis  such  as  ‘honoF 
‘sportsman shij)’  will  acqu 
once  more  some  meaning, 
appear  now  and  then  in  the 
lie  prints  along  with  unceasuj 
streams  of  statistics  and  ratii 
that  now  pass  for  news,”  he 
tinned. 


•Sign  of  the  Times 


do  not  represent  the  truth  or 
the  most  elemental  journalistic 
ethics.” 

The  notes  were  demanded  by 

the  National  College  of  Jour-  chairman  of  the  AP  Managing 
demonstrated  that  “in  this  coun-  nalists  and  the  National  Fed-  Editors  Association  and  a  direc- 
try  there  now  are  no  guarantees  eration  of  Graphic  Arts  Work-  tor  of  the  American  Society  of 
for  free  expression  of  thought.”  ers.  Newspaper  Editors. 

EDITOR  SC  PUBLISHER  for  January  23, 


“And  who  is  responsible 
the  .sad  fact  that  the  phnfl 
‘building  character’  almost 
ways  draws  a  snicker  and 
taken  to  mean  that  the  ci 
has  had  an  unsuccessful  seasoc 
“And  isn’t  it  a  sign  of 
times  that  every  sports  edii 
finds  one  of  his  mo.'t-difSnfl 
year-end  jobs  is  to  remember 
single  instance  of  sport 
worthy  of  nomination  for 
Swede  Nelson  Sport.smanii^ 
Award?” 
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iJPEAKING  FOR 

Tht*  Press 

Hrn-kinan 

Publisher  .iiul  Editor, 

Malden  l^tenituf  Xeu'H 

Relations  lietween  the  press 
jnd  the  hai  are  not  bad;  they 
could  be  woise,  but  they  also 
could  be  iM-tter,  not  for  the  pur¬ 
pose  of  mutual  glorification,  but 
to«en’e  the  public  responsibility 
and  promote  equal-handed  jus¬ 
tice. 

It  is  intcrestinK  that  these 
two  elements  in  the  community, 
probably  the  most  versatile  and 
articulate  in  the  art  of  commu¬ 
nication,  fall  down  in  communi- 
catinir  with  each  other.  The  bar 
often  looks  a.skance  at  the  press 
and  its  activities;  the  press 
wonders  whether  the  bar  is 
jtenuinely  interested  in  the  ends 
of  justice,  or  only  the  preserv’a- 
tion  of  archaic  and  special  prac¬ 
tices  that  defeat  the  ends  of 
the  public’s  basic  right  to  know. 

First  Principles 


Let  me  remind  you  of  first 
principles.  Press  coverage  of  the 
judicial  process  is  a  protection 
for  the  public.  Yet  the  press 
makes  no  claim  of  infallibility. 

1  hope  no  one  suggests  that  in¬ 
fallibility  is  characteristic  of 
either  the  l)ench  or  the  bar. 

A  sensible  and  understanding 
relationship  l)etween  the  law 
and  the  press  is  attainable,  in 
my  view.  There  exist  more 
points  of  agreement  than  dis- 
ap^ment,  as  things  now  stand. 
Only  when  we  get  into  the  realm 
of  changes,  of  modernization,  or 
greater  rather  than  less  respon¬ 
sibility,  does  the  friction  arise. 

The  Judicial  Council  of  Mas¬ 
sachusetts  is  an  august  and  im¬ 
portant  body.  But  as  a  lx)dy  it 
has  a  record  of  l)eing  impervious 
to  any  change  which  would  rec¬ 
oncile  today’s  practices  with 
today’s  needs,  insofar  as  the 
press  is  concerned.  There  exists 
in  our  country  a  more  responsi¬ 
ble  and  responsive  press  than 
ever  before  in  our  history;  yet 
one  could  conclude  that  in  the 
eyes  of  the  Judicial  Council  the 
press  is  a  rip-roaring  sensa¬ 
tional  intruder,  seeking  to 
spread  scandal  and  destroy  rep¬ 
utations,  and  utterly  unable  to 
meet  the  serious  challenges  of 
our  times. 

This  is  so  far  from  the  truth 
that  it  is  patently  absurd.  Yet 
with  rare  exception  the  Judicial 
Council  has  served  as  a  barrier 
in  broadening  procedural  pros¬ 
pects  and  in  making  possible  a 
more  modern  coverage  of  court 
happenings,  in  spite  of  the  fact 
that  the  press  has  developed  un- 
(Contimied  on  jtage  69) 
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Press-Bar  Liaison 
Agreement  Reached 


By  Guy  Livingstun 

Boston 

Members  of  the  press  and  the 
bar  met  to  discuss  problems  per¬ 
taining  to  coverage  of  criminal 
trials  and  as  a  result  of  the 
day-long  conference  Jan.  16 
agreed  unanimously  to  set  up  a 
standing  liaison. 

The  recommendation  for  reg¬ 
ular  contacts  came  from  Walter 
Badger  and  Frederick  H.  Nor¬ 
ton  Jr.,  president  and  executive 
secretary,  respectively,  of  the 
Boston  Bar  Association.  Some 
of  the  ))articipants  in  the  con¬ 
ference  expressed  the  thought 
that  the  liaison  effort  may  lead 
to  adoption  of  a  code  of  princi¬ 
ples  and  establishment  of  a 
forum  for  complaints  on  indi¬ 
vidual  cases.  The  contacts,  it 
was  .stressed,  will  l)e  held  to  in¬ 
dividuals  without  in  any  way 
committing  their  organizations. 

Boston  College  Law  School,  in 
collalwration  w’ith  the  Massa¬ 
chusetts  Nc'wspaper  Information 
Service,  New  England  Society 
of  Newspaper  Editors  and  the 
Boston  and  Massachusetts  Bar 
Associations,  called  together  the 
Institute  on  the  Press,  the  Legal 
Profession  and  the  Administra¬ 
tion  of  Justice. 

Pre-Trial  Publicity 

Panels  dealt  primarily  with 
pre-trial  publicity.  The  newspa- 
[)er  panel  comprised:  Harold  E. 
Clancy,  managing  editor,  Boston 
Traveler;  C.  Edward  Holland, 
assistant  managing  editor,  Bos¬ 
ton  Daily  Record;  Joseph  Har¬ 
vey,  legal  editor,  Boston  Globe; 
Rt.  Rev.  Monsignor  Francis  J. 
Lally,  editor  of  the  Pilot;  and 
Erwin  I).  Canham,  editor,  Chris¬ 
tian  Science  Monitor. 

The  discussion  became  heated 
at  }x>ints  with  a  contingent  of 
the  bar  indicating  that  the  press 
“goes  too  far  on  pre-trial  pub¬ 
licity.’’  In  the  floor  discussion, 
Monroe  Inker,  lecturer  at  Bos¬ 
ton  College  Law  School,  and  an 
earlier  speaker,  warned  that 
the  Supreme  Court  “is  troubled 
by  these  cases  and  severe  re¬ 
straints  could  be  taken.  .  .  . 
Unless  we  do  .something,  we 
could  get  a  most  harsh  law,’’ 
one,  he  indicated,  that  could 
peril  newspapermen  with  jail 
sentences  for  contempt. 

Mr.  Clancy  replied  to  Mr. 
Inker:  “If  the  Supreme  Court 
puts  reporting  the  news  legiti¬ 
mately  in  peril.  Congress  will 
act  soon  afterwards.  One  is  a 
King,  the  other  an  Ace!’’ 

for  January  23,  1960 


Some  of  the  bar  representa¬ 
tives  said  they  favored  the  Brit¬ 
ish  system,  which  “drops  a  cur¬ 
tain’’  u|)on  the  arrest  of  a  sus¬ 
pect.  Paul  T.  Smith,  Boston 
lawyer  who  defended  the  eight 
convicted  Brinks’  robbers,  and 
who  is  seeking  an  appeal  on  the 
ground  of  “massive  pre-trial 
publicity,’’  blasted  the  press  for 
pre-trial  headlines  and  stories. 

Mr.  Smith  proposed  three 
j)oints:  “Don’t  print  photos  of 
criminal  suspects.  Don’t  print 
|)olice  records  of  suspects;  don’t 
l)rint  confessions  of  suspects.’’ 

Mr.  Inker  argued  at  one  time 
that  “the  press  has  a  duty  to 
expose  the  almost  complete 
state  of  anarchy  which  exists  in 
our  district  courts.’’  He  charged 
that  in  the  lower  courts,  there 
is  not  “enough”  press  coverage 
and  defendants  are  deprived  of 
their  rights  “day  after  day.” 

Advocates  Criticism 

He  advocated  that  the  press 
criticize  the  prosecution  of 
cases  by  public  authorities.  He 
termed  the  lower  courts  “a  no 
man’s  land,”  and  .said  appoint¬ 
ments  have  too  often  been  po¬ 
litical  plums. 

Mr.  Holland  said  there  has 
l)een  too  much  fingerpointing  at 
pre-trial  publicity. 

“We  must  have  public  trials,” 
the  editor  said.  “Newspapers 
are  reporting  what  happens  in 
the  courts  .  .  .  when  newspapers 
present  this  information  they 
are  telling  the  public  —  doing 
what  spectators  would  do. 

“The  abuse  is  far  less  a  sin 
than  the  absence  of  it.” 

Joseph  Harv’ey,  who  filled  in 
on  the  panel  for  Victor  O.  Jones, 
managing  editor  of  the  Globe, 
who  was  ill,  said:  “This  ques¬ 
tion  of  trial  by  newspaper  goes 
back  to  Civil  War  Days.  We’ll 
get  along  l)etter  if  we  stop  call¬ 
ing  each  other  names.” 

Harold  E.  Clancy,  Boston 
Traveler,  denied  there  is  any 
frigidity  l)etween  the  press  and 
the  bar.  He  declared  it’s  non¬ 
sense  that  newspapers  are  look¬ 
ing  for  juicy  headlines. 

Monsignor  Lally  said:  “When 
the  bar  and  the  press  face  each 
other,  one  should  not  be  holier 
than  thou.  The  press  is  sensitive 
about  restrictions  that  legal 
minds  want  to  put  on  the  bul¬ 
wark  of  democracy.  They  (the 
bar)  want  the  laws  minimal  — 
Any  machinery  we  devise  will 
be  cumbersome.” 


SPEAKI^G  FOR 

The  Bar 

F’rederick  II.  Morion  Jr. 

Executive  Secretary 
Boston  Bar  Association 

A  discussion  of  the  problems 
of  the  Iwr  and  the  press  is  not 
without  precedent.  In  July  of 
1924  in  Philadelphia,  the 
matters  under  discussion  today 
were  the  subject  of  an  afternoon 
inference  of  the  Bar  Associa¬ 
tion  Delegates  in  Philadelphia. 
As  a  result  of  this  conference, 
the  following  resolves  were 
passed : 

“RESOLVED,  That  it  be  the 
.sense  of  this  Conference  that 
the  professions  of  law  and  jour¬ 
nalism  have  in  common  certain 
high  duties  of  a  public  c-haracter, 
which  can  better  l)e  jierformed 
if  the  two  professions  are 
brought  into  official  contact. 
Through  mutual  helpfulness 
there  can  come  about  a  better 
understanding  of  the  functions 
of  the  two  professions  and  the 
ethical  conceptions  which  should 
govern  the  conduct  of  their 
members;  to  that  end, 

BE  IT  RESOLVED,  That  the 
c'hairman  l)e  authorized  to  ap¬ 
point  a  committee  of  five  on  co¬ 
operation  with  the  press,  whose 
duties  .shall  be  to  confer  with  a 
committee  of  the  American 
Society  of  Newspaper  Editors, 
if  one  be  appointed,  and  with 
any  other  conunittee  of  the  press 
and  the  bar  authorized  to  deal 
with  this  subject,  such  committee 
to  report  back  at  the  next  meet¬ 
ing  of  the  Conference  of  Bar 
Association  Delegates,  a  pro¬ 
gram  of  co-operation  between 
the  l>ar,  the  bench  and  the 
press.” 


Casper  Yost's  Postilion 

In  January  1925  these  re- 
.solves  were  called  to  the  atten¬ 
tion  of  the  American  Society  of 
Newspaper  Editors  at  its  an¬ 
nual  meeting.  As  a  result  of  the 
submission  of  these  resolves  to 
the  American  Society  of  News¬ 
paper  Editors,  a  letter  was 
written  to  the  Conference  of 
Bar  Association  Delegates  by 
Casper  S.  Yost,  the  President 
of  the  Society  which  stated  in 
l>art : 

“The  Society  took  no  action. 
Nor  could  I  recommend  action 
favorable  to  the  proposal  so  long 
as  it  contemplates  the  regula¬ 
tion  of  newspaper  practices.  You 
will  recall  that  this  was  my  posi¬ 
tion  expressed  in  my  address  at 
the  Philadelphia  meeting  when 
I  said  ‘I  can  see  little  occasion 
for  any  co-operation  between 
the  press  and  the  bar  for  the 
correction  of  the  faults  of 
(Continued  on  i>age  69) 
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British  Press  Feels 
Royal  Birth  Pangs 

By  Richard  Friedman 


How  do  you  treat  the  news  on 
an  expectant  mother  when  the 
lady-in-waiting  happens  to  be 
a  queen  and  you  are  one  of  her 
loyal  subjects? 

This  interesting  problem  is 
now  facing  the  British  press. 
The  expected  birth  of  Queen 
Elizabeth’s  third  child  around 
the  end  of  this  month  will  mark 
the  first  time  a  “blessed  event” 
will  have  happened  to  a  reign¬ 
ing  monarch  since  Queen  Vic¬ 
toria’s  youngest  daughter  saw 
the  light  of  day  103  years  ago. 

A  glimpse  into  British  press 
protocol  concerning  the  birth 
was  furnished  E&P  by  Pat 
Herman,  UP  I  London  corre¬ 
spondent  who  was  in  New  York 
on  a  short  vacation.  The  British 
are  handling  news  on  the  ex¬ 
pected  Royal  arrival  with  a 
great  deal  of  respect,  “and  that 
includes  the  more  sensational 
papers  too,”  she  said.  “Natural¬ 
ly  there  is  great  interest  in  the 
birth,”  Miss  Herman  added, 
“and  even  the  color  of  the  nurs¬ 
ery  is  front  page  news.” 

Friend  in  (k>urt 

The  problem  is  further  com¬ 
plicated  by  the  fact  the  Queen 
has  not  appeared  in  public  since 
last  Fall,  Miss  Herman  said. 
She  explained  that  Buckingham 
Palace  gives  out  infoi-mation 
only  of  public  knowledge.  “You 
can  call  them  up  to  get  a  con¬ 
firmation  or  denial  on  some¬ 
thing,”  Miss  Herman  pointed 
out.  “But  they  won’t  tell  you 
anything  you  don’t  already  know 
on  the  Royal  family.” 

Information  about  the  Royal 
family  usually  comes  from  a 
friend  in  the  Court  who’s  been 
there  a  long  time. 

The  British  newspapers  have 
a  deep  affection  for  the  Royal 
family  and  anything  of  a  sensa¬ 
tional  nature  print^  about  the 
Queen  would  be  considered  in 
bad  taste.  Miss  Herman  said. 

Princess  Margaret  and  Prince 
Philip  get  their  share  of  head¬ 
lines  and  criticism,  she  went  on, 
but  none  of  the  papers  ever 
come  out  against  the  Queen. 

Send  Them  Hume 


country  he  is  covering,  although 
many  don’t. 

The  biggest  problem  facing 
foreign  correspondents,  accord¬ 
ing  to  Miss  Herman,  is  censor¬ 
ship,  especially  in  the  Middle 
East. 

She  experienced  it  most  re¬ 
cently  when  she  took  a  six-month 
turn  at  desk  work  in  UPI’s 
London  bui*eau.  Copy  from  the 
Middle  East,  Russia,  and  Eu¬ 
rope  is  filed  through  the  London 
desk. 

“Censorship  was  especially 
prevalent  in  the  Middle  East,” 
Miss  Herman  said.  “We  had  to 
edit  copy  from  there  carefully. 
If  a  correspondent  wrote  ‘It 
was  suggested’  he  meant  ‘sug¬ 
gested’  and  not  ‘said.’  Changing 
it  could  cause  a  lot  of  trouble.” 

To  her  wire  service  work  is 
invaluable.  Every  ne>\'spaper- 
man  should  experience  it  for  at 
least  two  years,  she  recom¬ 
mended. 

Ehiring  the  President’s  11- 
country  peace  tour,  she  was  on 
the  London  desk  rewriting  copy 
as  it  came  in  by  cable  and  tele¬ 
phone.  “I  did  rewrite,  editing 
and  a  little  bit  of  praying — the 
praying  because  of  the  rugged 
communications  problems  in 
some  of  the  countries,”  she  said. 

Dad  Was  Reporter 

M  iss  Hennan  believes  her  de¬ 
sire  to  be  a  reporter  was  in¬ 
herited.  Her  father,  Alexander 
C.  Herman,  worke<l  for  the  \’ew 
York  Tribune,  the  Newark 
Leelyer,  and  NEA  Service. 

After  studying  at  Bryn  Mawr, 
Barnard,  and  Columbia  Gradu¬ 
ate  School  of  Journalism,  she 
went  to  work  on  the  city  desk  of 
the  Houston  (Tex.)  Presn. 

Miss  Herman  moved  on  to 
Newsday,  but  left  that  Long 
Island  tabloid  in  the  Spring  of 
1956  to  freelance.  “I  headed  for 
the  Middle  East  because  it  was 
boiling  up  as  a  trouble  spot,” 
Miss  Herman  said.  “I  had  never 
been  abroad  before,”  she  added. 

Miss  Herman  went  first  to 
Europe,  then  on  to  Lebanon,  and 
arrived  in  Egypt  soon  after 
Nasser  nationalized  the  Suez 
Canel. 


Pat  Herman 

Herman  said,  “and  many  of  the 
British  reporters  had  given  up 
trying  to  see  him.  But  I  was  so 
naive,  so  green — it  didn’t  occur 
to  me  not  to,  so  1  asked.” 

Miss  Herman  felt  it  was  the 
novelty  of  being  interviewed  by 
a  young  newspaperwoman  which 
intrigued  Nasser. 

Miss  Herman  sold  the  inter¬ 
view  to  United  Press  (now 
United  Press  International)  and 
they  hired  her  to  cover  the  Sinai 
Campaign  which  broke  out  while 
she  was  in  Egypt.  Miss  Herman 
was  23  years  old  at  the  time. 

She  went  into  Israel  for  a 
month.  “I  was  in  Gaza  covering 
the  fighting  right  up  to  the 
front  and  got  as  close  to  the 
Suez  Canel  as  anybody,”  she 
related. 

Following  the  Israel  assign¬ 
ment,  Miss  Herman  came  back 
to  New  York,  freelanced  for 
five  months,  then  was  hired  to 
work  in  UP’s  New  York  bureau. 

A  short  time  later  she  was 
transferred  to  London. 

• 

Norfolk  Reporter 
Dies  in  Plane  Crash 

Norfolk,  Va. 

Norman  Regner,  26,  court¬ 
house  reporter  for  the  Norfolk 
Virginian-Pilot,  was  among  the 
50  persons  who  died  in  the  crash 
of  a  Capital  Airlines  plane  near 
Richmond  on  Jan.  18.  He  at¬ 
tended  the  Columbia  Graduate 
School  of  Journalism  in  1956. 
His  parents  lived  at  New  Ro¬ 
chelle,  N.  Y. 

Another  victim  of  the  crash 
was  Mrs.  Eugene  Gilbert,  33, 
wife  of  the  youth  research  coun¬ 
sel  who  writes  AP’s  “What 
Young  People  Think”  feature. 


Miss  Herman,  who  returned 
to  Europe  to  cover  the  Paris 


Intrigued  Nasser 


Wronjj  Cre<lit 


Court  Allowsljo 


Haverhill 


Case  Appeal 


Workers  Can  Now- 
Save  Up  Sick  Leave 


Bongil 

The  U.  S.  Circuit  Court 
Appeals  has  set  Jan.  27  ai 
deadline  for  filing  of  apyi^l 
notices  in  the  Haverhill  ncnl 
paper  antitrust  case.  I 

Both  of  the  main  parties,  tk 
Haverhill  Gazette  Co.  and  tk 
Union  Leader  Corp.  of  Ms; 
Chester,  N.  H.,  are  seekinf 
review  of  the  trial  judge’s  fi' 
ing  that  both  were  guilty 
violating  the  law  by  gran 
secret  discriminatory  rates  k 
advertisers  and  in  other  ws; 
(E&P,  Jan.  2). 

District  Judge  Charles  E.  W. 
zanski  Jr.  also  ruled  the  Uni 
Leader  Corp.,  headed  by  W 
liam  Loeb,  had  conspired 
the  Typographical  Union 
with  eight  Haverhill  inerchar 
to  conduct  an  illegral  l)oyr 
against  the  Gazette  in  favor' 
the  Haverhill  Journal. 

The  Gazette’s  separate  s: 
for  $1,000,000  damages  agai:; 
Mr.  Loeb  and  the  eight  mr 
chants  has  reached  the  pre-tr 
examination  stage.  The  n? 
session  is  set  for  March  29. 

The  Union  Leader  Corp.  « 
l)e  brought  into  this  case  ai 
co-conspirator,  the  court  wi 
advised  this  week.  Judge  ^ 
sanski  ordered  Mr.  Loeb  to  sti 
payments  of  $50  weekly  to  ea 
of  the  eight  merchants  as  me- 
bers  of  a  Journal  advisory  h()a- 
and  ordered  dissolution  of  a  e;: 
tract  through  which  they  wc. 
have  received  $125,000  each 
the  Journal  became  the  or 
newspaper  in  Haverhill  in  1 
years. 


Los  Angiis 

A  plan  for  accumulation 
sick  leave  has  been  put  intot: 
feet  for  employees  of  the  L- 
Angeles  Times-Mirror  Co.  .*• 
eligible  employees  are  entitledt 
three  days  sick  leave  with  ps; 
each  calendar  year.  If  more  th:: 
nine  unused  days  of  leave  s 
cumulate  payment  will  be  ma: 
for  the  days  in  excess  of  n’n 

Norman  Chandler,  cor 
pany  president,  also  discio.- 
that  the  firm’s  contribution  ’ 
the  employees’  Profit  Shar!-: 
Fund  will  exceed  $1,100,000  f  ■ 
1959  —  a  record  sum.  Net  pre" 


fashion  shows,  also  had  some  Her  big  break  came  when 
comments  on  foreign  correspond-  Nasser  granted  her  an  inter- 
ents.  She  maintained  a  corre-  view  which  lasted  over  two 
spondent  should  have  a  knowl-  hours.  “He  wasn’t  talking  to 
edge  of  the  language  in  the  western  correspondents,”  Miss 


The  “Cartoon  of  the  Week”  for  the  company,  after  ta.X'^ 
Jan.  16  was  incorrectly  credited  will  be  approximately  .$3,55 
to  Sandeson.  The  credit  should  000,  which  is  17%  higher  ths 
have  l>een  Sanders,  Greensboro  the  profit  in  the  best  previtj 
(N.  C.)  Daily  News.  year,  1956. 

EDITOR  ac  PUBLISHER  for  January  23,  ll* 


14 


Some  Comments  on 

'the  radio  advertising  bureau 

An  Analysis  of  the  the  facts  about  newspapers  . . .  no.  7 

I  rfcC  by  the  RESEARCH  COMMITTEE  of 

IjUO  IT J.C1.X  IVC/ L  the  AMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 


Although  it  is  the  policy  of  this  Committee  to  avoid  prising  as  85%  of  the  circula-  This  material  prepared  by 
discussions  of  individual  newspapers  and  markets,  the  ‘>on  of  Los  Angeles  daily  news-  JOHN  m AURO 

UBAncelcs  newspaper  situation  is  so  frequently  pointed  2^“  Th.  Br.nh.m  Company 

tn  as  a  weak  spot  for  newspaper  coverage  that  we  feel  cents  per  fia> 

Hnalys-  should  be  of  interest  to  all  adrertising  and  ‘'^r  Vl  LAWRENCE  ROEHSLER 

"flSnS  rrAuue^el  ParentheticnUy.  .h.^'^who  do  York  World  T,l.,r.m 

interest  in  Los  Angeles.  .  i.u  ’d.  Angeles  newspa- 

Great  sprawling  Los  Angeles  is  unlike  any  other  city  p^rg  each  day  are  undoubtedly  are  in  the  low-income  group  in 
in  the  world.  It  is  the  first  major  city  to  develop  since  in  the  highly  desirable  “better  every  market  and  amount  to  an 
the  automobile.  It  has  few  tall  buildings,  no  real  “down-  able  to  buy”  group  for  every  estimated  10  percent, 
tovm.”  It  is  the  largest  U.  S.  County  in  population  (6  product  and  service.  As  Figure  2  shows,  an  adver- 

million)  and  the  second  largest  county  in  farm  income  ,  tiser  can  reach  just  about  every 

Ziy  Fresno  County  produies  more).  'ifrate  Los  Angel.^  hou»hold 

Los  Angeles  is  so  new',  so  big,  Los  Angeles  has  its  share  of  with  newspapers  every  day.  He 


able  to  buy”  group  for  every  estimated  10  percent. 


product  and  service. 

Kearhett  Every  IJleratr 


As  Figure  2  shows,  an  adver¬ 
tiser  can  reach  just  about  every 
literate  Los  Angeles  household 


s.i  sprawling,  so  rich,  so  unlike 
even  its  closest  neighbors  (San 
Fiamisco  and  San  Diego)  that 
an  adequate  understanding  of 
the  market  is  difficult  even  foK 
ttiose  who  live  there. 

In  such  a  market  it  should  not 
be  surprising  that  coverage  by 
any  advertising  medium  is  a 
spMial  problem. 

Los  Angeles  is  a  city  on 
wheels,  but  outdoor  advertising 
has  a  problem  because  there  are 
so  many  wheels  going  in  so 
many  directions,  so  fast,  and 
this  problem  is  compounded  by 
the  fact  that  there  are  no  bill¬ 
boards  permitted  on  the  Los 
Angeles  great  freeways. 

40  Radio,  7  TV 

There  are  40  radio  stations 
that  broadcast  from  Los  An¬ 
geles  County.  This  means  that 
the  Los  Angeles  radio  audience 
is  split  40  different  ways. 

There  are  7  television  stations 
in  Los  Angeles  (twice  as  many 
as  New  York  which  has  twice 
the  population)  and  they  are  all 
strong  stations  which  keeps 
most  ratings  low. 

The  circulations  of  Los  An¬ 
geles  newspapers  are  measured 
in  millions  every  day,  but  the 
newspaper  coverage  of  this 
tremendous  market  must  be 
viewed  differently  from  that  of 
other  cities. 

There  are  four  Los  Angeles 
central  city  dailies,  with  1.3  mil¬ 
lion  circulation.  In  addition  there 
nre  20  suburban  dailies  with  ap- 
pf  xiiiiaicly  700,000  circulation. 

Field  surveys,  such  as  those 
mentioned  here,  demonstrate 
that  there  is  not  much  duplica¬ 
tion  among  Los  Angeles  news- 
paper  readers.  This  is  not  sur- 


In  Two  Parts 
PART  II 


Los  Angeles  has  its  share  of  with  newspapers  every  day.  He 
illiterates,  non-English  reading  'iiust  buy  more  than  two  or  three 
families  and  families  who  just  newspapers  to  accomplish  this. 


don’t  read  newspapers. 


Continued  on  the  next  page 


daily  newspapers  reach  practically  all  literate 

; LOS  ANGELES  HOUSEHOLDS 
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Figure 


Los  Angeles 
ABC  City  & 
Trading  Zone 
2,276,000 
Households 


1,377,000 
Central  City 
Newspapers 
Bought  Daily 


lilillirt 


687,000 
Suburban 
Newspiapiers 
Bought  Daily 


Low  Income  10%* 


- 


*Illiterate,  don't  read  English, 
or  don't  read  newspyapyers . 


Source:  Households  -  Estimates  based  on  Sales  Management  for  1959 . 


Circulations  -  ABC  Publisher  Statements,  March,  1959 
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Advertising  $  Signs 
On  Presidential  Trail 

By  <ior<l«n  E.  White 
E  &  P  Wa^hin^^lt^n  Bureau  SlalT 


Communications  media  this 
year  are  ticketed  for  a  power¬ 
ful  dose  of  advertising  stimu¬ 
lant — namely,  the  outlay  of  a 
tremendous  amount  of  money 
for  political  promotion. 

From  all  signs,  spending  this 
year  is  sure  to  zoom  ahead  of 
the  $80-35  million  estimated  to 


Los  Angeles 

{Continued  from  ptiye  15) 


but  this  is  much  less  of  a  prob¬ 
lem  than  seeking  to  cover  the 
top  90  percent  of  the  Los  An¬ 
geles  market  using  any  other 
advertising  medium. 

What  other  medium  can  pro¬ 
vide  this  kind  of  coverage,  day 
by  day,  and  every  day? 

Ask  a  radio  or  television  rep¬ 
resentative  to  show  you  how  an 
advertiser  can  get  90 Cr  daily 
coverage  of  any  market  with  his 
medium.  Remind  him  that  Niel¬ 
sen  “Circulation”  and  “Cover¬ 
age”  figures  are  theoretical  and 
undeliverable  (See  Facts  About 
Newspapers  No.  3,  E&P,  Dec. 
26,  1959),  and  that  his  'data 
must  therefore  be  based  on  pub¬ 
lished  ratings. 

You  will  be  surprised  at  the 
answers  you  will  get. 

More  will  be  said  about  the 
RAB  and  its  attacks  on  news¬ 
papers  at  later  dates. 

For  the  moment,  we  comment 
on  the  feeling  of  some  that  in¬ 
asmuch  as  radio  is  relatively 
small  (something  over  $600  mil¬ 
lion  revenue  in  1959)  and  news¬ 
papers  are  the  greatest  medium 
of  all  (over  $3  billion),  it  is 
beneath  the  dignity  of  newspa¬ 
pers  to  directly  recognize  RAB 
activity. 

It  is  unfortunate  that  such 
figui'es  as  those  provided  by  the 
Radio  Advertising  Bureau 
“Penetration  Study”  now  lie  in 
the  files  of  advertising  and  mar¬ 
ket  people  from  coast  to  coast. 
We  cannot  get  them  out,  but  we 
can,  if  we  will,  be  ever  alert  to 
their  use  and  grasp  every  op¬ 
portunity  to  point  out  the  dan¬ 
gers  of  decisions  based  upon 
them. 

*  ♦  * 

Next:  Readership  figures  from 
Daniel  Starch  .  .  .  the  Radio 
Advertising  Bureau  .  .  .  and  the 
.4udit  Bureau  of  Circulations. 


have  been  ladled  out  in  1956. 
It’s  anybody’s  guess  as  to  the 
amount  newspapers  will  receive 
of  this  total  but  sources  at  head- 
ouarters  of  the  two  largest 
political  ))arties  here  indicates  it 
could  run  as  high  as  $12-15 
million. 

\'ol  a  Full  Report 

(letting  an  exact  “fix”  on  this 
item  is  highly  elusive.  It’s  a 
little  like  trying  to  grab  a 
greased  pig  in  the  mud.  In  fact, 
the  Senate  Privileges  and  Elec¬ 
tions  Subcommittees  made  an 
extensive  study  of  spending  in 
the  1956  general  elections,  came 
up  with  a  $33  million  total  out¬ 
lay  but  noted  in  an  exasperated 
tone: 

“The  total  campaign  bill  .  .  . 
far  surpasses  that  figure.” 

Reason:  only  certain  groups 
have  to  report  their  expendi¬ 
tures  under  law. 

Further,  the  $33  million  figure 
did  not  include  large  sums  spent 
in  primaiy  campaigns. 

Best  guess  now  on  “total” 
outlays  this  year  for  campaign¬ 
ing  could  hit  the  $60-70  million 
mark,  of  which  about  half  would 
go  for  advertising  expenses. 

1960  should  be  a  much  more 
expensive  year  for  candidates 
than  1956.  For  example,  there 
are  a  half-dozen  Democratic 
Presidential  hopefuls,  some  with 
personal  fortunes  (Sen.  Ken¬ 
nedy,  Sen.  Symington  and  Adlai 
Stevenson).  All  have  wealthy 
friends  (notably  Sen.  Johnson, 
who  can  pass  the  tin  cup  in 
Texas). 


Sam  Brightman 


Short 


.4  great  deal  of  money  already 
has  been  spent  by  .some  of  the 
Presidential  hopefuls,  although 
little  has  gone  to  date  on  direct 
advertising.  But  once  they’re 
announced  candidates  they’ll 
find  free  air  time  a  bit  hai'der 
to  come  by. 

.Another  example:  the  “1960 
Democratic  Candidates  Kickoff 
Dinner”  scheduled  here  at  $100 
per  plate  for  Jan.  23  will  draw 
a  sell-out  audience  of  some  2,500. 
The  ‘Salute  to  Ike”  dinners 
staged  by  the  GOP  on  Jan.  27 
nationwide  also  will  be  crowded. 

The  news  chiefs  of  both 
parties  are  taking  due  note  of 
the  anticipated  influx  of  funds 
and  have  been  huddled  for  the 
past  few  weeks  with  their  re¬ 
spective  advertising  agencies. 

Says  Democratic  News  Chief 
Sam  Brightman: 

“We’re  actively  working  with 
our  ad  agency.  We’re  going 
ahead  with  media  purchases 
without  waiting  for  our  money 
to  come  in  and  have  asked  the 
networks  for  specific  times  and 
dates.” 

Last  November  the  Democrats 
selected  the  firm  of  Guild,  Bas- 
com  and  Bonfigli  of  San  Fran¬ 
cisco  to  represent  them.  At  the 
time  the  selection  was  an¬ 
nounced  Party  Chairman  Paul 
Butler  was  called  upon  to  say: 

“Since  there  have  been  pub¬ 
lished  reports  that  the  Demo¬ 
cratic  Party  had  faced  a  sort 
of  boycott  on  the  part  of  large 
and  successful  advertising  agen¬ 
cies,  I  should  say  that  many 
highly  successful  and  growing 
agencies  of  various  sizes  sought 
our  account.” 

GOP  News  Chief  Hal  E.  Short, 
who  reported  for  duty  only  a 
few  weeks  ago,  says  he  also  is 
consulting  with  his  agency.  Bat¬ 
ten,  Barton,  Durstine  &  Osborn, 
about  campaign  expenditures. 


outlays  are  given  a  final 
But  it’s  anticipated  Ihatexpei 
itures  largely  will  follow  tit 
same  pattern  as  in  19.56. 

A  total  of  $13.6  million 
spent  directly  in  thixt  yenrV. 
tween  Sept.  1-Nov.  6,  in  4, 
fashion: 

TV  (40):  printing,  purchi^ 
and  distribution  of  literat 
(80);  newspapers  (15);  rii|| 
(11);  outdoor  hillboards  (4 
total  100  percent. 

However,  newspaper  ontU- 
by  the  Committees  (GOP,  j; 
million:  Democrats,  •^700,(||i 
was  pretty  much  limited  tosir- 
broadsides  on  national  issuci 
else  ads  alerting  people  to  t 
tend  a  rally  or  tune  in  to  at 
tain  broadcast.  Candidates 
the  local  level  go  in  more  hea 
for  newspapers. 


NKW  .N 


Kv 


Two  Publicity  C.liief* 


Re|X)rters  this  year  will  be 
such  intimate  contact  i» 
Messrs.  Short  and  Hriehtir.aj 
they’d  do  well  to  carry  th^ 
thumb-nail  biogs  around  in  th. 
sweat  bands: 


;  NAE> 
I  sell  W.  ' 
i  rimes  ai 
n  Sixties  2 
■  will  be 
for  the  ( 


Short,  48,  native  of  Gree'v  i  l 
Colo.,  and  graduate.  V.  of 
gon,  1988.  Formerly'  headed  pi 


isJll 


lie  relations  finn  in  Port 
Ore.  In  1956,  served  as  Assi.- 
ant  Campaign  Director  for  C/ 
National  Committee. 

Superx’ises  present  news  ?! 
of  12  people  hut  expects  it 
rise  to  25  or  80  by  time  esr-j 
paign  gets  hottest.  In  planni: 
stage:  a  monthly  magazine. 

Duties  include  relations 
all  press  media  as  well  as  mi 
taining  liaison  with  press  wo® 
working  under  head  of  Wome: 
Division;  running  SpeaktH 
Bureau,  directing  Research  Sr 
tion. 

Brightman,  also  48,  is  nati 
of  Lancaster,  Mo.,  and  gradsi 
( 1 933 ) ,  M  issouri  Journaliaj 
School.  He’s  a  foi-mer  WashirH 
ton  correspondent  of  the  Lm 
ville  Courier-Journal  but  rjj 
been  with  the  Democratic  Ni 
tional  Committee  since  1947. 
was  named  Director  of  Public:: 
in  1952  and  in  1957  acquired  U 
title  of  “Deputy  Chairman 
Public  Affairs.” 

His  duties:  Handling  pns 
relations;  managing  monlft 
Democratic  Digest;  supervisi=^ 
Research  Section  and  Librar 
running  Speakers’  Bureau.  H 
staff  totals  15  but  he  anticipa: 
“a  gradual  expansion”  IcetwcciJ 
now  and  election  fanfare. 


He  po 
the  fact 
already 
unity  tl 
somely  i 
most  n« 
dent  th( 
of  unity 
for  new 


of 


Souvenir  Section 


Follow  1956  Pattern 


Both  Brightman  and  Short  in¬ 
dicate  it’ll  still  be  “some 
months”  before  their  advertising 


BOSrSij 

With  the  Boston  Siini 
Globe  of  Jan.  17  readers  ’ 
ceived  a  ‘24-page  rotograva 
magazine  supplement  as  a  somH 
nir  record  of  President  Ei»j 
bower’s  Peace  Trip. 
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Advertising  News 


SECTION 

Edited  by  Robert  B.  McIntyre 


.V4K\  PRESIDENT; 


Russ  Young  Sees  ‘Sixties’ 
As  Dailies’  Finest  Decade 


Savs  "Total  Selling’  Has  Given 
Newspapers  Their  Greatest  Unity 


Itv  (>e«»r^e  A.  Itran(lt‘nl)iir< 


Chicago 

XAEA’s  new  president,  Rus¬ 
sell  W.  Younp,  Seattle  (Wash.) 
Timeg  ad  manafcer,  looks  to  the 
Sixties  a.s  an  era  in  which  there 
will  be  a  continuing  challenge 
for  the  creative  mind  to  harness 
the  power  of  newspaper  adver¬ 
tising  to  sell. 

He  points  with  satisfaction  to 
the  fact  that  “Total  Selling”  has 
already  resulted  in  one  year  of 
unity  that  has  paid  off  hand¬ 
somely  with  increased  linage  for 
most  newspapers.  He  is  confi¬ 
dent  the  industry’s  second  year 
of  unity  will  continue  to  pay  off 
for  newspapers  generally. 

Stronger  Tlian  Ever 

Taking  a  “long  look  ahead.” 
Mr.  Young  told  Editor  &  Pub¬ 
lisher  that  newspapers  have 
weathered  all  the  vicissitudes 
of  progress,  emerging  today 
stronger  than  ever.  He  predicts 
t  oy  will  be  stronger  during  the 
Sixties  as  the  increased  reading 
population  will  depend  more 
:  an  ever  on  newspapers  which 
arp  alert  to  their  responsibilities 
and  improve  their  product  to 
rrpt  needs  of  the  buying  public. 
“The  first  year  of  Total  Sell- 
:i:u  has  resulted  in  the  greatest 
■Pam  effort  yet  experienced  in 
:.v?],aper  publishing  history 

■  th  the  classified  managers, 

■  'spaper  representatives,  pro- 
in  ’tion  managers  and  members 
"f  NAEA  all  supporting  the 
Total  Selling  concept  of  the 
Bureau  of  Advertising,  ANPA,” 
tie  said.  “The  program  continues, 
'ith  refinements  and  an  im- 
r>ro\pd  set  of  selling  tools  and 
pinmotions.” 

Russ  Young,  who  has  devoted 
tii^  entire  working  career  to 
•  ^w.spapers,  recognizes  the  close 
'elationship  that  exists  between 
•^iitorial  content  and  adveitis- 
'le'  He  knows  that  a  larger 
news  hole,  giving  more  news 
coverage,  comes,  generally,  from 

editor  8C  publisher 


a  greater  volume  of  advertising. 
He  is  hopeful  that  publishers 
will  take  advantage  of  the  pre¬ 
dictions  of  the  boom  due  in  the 
“sizzling  60’s.” 

(Tiance  To  Do  Belter 

“More  advertising,  more  news 
hole,  a  better  newspaper — all  of 
these — will  strengthen  the  pub¬ 
lisher’s  position  against  the 
stepped-up  competition  of 
media,  both  advertisingxvise  and 
newswise,”  he  declared. 

“We  should  reaffirm  our  stand 
for  censored  ad  copy  and  good 
ethics”  he  continued.  “The  TV 
scandals  and  radio’s  payola  have 
lessened  the  public’s  confidence 
in  advertising.  Newspapers  must 
strengthen  the  rules  on  honest 
advertising  copy  especially  make 
certain  that  copy  from  movie 
theaters  is  in  go^  taste.” 

Mr.  Young  also  urged  his 
NAEA  colleagues  to  take  a  firm 
stand  on  three  fronts: 

1.  That  no  compromise  is  exer¬ 
cised  in  accepting  circulars 
which  in  any  way  cheapen  the 
newspaper  thus  dissipating  the 
publisher’s  assets. 

2.  That  the  program  for  re¬ 
cruitment  of  talented  new  per¬ 
sonnel  include  advertising  and 
circulation  as  well  as  the  edi¬ 
torial  department. 

Maintain  High  Quality 

3.  That  economies  be  exe¬ 
cuted  so  as  to  result  in  a  no  less 
efficient  newspaper  product  edi¬ 
torially  or  in  the  reproduction 
quality  of  advertising,  especially 
ROP  color  advertising. 

“During  the  past  60  years, 
publishers  have  been  confronted 
with  many  changes  in  the  habits 
of  the  people,”  said  Mr.  Young. 
“The  amusement,  transportation 
and  living  fomulas  of  families 
have  changed  several  times. 
Publishers  have  met  these 
changes  with  improvements — 
and  will  continue  to  improve 
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their  product.  Today’s  news¬ 
paper  is  as  far  advanced  over 
the  newspaper  of  1900  as  is  the 
transportation  of  jieople  by  jet 
air  travel  over  the  horse  and 
buggy  days.  Color  alone,  as  one 
of  these  advances,  is  now  avail¬ 
able  in  over  600  newspapers. 
ROP  color  has  been  and  will  be 
purchased  in  greater  quantities 
by  an  ever  growing  list  of  ac¬ 
counts.” 

Newspapers  »»n  the  March 

Newspapers  are  really  on  the 
march,  he  continued.  “Supported 
by  a  united  front,  backed  by 
better  printing,  improved  meth¬ 
ods  of  gathering  news  and  trans¬ 
mitting  pictures  (color  as  well 
as  black  and  white),  newspapers 
are  prepared  to  better  serve 
U.  S.  and  Canadian  families,”  he 
added. 

“For  generations,”  .said  Mr. 
Young,  “imaginative  and  enter¬ 
prising  ad  people  and  sales  man¬ 
agers  have  harnessed  the  pene¬ 
trating  depth  of  newspapers. 

“Newspapers  have  not  and  are 
not  on  trial.  Creative  minds  will 
continue  to  achieve  profitable 
benefits  by  the  proper  use  of 
newspapers,  both  in  the  metro¬ 
politan  and  non-metropolitan 
cities  across  the  continent.” 

Cites  '59  Gains 

And  for  further  proof  of  his 
confidence  in  the  selling  power 
of  newspapers,  Russ  Young 
stated : 

“The  growing  acceptance  of 
and  confidence  in  newspapers  is 
reflected  in  the  advertising  gains 
registered  for  the  11  months  of 
1959,  showing  a  gain  over  1958 
of  6.5%  (reference  E&P  52 
cities  index).  The  public  is  re¬ 
ceiving  more  of  what’s  new 
through  newspapers  as  is  re¬ 
flected  by  the  retailers  placing 
3.4%  more  space  with  publish¬ 
ers.  In  classified  advertising 
where  people  deal  with  people, 
the  greatest  gains  were  regis¬ 
tered  in  1959  (16%). 

“With  the  tremendous  .surge 
upward  in  our  population  during 
the  Sixties,  newspapers  will  be¬ 
come  ever  more  valuable  to  all 
advertisers,  retail,  national  and 


Russell  W.  Younq 

classified,  through  the  continued 
unprecedented  growth  of  classi¬ 
fied — the  true  market  place  of 
the  people. 

“Newspaper  advertising  de¬ 
partments  will  meet  the  chal¬ 
lenge  of  the  Sixties  with  greater 
volume  of  advertising  than  ever 
before  in  the  history  of  the  in¬ 
dustry.” 

Began  in  CJaHsified 

Russ  Young,  now  56  and  a 
native  of  Columbus,  Ohio,  where 
he  graduated  from  Ohio  State 
University’s  College  of  Phar¬ 
macy,  earlier  in  his  career  chose 
agates  instead  of  pills  as  his 
way  of  life.  He  worked  five  years 
on  the  Los  Angeles  (Calif.) 
Examiner  as  a  classified  ad 
.salesman  before  going  to  Seattle 
in  December,  1930,  as  assistant 
clas.sified  ad  manager  of  the 
Post-Intelligencer. 

He  became  classified  manager 
of  the  P-I  in  1932,  later 
coming  retail  ad  manager  in 
1943.  For  a  brief  interlude,  Russ 
became  part  owner  and  pub¬ 
lisher  of  the  Seattle  Home  News, 
1946-48. 

He  was  appointed  advertising 
manager  of  the  Seattle  Times  in 
January,  1948,  a  post  that  he 
has  held  with  distinction  ever 


Million  Market  Names 
Ayer  as  Its  Agency 

Million  Market  Newspapers, 
Inc.,  recently  formed  group  of 
five  leading  dailies  (E&P,  Jan. 
9,  page  9),  has  appointed  N.  W. 
Ayer  and  Son,  Inc.,  as  its  ad¬ 
vertising  agency. 

The  account  will  be  serviced 
out  of  Ayer’s  New  York  office. 


AD-lines 

Bv  Robert  B,  Moliilvre — 


Charles  H.  Brower,  president, 
BBDO,  said  a  mouthful  last  week 
when  he  told  the  annual  meeting 
of  the  National  Coffee  Assn. 

“You  don’t  need  a  one-man 
survey  to  tell  you  that  we  are  at 
the  high  tide  of  mediocrity. 
Blandness  covers  our  land  like 
an  enormous  blanket.  A  ho-hum 
attitude  greets  you  at  every  turn. 
People  are  bored  with  most  of 
the  products  they  buy  and  bored 
with  the  way  they  are  sold.” 

Mr.  Brower  noted  that  people 
are  “hungry  for  dynamic,  fresh, 
original  selling.  People  like  ad¬ 
vertising;  advertising  likes  them, 
entertains  them,  challenges  them, 
stirs  them  up,  dares  them  to  do 
better,  and  takes  them  by  the 
hand  and  shows  them  lu)w  .  .  .” 
*  *  * 

We  agree  with  Mr.  Brower — 
as  far  as  he  went.  But  we  feel 
that  the  blame  for  the  “ho-hum” 
attitude  of  people  can  be  traced 
directly  to  the  retailer  —  that 
vital,  but  all-too-often  weak,  link 
in  the  marketing  chain. 

.\s  Mr.  Brower  said,  people  do 
like  advertising.  It  does  stir  them 
up;  lead  them  by  the  hand  into 
the  pay-off  spot  for  the  advertis¬ 
ing — the  retail  store.  But  the 
sense  of  excitement  created  for  a 
product  by  the  advertising  often 
dies  because  of  indifference  on 
the  part  of  the  retailer. 

We’ve  often  been  led  by  the 
friendly  hand  of  advertising  into 
many  retail  outlets  in  quest  of  a 
product  we  had  seen  advertised — 
only  to  run  up  against  a  retailer 
who’s  not  sure  he  stocks  the 
product;  who  won’t  even  show  it 
to  us  unless  he  thinks  we  will 
definitely  buy  it. 

This  attitude  on  the  part  of  re¬ 
tailers — and  it’s  getting  more 
prevalent — is,  in  our  opinion,  why 
a  ho-hum  attitude  exists  on  the 
part  of  the  public.  If  the  retailer 
doesn’t  care,  why  should  the  cus¬ 
tomer? 

*  *  •*• 

If  people  are  bored  with  most 
of  the  products  they  buy  and  are 
bored  with  the  way  they  are  being 
sold,  it’s  high  time  that  national 
advertisers  got  together  with  their 
retailers  for  some  plain  talk. 

.\ny  sense  of  boredom  we’ve 
noticed  has  been  with  the  retailer 
more  than  with  the  customer. 

It’s  a  crime  for  a  national  ad¬ 
vertiser  to  pour  millions  into  cre¬ 
ating  customer  enthusiasm  for  his 
product  right  up  to  the  retailer’s 
counter  only  to  have  that  en¬ 
thusiasm  crushed  by  some  indif¬ 
ferent  sales  clerk. 


lISntJSTRY’S  PROGR.4M  FOR  ^60 1 

‘Total  Selling  Comes 
To  Main  Street’ 


Chicago 

Newspaper  advertising  execu¬ 
tives  from  all  parts  of  the  U.S. 
and  Canada  were  told  here  this 
week  that  their  industry’s  Total 
Selling  program,  which  has  just 
completed  its  first  year  of  oper¬ 
ation,  will  be  carried  forward 
again  in  1960,  with  continued 
expansion  of  national  level  sell¬ 
ing  and  increased  attention  to 
the  retail  field. 

The  first  of  two  full  days’  ses¬ 
sions  at  the  annual  Newspaper 
Advertising  Executives  Associa¬ 
tion  convention  was  devoted  to 
a  review  of  Total  Selling’s  ac¬ 
complishments  in  its  first  year 
and  descriptions  of  some  of  the 
ideas  and  tools  which  have  been 
w’orked  out  for  1960. 

Cooperation  Praised 

George  Lemons,  president  of 
NAEA  and  advertising  director 
of  the  Greensboro  (N.  C.)  Neu’s 
and  Reeord,  in  his  opening  ad¬ 
dress,  praised  the  cooperative 
spirit  which  has  characterized 
the  whole  industry’  since  the  ad¬ 
vent  of  Total  Selling. 

“We  are  standing  on  the 
threshold  of  the  ‘Selling  Sixties’ 
today  with  the  industrywide 
Total  Selling  program  —  the 
NAEA,  the  Bureau,  the  AANR 
(American  Association  of  News¬ 
paper  Representatives),  the 
NNPA  (National  Newspaper 
Promotion  Association)  and 
ANCAM  (Association  of  News¬ 
paper  Classified  Advertising 
Managers),  all  united  in  a  joint 
sales  effort.” 

Russ  Stewart,  vice-chairman 
of  the  Bureau  and  vicepresident 
and  general  manager  of  the 
Chicago  Sun-Times,  told  NAEA 
that  the  close  relationship  now 
existing  between  their  organiza¬ 
tion  and  the  Bureau  of  Adver¬ 
tising  “is  one  of  the  best  things 
that  ever  happened  to  our  in¬ 
dustry.  It’s  the  sort  of  selfless 
act  that  makes  one  proud  to  be 
in  this  business.  It’s  good,  too, 
to  see  that  the  representatives 
the  promotion  men  and  the 
classified  men  are  working  into 
this  new  unity. 

“There’s  no  doubt  about  this 
being  the  one  stand-out  result 
of  Total  Selling.  The  publishers 
can  sense  this,  and  they  like  it. 
At  a  time  when  other  media  are 
struggling  to  close  ranks  be¬ 
cause  of  attacks  on  an  entire 
medium,  or  on  all  advertising, 
for  the  abuses  of  a  few,  it’s  good 
to  know  that  the  newspaper  sell¬ 


ing  forces  are  more  closely  knit 
than  ever  before  in  the  hi.story 
of  the  industry.” 

('.all  to  Sell  Hard 

A  call  to  all  newspaper  adver¬ 
tising  men  to  .sell  hard  in  1960” 
the  theme  that  “Newspapers 
Sell  Goods”  was  sounded  by 
Monroe  Green,  assistant  busi¬ 
ness  manager  and  advertising 
director  of  the  New  York  Times. 

Mr.  Green  called  to  task  tho.se 
business  men  who  “are  too  much 
preoccupied  with  advertising  as 
advertising  and  not  enough  with 
the  function  of  advertising — to 
.sell,  to  sell  their  goods  and  serv¬ 
ices. 

“When  we  are  talking  about 
adv’ertising  in  terms  of  selling,” 
he  declared,  “that’s  where  news¬ 
papers  live.  They  are  not  as  well 
printed  as  some  of  the  maga¬ 
zines;  they  have  no  Westerns; 
no  pass-along  readership  claims 
to  inflate  ABC  figures.  They  do 
have  something  that  satisfies 
readers  —  over  107,000,000  of 
them  on  an  average  day.  And 
what  do  they  do  l)est  for  the 
advertisers  ? 

“They  .sell  goods.  That’s  the 
.story’  w’e’ve  got  to  spread  up  and 
down  and  across  the  country’, 
particularly  to  those  whose  job 
it  is  to  sell  that  which  their 
companies  manufacture.” 

As  the  keynoter  of  the  con¬ 
vention,  Mr.  Green  took  note  of 
the  convention  theme,  “Total 
Selling  Comes  to  Main  Street,” 
and  pointed  out  that  “the  store¬ 
keepers  of  our  country,  the 
people  who  market  the  manu¬ 
facturer’s  product,  know  that 
the  one  way,  the  infallible  way, 
to  sell  goods  is  through  news¬ 
paper  advertising. 

“Industry  and  advertising 
agencies  spend  millions  of  dol¬ 
lars  on  research.  .  .  .  Why  not 
some  research  on  ‘What  in¬ 
fluences  20,000,000  shoppers  to 
do  what  they  are  doing  today 
and  w’hat  they  w’ill  do  tomorrow 
and  the  next  day  and  the  next?’ 
.4nd  if  this  research  should  ever 
happen  I  predict  that  the  find¬ 
ings,  boiled  down  to  simple 
terms,  will  show  that  newspaper 
advertising,  more  than  any 
other  single  factor,  sends  these 
people  on  their  way.  Newspapers 
sell  goods  and  services  because 
newspapers  are  the  advertising 
medium  of  the  people.” 

Selling,  he  said,  will  be  the 
keynote  “of  the  newspaper  in- 


dusti’y’s  pitch  in  196o— ^ 
not?  For  .selling  is  the 
1  job  of  the  manufacturer; 
the  newspaper  is  the  natk*’, 
number  1  medium  to  do  thi 
selling.” 

Repeal  on  Proinoiionii 

Newspapers’  three  big  indj;. 
try  promotions — in  the  autosc. 
tive,  food,  and  appliance  cljfc. 
fications  —  which  were  tentw 
“highly  succe.ssful”  last  year# 
demonstrating  the  power  , 
new.spapers  as  a  local  and  rj. 
tional  advertising  medium,  *i, 
be  repeated  in  1960,  it  was 
nounced  by  Charles  'T.  Lipsconii 
Jr.,  president.  Bureau  of  Adw 
tising,  ANPA. 

Mr.  Lipscomb  reported  thaij 
majority  of  the  newspapr?. 
which  participated  in  the  li® 
promotions  said  that  they  ha 
found  them  successful.  Most  ' 
the  newspapers,  as  well  as  reit 
ers  in  the  various  industries  w 
ered  by  the  promotions,  su 
they  wanted  to  repeat  the  pr- 
motions  in  1960. 

\'ew  Auto  Theme 

Theme  of  the  automotive  pn- 
motion  has  been  changed  fro- 
1959’s  “Live  Better  By  Far  Wi 
a  Brand  New  Car”  to  “It’s  N’: 
tional  New  Car  Dealer  Week- 
Buy  Now!”  The  change  w: 
made,  it  was  stated,  to  cmphj 
size  the  fact  that  the  proje 
is  basically  a  dealer  promotie 
Designed  primarily  as  a  t» 
week  campaign,  it  will  be  re 
ducted  by  most  newspapers 
March  or  April.  Exact  tim!r: 
will  be  flexible  so  that  each  mi- 
ket  will  run  its  drive  in  tr 
period  it  regards  as  most  sni; 
able  for  it. 

The  Bureau’s  kit  for  the  IS 
auto  promotion  is  now  beic: 
sent  to  newspapers  planning# 
participate. 

The  theme  for  the  food  pn- 
motion  will  be  the  same  as  tha; 
of  1959 — “Better  Meals  Buik 
Better  Families.”  This  prora^ 
tion,  as  in  1959,  will  be  run  du: 
ing  the  middle  of  September. 

No  decision  has  been  made  a.' 
yet  regarding  a  theme  for  tin 
appliance  promotion.  It  will  s 
conducted  again  early  in  NV 
vember,  as  in  1959,  when  ti» 
theme  was,  “Make  Your  Hoik 
Happier  With  a  New  .Appi: 
ance.” 

Experiences  Told 

At  the  same  session,  advei 
tising  executives  from  three  in¬ 
dividual  newspapers  describk 
their  experiences  and  succesai 
with  the  1959  promotions.  Sim 
lar  successes  have  been  reports 
by  a  majority  of  the  dailiei 
which  participated — 750  in  tk 
auto  promotion,  973  in  the  fos 
(Continued  on  page  20) 
for  January  23, 
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^an  ^rancisto  (Uronidt 

is  proud  to  announce  that 
in  the  past  two  years  it  has 
gained  more  daily  circulation 
than  any  newspaper 
in  the  United  States. 


f - ^ 

TOTAL  DAILY  CIRCULATION  GAINS  FOR  1958  &  1959 

San  Francisco  Chronicle  .  .  . 

.  .  .  Gained  64,627 

Philadelphia  News . 

.  .  .  Gained  45,008 

New  York  Times . 

.  .  .  Gained  43,452 

Los  Angeles  Times . 

.  .  .  Gained  31,884 

Detroit  Free  Press . 

.  .  .  Gained  27,709 

Source:  Based  on  an  analysis  of  ABC  Publisher’s  Statements  for  September  30,  1957,  1959 


CAW  SALES  CONFERENCE 

1 00-Million-Line 
Papers  Predicted 


Chicago 

A  prediction  that  within  the 
next  decade  at  least  five  of 
the  “top  10”  U.S.  newspapers 
in  total  advertising  linage  will 
reach  the  100,000,000  mark  was 
made  at  the  8th  annual  confer¬ 
ence  of  advertising  directors  of 
newspapers  represented  nation¬ 
ally  by  Cresmer  &  Woodward, 
Inc. 

These  predictions  were  made 
in  the  light  of  projects  extend¬ 
ing  to  1970,  covering  population 
increase,  circulation  growth  and 
advertising  volume,  based  on 
past  performances  and  taking 
into  consideration  the  population 
explosion  expected  in  the  Sixties. 

Big  Papers  Get  Bigger 

“Metropolitan  newspapers  are 
going  to  continue  to  j^row 
larger,”  said  Del  J.  Worthing¬ 
ton,  executive  vicepresident  of 
C&W.  “There  will  be  a  mortality 
as  has  been  the  case  among 
newspapers  during  the  last  25 
years.  But  big  papers  will  get 
bigger.” 

He  cited  the  Los  Angeles 


(Calif.)  Times,  represented  by 
C&W,  pointing  out  the  Times 
led  the  nation  last  year  with 
over  77,000,000  lines  of  total 
advertising  and  could  well  ex¬ 
ceed  100,000,000  lines  by  1968. 
Another  five  papers  might  well 
reach  the  same  mark  by  1970, 
he  added. 

ROP  color  will  amount  to  at 
least  25%  of  the  total  advertis¬ 
ing  and  editorial  content  by  1970, 
he  asserted,  adding  that  metro¬ 
politan  area  papers  are  destined 
to  grow  at  not  less  than  the 
same  rate  they  have  been  ex¬ 
panding  during  tbe  past  decade. 
Indications  are  their  circulation 
will  respond  to  the  quickening 
pace  of  the  reading  population 
increase  by  1970,  he  said. 

Brief  Review 

A  C&W  presentation  gave  a 
brief  review  of  the  national  ad¬ 
vertising  field  with  emphasis  on 
the  present  position  of  news¬ 
papers  and  how  they  should  be 
sold  most  effectively. 

The  review  cautioned  news¬ 
paper  people  against  being  “cha- 
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WORCESTER 

MARKET 


86.4%  daily  coverage  with  the 
Telegram  Gazette.  Daily  / 
circulation  158,215.  y' 
Sunday  —_^1 02,957.  y/  ^ 
ABC  audit^Dec.  z' 
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grined  by  advertisers  who  desert 

them  temporarily  to  try  other  Qdiliwwt  er 

media.”  “New.spaper  ads,  with  ■* 

all  their  advantages,  can't  he  (Continued  from  ixige  m 

heard,  don  t  move,  and  haven  t  _  ' 

been  to  colorful  until  quite  re-  ~  ~ 

cently  Even  now,”  the  review  promotion  and  415  in  the  ai»li 
iwinted  out,  “the  color  availa-  promotion.  "  ! 

bility  pattern  and  reproduction 

quality  leave  something  to  be  ,  ^erle  H.  Bur^s<m  of  tb  : 
desired  by  advertisers.”  Ames  (Iowa  Trthune  report*! 

Referring  to  the  newspaper  automotive  camptig, 

“buying  habit  hurdle”  as  the  was  outstandinjij 

C&W  review  said  that  adver-  successful.  He  pointed  out  thg 
tisers  and  agencies  have  shied  whole  State  of  lovi 

away  from  newspaper  cam-  experienced  increa^  auto  ssb 
paigns  because  they  hav’e  feared  during  the  promotion,  the  mir- 
the  barrage  of  selling  and  com-  where  the  promotion  vu 

plaint  by  new.spapers  “not  on  conducted  had  much  greater  in- 
the  list.”  creases  than  the  rest  of  tb 

“This  is  partly  fallacy.  Actu-  With  Mr.  Burgason  wn 

ally  advertisers  do  not  properly  ^^c  Dunlap,  an  auto  dealer,  win 
plan  to  use  enough  newspapers  J’eported  on  the  activities  by  tit 
to  get  the  most  advantageous  dealers  of  the  Ames  market  dat- 
coverage  and  best  results  from  promotion.  He  also  a- 

a  newspaper  campaign,”  the  re-  hibited  some  of  the  advertuan 
view  said.  “And  while  some  ad-  which  had  been  run  there, 
vertising  buyers  lack  tbe  cour-  Frank  R.  Twiss,  advertisiiif 
age  to  face  the  sales  efforts  of  director  of  the  WorcetUr  i 
non-selected  competing  news-  (Mass.)  Telegram  and  Gauth 
(lapel's  in  large  markets,  they  described  in  detail  how  the  for 
magnify  the  problems  out  of  promotion  was  organized  in  hL< 
proportion  to  the  number  of  newspaper’s  market  and  how  1: 
situations  involved.  was  carried  out.  Particulitiy 

“A  cursory  check  of  mark-  successful,  he  reported,  were  i 
ets  with  strictly  ‘competitive’  recipe  contest  and  a  senteno  [ 
newspapers  shows  only  one  with  completion  contest  on 
seven,  two  with  four  (reduced  “Better  Meals”  theme.  Dm 
by  half  in  the  last  year)  20  with  Hode,  a  food  retailer,  joined  Mr 
three  and  less  than  40  with  two.  Twiss  in  describing  the  activ;- 
Surely  that  small  proportion  of  ties  and  results  of  the  drirt  . 
all  1720  newspapers  in  the  U.S.  “We  received  most  gratifyii# 
should  not  cause  trepidition  or  results  from  both  of  these  cot  i 
avoidance  of  the  best  basic  ad-  tests,”  he  said.  “We  achieved  tl»  . 
vertising  buy,”  the  review  said,  food  consciousness  we  wer-l 
Turning  to  major  changes  on  seeking  and  a  tremendon!! 
the  selling  side  of  media,  the  amount  of  good  will  for  c  r 
C&W  review^  noted  that  while  newspapers.” 
the  Bureau  of  Advertising,  The  newspapers,  he  said,  r- 
ANPA,  “can  and  does  furnish  a  numerous  specially-preparti 
favorable  climate  for  advertisers  news  stories  and  local  pictnm 
to  use  the  newspaper  medium.  Participation  by  the  grocers,  b- 
the  specific  job  of  determining  added,  was  excellent,  in  tenr.' 
what,  where  and  how'  many  of  advertising,  display,  stimuli- 
news|)apei-s  should  be  used  re-  of  personnel  and  so  on.  i- 
quires  the  assistance  of  the  na-  beaded,  “Honor  Roll  of  Psr- 
tional  advertising  salesmen  ticipating  Stores,”  was  run  n-l 
working  for  the  individual  news-  operatively  by  more  than  40  re- 
papers.  gp-ocers  representing  ove 

“Since  the  final  result  of  the  lOO  stores.  The  ad  appeani 
activity  on  the  part  of  both  the  three  times  during  the  two-weti 
Bureau  and  the  salesmen  for  in-  campaign, 
dividual  newspapers  is  first  get-  Kenneth  Streeter,  advertiauj 
ting  the  order  and  then  cooper-  director  of  the  Austin  (Mmi 
ating  throughout  the  campaign,  herald,  reported  that  the  dealen 
the  essential  factors  in  complet-  j, 

mg  the  job  are  the  newspapers’  appliance  promotion.  Appt 
own  representatives.’  advertising  in  his  new 

•  paper  during  the  promotki 

1  32  Color  Paces  period  was  three  times  that  o! 

the  same  period  of  1958,  he  dii 
Washington  closed. 

by"?;‘”!g>i:TotSrn%"S  ,  ‘‘We  feel,”  he  said,  “that  ^ 
panies  of  Washington,  D.C.,  and  experience  we  Ram^^ 
Alexandria,  Va.  (via  Kal,  Ehr-  ^he  better  underst^ 

lich  and  Merrick,  Inc.)  for  52  ing  by  the  dealers  as  a  resulU 
full-page  color  insertions  in  the  promotion,  we  can  build  * 
j  Washington  Post  and  Washing-  better  and  even  more  succes^^ 
i  ;  ton  Star  this  year.  appliance  promotion  next  fiL 
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again  in 

Advertisers  used  more  linage 
and  invested  mere  dollars 


in  The  Evening  Bulletin 
than  in  any  other  Philadelphia 
daily  newspaper 


The  Evening  Bulletin  it  America’s  largest  evening  newspaper 


and  since  INS,  Philadelphia’s  largest  daily  newspaper 


IN  miLADOPHIA  NEARLY  EVERYBODY  READS  THE  BULLETIN 


A  Member  of  Milllor)  Morkef  Newspapers,  /nc 


Rochester,  N.  Y.  ^ 
ABC  City  Zone  Population 
is  now  well  over 
a  half  million. 


Liquor  Ads 
For  Canada 
Papers  Seen 


Toronto 

Liquor  and  beer  advertising  in 
Canadian  daily  newspapers  may 
be  permitted  by  late  summer  if 
the  10  provincial  governments 
endorse  a  code  of  liquor  and  beer 
advertising  drawn  up  by  the 
Canadian  Association  of  Liquor 
Commissioners. 

A  meeting  of  the  association 
is  to  be  held  at  Jasper,  Alberta, 
in  July,  at  which  it  is  expected 
all  10  commissioners  will  an¬ 
nounce  endorsement  of  the  code. 

Only  Siskatchewan  to  date  has 
not  yet  approved  the  code. 

When  the  commissioners  have 
approved  the  code  it  will  require 
only  minor  legislative  amend¬ 
ments  to  permit  such  advertis¬ 
ing  in  Canadian  newspapers. 

To  date  only  Quebec  and  Brit¬ 
ish  Columbia  provinces  have 
allowed  liquor  and  beer  adver¬ 
tising.  This  has  resulted  in 
newspaper  special  and  week-end 
sections  being  printed  for  the  the  1958  period.  Weekend  paper 
past  in  Quebec  province  and  national  advertising  was  up  12'/i 
New  York  State  and  shipped  to  in  the  period  to  $18,818,043,  ac- 
the  other  provinces  for  insertion  cording  to  the  advertising  linage 
in  the  daily  or  Saturday  edi-  audits  of  Elliott-Haynes  Ltd. 
tions.  The  same  has  applied  to  The  dailies  and  their  affiliated 
magazines,  many  of  which  are  weekend  papers  accounted  for  a 
printed  in  Toronto  and  shipped  total  of  $64,643,725  in  national 
to  Montreal  for  distribution  to  advertising  in  the  first  11 
get  around  the  legal  technicality  months  of  1959,  out  of  total 
of  being  published  in  Quebec  publication  advertising  in  Can- 
province  where  alcoholic  bever-  ada  of  $90,133,044,  up  4.2%. 
age  advertising  is  permitted.  Automotive  advertising  ac- 

No  difficulties  are  now  ex-  counted  for  $11,863,885  of  the 
pected  to  hinder  the  adoption  of  national  daily  newspaper  total, 
the  proposed  code  of  liquor  and  followed  by  food  and  food  prod- 
beer  advertising.  Ontario  Liquor  uct  advertising  at  $6,586,061, 
Commissioner  W.  H.  Codings  financial  and  insurance  national 
has  stated  that  no  pressure  has  advertising  at  $3,947,504,  travel 
been  brought  to  bear  by  dis-  and  hotel  advertising  at  $3,295,- 
tilleries  or  breweries  for  such  271,  and  drug  and  toilet  goods 
advertising.  at  $3,014,057. 


Canadian  Ad 
Volume  Gains 


Milwaykie 

Stntinil 


PRIZE-WINNING  ENTRIES — Covers  of  four  of  the 
entries  in  the  National  Association  of  Engine  and  Bo 
contest  indicate  the  elaborate  presentations  submit 
newspapers. 


16  Papers  Win  Awards 


Four  dailies  and  one  weekly  Ledger.  Dailies  under 
newspaper  were  named  winners 
this  week  of  the  National  As- 


Ciroulation:  Haverhill  (Ma» 
Gazette,  Denison  (Tex.)  Hir 
sociation  of  Engine  and  Boat  and  the  Norwalk  (Conn.)  H- 
Manufacturers’  1959  Boating’s  Weeklies  and  Semi-Weeklie 
Golden  Awards.  Eleven  news-  Port  Washington  (Wis.)  O;: 
papers  were  named  winners  of  kee  Press  and  the  Nui'p 
certificates.  Harbor  (Calif.)  News  Prttt. 

Awards  were  made  in  four  cir¬ 
culation  categories  for  “leader-  ' 


Rochester  Times-Union 


Almost  every  family 
in  Metropolitan  Rochester 
buys  ond  reads  one  or 
both  of  these  two  greot 
Gonnett  Newspopers 

MORNING  &  SUNDAY 

Represented  by  Gannett  Advertising  Safes,  Inc. 

New  York,  Philadelphia,  Hartford,  Syrocuse,  Chicago,  Detroit,  San  Francisco 


'BMB'  I960  —  Front  p«9«  ' 
NAEBM's  "Boating  Meant 
nett"  service  for  newtpapen  ' 
I960  will  contain  latett  statiit« 
on  linage  growth  plut  "20  1* 
Bett"  that  average  out  at  n* 
prolific  sources  of  boat  page  *' 
age. 


More  proof  of 

the  solid  trend 
to  the  “morning 

in  solid  Cincinnati 


TOTAL  ADVERTISING 
(par  cant  of  total  linoga) 


TOTAL  DISPLAY  ADVERTISING 
(par  cant  of  total  linage) 


TOTAL  AUTOMOTIVE  ADVERTISING 
(per  cant  of  total  linage) 


% 

80 

70 

60 

50 

40 

30 

70 

10 


Take  a  look  at  the  evidence  above!  It  shows  clearly  that  retailers  and  na¬ 
tional  advertisers  are  relying  more  and  more  on  the  morning  Enquirer.  Why? 
They’ve  discovered  it’s  the  way  to  reach  and  influence  the  soiid  market-that- 
matters  in  this  great  metropolitan  area.  The  households  that  have  more 
adults  in  them  . have  a  higher  percentage  of  children  . . .  have  a  younger 
head-of-house  . .  .  have  a  higher  median  income.  In  other  words,  the  SOLID 
households  that  need  more,  want  more,  and  can  afford  to  spend  more.  For 
other  significant  facts  about  this  rich  19-county,  3-state  market .  .  .  write, 
wire  or  phone  The  Enquirer’s  Research  Department  for  your  copy  of  the 
latest  Top  Ten  Brands  survey. 

Represented  by  Moloney,  Regan  is?  Schmitt,  Inc. 


SOURCE:  Madia  Racordi,  Inc.  *Fir«t  nina  mondit 

Solid  Cincinnati 
reads  the 
Cincinnati 
Enquirer 


Says  Apathy 
Gan  Doom 
Downtown 


habilitate  downtown  Paterson, 
N.  J.,  said  the  effects  of  any 
downtown  decline  can  be  ex¬ 
tended  throughout  the  commu¬ 
nity,  and  is  not  just  a  retailer’s 
])roblem. 

“Newspapers,  financial  insti¬ 
tutions,  professional  offices,  res¬ 
taurants,  hotels  and  many  other 
segments  of  the  community’s 
economy  depend  on  a  healthy, 
J.  active,  prosperous  downtown 
,n-  shopping  district,”  he  said,  add- 
el-  ing:  “They  must  be  brought 
I’s  into  the  effort  to  insure  the  con- 
(N.  J.)  Future,  told  the  Na-  tinuance  of  successful  downtown 
tional  Retail  Merchants  Asso-  operations.” 
ciation  in  New  York  last  week.  , 

He  warned  that  “downtown  is 

not  doomed  from  the  pressure  The  future  of  the  small  re- 
of  external  forces,  but  there  are  tailer  was  also  linked  to  coop- 
many  communities  where  the  erative  action  by  Leo  Nejelski, 
downtown  shopping  district  is  president,  market  development 
doomed  because  of  internal  counsel.  New  York,  who  stressed 
apathy.”  that  retailers  must  “compete  but 

r-  .  r  •  1  also  cooperate”  if  they  are  to 

right  for  Survival  <  i  r  t 

”  i*lCt1T*0  fl  C1ir>/««lCCT1ll  TIlTlirA 


The  Other  Media 


CLOSED  CIRCUIT  TO  TE:sT  TV  COMMERCIALS  Comi«*, 
cations  and  Media  Research  Services,  Inc.,  Peekskill.  \.  Y.,  1)^ 
announced  first  of  new  TV  commercial  and  program  testing  senim 
involving  initial  sample  of  more  than  2.000  families  employing  i 
closed  circuit  system.  System  allows  for  “most  realistic”  testing  bi 
transmitting  test  programs  directly  into  homes  of  respondents  im 
allowing  them  to  view  programs  in  their  “normal,  habitual 
New  system  said  to  reach  more  than  70'  of  TV'  homes  in  the  cia. 
munity. 


YIELD  FROM  ADS  ON  BUSES  LOW— Advertising  on  outs* 
of  New  York  buses  in  *59  produced  gross  revenue  slightly  un^ 
$102,000.  City  received  $4,400  of  this.  .Vds  on  buses  were  exp^v 
to  produce,  eventually,  more  than  $5.0(K).000  annually.  I.ate  sfe 
of  program  last  May  (E&P,  June  13,  '.59.  page  20)  was  one  rfa-- 
given  for  disappointing  showing. 

»  *  * 

INCENTIVE  AD  VOLUME  OFF  5.8' 7— Incentive  ad  volume  it 
5.8'o  in  ’59  with  73%  of  monitored  publications  showing  decliiB 
according  to  seventh  semi-annual  “Survey  of  Premium  &  Coetr« 
.Advertising  in  Consumer  Publications,  Radio  &  TV,”  appearing 
recent  issue  of  Premium  Practice  magazine.  There  was  a  7.7". 
drop  in  space  in  last  half  of  year  compared  to  same  period  of  %. 
Good  Housekeeping  led  list  in  “.Average  Number  of  Offen  h 
Issue”  followed  by  Ladies  Home  Journal.  Life  carried  the  Ee 
“Total  .Space”  followed  by  Saturday  Evening  Post.  There  was  nmif 
a  30' o  decline  in  number  of  offers  on  radio,  with  .ABC  leading!^ 
works.  TV,  faced  with  more  than  52%  drop,  was  also  headed  b 
ABC. 


PREDICTS  OUTDOOR’S  BICtiEST  YEAR— Contracts  for  c  j 
door  advertising  campaigns  already  on  the  l>ooks,  as  of  Dec. 
compared  with  same  time  last  year,  are  up  15%,  reports  Frfix  tf 
Coste.  president.  Outdoor  .Advertising  Inc.  He  said  increase  ir  4 
cates  that  *60  will  be  “biggest  year  in  the  medium’s  history.”  V  [ 
Coste  pointed  to  food,  drug,  and  auto  classifications  as  currM  g 
showing  “great  potentials  for  advances  in  *60.” 

MAIL  AD  EXPENDITURES  UP— Mail  advertising  expendit  i 
for  first  nine  months  of  *59  were  $1,295,650,050,  according  to  Dir-J 
Mail  Advertising  Association.  Estimated  expenditures  are  up  sli“i:  | 
indicating  less  pieces  of  ad  material  were  mailed  as  result  of  ‘L ) 
postal  rate  increases  in  effect  Jan.  1,  ’59. 

*  *  « 

FRENCH  MEDIA  TO  HAVE  OWN  U.  S.  REP— As  result  i 
increasing  .American  interest  in  European  market,  a  new  organi= 
tion.  Regie  International.  Inc.,  .New  York,  has  been  formed  tor- 
resent  leading  European  media.  It  is  starting  out  with  selectki 
French  newspapers  and  magazines,  plus  a  commercial  radio  stat;; 
*  «  * 

MAGAZINES  SHARE  DISPLAY  SPACE— In  an  unusual  d«p: 
ture  from  normal  promotion  techniques.  Ladies’  Home  Jour^ 
Saturday  Evening  Post  and  American  Home  magazines  have  leas 
space  in  middle  of  main  concourse  of  Grand  Central  Terminal,  V 
York,  and  will  alternate  in  erecting  giant  exhibits  there  during  fs 
half  of  *60.  .American  Home  will  use  area  during  January,  Po«t; 
February,  and  Ladies’  Home  Journal  during  March.  Monthly  c;> 
of  use  then  will  be  repeated.  Estimated  number  of  impression*: 
all  viewers  during  a  30-day  period  said  to  exceed  12,300,000. 

*  «  * 

PUBLICATION  SPECIALIZATION  CITED— That  increa-3 
specialization  of  publications  will  create  “superior  response"  : 
advertiser  during  ’60  was  forecast  made  by  James  J.  Boynton.- 
director,  Fawcett  Publications,  Inc.,  during  Fawcett’s  four-day 
meeting  in  San  Juan.  P.  R.  He  .said  advertising  directed  at  “spac:’ 
segment  of  the  population  can  be  more  productive  than  aimin|i 
complete  mass.  ...  To  locate  just  the  right  market  segment,  cai'" 
examination  of  media  will  be  necessary.  Certain  media  geared' 
the  vertical  and  not  to  the  horizontal  approach  are  the  media  orki'! 
to  the  special  interest  groups.”  Mr.  Boynton  added,  “By  paying" 

I  huge  sums  required  to  cover  a  mass  audience,  the  advertisa 
diluting  his  dollar’s  effectiveness.” 


Everywhere, 

men  who  call  the  signals 
in  marketing 

read  The  Wall  Street  Journal 


THE  WALL  STREET  JOURNAL 


pnhiishtJ  at: 

NEW  YORK 
WASMNOTON,  D.  C 
CHICAGO 
DAUAS 
SAN  FRANCISCO 


EDITOR  ac  PUBLISHER  for  January  23,  « 


10  sUii 

id  1960... year  of  political  decision... 

ive  lea-'; 

year  for  top  reporting  by  LIPPIWANN 


thly  c)  ^ 
ssiont 
X). 


onse 

yntos, 

-day 

t  “speCj 

aimii{ 

nt,  cii'* 

geareJ* 

la  oriei^ 

3ayin|5f 

vertisB 


’This  year,  more  than  ever  before,  readers 
want  the  real  issues  pinpointed.  They  want 
incisive  reporting  that  cuts  away  prejudg- 
ments,  reveals  candidates  and  trends  in 
sharp  focus.  They  want  to  know  how  our 
politics  affects  the  world. 

Walter  Lippmann,  original,  unique,  is  their 


man  .  .  .  winner  of  a  Pulitzer  award  for  his 
"wisdom.”  The  Herald  Tribune  Syndicate 
urges  for  your  readers,  if  available,  its 
entire  Washington-based  team  —  Wolter 
Lippmann,  David  Lawrence,  Roscoe  Drum¬ 
mond,  Joseph  Alsop.  To  check  availability, 
call,  write  or  wire  Lloyd  D.  Hagan,  Director. 


NEW 

YORK 


HERALD  TRIBUNE, 


Ntw  York  36.  N.  Y.  •  PEnosylvonio  6-4000 


SYNDICATE 


Copley  Ad 
Executives 
At  Seminar 

Borrego  Springs,  Calif. 

Grass  roots  axlvertising  serves 
the  interests  of  a  community’s 
business,  advertising  managers 
of  Copley  Newspaxiers  were  told 
at  their  three-day  seminar  here 
(Jan.  7-Jan.  10). 

The  discussion  was  led  by 
Clair  B.  Otis,  advertising  direc¬ 
tor  of  the  Eureka  (Calif.) 
Newspapers,  Inc:  The  seminar 
was  conducted  for  managers  of 
the  15  dailies  published  by  Cop¬ 
ley  Newspapers.  James  S.  Cop¬ 
ley,  chairman  of  The  Copley 
Press,  Inc.,  was  host. 

“Over  and  above  the  response 
merchandising  brings,’’  Mr.  Otis 
said,  “good  advertising  can  al¬ 
ways  bring  more.  “Given  identi¬ 
cal  merchandise,  for  sale  under 
like  conditions  at  identical 
prices,  good  advertising  can  im¬ 
mediately  gain  substantial  in¬ 
creases.” 

Certificates  were  presented  to : 

Robert  A.  Atteberry,  director 
of  advertising,  Illinois  State 
Journal  and  Illinois  State  Regis¬ 
ter,  Springfield,  Ill.;  Comelio  C. 
Baca,  national  and  display  ad- 

j  THE 
DUCHESS 
I  of  WINDSOR 

I  fashion  articles 

I  will  increase  reader 
interest  in  your 
I  women’s  pages. 

! 

i 
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SPADEA 

SYNDICATE,  INC. 

120  West  31st  Street 
■  New  York  1,  N.  Y. 

LOngacre  5-0478 
Stirling  Spadea 
Sales  Manager 


vertising  manager,  Alhambra 
(Calif.)  Post- Advocate;  Ken¬ 
neth  L.  Betry,  advertising  man¬ 
ager,  Culver  City  (Calif.)  Star¬ 
s’ ews;  William  F.  Blackburn, 
director  of  advertising,  Joliet 
(Ill.)  Herald-News;  William  M. 
Boyd,  assistant  vicepresident, 
Copley  Press,  Inc. ;  Dean  De 
Land,  advertising  manager, 
Monrovia  (Calif.)  News-Post; 
Arnold  F.  Ecklund,  advertising 
manager,  San  Pedro  (Calif.) 
Netvs-Pilot;  Kenneth  Flood,  ad¬ 
vertising  director,  San  Diego 
Union-Tribune  Publishing  Co.; 
Albert  W.  Gerbin,  director 
of  advertising,  Aurora  (Ill.) 
Beacon-News;  Jack  Gruden,  ad¬ 
vertising  manager,  Burbank 
(Calif.)  Daily  Review;  Herbert 
G.  Gulick,  director  of  adver¬ 
tising,  Redondo  Beach  (Calif.) 
South  Bay  Daily  Breeze;  W.  D. 
Johnston,  publisher,  Borrego 
Sun;  Lloyd  R.  Nicholson,  dis¬ 
play  advertising  manager,  Glen¬ 
dale  (Calif.)  News-Pre'is;  James 
W.  Oliver,  director  of  adver¬ 
tising,  Elgin  (Ill.)  Dadu  Cour¬ 
ier-News,  and  Malvin  W.  Quinn, 
manager  of  chain-store  sales, 
Copley  Los  Angeles  Newspapers. 

“I  am  proud  of  this  organi¬ 
zation  and  I  am  proud  of  you 
and  everybody  else  in  it,”  Mr. 
Copley  told  the  executives. 

“We  can  face  the  future  with 
great  confidence.  I  think  we 
have  a  tremendous  future  ahead 
of  us.  I  thank  you  for  what  you 
have  done.” 

Alex  DeBakcsy,  assistant  to 
the  publisher,  Union-Tribune 
Publishing  Co.,  moderator.  The 
Copley  advertising-salesman 
training  program  was  discussed 
by  a  panel  conducted  by  Robert 
L.  Jones,  vicepresident  of  Cop¬ 
ley  Press,  Inc.;  Atteberry,  Ger¬ 
bin  and  Gulick.  The  training 
program  is  in  use  in  Springfield, 
Ill.,  and  in  Aurora,  Ill.,  and 
Redondo  Beach,  Calif. 

Mr.  Gulick  said  forward-look¬ 
ing  newspapers  must  take  the 
time  to  train  young  men. 

Other  discussion  leaders  were : 
Nelson  Roberts,  president  of 
West  Holliday  Co.,  of  San  Fran¬ 
cisco;  Robert  Landis,  sales  and 
merchandising  manager  of  the 
Union-Tribune  Publishing  Co.; 
Anthony  R.  Donvito,  merchan¬ 
dising  coordinator  of  the  Copley 
Los  Angeles  Newspapers;  and 
Richard  N.  Smith,  vicepresident 
and  treasurer  of  The  Copley 
Press,  Inc. 

• 

Olmsted  To  Detroit 

Richard  A.  Olmsted  has  been 
named  assistant  to  Edwin  C. 
Cbarney,  vicepresident  and  man¬ 
ager  of  the  Branham  Company’s 
Detroit  office.  He  succeeds  John 
A.  Wolf,  recently  named  man¬ 
ager  of  Branham’s  newly-estab¬ 
lished  Minneapolis  office. 


Space  Buyer, ,  F.  Y.l 

GROCERY  PRODUCT  DISTRIBUTION  in  12  cities  wW 
Scripps-Howard  Newspapers  are  published  is  shown  in  the  lij 
annual  survey  report  issued  this  week.  The  cities  are  Cincima^ 
Cleveland.  Denver,  El  Paso,  Evansville,  Fort  Worth.  Houston,  Indiij, 
apolis.  Knoxville.  Memphis.  New  York  and  Pittsburgh.  Tlie  repwi 
lists  5.699  different  brands  in  71  classifications  of  grocery-  nn 
chandise.  In  11  of  the  cities  the  distribution  is  recorded,  chain  h 
chain,  in  the  corporate  chain  stores.  This  is  a  change;  in  the  put. 
the  survey  reported  percentages  of  distribution  and  represent 
distribution  in  all  stores  from  the  smallest  to  the  largest  supe. 
market.  But  now  that  the  volume  of  business  done  by  chains  in  $<)» 
cities  amounts  to  80Vo  and  better  of  the  total  grocery  volume,  tk 
survey  has  been  concentrated  in  the  chain  markets.  Copies  of  tk 
reptirt  are  available  from  Harold  Ries/..  director  of  promotion  ait 
research.  Scripps-Howard  Newspapers.  250  Park  Avenue,  V, 
York  17. 

*  •*  * 

MORE  TH.AN  $1,000  in  merchandise  and  cash  prizes  were  tikn 
home  in  the  41st  annual  Christmas  Ligliting  Contest  sponsored  h 
the  Denver  (Colo.)  Post.  The  city-wide  competition  for  outdou 
holiday  season  decorations  is  the  oldest  of  its  type  in  the  countr. 
Denverites  began  erecting  lighting  displays  during  World  W»r  1 
and  the  contest  was  first  held  two  years  after  Thomas  A.  Edis» 
made  a  visit  to  Denver  to  see  the  displays  in  1916. 

The  contest  is  staged  by  the  Post  with  the  cooperation  of  ir 
Rocky  Mountain  Electrical  League  and  Junior  Chamber  of  Coni 


MORE  THAN  11,000  Upper  Midwest  youngsters  colored  .Winn- 
apolis  Star  comic  characters  in  the  annual  Downtown  ( ;hri«tiii3.| 
Coloring  contest.  'Fhe  contest,  sponsored  by  the  Star  and  the  .MinD'^[ 
apolis  Downtown  Council,  provided  youngsters  with  an  opportuni' 
to  win  more  than  100  prizes.  Pur|>ose  of  the  contest  was  to  promo!- 
reading  of  the  comics  by  the  youngsters  and  to  get  them  and  thr 
parents  interested  in  doing  their  Christmas  shopping  in  downto* 
Minneapolis. 

-It 

CAN.VDIAN  SALES  MAP — W  eekend,  the  Canadian  new!ipajy"j 
magazine  supplement,  has  issued  its  latest  retail  sales  map,  ( overi'J 
every  Canadian  sales  territory.  The  map  shows  each  county  aKj 
province  in  proportion  to  its  dollar  volume  in  retail  sales,  and 
relates  this  volume,  through  a  second  color,  to  the  coverage  availat 
through  Weekend’s  circulation. 

*  *  * 

“ONE  OF  THE  MOST  UNUSUAL  advertising  campaigns  to  r  | 
the  newspapers  since  the  nineties”  began  in  the  Chicago  Samij' 
Tribune  for  Jan.  10.  when  Hotpoint-Chicago  opened  its  "Old  Fa- 
ioned  Bargain  Days.” 

The  campaign  ties  in  with  Hotpoint’s  55th  anniversary.  utili2ii:| 
gay  nineties  typography,  artwork  and  copywriting  style  to  introdu- 
Hotpoint’s  “old  time  values  on  1960’s  most  modern  appliancei[ 
Opening  ad  in  the  series  was  a  full-page  black-and-white  pre«ent.-| 
tion  of  a  refrigerator,  range  and  washer  hearing  recommended  r-| 
tail  prices  of  $198.  Compton  Advertising.  Inc.  is  agency  for  Hotjuiir  [ 
Chicago. 

SALES  PERFORM.ANCE  by  grocery  products  in  the  market  sent.j 
by  the  Temple  (Tex.)  Telegram  is  reported  after  a  survey  madet[ 
the  Texas  Daily  Press  League.  A  considerable  undertaking  for 
newspaper  of  the  Telegram’s  size,  the  survey  includes  a  brand-b' j 
brand  ranking  of  product  sales  in  Temple  stores,  the  wholesale  pi'l 
chasing  patterns  of  independent  food  outlets,  and  the  apportioniD«| 
of  sales  among  chains,  independents  and  other  outlets. 

*  *  * 

A.S  A  SERVICE  to  Canadians  wintering  in  Florida,  the  Totok 
Globe  and  Mail  has  made  arrangements  to  deliver  “Canada’s 
tional  Newspaper”  to  vacation  spots.  Shipped  air  express,  to  b' 
different  news  companies,  the  Final  Edition  is  on  sale  on  day 
publication,  or  the  following  morning,  by  more  than  300  resort  hoW 
and  news  outlets  throughout  the  state.  The  “Final”  contains  closiit! 
stock  market  quotations,  financial  news,  final  sports  scores  as 
as  coverage  of  Metro  Toronto,  Canadian  and  world-wide  news. 
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In  Washington,  D.  C.,  one  of  America’s  top  10  markets, 
it  takes  only  one  paper  . . .  The  Washington  Post ...  to 
cover  over  60  per  cent  of  the  metropolitan  area.  In  the 
other  9  markets  it  takes  2  or  more  papers. 


For  More  Than  20  Yeors  Woshington's  R.O.P.  Color  Newspaper 
Continuity  Rates  Apply  to  Both  Color  and  Black  and  White. 


^•pre»enf«d  By;  Sawy«r,  Ferguson,  Wolker  Co  York,  Chkogo,  Detroit,  Atlanta.  Philadelphia.  Son  Froncisco.  los  Angeles;  Jo5hua  B.  Powers,  Ltd.  — London.  Englond,  Senof 

G  Enr  <que<  Simoni  — MesKo  City,  Meaico;  AMin  Associates  — Toronto  ond  Montreal,  Canado;  The  Hal  Winter  Co.,  Florido  Hotel  and  Resort  odv.  rep.  — Miomi  Beoch;  Tom  McGill, 
.New  Englond  Hotel  ond  Resort  odv.  rep. -West  Roxbury,  Mass..  Lou  Robbms,  New  York  and  New  Jersey  Hotel  and  Resort  odv.  rep. -1265  Broadwoy,  N.  Y.;*uck,The  ComK  Weekly. 


RETAIL  CONFERENCE — Discussion  leaders  for  26th  Annual  RetsSC:, 
ference  of  Scripps-Howard  Newspapers  check  program  for  htn- 
meeting.  Jerry  Burton  (right  front),  in  charge  of  the  S-H  Retail 
looks  on  as  James  Cherry,  Memphis  Publishing  Co.  (left),  and 
Stone,  Cleveland  Press,  discuss  a  point.  Discussion  leaders  In  bad ' 
(left  to  right)  are:  Larry  Merahn,  New  York  World-Telegram  l! 
Robert  McComas,  Washington  (D.C.)  Daily  News;  and  James  Pitv 
Denver  (Colo.)  Rocky  Mountain  News. 


Swim  Pool 
Firm  Lists 
Creditors 

Several  advertising  agencies, 
printing  houses  and  newspapers 
were  listed  as  creditors  in  the 
bankruptcy  petition  of  Interna¬ 
tional  Swinuning  Pool  Corp. 

International  is  a  privately- 
held  company  which  markets 
pools  under  the  tradename  of 
Esther  Williams,  motion  picture 
star. 

Bankruptcy  Court  has  granted 
the  corporation  permission  to 
remain  in  business  to  work  out 
settlements  with  creditors. 

International  listed  total  as¬ 
sets  of  $1,250,000  and  total  lia¬ 
bilities  of  $1,714,600.  Notes  and 
accounts  payable  came  to 
$379,000. 

Among  the  top  10  creditors 
were  Foster  Advertising  Ltd.,  of 
Toronto;  Doyle-Dane  Bembach, 
of  New  York;  and  Equity  Ad¬ 
vertising  Company,  of  New 
York. 

Other  creditors  included: 

Advertising  Publications,  Inc., 
Chicago. 

Denis  Media  Sendee,  Inc., 
Chicago. 


ROP  Color  Linage 
For  Nov.  Up  17. 

ROP  color  ad  linage  in  news- 
jiapers  during  Nov’emlier  1959 
ran  14,739,196,  up  17.4%  over 
November  1958,  according  to  R. 
Hoe  &  Co.’s  monthly  report  on 
color.  For  the  year  to  date,  color 
hit  138,448,419  lines  to  register 
a  6.1%  gain. 

The  report,  prepared  by  Media 
Records  from  measurements  of 
more  than  400  newspajier.s  pub¬ 
lished  in  some  130  cities,  noted 
that  the  steel  strike  was  felt 
most  in  automotive  color  linage 
which  dropped  38.4%  in  Novem- 
lier  of  1959  as  against  the  same 
month  in  1958. 


Geyer,  Morey,  Madison  & 
Ballard,  Inc.,  New  York. 

Hearst  Magazine  Division, 
New  York. 

Time,  Inc.,  New  York. 

Westchester  County  Pub¬ 
lishers,  Inc.,  White  Plains,  N.  Y. 

Western  Newspaper  Union, 
New  York. 

• 

Coffee  Campaign 

Martinson  Coffee  Co.  will 
have  the  largest  ad  campaign 
(via  A1  Paul  Lefton  Co.)  in  its 
60-year  history,  using  New  York 
metropolitan  dailies,  billboards, 
and  radio-TV  spots. 


MeCann-Erickson 
Forms  2  Divisions 

Formation  of  two  new  divi¬ 
sions  of  McCann-Erickson,  Inc., 
—  McCann-Erickson  Adver¬ 
tising,  U.  S.  A.,  and  the  Mc- 
Cann-Marschalk  Co.  —  was  an¬ 
nounced  last  week  by  Marion 
Harper  Jr.,  chairman  of  Mc¬ 
Cann-Erickson,  Inc. 

Robert  E.  Healy  was  named 
chairman  and  Emerson  Foote 
was  named  president  of  Mc¬ 
Cann  -  Erickson  Advertising, 
U.  S.  A.  which  employs  1,200 
persons  and  has  annual  billings 
of  $170,000,000. 

Stuart  Watson  and  William  E. 
McKeachie  were  named  chair¬ 
man  and  president,  respectively, 
of  McCann-Marschalk  Co.  which 
bills  about  $30,000,000  annually 
and  employes  396  persons. 

Mr.  Harper  remains  as  chair¬ 
man  of  the  parent  company, 
McCann-Erickson,  Inc. 

• 

Ad  Council  Adds 
‘HOPE’  To  Roster 

The  Advertising  Council, 
which  boasts  it  gets  all  media 
to  contribute  some  $175,000,000 
in  free  advertising  space  an¬ 
nually  to  advance  16  causes  it 
sponsors,  has  added  its  17th. 

During  1960,  and  thereafter, 
it  will  endeavor  to  raise  $3,500,- 
000  annually  for  the  hospital 
ship  Hope  of  the  Health  Oppor¬ 
tunities  for  People  Everywhere. 

Young  &  Rubicam,  Inc.,  is  the 
volunteer  agency.  Robert  Wall¬ 
ingford,  account  executive  in 
charge,  announced  a  full  prod¬ 
uct  team  was  working  to  pre¬ 
pare  copy  for  free  insertions  “as 
if  the  client  had  a  $1,000,000 
budget.” 


Cabot  Divides 
Media  Duties 

Bor 

A  rapidly  expanding  o; 
list  and  the  “increased  com]), 
ties  in  the  buying  and  mech. 
cal  processes  used  in  eadi 
the  media”  have  induced  Ha: 
Cabot  &  Co.,  Inc.,  to  split : 
media  department  into 
separate  divisions. 

Edw’ard  F.  Chase,  presic 
said  that  the  move  toward 
cialization  would  “assure 
best  possible  buying  recomr- 
dation  for  our  clients,”  and; 
“each  media  division  as  a  ' : 
will  get  a  fair  and  comprer 
sive  review  before  buying  ; 
sions  are  made.” 

The  action  resulted  in 
promotion  of  Gene  Del  Biai 
to  broadcast  media  niana.' 
and  Jack  Lamere  and  J 
Quinn  to  space  buyers. 

• 

Lamb  Coimcil  Offers 
Color  Ad  Mat  Series 

Launching  a  new’  progran 
encourage  greater  use  of  eoic; 
lamb  advertising,  the  .4mer 
Lamb  Council  has  annour 
that  it  will  provide  a  ■' 
color  mat  service  to  meat  rtJ 
stores  for  use  in  new.spap«R 

The  council  will  provide, ; 
out  cost,  a  set  of  three  full-p^ 
baked  plastic,  direct-cast 
and  progressive  proofs  to 
retailers  who  will  use  thon: 
a  lamb  promotion.  Five  diff'?* 
sets  have  been  prepared 
turing  lamb  dishes.  Mats  '• 
available  from  American  La 
Council,  Room  520,  Railway! 
change  Building,  Denver  2,0 


Newspaper 
Publishers 
Benefit 
from  ACB's 
Specialized  Equipment 

At  ACB’s  service  offices  at  New  York,  Chicago,  Columbus,  Mem¬ 
phis,  and  San  Francisco,  you  will  find  sp^ialized  equipment  de¬ 
signed  and  especially  built  for  the  handling  of  newspaper  tear- 
sheets.  Hundreds  of  bins  and  newspaper  files  like  those  shown 
above  are  used  for  the  sorting  of  tearsheets  “by  advertiser”  and 
“by  advertising  agency.” 

There  are  specially  constructed  and  lighted  desks  for  the  readers 
and  coders  .  .  .  power  machines  to  cut  the  newspaper  pages  apart 
.  .  .  ACB’s  own  trucks  carrying  material  between  post  office, 
office  and  advertising  agency  without  delay  .  .  .  the  latest,  most 
effective  methods  and  equipment  for  sorting  and  mailing  ...  all 
cut  days  from  the  time  an  advertisement  leaves  your  press  and 
ACB  gets  it  into  the  hands  of  the  advertiser  or  agency. 

Once  it  was  said  some  agencies  preferred  to  advertise  in  magazines 
rather  than  newspapers  because  of  the  newspaper  tearsheet  and 
checking  problem.  Today,  because  of  ACB  ^rvice,  the  “missing 
tearsheet”  is  no  longer  a  problem. 


B 


Tie  Advertising  Checking  Bureau,  Inc. 

New  York  (10)  353  Park  Avenue  SouUi  •  Chicaoo  (3)  18  9. 
.Micliigan  Are.  •  Columbui  (IS)  20  South  lYiird  St.  •  Memphlt 
(3)  161  Jeffenton  Are.  •  Sen  Francisco  (5)  61  Flnt  St. 


THe  SERVICE  THAT  HELKS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 
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MORNING  IS  SELLING  TIME  IN  BUFFALO 


Men’s  stores  know  it.  They  place  72.6%  of  their  daily  advertising 
linage  in  the  Morning  Courier-Express.  Women’s  stores  know  it,  too. 
That  figure  is  65.8%  . 

Local  car  dealers  add  their  testimony  by  running  67.9%  of  their  new 
car,  and  59.7%  of  their  used  car  advertising  in  the  Courier-Express. 
Figures  in  many  other  categories  such  as  department  stores  and 
food  chains  also  point  strongly  to  the  proven  selling  power  of  Buffalo’s 
fastest  growing  newspaper. 

Whether  you  sell  men  —  or  women  —  or  both,  you  need  the  Courier- 
Express  audience  to  insure  your  full  share  of  sales  in  the  metropolitan 
Buffalo  market.  You  can  schedule  it  with  complete  confidence  that  it 
will  produce  for  you  as  it  does  for  hundreds  of  others. 

FOR  MORE  ADVERTISING  FOR  YOUR  DOLLAR  concentrated 
on  those  with  more  dollars  to  spend,  use  the  Morning  Courier-Express. 
It  reaches  the  top  165,000  households  in  which  Western  New  York’s 
buying  power  is  concentrated. 


For  Total  Selling 
in  this  Great  Market 

Buffalo 

Courier- 

Express 

Western  New  York’s 
Greatest  Newspaper 


FOR  SATURATION  use  the  Sunday  Courier-Express,  the  .state’s 
largest  newspaper  outside  of  Manhattan.  It  blankets  the  482,108 
families  in  Buffalo  and  the  eight  surrounding  counties. 


ROP  COLOR  7  DAYS 

Representatives:  Scolaro,  MeeKer  k  Scott 
Pacific  Coast:  Doyle  &  Hawley 


At  Seminar 


Ad  Reading 
Habits  Told 


Dallas,  Tex. 

At  the  annual  Advertising 
Sales  Seminar,  held  here  re¬ 
cently,  the  reports  of  a  research 
survey  were  revealed.  The  sur¬ 
vey  conducted  in  Texas  by  the 
Texas  Daily  Newspaper  Associ¬ 
ation,  reports  that  86%  of  all 
homes  receive  a  daily  newspaper 
and  that  79%  of  the  daily  news¬ 
paper  audience  is  18  years  of 
age  or  older. 

Roy  McKinney,  retail  adver¬ 
tising  director.  Times  Herald, 
explained  the  survey  as  part  of 
a  campaign  to  provide  adver¬ 
tisers  with  more  information  on 
the  newspaper  medium. 

Other  facts  reported  were  that 
three  out  of  four  women  read 
newspaper  advertising  daily, 
(about  43  minutes  of  a  house¬ 
wife's  average  day  is  spent  read¬ 
ing  the  daily  newspaper) ;  95% 
of  all  housewives  want  adver¬ 
tising  in  newspapers;  81%  of 
all  local  advertising  dollars  goes 
to  daily  newspapers;  more  than 


HOMOLOGOUS  is  the  word  fhoy  use  to  tell  about  the  Million  Market  Newspapers.  Some  of  the  stiff  tt 
pictured:  Left  to  right,  seated — William  V.  Collins,  Marion  Wheeler,  Daniel  M.  Gordon,  F.  Bourne  RuH 
rauff,  David  M.  Podvey,  John  Carr  and  J.  L.  McWilliams  Jr.;  standing — Grant  Flynn,  Brian  Van 
Edward  W.  Heillier  Jr.,  Paul  S.  Carter,  Walter  R.  Holmes  and  Alf  Ofstie. 


Old  Dutch  Coffee  Columbian  Boosts  Salesmen  Briefetl 

Brews  82,000  Lines  Color  Copy  Volume  On  Newspaper  Ads 

Old  Dutch  Coffee  Co.  will  start  Vancouver,  Wash.  Roche.ster,  N.  1 

an  82,000-line  newspaper  cam-  An  impressive  boost  in  color  The  start  of  a  two-mont 
paigrn  (via  Ketchum,  McLeod  &  advertising  boosted  the  Van-  general  advertising  camiraignbj 

Grove,  Inc.)  using  21  news-  couver  Columbian's  total  for  Prudential  Insurance  Co.  in  the 


Salesmen  Briefer! 

On  Newspaper  Ads 

Roche.ster,  N.  1 
The  start  of  a  two-mont 


40  million  people  read  the  clas-  papers  in  the  metropolitan  New  1959  to  1,466,507  lines,  it  is  an-  Rochester  daily  newsi>apers  wx* 


sified  ad  section  of  their  news-  .York  area.  The  ads  will  be  full-  nounced  by  Don.  P.  Campbell,  accompanied  for  the  first  timt  ■ 


papers  during  an  average  day.  kpage  and  1,000-line  units.  general  manager.  This  compares  here  by  a  meeting  to  train  Pn-  { 


with  1,041,467  lines  last  year.  dential  agents  in  the  purposes 
The  color  linage  for  the  past  and  advantages  of  daily  news- 
year  was  composed  of  1,362,144  paper  advertising, 
lines  of  retail,  101,528  of  general  The  meeting,  for  185  insnr- 
and  2,835  lines  of  classified,  Mr.  ance  company  agents  serving  the 
Campbell  said.  Rochester  area,  was  arranged  at 


Regal  Beer  Names  John  Stanvp,  general  advertising: 

^  .  manager  of  the  Rochester  Tina- 

IMorth  .Advertising  Democrat  and 

New  Orleans,  La.  Chronicle.  The  Prudential  cam- 
American  Brewing  Company  pnipn  of  six  5x190  display  ads 
here  has  named  North  Adver-  had  been  launched  Jan.  12. 
tising  Inc.,  Chicago,  to  handle  -  ku--  -  r  -i 
its  Regal  beer  account,  effective 
April  1.  Regal  spends  about  $72,-  ' 

000  in  newspapers.  g  pj 

North  -  -  - 


also  handles  P.O.C. 
Pilsner  beer,  Cleveland’s  leading 
seller,  which  places  some  $38,- 
000  in  newspaper  space. 


-Agency  Appointeil 

Murray  Koff,  director  of  ad¬ 
vertising  and  sales  promotion, 
Kessler-Hunter  Distillers  Com¬ 
pany,  has  announced  that  the 
advertising  account  for  its  Gal¬ 
lagher  &  Burton  Whiskey  has 
been  assigned  to  Warwick  & 
Legler,  Inc.,  effective  April  1. 


Plug  Contest  if,  done  with  a  gavel  in 

True  magazine  this  week  Eugene  J.  Lemcoe,  at  left, 

broke  large-space  ads  (via  Houston  Post  being  the  ne' 

Brown  &  Butcher)  in  50  news-  Newspaper 

naners  in  the  TI  9  and  Canada  Managers  Associatio 

papers  m  the  u.  is.  and  Canada 

for  Its  “buildword”  contest  with  Arthur  News,  vicepresidei 

prizes  of  41  cars,  a  total  value  Kenneth  Barfield.  Lufkin 

of  $100,000.  sergeant-at-arms. 
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Announces  An 
‘Old’  New  Name 
To  Symbolize  Its 
Essential  Service 
To  Newspapers 


Newspaper  Enterprise 

Association 


NEA  Service,  Inc.,  has  changed  its  name  to  NEWSPAPER  ENTERPRISE 
Association.  This  is  the  proud  old  name  NEA  wore  when  it  was 
born  sixty  years  ago  and  says  a  lot  more  about  what  NEA  stands 
for  .  .  .  ENTERPRISE  for  NEWSPAPERS. 

More  than  800  newspapers  who  see  NEA  every  day  know  that  it 
is  an  organization  of  alert  newspapermen  devoted  to  serving 
newspapers  with  enterprising  news  features,  columns,  comics, 
cartoons,  News-in-Color,  pictures-maps-charts,  sports,  women's, 
entertainment  and  other  special  features. 

The  new  name  symbolizes  a  dedication  by  NEA  editors  and  staff 
personnel  to  produce  features  that  make  newspapers  more  lively, 
more  interesting  and  more  competitive  with  other  media  .  .  . 
features  backed  with  ENTERPRISE. 


Newspaper  Enterprise 

Association 


NEW  YORK  •  CLEVELAND 
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Congratulations . . . 

On  A  Job  Well  Done!  Last  year,  50,000  newspaperboys  took 
part  in  the  Newspaperboys’  Crusade  for  Freedom  cam¬ 
paign.  They  asked  their  subscribers  for  funds  to  support 
Radio  Free  Europe's  Truth  broadcasts  to  the  Soviet  satellite 
nations  of  East  Europe.  Through  the  newspaperboys’  patri¬ 
otic  efforts  and  the  generosity  of  the  public,  the  campaign 
was  an  outstanding  success. 

To  all  the  circulation  managers  who  made  the  Crusade 
campaign  possible  and  to  the  International  Circulation 
Manager’s  Association  for  their  faith  and  support— we  owe 
a  special  vote  of  thanks. 

The  1960  Newspaperboys’  Crusade  will  begin  in  February. 
Mr.  Louis  Colvey,  president  of  the  ICMA,  recently  said  the 
Newspaperboys’  Crusade  for  Freedom  "affords  a  unique 
opportunity  to  help  our  fellow  men  and  bring  goodwill  and 
prestige  to  the  industry  and  particularly  the  circulation 
profession.  You  have  been  generous  in  your  response  in  the 
past.  You  are  urged,  once  again,  to  give  your  wholehearted 
support  to  the  fine  cause  of  the  Crusade  for  Freedom.’’ 

For  information  on  how  you  can  participate  in  the  1960 
Newspaperboys’  Crusade,  contact  the  Crusade  for  Freedom. 

CRUSADE  FOR  FREEDOM 

345  East  46th  Street,  New  York  17,  New  York 
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13uutzer  I’RIZE  winners  sometimes  hear  the  "lad  tidings  of 
^  great  joy  that  they  have  l)een  immortalized  in  far-ofT  places 
and  under  unu.sual  circumstances.  Jim  Parlatore  of  tlu-  Carl 
I  Byoir  public  relations  organization  and  formerly  a  Home  cor¬ 
respondent  for  the  AP,  in  a  luncheon  conversation  at  the  Pen  and 
I  Pencil,  reealled  two  such  cases.  Max  Oesfor,  AP  Newsfeatures. 

was  in  a  hotel  room  irr  Kyoto,  Japan,  when  friends  telephoned 
.  congratulations  from  Tokyo.  He  was  irritated  hy  what  he  con- 
!  sidered  ribbing  of  practical  jokesters.  Relief  came  only  with  ar¬ 
rival  of  Japanese  reporters  and  photographers  t(»  hail  the  new. 
j  bom  celebrity.  The  hotel  proprietor,  bowing  and  grinning,  paid 
I  him  great  honor  but  brought  him  inward  dismay,  even  care- 
fully  concealed  nausea,  by  bringing  in  a  vast  platter  of  raw 
fish  and  staying  to  see  him  “enjoy”  the  rare  delicacy.  Phil 
.Santora,  A’eic  York  Daily  i\ieus,  was  in  a  Trappist  monastery 
in  Gethsemane  gathering  notes  for  a  feature  story.  He  found 
himself  bursting  to  talk  about  the  biggest  thing  that  had  ever 
happened  to  him,  but  the  monks  do  not  converse  and  newspaper-  | 

I  dom’s  prize  of  prizes  would  mean  nothing  to  them  if  they  did. 
Joseph  Willicombe  Jr.,  King  Features  .Syndicate  publicity  di-  I 
rector,  recalled  that  he  and  Hal  Boyle  of  the  AP  and  other  war  E 
correspondents  were  with  the  late  Ernie  Pyle  on  a  train  from  r 
London  to  a  pre-invasion  camp  when  Ernie  learned  of  the  award,  ti 
When  Ernie  was  told  that  cash  accompanied  the  honor,  he  T 
promptly  protdaimed  that  all  drinks  were  on  him.  What  other  | 
w'inners  were  caught  far  off  home  base  by  the  flash  from  Morning-  L 
side  Heights?  | 

— D«»n  Iddun,  New  York  correspundenl  for  the  lAtndon  DaUr  | 
Mail,  writes  this  indictment  in  Warld  Pren*  iVew*.  lx>ndon:  "I  do  f 
not  know  what  the  situation  is  in  Fleet  .Street  or  the  provinces  bat  8 
here  it  is  an  accepted  practice  for  columnists  and  correspondent*  I 
of  American  newspapers  to  accept  free  airplane  rides  across  tbe  E 
countrv’,  across  the  Atlantic  and  Pat-ific  and  f>ften  to  have  their  C 
hotel  and  ftMtd  hills  paid  by  airlines  and  hotel  chains.  This  i* 
wronf;.  Tlie  newspaper  should  pay  its  correspondent.s’  and  ctJ- 
unmists'  travH  hills.  I  cannot  conceive  of  F'leet  Street  editor* 
permitting  such  transparent  luiostinK  for  (nu,mber  of  airline* 
named)."  Mr.  Iddon's  justified  criticism  is  somewhat  blunted, 
howfwer,  when  he  adds:  ".And  <-ome  to  think  of  it  I  do  not  think 
I  was  riftlit  in  accepting  the  use  of  a  Imind  new  Rolls-Rovce  for 
six  weeks  last  summer  in  England  or  even  accepting  half  of  * 
case  of  (gin  brand  named).  Tlie  Rolls-Royce  people  are  veiy 
friendly  to  me  but  would  they  want  to  lend  me  a  car  if  I  didn't 
have  a  column’:?’'  Tlie  answer,  in  .\meriran  if  not  in  English,  i*: 
Hell,  no. 
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— A  group  of  frieuds  of  James  E.  Stiles  contributed  to  a  fund 
to  send  6(M)  copies  of  the  biography  of  the  founder  of  the  former 
Nassau  Daily  Review-Star  at  Rockville  Centre,  Long  Island, 
“Dynamo  Jim  Stiles,”  by  Edward  Uhlan,  to  public  schools,  col¬ 
leges,  libraries  and  youth  organizations,  including  100  liehind 
the  Iron  Curtain.  TTiey  feel  the  Stiles  story  is  a  striking  exampk 
of  the  opportunities  for  youth  in  America.  .  .  .  When  the 
Hackensack  (N.J.)  Bergen  Eveninp  Record  carried  a  classified 
ad  for  “Stripper — Top  Wages  for  Top  Quality,”  the  advertiser, 
a  photo-offset  shop,  received  some  answers  from  burlesque 
queens.  .  .  .  UPI  report  from  Paris;  “Brigitte  Bardot  celebrated 
the  birth  of  her  baby  son  by  presenting  50  payettes  to  Pari^ 

,  mothers  who  had  babies  around  the  same  time.”  .  .  .  Freeman 
I  Cleaves,  Financial  World,  formerly  with  the  New  York  World- 
I  Telegram,  Wall  Street  journal  and  Netv  York  Times,  is  author 
of  another  of  his  Civil  War  books,  “Meade  of  (Gettysburg”  (U- 
of  Okla.  Press!.  .  .  .  Drama  critic  George  Oppenheimer,  News- 
day  (Long  Island)  had  the  disagreeable  task  of  writing  the 
obituary  of  a  flop  play  that  was  his  own.  He  and  Arthur  Kobet 
were  co-authors  of  “A  Mighty  Man  Is  He,  ’  which  lasted  onlr 
four  nights  on  Broadway. 
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Janus  says 

it  looks  good  both  ways  in 
New  England 


Can’t  quarrel  with  him  about  ’59.  It  was  a  good 
year.  Employment  was  way  up  .  .  .  insurance 
coverage  hit  new  highs  .  .  . 
the  shipyards  enjoyed  the 
finest  peacetime  in  their 
history. 

The  shoe  and  leather  in¬ 
dustry  set  new  records  .  .  . 
metalworking  prospered 
mightily  .  .  .  utilities  ex¬ 
panded  ...  so  did  atomics 
.  .  .  vacation  travel  boomed  .  .  .  and,  glory 
be,  the  textile  business  came  to  life  with  a 
bang. 

What  else?  Wood  and  paper,  department  store 
sales  ...  all  were  handsomely  up.  Electronics 
continued  to  set  new  records  for  contracts 


awarded,  number  of  employes,  and  increased 
net  worth  via  plant  expansion.  In  fact,  all  new 
plant  building  jumped  a 
good  15%  over  1958. 

Right  now,  even  our  most 
conservative  economic 
forecasters,  looking  ahead 
with  Janus’  other  face,  at 
least  break  down  and  admit 
the  next  6  months  should  be 
awfully  good.  The  only 
thing  that  really  bothered  them  was  the  steel 
strike,  and  that’s  settled. 

All  of  which  certainly  suggests  that  your  new 
schedule  in  New  England  newspapers  should 
perform  its  head  off  .  .  .  with  the  tide  so  strongly 
in  your  favor. 


Sell  Nezv  England 

zvith  Nezjospapers 

\ 


This  canpaign  spoasorad  by  thasa  nawspapar  laadarst 

MAINE — Bangor  Daily  Newt  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington  Free  Press  (M), 
Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S),  Brockton  Enterprise 
&  Times  (E),  Fall  River  Herald  News  (E),  Fitchburg  Sentinel  (E),  Gardner  News 
(E).  Lawrence  Eagle-Tribune  (MAE),  Lynn  Item  (E).  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  Navt  Tribune  (E). 
NEW  HAMPSHIRE — Concord  Monitor-Patriot  (E),  Manchester  Union  Leader  and 
New  Hampshire  Sunday  News  (M,  EAS). 

RHODE  ISLAND — Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (MAE),  Bristol  Press  (E),  Hartford  Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E),  Meriden  Record-Journal  (MAE),  New  Britain  HeraM  (E),  New 
Haven  Journal-Courier  (M),  New  Haven  Register  (EAS),  Norwich  Bulletin  and 
Record  (MAE),  Torrington  Register  (E),  Waterbury  Republican  A  American  (MAE), 
Waterbury  Republican  (MAS). 


mately  60  membei’s  and  wiv’es  of  Running  from  8  to 
the  Northeastern  CAMs  Asso-  the  supplements  have  a  cg||, 
elation  wound  up  their  annual  splashed  front  page  and  ceutt 
meeting  with  the  election  of  a  spread.  Mr.  LaRosa,  who  stm. 
new  slate  of  officers.  The  ses-  ed  the  feature  last  June,  9. 
sions,  Jan.  10-12  at  Boston,  were  ])lains  how  it’s  done:  “Se^ 
l)ased  entirely  on  the  question  months  prior  to  the  o|)eniim( 
and  answer  technique  which  has  a  new  development  we  contaet* 
characterized  this  group’s  meet-  the  builder  and  preMmted  )tjg 
ings.  Anthony  T.  Powderly,  with  the  idea  of  an  8  or  12-p^( 
CAM,  Rochester  (N.  Y.)  Demo-  jiullout  supplement  to 
crat  &  Chronicle,  was  a  modern-  his  new  '  - 

The  Weekender,  a  tabloid  in-  Real  estate  listings  in  the  ^^^he  new  officers  are- 
sert  section  devote<l  solely  to  Weekender  are  classified  by  sec-  President— Marc-a ret  R  Cad 

dassified  advertising,  is  now  tions  The  areas  outlined  in  the  '  Jour- 

being  provided  regularly  by  the  illustrated  map  forming  the 

Santa  .l/onu:a  (Calif.)  Evening  page  one  cover  include  Malibu,  vicepresident-John  A.  Man- 

,  wr  1  .  ,  ^1^' Brentw<^l,  Springfield  (Mass.)  Union. 

The  initial  Weekender  of  16  Westwot^,  West  1^  Angeles  Secretarv-Treasurer  —  Paul 
I«ges  was  packed  solidly  with  Venice,  Ocean  Park,  Playa  del  „  pitchner,  Hartford  (Conn.) 
the  want  a<i  placements  except  Key  and  Culver  City  as  well  as 

for  its  .si^ial  black  and  white  Santa  Moni^.  .  .  .  ,  ANCAM  President  Leland 

cover  and  a  two-column  an-  Most  of  tlm  copy  is  m  single  „  Phoenix  (Ariz.)  Reptib- 

nouncement.  column  advertisements  although  nc-Gazette,  reiterated  his  belief  for  us,  but  has  managed  to  ^ 

Under  the  heading  of  “some-  .space  up  to  three  columns  wide  classified’s  consistent  a  great  number  of  home*  f, 

^mg  new  for  the  new  d^ade  is  so  d.  The  W^kender  s  classi-  y^ithout  the  high  pres-  builders  in  this  area.  To  iv 

the  OutlcKJc  announced  that  the  begins  with  a  “Who  Does  gimmicks  characteristic  of  vve  have  run  10  of  them. 

Weekender  will  be  published  It’’ directory  and  ranges  through  other  advertising  media  is  some-  “Each  of  these  sui>|>leme; 
each  Friday  and  Satui-day  as  to  auto«  Nearly  eight  pages  are  continue  to  is  for  one  development,  and  it 

the  regular  classified  section  of  devoted  to  real  e.state  classifica-  cherish.  in  addition  to  our  regular  Re. 

th^ew.spaper.  tions.  *  ♦  *  Estate  Sections  that  are  p. 

The  section  is  complete  and  *  ♦  *  HOME  Sl'PPLEMENTS  lished  on  Fridays.  Be.sides  pu 

a  six-column  QUIZ  SESSION  wiv,  ♦  i  1  r  *  ♦  lication  in  the  paper,  we  hr 

width  throughout,  it  was  iiomted  With  private  building  starts  1500  copies  for  • 

out  by  CAM  Charles  Eastwood.  After  three  days  of  concen-  running  at  the  rate  of  1,310,000  distributed  them 

Also,  it  is  easily  removed  from  trated  delving  into  ways  and  new  homes  per  year  in  Decern-  camnle  houses  in  lien  n/ 


CLA.SSIRED  (XIINK 


Weekend  Ad  Seetion 
Starts  in  16  Pages 


By  Daniel  L.  Lionel 

CAM.  .New  York  Herald  Tribune 


The  baiUtr 

agreed  to  j»ay  for  the  dotwl 
truck  in  color  and  thi-  front  u 
back  pages  of  the  siipplemcK 
The  lialance  of  the  page*  wen 
.sold  to  suppliers  and  .sub^oi. 
tractors  who  were  fumishinj 
material  and  work  for  tl» 
houses. 


a  separate  development, 


is  for  "thank  you"  for 
telling  others 
that  Teletype 
P  needs  a  cap  "T" 
because  it  is  the 
registered  trademark  of 


TELETYPE 


BuuiDiAHv  or  Western  Electric  Company  inc. 


STAMP  OF  APPROVAL — Publisher  James  G.  Stahiman  of  the  Niih* 
Banner  watches  a  worker  stamp  rolls  of  newsprint  at  the  Coosa 
Newsprint  Co.  which  is  consigned  to  his  paper.  Mr.  Stahiman's  visit' 
part  of  the  observance  of  the  Southern  mill's  1 0th  anniversary. 
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The  Niagara  Power  Project  will  he  truly  f^iffantic 
—starting  with  a  cli\  ersion  channel  and  2.8(X)-acre 
reservoir  to  store  millions  of  tons  of  power-pro¬ 
ducing  water  from  the  Niagara  Ri\’er.  Hundreds 
of  tons  of  material  recpiired  each  day  for  the  cre¬ 
ation  of  this  giant  will  ride— economically  and 
without  interruption— on  more  than  four  miles  of 
Goodyear  conveyor  belting. 

Goodyear  con\’eyor  belts  are  speeding  work, 
eutting  costs  in  many  places  where  large 


quantities  of  bulk  materials  must  be  nio\-cd. 

These  highly  efficient  belts  are  only  one 
of  the  many  products  made  by  Goodyear  for 
large-scale  construction  projects.  They  are  only 
one  of  thousands  of  rubber,  metal  and  plastic 
items  dex  eloped  by  the  Industrial  Products  Divi¬ 
sion  of  (Goodyear.  The  Division  is  just  one  in 
Goodyear’s  vast  network  of  facilities  making 
products  which  contribute  to  industrial  progress 
and  better  living. 


GOOD/i^EAR 

THE  GREATEST  NAME  IN  RUBBER 


AVIATION  PRODUCTS 


INDUSTRIAL  RUBBER  GOODS 


CHEMICALS  • 
METAL  PRODUCTS 


FOAM  PRODUCTS 


SHOE  PRODUCTS 


I.  Los  Angeles  Times 


Classified  Leaders 
All  Made  ’59  Gains 


Rochester,  N.  Y. 

Of  25  classified  ad  leaders 
among  U.  S.  and  Canadian 
newspapers,  every  one  increased 
both  total  number  of  want  ads 
and  total  classified  linage  dur¬ 
ing  1959,  it  is  disclosed  in  a  poll 
conducted  by  Anthony  T.  Pow- 
derly,  classified  advertising  man¬ 
ager  of  the  Democrat  and 
Chronicle,  and  Rocheitter  Times- 
Union. 

Nine  of  the  25  newspapers 
reported  gains  of  more  than  2,- 
000,000  lines  for  1959  over  1958 
—  the  Cincinnati  Enquirer, 
Philadelphia  Inquirer,  Milwau¬ 
kee  Journal,  Cleveland  Plain 
Dealer,  St.  Louie  Post-Diepatch 
and  Chicago  Tribune,  with  San 
Francisco  Examiner  and  New 
York  Times  having  gains  in  ex¬ 
cess  of  three  million  lines  and 
the  Los  Angeles  Times,  more 
than  five  million. 

As  in  1957  and  1958,  the  Los 
Angeles  Times,  the  New  York 
Times  and  the  Miami  Herald 
ran  1-2-3  in  the  total  number 
of  want  ads  —  the  basis  of  rank¬ 
ing  in  the  Powderly  listing. 


Twenty  -  seven  papers  carried 
more  than  one  million  ads.  New¬ 
comers  to  the  Top  10  ( in  number 
of  individual  ads)  were  the  San 
Francisco  Examiner,  in  sixth 
place,  and  the  St.  Louis  Post- 
Dispatch,  in  ninth. 

The  Examiner’s  percentage 
gain  in  total  linage  (42.34%) 
was  tops  among  the  25.  Its  per¬ 
centage  gain  in  number  of  ads 
(28.29%)  was  second  only  to  the 
New  York  Times’  30.71%. 

In  releasing  the  list,  Mr.  Pow¬ 
derly  said: 

“The  following  is  a  compila¬ 
tion  of  the  Ads  and  Lines  for 
the  Newspapers  in  the  United 
States  and  Canada  that  pub¬ 
lished  a  million  or  more  individ¬ 
ual  classified  advertisements. 
We  hoi>e  we  have  all  the  news¬ 
papers  who  are  in  the  million 
group  listed.  If  we  have  left  out 
anyone,  we  are  sincerely  sorry. 

“The  individual  ad  totals  and 
the  linage  totals  have  been  sup¬ 
plied  by  each  newspaper.  Some 
of  them  are  net  linage  figures, 
others  are  Media  Record  fig¬ 
ures.’’ 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 

f _ _ _ _ 


2.  New  York  Times  .  .  .  . 
*Newspaper  strike  In 
December  1958 


M  &S 
M  &S 


ADS 

'59  3,301,301 

'58  2.899,986 

'59  2,437,967 

■58  *2,010,142 


UNEs 

IkMjl 

*l2Jk2^ 


3.  Miami  Herald  . 

4.  Toronto  Star  . 

5.  Houston  Chronicle . 

6.  San  Francisco  Examiner 

7.  Chicago  Tribune  . 

8.  Detroit  News  . 

9.  St.  Louis  Post  Dispatch 

10.  Minneapolis  Star-Tribune 

11.  Cleveland  Plain-Dealer 

12.  Milwaukee  Journal  . 

13.  Philadelphia  (Pa.)  Inquirer 
*6  week  strike  In  1958 

14.  Vancouver  (B.C.)  Sun  .. 

15.  San  Diego  Union-Tribune _ 

16.  Kansas  City  Star . 

17.  Los  Angeles  Examiner 

18.  Denver  Post  . 

19.  Rochester  Democrat  & 

Chronicle  . 

20.  Phoenix  Republic . 

21.  Cincinnati  Enquirer 

22.  Montreal  Star  . 

23.  Indianapolis  Star-News 

24.  Seattle  Times  . . 

25.  Baltimore  Sun  . 

26.  Toronto  Telegram  . 

27.  Portland  (Oregon)  Oregonian 
*OregonIan  and  Journal  pub¬ 


M  &S 

'59 

1,888,827 

«.3ik4« 

’58 

1,805,831 

1  k,77(|,{?i 

6  day 

■59 

1,640,514 

1  l-lOkT* 

evening 

■58 

1,599,536 

I0.SI|!4 

E&S 

■59 

1,637,436 

■58 

1,490,914 

I0,6IQJ| 

M  &S 

■59 

1,617,269 

1  k,QQLj') 

■58 

1,161,397 

8.4)4 !« 

M  &S 

■59 

1,603,991 

12.7611 

■58 

1,407,494 

10,577) 

E&S 

■59 

1,554,980 

10,7715 

'58 

1,423,655 

9,282), 

E&S 

■59 

1,470,986 

12271?! 

■58 

1,330,398 

9,8641) 

M-E-S 

'59 

1,465,833 

•10060 

'58 

1,336,752 

11.221)1 

M  &S 

■59 

1.437,570 

15.7050 

■58 

1.353,200 

13,43?  1 

E&S 

■59 

1,396,346 

15.555) 

■58 

1,341,306 

n.BMs 

M  &S 

■59 

1,307,249 

12.61  4 

■58 

•1.032,261 

*  9,945,8 

6  day 

■59 

1,270,501 

1  1,747)! 

evening 

■58 

1,155,980 

10.9371 

M  &S 

■59 

1,269,346 

8.0145 

■58 

1,131,783 

6,9867 

M  &S 

■59 

1,235,699 

7,280) 

■58 

1,179,636 

6,71)7 

M  &S 

■59 

1,212,866 

9,313) 

■58 

1,139,211 

7,702) 

E&S 

■59 

1,185,324 

11.8154 

'58 

1,131,324 

10,622’ 

M  &S 

■59 

1,175,113 

5,720.1 

■58 

1,023,505 

5,0661 

M  &S 

■59 

1,121,717 

9,6201 

■58 

957,738 

8,2583 

M  &S 

■59 

1,117,144 

I3.5S6J 

■58 

1,045,869 

11.529 

6  day 

■59 

1,064,568 

9,172) 

evening 

■58 

956,030 

8.264< 

M-E-S 

■59 

1,054,916 

ia93Ci 

■58 

1,009,475 

9,5693 

E&S 

■59 

1,050,824 

9,3524 

■58 

965,109 

7,876’ 

M-E-S 

■59 

1,030,775 

9,0351 

■58 

974,415 

8,2533 

6  day 

■59 

1,023,887 

evening 

■58 

1,074,812 

HRm 

M  &S 

■59 

*1.021,976 

'58 

1,025,488 

7,679i 

lished  as  one  newspaper  for 


sometime  In  late  1959  due  to 


Press  Club  Enrolls  200 


Minneapolis 

First  membership  meeting  of 
the  Minnesota  Press  Club  is 
planned  in  February  to  discuss 
progress  in  building  its  club¬ 
house  in  the  Radisson  Hotel. 

More  than  200  persons  al¬ 
ready  have  signed  up  for  the 
club,  which  will  include  news¬ 
men  and  workers  in  allied  fields 
both  from  the  Twin  Cities  and 
other  Minnesota  communities. 

The  Radisson  will  include  ac¬ 
commodations  for  the  club  in 
its  new  wing,  at  a  construction 
cost  estimated  at  $65,000.  A 
similar  sum  will  be  spent  in 
decorating  and  furnishing  the 
clubrooms. 

Active  members  will  be  work¬ 
ing  newsmen  on  newspapers,  ra¬ 
dio  and  television.  Associate 


members  will  be  advertising* 
public  relations  people. 

Incorporators  are  Ced: 
Adams,  Minneapolis  Star  '■ 
umnist  and  radio-TV  pen* 
ality;  Franz  Van  Konynenbo 
executive  vicepresident 
WCCO  radio  and  televis* 
Jack  Cornelius,  director 
American  Heritage  Foundat* 
K.  M.  Hance,  vicepresident  * 
general  manager  of  KSTP  n 
and  television,  and  Ralph  K«j 
manager  of  Minnesota  News 
pers,  Inc. 

Jim  Bormann,  news  and? 
lie  service  director  of 
radio,  chairman  of  the  stefli 
committee,  said  the  club  h* 
mortgage,  but  expects  to  nj 
the  Radisson  for  constnfl 
costs  out  of  food  and  drink  i 
ceipts  over  10  years. 
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Blue  Ribbon  Mat 
for  every 
advertising 
purpose 

Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough 
enough  to  withstand  pull  of  undercut 
halftone  dots  render  this  mat  a  good 
choice  for  general  newspaper  cam¬ 
paign  purposes.  Can  be  used  for  vac¬ 
uum  casting  of  curved  newspaper 
plates. 

Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts. 
Strong  base  and  coating  fit  this  mat 
for  multiple  casting  in  autoplate.  As 
many  as  25  casts  have  been  made 
without  impairment. 

Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this 
mat  to  utmost  fidelity  in  reproducing 
copper,  zinc  or  plastic  plates. 

Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  com¬ 
bat  undercut  halftone  dots. 

Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions 
where  undercutting  is  frequent. 

Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book 
work. 


i 


For  dependable  stereotyping 
rely  on  Certified  Dry  Mats 


How  to  achieve  beautiful,  sales-making 
newspaper  color  campaigns . . . 

Granted  that  the  color  art  and  process  engravings  in  an  advertising 
campaign  are  of  the  highest  order,  what  assurance  can  you  give  the 
advertiser  that  he  will  receive  full  value  and  return  from  his  investment 
with  you? 

Standardize  on  Certified  Blue  Rihhon  CC  Mats  .  .  .  the  choice  of  news¬ 
paper  executives  and  craftsmen  who  have  learned  from  experience  that 
these  quality  mats  assure  the  prime  requirement  for  clean,  spaiieling  color 
reproduction : 

hairline  register  of  each  color  plate  in  its  locked-up 
position,  with  its  original  specified  dimensions  re¬ 
tained  to  micrometric  accuracy! 

Certified  Blue  Ribbon  CC  Mats  give  you  full  command  of  full  page  color 
.  .  .  are  molded  by  direct  pressure  and  are  baked  on  the  form.  They 
go  directly  into  the  newspaper  casting  box  for  as  many  final  curved  casts 
as  desired — each  cast  true,  accurate,  with  full  depth  and  definition. 

CERTIFIED  DRY  MAT  CORPORATION 

555  Fifth  Avenue  Dept.  P.  New  York  17,  N.  Y. 


PROMOTION-RESEARCH 


Refinements  Made 
In  Brand  Survey 


The  1960  Consumer  Analysis 
of  the  greater  Milwaukee 
market,  37th  in  a  series  con¬ 
ducted  by  the  Milwaukee  (Wis.) 
Journal^  is  being  made  in  con¬ 
sultation  with  the  Advertising 
Research  Foundation,  Inc. 

This  is  the  first  of  these  an¬ 
nual  surveys  of  buying  habits 
and  brand  use  to  be  made  with 
ARF  cooperation.  It  is  the  first 
consumer  analysis  study  on 
which  ARF  has  consulted.  It  is 
also  the  first  time  that  the 
Foundation  has  consulted  on  a 
sponsor-conducted  study.  Con¬ 
sultation  is  an  advisory — usually 
confidential — service  which  ARF 
offers  to  aid  sponsors  in  plan¬ 
ning  and  designing  research 
projects,  and  in  rejwrting  the 
findings  in  such  a  way  as  to 
increase  their  usefulness  to  ad¬ 
vertisers,  agencies  and  media 
alike. 

200  Questions 

The  Consumer  Analysis  is  con¬ 
ducted  by  the  Milwaukee  Jour¬ 
nal’s  own  research  department. 
It  is  completed  via  mail  ques¬ 
tionnaires  which  trained  inter¬ 
viewers  review  with  re.spondents 
at  the  survey  office.  Market  and 
household  data  are  provided, 
such  as  numlter  of  adults  and 
children  in  households,  their 
ages,  employment  and  income 
data.  Some  200  survey  questions 
produce  information,  including 
brand  preferences  in  various 
fields,  among  them  automotive, 
homes,  appliances,  bev'erages, 
toiletries,  soaps  and  foods. 

A  report  of  the  study  is 
scheduled  for  publication  in  the 
spring.  It  will  contain  a  tech¬ 
nical  appendix  detailing  study 
methodology.  Copies  may  be  ob- 

WANT  MORE 

BUSINESS  FROM 
A  GREAT  MARKET? 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEV'ELANID 

NEWS 

Represented  by  Kelly-Smith  Co- 


tained,  when  available,  from 
.\RF,  or  from  the  Journal. 

The  Milwaukee  Journal  con¬ 
ducted  the  first  study  in  1922. 
Over  the  years  continuous  ef¬ 
forts  have  been  made  to  improve 
study  methods. 

In  accordance  with  recom¬ 
mendations  from  ARF’s  Tech¬ 
nical  Committee,  some  refine¬ 
ments  have  been  intrcnluced  in 
the  .sample  design  and  question¬ 
ing  methods.  Three  prolmbility 
samples  of  2,000  each  are  being 
used,  with  varying  purchase 
l>eriods  in  the  questions  asked. 
This  procedure  i>ermits  the  Jour¬ 
nal  to  continue  its  trend  picture 
while  intrcnlucing  comparisons 
on  various  purchase  periods. 

*  *  4 

.SUPERMARKET  SHOPPER 
IM.VGE 

Today’s  average  family  shop- 
l>er  in  the  nation’s  30,000  super¬ 
markets  is  a  well-educated  young 
homemaker  in  a  family  of  four 
with  a  total  income  of  $100  a 
week.  She  makes  three  weekly 
trips  to  the  store,  si>ending  an 
average  of  $7.74  each  time.  She 
shops  nearly  half  an  hour  on 
each  visit,  and  usually  has  no 
written  list  or  simply  a  few 
items  jotted  on  a  .scrap  of  paper. 

This  image  of  the  typical 
American  family  shojjper  is 
drawn  from  a  new  study  of 
supermarket  buying  habits  just 
announced  by  the  Du  Pont  Com¬ 
pany.  It  is  the  sixth  and  most 
detailed  of  a  continuing  series 
started  2-5  years  ago  by  the  com¬ 
pany’s  Film  Dei)artment. 

One  of  the  most  significant 
facts  in  the  survey  is  that  the 
average  shopper  now  spends 
much  more  time  rolling  her  cart 
up  and  down  aisles  than  she 
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used  to — 27  minutes  today  vers¬ 
us  18  minutes  five  years  ago,  as 
recorded  by  a  similar  Du  Pont 
-Study.  Yet  she  buys  only  one 
additional  item — an  average  of 
13.7  now  against  12.7  then. 

Because  she  is  spending  50 
l)ercent  more  time  buying  eight 
l)ercent  more  merchandise,  Du 
Pont  ix)ints  out,  she  takes  longer 
to  .scrutinize  each  item. 

Favorite  shopping  days  have 
also  balanced  out  during  the 
week,  with  substantial  pur¬ 
chases  now  made  on  every  day. 
Monday  and  Tuesday  are  light¬ 
est,  but  even  these  average  at 
least  10  items  i)er  shopper  and 
a  check  well  over  five  dollars. 
Friday  and  Saturday  purchases 
are  about  70  percent  higher  than 
during  the  early  part  of  the 
week. 

The  Du  Pont  survey  is  com¬ 
posed  of  interviews  with  more 
than  4,600  family  .shoppers  in 
225  supermarkets  across  the 
nation.  A  total  of  63,795  pur¬ 
chases  was  recorded  by  Alder- 
.son  Associates,  Inc.,  of  Phila¬ 
delphia,  then  analyzed  for  indus¬ 
try  significance  by  Du  Pont  mer¬ 
chandising  researchers. 

Complete  results  of  the  new 
.survey  are  available  from  Du 
Pont  sales  representatives  or  by 
writing  Department  BH,  Film 
Department,  Du  Pont  Company, 
Wilmington  98,  Del. 

*  *  * 

.VLL  ABOUT  MICHKJAN 

Battle  Creek,  Mich. 

Fetlerated  Publication’s  two 
Michigan  new.spapers,  the  Lan- 
Nnifi  State  Jounial  and  the 
Battle  Creek  Enquirer  and 
News,  began  publication  Jan.  4 
of  a  s{>ecial,  95-part  series  de¬ 
signed  to  resell  Michigan  citizens 
on  their  own  state. 

Entitled  “This  is  Our  Michi¬ 
gan,’’  the  presentation  is  the 
effort  of  seven  months  of  ex¬ 
haustive  research  into  Michi¬ 
gan’s  many  points  of  pride,  and 
is  designed  to  give  positive  re¬ 
buttal  to  the  adverse  publicity 
which  the  state  has  received  in 
recent  months.  Willard  Baird, 
chief  of  Federated’s  State  Capi¬ 
tol  Bureau  in  Lansing,  is  the 
author. 

Roljert  B.  Miller,  Federated 
president,  has  offered  the  series 
without  charge  to  other  Michi¬ 
gan  new.spapers.  An  especially- 
prepared  weekly  condensation 
;  was  offered  to  Michigan  week¬ 
lies.  (At  last  count,  120  week¬ 
lies  and  28  dailies  had  asked  for 
I  the  presentation.) 

m  *  * 

PROOF  OF  covera(;e 

Fort  Collins,  Colo. 

Merchants  interested  in  sell¬ 
ing  in  this  northern  Colorado 
trade  area  can  really  get  down 
to  the  fine  points  of  newspaper 
circulation  coverage  via  the 


Coloradoan's  new  “^ovet^ 
Game.’’ 

To  busines.sess  “not  sure,”  the 
Coloradoan  suggests  they  chome 
an  area — any  within  the  daily'i 
trading  area — in  which  the, 
would  like  to  know  just  whiei 
homes  receive  Coloradoan  ne»s 
and  advertising  each  day. 

The  pa{>er’s  circulation  (fe. 
partment  will  then  prepare  for 
them  a  detailerl  map  showiui 
the  home  location  of  all  preieit 
sukscriliers  and  the  occasiwal 
non-subscriber. 

The  Coloradoan  rcfMirts  that 
some  merchants  had  expresaed 
surprise  on  learning  of  file 
thoroughness  of  newspaper 
coverage — felt  it  was  not  “blow¬ 
ing  its  own  horn’’  enough  over 
its  90(1-  coverage  in  most  of  iti 
territory  and  as  high  as  100% 
in  .some  cases. 


irkets  across  the  .\RI) 

)tal  of  63,795  pur-  The -Vcic  York  Times — win- 
recorded  by  Alder-  Qf  many  an  award  for  the 
;es,  Inc.,  of  Phila-  written  word  —  gets  one  for 
analyzed  for  Indus-  j^g  prowess  with  the  spoken 
ice  by  Du  Pont  mer-  ^v'ord. 

esearchers.  Radio  .Advertising  Bureau  is  i 

results  of  the  new  honoring  the  Times’  recent  26-  | 
available  from  Du  series  of  radio  announo- 

?presentatives  or  by  meats,  which  used  the  voices  of 
artment  BH,  Film  celebrities  to  describe  why  “to- 
Du  Pont  Company,  day’s  New  York  Times  is  mudi 
98,  Del.  more  interesting  .  .  .  and  yon 

*  *  *  will  be,  too.”  ‘ 

)UT  MICHIGAN  Robert  A.  Alter,  RAB’s  dir«- 

TTLE  CREEK,  Mich,  of  sales,  presented  the  Bu- 

Publication’s  two  «  ^'*^t.on  for  outstanding 

w.spapers,  the  Lan-  commercials  -a 

Jounial  and  the  ffold  plaque  -  to  Irvin  S.  Taub 
?k  Enquirer  and  Promotion  manager  of  the 

i  publication  Jan.  4  T'mes.  Present  also  were  Banj 
,  95-part  series  de-  McCarthy,  vicepresident  of  Bat 
ell  Michigan  citizens  Dor.stme  &  OsboR 

j  g^jj^e  ^oe  advertising  agency  whidi 

This  is  Our  Michi-  commercial  sen« 

jresentation  is  the 

ven  months  of  ex-  daytime  announcements  a 

LTrch  into  Michb  stations.  The  corn- 

points  of  pride,  and  mercial  copy,  written  after  the 
to  give  positive  re-  edition  comes  out  ateut  10 

e  adverse  publicitv  (lelivered  live  the 
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;hs.  Willard  Baird  and  feature  stories  in  that 

erated’s  State  Capi-  Times, 

in  Lansing,  is  the  ♦  *  * 

PEIUSONAL  NOTE.'’i 

.  M filer.  Federated  Richard  Jeffrey  —  to  promo- 
as  offered  the  serms  manager  of  the  Dalkt 

rge  to  other  Michi-  (^exas)  News,  succeeding  Ted 
pers  An  especially-  „  barrett,  who  retired  Det 
eekly  condensation 

to  Michigan  week-  promotion  manager.  Mr 

f  i^'^  V.  ’  I  '  Barrett  ioined  the  News’  staff 

lailies  had  asked  for  laoo  j  i  av. 

. .  V  in  1922.  He  headed  the  promo* 

^  tion  shop  since  1947. 

♦  *  * 

OFCOVER.AGE  p* 

Fort  Collins,  Colo,  member  of  the  promotion  staff 
3  interested  in  sell-  of  the  Philadelphia  (Pa.)  BulU- 
northern  Colorado  tin  —  now  with  Erwin  Wasey, 
can  really  get  down  Ruthrauff  &  Ryan,  Philadelphia, 
points  of  newspaper  as  public  relations  account  ex¬ 
coverage  via  the  ecutive. 
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You  get  more  galleys  of  type  per  hour 
when  your  linecasting  machines  are 
equipped  with  Teletypesetter. 
Automatically,  TTS®  operates  your 
linecasting  machines  at  the  peak  of 
their  rated  capacities. . .producing 
two  or  even  three  times  the  output 
of  manually  operated  machines. 

In  the  Teletypesetter  system,  tape 
is  punched  on  a  TTS  Perforator. 
EIxperienced  perforator  operators  can 
set  400  or  more  11  to  12  pica,  justi¬ 
fied  lines  per  hour.  The  perforated 
tape  can  be  fed  at  any  time  into  a 
TTS  Operating  Unit  which  is  attached 
to  the  linecasting  machine  keyboard. 


TTS  Operating  Unit 


au  IS 
tt  26- 
iuncfr 
ces  of 
ir  “to- 
mud 
1  yoB 


With  versatile,  economical  TTS  you 
can  set  straight  or  tabular  matter, 
classified,  stock  market  quotations 
box  scores,  run-arounds,  tax  lists, 
news,  editorials.  Get  the  facts. 
Mail  coupon  today  for  24-page 
descriptive  booklet. 


Fairchild  Graphic  Equipment.  Dept  FGE4 
Fairchild  Drive,  Plainview,  Long  Island.  N.  Y. 

Please  send  me  a  free  copy  of  "More  Type  in  Less  Time. 


Division  of  FeircliiW  Comero  and  fnsfrvmenf  Carp. 
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Dtetrici  Ogices;  EcMtchester,  N.  Y.;  Ariaete,  Go. 
Chicago,  IN.;  Los  Angeles.  Calif.;  Toronto,  Ont. 
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Clara  Hancox,  editor  of  the  col¬ 
lege  and  career  shop  section  of 
DAILY  NEWS  RECORD,  will 
cover  the  45lh  annual  convention 
of  the  Virginia  Assn,  of  Retail 
(Clothiers  &  Furnishers  and  the 
Men’s  Apparel  (^luh  of  Virginia 
at  the  Williainshurg  Inn,  Feb.  7-9. 
In  addition  to  attending  the  ses¬ 
sions,  she  will  speak  to  the  group 
on  "The  Growing  Young  Man’s 
.Market  and  How  to  Meet  It.” 


SUPERMARKET  .NEWS,  in  con¬ 
junction  with  the  l'nite<l  States 
Department  of  .Agriculture,  will 
publish  Pro<luce  .Manual  No.  2  in 
the  issue  of  Feh.  1.  The  lift-out- 
and-save  special  section  will  detail 
all  facets  of  work  area  layout, 
packaging  and  price  marking 
ne<‘essary  for  in-store  produce  op¬ 
erations. 


Fairchild  has  reestablishetf  news 
representation  in  .Mexico  (iity  with 
the  appointment  of  Robert  W. 
Weekes  to  report  for  all  of  the 
Fairchild  papers.  Other  new  cor¬ 
respondent  appointments  to  the 
Fairchild  news  network  are; 
Charles  T.  Shrout  of  .Annapolis.  i 
Md..  who  will  cover  Anne  .Arundel 
(bounty  and  surrounding  Maryland  i 
territory;  Qifton  Green  in  Flor¬ 
ence,  S.  Q;  James  Fuller,  a  new  ; 
space  assistant  in  the  Minneapolis 
bureau. 


On  Feb.  1.  ELECTRONIC  NEWS 
will  publish  its  third  annual  Guide¬ 
lines  to  Defense  Contracts.  This 
separate  lift-out  section  features  a 
military  procurement  personnel 
directory,  listings  by  military  de¬ 
partments,  contract  statistics,  new 
and  pending  procurement  legisla¬ 
tion  and  additional  related  infor¬ 
mation. 


The  circulation  department  of 
Fairchild  Publications  will  hold 
an  eastern  sales  meeting  in  the 
New  York  head((uarters  on  Feb.  ; 
5  and  6,  which  will  be  attended  '■ 
by  about  40  members  of  the  cir¬ 
culation  field  sales  staff.  The  meet¬ 
ings  will  be  presided  over  by  Sam¬ 
uel  Deitch,  circulation  field  sales  i 
manager.  , 


FOOTWEAR  NEWS  has  just  com-  | 
pleted  a  15-minute  color  film  strip  i 
on  the  market  for  teen-age  girls 
footwear.  The  presentation,  based 
on  extensive  research  and  study,  : 
points  out  problems  of  this  market  j 
at  the  retail  level  and  shows  manu¬ 
facturers  and  suppliers  the  way  to 
bigger  volume. 

FAIRCHILD 
Publications,  Inc. 

7  lost  12th  St.,  New  York,  N.  Y. 
PubtiWiarf  ot 

Daily  News  Record,  Supermarket  Newt, 
Women's  Weor  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books, 
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T.  O.  Flynn  Nameti 
Editor  in  Wheeling 


Wheeling,  W.  Va. 

Austin  V.  Wood,  executive 
vicepresident  and  general  man¬ 
ager  of  the  Ogden  Newspapers 
in  West  Virginia,  has  announcetl 
his  resignation  as  editor  of  the 
Wheelinn  Intelliffencer  and  the 
appt)intment  of  Thomas  O’Brien 
Flynn  to  that  position. 

Mr.  Flynn,  a  former  editor  of 
the  Intelligencer,  has  been  its 
editorial  page  editor  for  a  num¬ 
ber  of  years. 

Mr.  Wood  also  announced  the 
appointment  of  Clifford  L.  Mc¬ 
Williams  as  city  editor.  Mr.  Mc¬ 
Williams  was  sports  editor  of 
the  Wheeling  Xeiett-RegiKter. 
Hazlett  A.  Cochran,  city  editor 
of  the  Intelligencer,  will  suc¬ 
ceed  Mr.  McWilliams. 


Carl  N.  Colby,  Milwaukee 
(Wis.)  Sentinel  advertising  de¬ 
partment  —  to  retail  advertis¬ 
ing  manager,  succeeding  Jerome 
Hirschfield,  who  continues  on 
a  limited  basis. 


*  *  * 


Al  Perra',  editorial  page 
.staff,  Winston-Salem  (N.  C.) 
Journal  and  Sentinel  —  to  pa¬ 
per’s  W^ashington  bureau  for 
1960  Congressional  session. 
Frank  Jones,  photographic 
staff.  Journal  and  Sentinel  — 
named  senior  photographer  of 
the  newspapers.  CoY  Carpenter 
Jr.,  director  of  information  and 
alumni  affairs.  Bowman  Gray 
School  of  Medicine,  Winston- 
Salem  —  to  Sentinel  city  desk. 
Mrs.  Jackie  Owen  —  to  assist¬ 
ant  city  editor.  Sentinel,  suc¬ 
ceeding  Sid  Bost,  who  returns 
to  beat  coverage.  Ed  Campbell, 
Thomasville  (N.  C.)  Times  — 
to  Sentinel  copy  desk. 


*  *  * 


Howard  Russell  Sims  —  to 
editor  and  business  manager, 
Scottsville  (Ky.)  .4/fen  County 
News. 


Joseph  P.  Matasich,  city 
desk,  Butler  (Pa.)  Eagle  —  to 
copy  editor,  Erie  (Pa.)  Times. 
Kathleen  Eldridge,  city  desk. 
Eagle  —  resigned. 


Russell  Holderman,  chief 
pilot  for  Gannett  Co.,  Inc.  — 
retired  Dec.  31  after  more  than 
25  years. 


Lab  for  Columnist 


persona 


Gene  Balliet  —  from  C 
einnati  (0.)  Enquirer  to 
week’s  New  York  copy  deit 


Billy  Drylie,  former 
editor,  Toronto  (Ont.)  f 
Star  —  to  featured  daily 
umnist  on  paper  and  it 
caster,  .station  CHUM,  Tor 


Boone 


Steen 


MOVING  UP— Byron  V.  Boone, 
publisher  of  the  Tulsa  World  since 
last  March,  is  now  president  of  the 
World  Publishing  Co.  and  Sid 
Steen,  managing  editor  since  1953, 
has  moved  up  to  executive  editor. 


RETIRING — Norris  G.  Henthorne 
Is  leaving  the  Tulsa  (Okla.)  World 
after  47  years.  He  has  been  presi¬ 
dent  and  editor. 


Alexander  B.  Watson,  as¬ 
sistant  telegraph  editor,  Camden 
(N.  J.)  Courier-Post  to  tele¬ 
graph  editor,  succeeding  the  late 
John  P.  Ramsay. 


Tbv  Laudeman,  Indmc: 
(Ind.)  Times  —  to  Louv 
(Ky.)  Times  sports  desk. 


Jo.sEPH  Clark,  copy 
Philadelphia  (Pa.)  Daily  S 
—  to  city  hall  police  beat.  V. 
LIAM  T.  Seddon,  reporter,  t 
letin  —  retired. 


Gfa)rge  Cunningham, 
ly  of  the  Atlanta  (Ga.)  ' 
stitution  —  to  sports  desk,C' 
lotte  (N.  C.)  Observer. 


William  H.  Elliot— to 
tional  advertising  managw, 
York  Herald  Tribune. 


Donald  D.  Cram,  manafr 
general  advertising  —  to  e 
ager  of  special  servicea,  M: 
field  (O.)  ATctcs-Jountol.  JosJ 
A.  Gentille,  retail  .staff  - 
manager  of  general  advertiJ 


In  Tliircl  Generatioi 


Bouldh, 
Laurence  T.  Paddock  h« 
come  editor  of  the  Boulder  H 
Camera,  succeeding  his  fa. 
A.  A.  Paddock,  who  has  hdd 
position  since  1940.  The  ' 
will  continue  as  publisher, 
rence  Paddock  will  be  the  i 
of  the  family  to  hold  the 
tion.  L.  C.  Paddock,  his  irnl 
father,  was  editor  from 
until  his  death  in  1940. 


Miami,  Fla. 

The  $250,000  Variety  Chil¬ 
drens’  Research  Foundation 
Laboratory  was  dedicated  re¬ 
cently  to  Jack  Bell,  Miami  Her¬ 
ald  columnist,  who  led  a  drive 
that  raised  $120,000  for  the 
center. 


Arthur  Johnson,  night  city 
editor,  to  assistant  managing 
editor,  Bergen  (N.  J.)  Evening 
Record.  Joseph  Dougan,  assist¬ 
ant  night  city  editor  —  to  night 
city  editor.  Leonard  Goldblatt, 
reader  service  director  —  to  re¬ 
tail  advertising  manager.  Carl 
F.  Roff,  acting  reader  service 
director  —  to  reader  service  di¬ 
rector. 


Frank  A.  Tienan  —  r.^ 
managing  editor,  Sim 
(Minn.)  Argus-Tribiine. 


William  Van  Buren, 
port  News  (Va.)  DaUf  f' 
and  Times-Herald  —  new  c: 
man  of  Virginia  .4ssoc. 
Press  members. 


Howard  G.  Salisbury,  retail 
ad  representative.  Charleston 
(W.  Va.)  Gazette  &  Daily  Mail 
—  to  retail  advertising  man¬ 
ager,  succeeding  Thomas  D. 
Mays,  who  retired  Jan.  1. 


N.  S.  Macneish,  exec 
vicepresident  and  busine* 
ager.  New  York  World 
gram  —  newly  elected  trex' 
of  the  Publishers  A^-sociat 
New  York  City,  replacinf 
J.  Crowley,  New  York 
American  business  nuM® 
who  retired  recently. 
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mention 


Editor  Will  Dirwt 
Edurutioiiul  Station 

Cincinnati 

Joseph  \V.  Sasrmaster  has  re¬ 
signed  as  Eiiquirer  editorial 
page  editor  to  be  director  of  the 
propose<i  University  of  Cincin¬ 
nati  educational  radio  station, 
April  1. 

Mr.  Sagmaster,  who  was  ex¬ 
ecutive  editor  of  the  Tmes-Star 
until  its  merger  with  the  Cin- 
emmti  Post,  is  a  ’25  University 
of  Cincinnati  graduate,  former 
faculty  member,  Ilhodes  scholar, 
recipient  of  an  Oxford  bachelor 
of  literature  degree  in  1928,  past 
president  of  the  local  Phi  Beta 
Kappa  chapter.  He  has  been  a 
news  commentator  for  Station 
WKRC  and  Mutual  Network. 


IT’S  NO  ACCIDENT  that  Arthur 
P.  Fitiqerald,  at  left,  safety  direc¬ 
tor  of  the  Washinqton  (D.C.)  Star, 
is  receiving  a  plaque  from  his  boss, 
John  H.  Kauffmann,  business  man¬ 
ager.  It  was  given  by  the  D.C. 
Truckers'  Association  in  recogni¬ 
tion  of  the  Star  fleet's  1959  record 
of  2,117,918  miles  without  a  per¬ 
sonal  injury  accident. 

Wilbur  B.  Evans  —  to  edi¬ 
torial  Staff,  Buffalo  (N.  Y.) 
Evening  News. 

*  *  « 

James  Hamra,  editor  and  pub¬ 
lisher,  Peoria  (Ariz.)  Times  — 
wed  to  Pauline  Davis. 


Lansdell  Anderson  —  to  ad¬ 
vertising  sales  staff,  CervVs 
Rocky  Mountain  Journal,  Den¬ 
ver,  Colo. 

e  e  a 

F.  William  Dugan,  retail  ad¬ 
vertising  manager,  Cleveland 
(0.)  Plain  Dealer  —  to  adver¬ 
tising  director.  John  W.  Booth, 
advertising  representative  han¬ 
dling  department  stores  —  suc¬ 
ceeds  Mr.  Dugan. 
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Bob  Lynn,  W  ilmington 
(N.  C.)  Star  —  to  sports  .staff, 
San  Gabriel  (Calif.)  Valley 
Tribune. 

*  a  a 

Paul  Philups  —  Wilson 
(N.  C.)  Daily  Times  to  Raleigh 
(N.  C.)  Times. 

a  a  a 

Dick  Kern,  managing  editor, 
Roanoke  Rapids  (N.  C.)  Herald 

—  named  city’s  “man  of  the 
year.” 

a  a  a 

Marvin  L.  Eury,  wire  editor, 
Concord  (N.  C.)  Tribune  —  to 
news  director,  succeeding  Earl 
Kelley,  now  public  relations  di¬ 
rector,  Charlotte  Speedway. 

a  a  a 

De  Witt  Scott,  formerly  with 
the  Detroit  (Mich.)  Free  Press, 
Providence  (R.  I.)  Journal-Bul¬ 
letin,  and  Miami  (Fla.)  Herald 

—  to  city  editor,  Charlotte 
(N.  C.)  News.  Bob  Slough  — 
to  News  assistant  city  editor. 
Garland  Atkins,  wire  editor, 
Gastonia  (N.  C.)  Gazette,  and 
Floyd  Ellington,  telegraph 
editor  Burlington  (N.  C.)  Times 

—  to  News  copy  desk. 

a  a  a 

Dorothy  Ann  Cable,  former¬ 
ly  in  charge  of  the  Clemson 
Bureau  of  the  Anderson  (S.  C.) 
Independent  —  to  city  desk, 
Morgantown  (N.  C.)  News- 

Herald. 

• 

Publisher's  Sons 
In  Executive  Posts 

Rochester,  Minn. 

Two  executive  promotions 
were  announced  by  the  board  of 
directors  of  the  Post-Bulletin 
Co.  Charles  H.  Withers,  32,  was 
named  vicepresident  and  execu¬ 
tive  editor,  and  his  brother, 
Robert  Withers,  31,  was  ap¬ 
pointed  vicepresident  and  gen¬ 
eral  manager.  They  have  been 
with  the  daily  10  years  since 
graduating  from  the  University 
of  Minnesota  in  1949.  They  are 
sons  of  Glenn  S.  Withers,  presi¬ 
dent  and  publisher  of  the  paper. 

a  a  a 

Ken  David,  reporter,  Port¬ 
land  (Ore.)  Oregonian  —  to 
public  relations  director  for  As- 
.  sociated  Oregon  Industries, 
[  Portland. 

a  a  a 

,  Henry  W.  Marks,  Jr.  —  to 

-  assistant  advertising  manager 

-  of  the  Wall  Street  Journal's 
midwest  edition. 
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TWO  PLATOON  discussion  of  sports  pages  took  place  at  the  Texas 
Daily  Newspaper  Association  seminar  recently.  On  the  subject  of 
"Balancing  the  Sports  Diet"  the  team  captains  were  Jim  Cope,  left,  of 
the  San  Angelo  Standard-Times,  and  James  Woodruff,  right,  of  the 
Dallas  Times  Herald. 


Sayers  Retires; 

Chief  Librarian 

Chicago 

Thomas  Sayers,  65,  Chicago 
Daily  News  chief  librarian  and 
an  employe  of  the  newspaper 
for  50  years,  retired  Jan.  15. 

He  was  considered  a  one-man 
historical  society,  with  a  ready 
answer  to  almost  any  question. 
However,  he  always  said,  “But 
let’s  check  it  before  you  use  it.” 

Succeeding  Mr.  Sayers  is 
Kenneth  L.  Williquette,  39,  who 
has  been  Sayers-trained  for  23 
years. 

• 

Thomas  McQuaid  —  to  man¬ 
aging  editor,  and  Burton 
Marsh,  to  news  editor,  Montreal 
office  of  UPI. 

*  *  * 

Taylor  C.  Robertson,  adver¬ 
tising  director,  Boise  (Idaho) 
Statesman  —  retiring.  Horace 
B.  Davies,  succeeding  him. 

*  *  « 

Richard  E.  Kobak,  former 
copy  editor,  Jftnneopolis  (Minn.) 
Tribune,  and  reporter  Mitchell 
(S.  D.)  Daily  Republic  —  to 
account  executive  with  Mayer 
and  O’Brien,  Chicago  public  re¬ 
lations  firm. 


Ed  Miners  —  to  reporter  for 
the  Marion  (O.)  Daily  Star. 

*  *  « 

William  T.  Nobutt  —  to 
news  staff,  Shelby  (N.  C.)  Star. 

V  *  « 

David  Dunn,  advertising 
manager,  Kennett  (Mo.)  Daily 
Dunklin  Democrat  —  to  adver¬ 
tising  manager,  Titusville 
(Fla.)  Star- Advocate. 

*  *  « 

Jack  Cady,  advertising  sales¬ 
man,  Utica  (N.  Y.)  Observer- 
Dispatch  —  to  advertising  man¬ 
ager,  Nash  Newspapers,  N.  J. 

*  *  * 

James  A.  Stuart,  editor,  In¬ 
dianapolis  (Ind.)  Star  —  named 
1959  “Man  of  the  Year”  by 
the  11th  District  of  the  Ameri¬ 
can  Legion. 


Butz  Leaves  Paper 

Jacksonville,  Fla. 

J.  S.  C.  (Sam)  Butz  has  re¬ 
signed  as  managing  editor  of 
the  Jacksonville  Journal  and 
Florida  Times-Union  to  be  gen¬ 
eral  manager  of  the  Pepper 
Printing  Co.  in  Gainesville.  John 
S.  Walters  succeeds  him  as  M.  E. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  In  the  design  of 
newspaper  and  similar  type  plants 


Caadta  Couriv  Pwt 
rkiladilpkia  Daily  NtM 
Pamk  HtraM  Nawi 
«.  B.  Saaadtn 


Bristal  Daily  Couritr 
N«w  BniRMick  Host  NtM 


PNILAKLPHIA  national  bank  building,  PHILADELPHIA  7,  NittiahaaM  S-9 


•f. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth.  Kansas  City.  *^o 
New  York.  Chicago.  San  francisco. 
i07  William  175  W.  100  Bush 
St  Jackson  Ct 


Ai.  Gkremonte,  spdfts  edito, 
Aslicfille  (N.  C.)  Tillies— 
sports  statf,  Ashevilh  Citissn 
Rob  Collins,  former  Citi*# 
sports  writer,  succi-eds  Hi 
(iercmonte  as  sports  editor  of 
the  Times. 


Personal 

(Continued  from  paije  41) 


Norman  A.  Moore,  formerly 
with  the  advertising  depart¬ 
ments  of  the  Pontiac  (Mich.) 
Press  and  Manistee  (Mich.) 
Sews  Advocate  —  to  the  Chi¬ 
cago  sales  staff  of  Weekly  News¬ 
paper  Representatives. 


Ui'Kirs  C.  Stillman,  forod 
editor,  Litchfield  (Conn.)  £». 
quire r  —  named  assistant  to  the 
president,  Torrington  .Manuf«. 
turing  Company,  Torrington, 
Conn. 


Ben  G.  Rhodes,  former  We.st 
Virginia  newsman  —  to  public 
information  director  for  Ameri¬ 
can  Forest  Products  Industries. 


-Jack  .4yer,  news  editor,  IfiJ. 
loHi/khif  (().)  News-Herald — to 
city  (lesk,  Louisville  (Ky.) 
Times,  His  wife,  Sl'E  —  resigned 
as  woman’s  editor,  News-Hw- 


Ed  Barker  —  new  disjilay 
advertising  salesman,  Coos  Bay 
(Ore.)  World. 


Bob  McCurley,  the  New  York 
.Morniny  Teleyraph  —  to  sports 
editor,  Doylestown  (Pa.)  Daily 
Intellipcncer. 


Terry  McQuown,  a.ssistant 
Times-News  —  to  public  rela- 

tions  department  of  the  General  SOMETHING  FOR  THE  HOME- 

Telephone  and  Electronics,  Inc.  the  American  Furniture  Mart. 

_ .  4.  NashviUe  Tennessean  on  winning 

Richard  Caulkins,  reporter  -  home  furnishings  i 

to  chief  editorial  writer  and  director  Neil  F 

head  of  the  editorial  page. 

^  Don.vld  QL'INN,  assistant  city 

editor,  Wnsliinijton  (D.  C.)  Post 
4-  Alabamuns  Picked  —  to  managing  editor  of  the 

For  Hall  of  Honor  Ojclahoma  Courier,  neTsyspaper 

of  the  Catholic  Diocese  of  Okla- 
Birmingham,  .Ala.  hoina  City  and  Tulsa. 

Four  Alabama  editors  and  *  »  * 

publLshers  have  been  elected  to  M.  J.  Maxwell  —  to  assistant 
the  newly  created  Newspaper  city  circulation  manager,  Bir- 
Hall  of  Honor,  sponsored  by  the  mimjltam  (.Ala.)  News. 

.Alabama  Press  Association.  *  •  * 

They  are:  Peti;r  Va.nderpoel,  reporter, 

William  Wallace  Screws,  edi-  Albert  Lea  (Minn.)  Eveyiiny 
tor  and  publisher  of  the  Mont-  Tribune  —  to  general  assign- 
(jomery  Advertiser  prior  to  his  ment  refiorter,  St.  Paul  (Minn.) 
death  in  1913.  Dispatch. 

Howell  Hunter  Golson,  pub-  *  ♦  * 

lisher  of  the  Wetumpka  Herald  Bi'ell  W.  Hudson,  jiublisher 
until  his  death  in  194().  of  the  Woonsocket  (R.  I.)  Call 

Frazier  Titus  Raiford,  etlitor  —  named  Man  of  the  Year  by 
and  publisher  of  the  Selma  the  local  Kiwanis  Club. 
Times-Journal  who  died  in  1937.  *  *  * 

James  B.  Stanley,  editor  of  Paul  Veble.v,  executive  edi- 
the  Greenville  .Advocate  for  70  tor  of  the  Santa  Barbara 
years.  (Calif.)  News-Prc.ss  —  elected 

Plaques  will  be  hung  in  the  president  of  the  Ventura-Santa 
Hall  of  Honor  in  the  .Alabama  Barbara  County  unit  of  the  Cali- 
Department  of  .Archives  and  fornia  Newspaper  Publishers 
History  in  Montgomery.  Association. 


Jhy  Dawe  memorial  j  (;r|.3;ne,  as.sociate  edi- 

public  relations  Pater.son  (N.  J.)  Events 

News  and  former  national  box- 
fjf.g  ing  commissioner  —  honored  bj 

^ ^  a  resolution  of  the  New  Jersey 

ytory'  .Assembly  and  cited  as  Editor  of 

CKSONVILLE,  Fla.  the  Year  by  the  New  Jersey 
Journal  staff  League  of  Weekly  Newspapers, 
i  E.  Sweisgood  ♦  •  ♦ 

on  a  routine  as-  Harry  J.  Maloy,  manager  of 


tising  department,  Cleveland 
(O.)  Plain  Dealer  and  a  vetenu 


W.  McI.aughun 


Gi:orge 

named  assistant  controller  and 
general  advertising  manager  of 
the  Haverhill  (Mass.)  Gazette: 
P.UTL  H.  Daniels  —  now  loal 
advertising  manager;  RoBEil 


Lorne  G.  Main  —  to  advertis¬ 
ing  manager  of  Eastern  Canada 
for  the  Toronto  (Ont.)  Tele- 
f/ram.  He  formerly  managed  the 
Telegram  Montreal  office. 


Brewster,  edi- 


Raymond  E, 
tor  of  the  Huntington  (W.  V«.) 
Hcrald-Disjmtch  —  elected  pres¬ 
ident  of  Virginia  Press  Asso¬ 
ciation. 


Don  E.  Boijien,  city  hall  re- 
yjorter,  Burlington  (N.  C.) 

Timcs-Ncu's  —  to  Times-News 
telegraph  editor.  Mrs  Jim  Lo¬ 
max  —  succeeding  Mrs.  Martha 
M.ay,  resigned  from  Times-News 
woman’s  desk. 


by  coiKRMmt,  pietum^Affor  tp  fact  or 
identity;  or  of  vtofoting  Priyoey  or 
Copyrigtit,  Piracy  of  nottor  or  format 

FORTIfY 

againtt  ombofrowlng  lost 
with  our  speciat  OMOm 

;  insurance 

■  covering  tM**  bocardt-— 
uoigtiio,  Jnwcpoiwhr* 


Janette  B.  Younkin  —  to 
administrative  assistant  and  as¬ 
sociate  editor,  Tuscaloosa  (Ala.) 
News. 


Durren  Bullock,  formerly  of 
the  Concord  (N.  C.)  Tribune, 
and  John  Dills,  formerly  of 
the  Hendersonville  (N.  C.) 

Western  Carolina  Tribune  —  to 
city  desk,  Asheville  (N.  C.)  Citi¬ 
zen.  Walter  D.  Haney,  editor  and 

*  *  *  business  manager,  HamUiie 

H.vrris  Dalton,  Jr.  —  to  the  (Ala.)  .Marion  County  News- 
news  staff,  Macon  (Ga.)  News,  resigned. 
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Owen  Toales  —  to  national 
advertising  manager,  Erie  (Pa.) 
Times-News,  .succeeding  RICH- 
.\.RD  Daley,  retired. 


r 

j 


6,500,000  pounds 


6,500,000  pounds... This  is  the 
capacity  of  a  typical  Huber 
tank  farm  for  ne%cs  ink  oils. 
Such  inventory  is  another  rea¬ 
son  you  will  find  Huber  a  reli¬ 
able  supplier  for  your  news 
inks.  You  can  learn  how  we 
make  these  high-quality  inks 
by  writing  for  the  issue  of 
Huber  News  which  describes 
the  process.  Write  J.  M.  Huber 
Corp.,  li7S  Chestnut  Ave., 
Hillside,  N.  J. 


J.  M.  HUBER 
CORPORATION 

INK  DIVISION 


K  You  Run  for  Office, 
Don’t  Write  About  It! 

By  H.  V.  Sommer 

Manaicinic  Editor,  Oookstun  (Minn.)  Daily  Times 


When  I  wrote  the  story  of  my 
political  misadventure  as  candi¬ 
date  for  mayor  in  a  small  city 
(Never  Run  for  Office! — E&P, 
Nov.  21,  1959)  it  was  with  a 
siffh  of  relief  at  having  escape<l 
the  likely  conflicts  of  trying  to 
be  an  editor  and  a  public  offi¬ 
cial  simultaneously. 

It  was  also  with  the  feeling 
that  some  of  the  things  that 
happened  might  be  mildly  amus¬ 
ing  to  fellow  newspapermen, 
and  that  the  pitfalls  I  encoun¬ 
tered  could  generate  second 
thoughts  in  the  minds  of  other 
newsmen  tempted  to  sip  the 
tantalizing  nectar  of  politics. 

So  I  was  hardly  prepared  for 
the  fairly  stormy  reaction  the 
article  evoked  from  some  quar¬ 
ters.  Comment  reached  me  from 
a  good  many  persons  who.  I’m 
sure,  had  never  seen  a  copy  of 
E&P.  But  more  of  that  later. 

Letters  from  Editors 

As  I  had  written  the  piece 
for  the  edification  of  newspaper¬ 
men,  I  was  particularly  inter¬ 
ested  in  the  letters  I  received 
from  a  good  many  of  them.  The 
writers  included  editors  of  daily 
and  weekly  papers,  ranging 
from  tiny  country  to  huge  me¬ 
tropolitan  publications. 

'^e  kind  of  interest  they  ex¬ 
hibited  was  gratifying.  More  so 
was  their  practically  unanimous 
opinion  that  I  was  right  in  the 
feeling  that  an  editor  is  doing 
his  job  most  effectively  as  an 
observer,  and  at  times  critic,  of 
government,  rather  than  as  an 
active  participant. 

Since  my  defeat  as  a  political 
candidate,  I  have  realized  what 
a  dangerous  trap  I  had  con¬ 
structed  for  myself,  and  in 
which,  without  the  help  of  the 
voters  who  cast  their  ballots 
in  favor  of  my  opponent,  I 
would  now  be  firmly  ensnared. 


There’s  BIG  NEWS 


IN  NEWPORT  NEWS 
and  HAMPTON.  VIRGINIA 


WRITE  TODAY 
for  FACT  BOOK 
about  this  NEW,  BIG 
Spectacular  Market 


Think  of  the  situation!  Had 
I  become  mayor,  it  would  have 
been  difficult  for  my  newspaper 
to  disagree  with  me,  if  only  be¬ 
cause  of  the  inference  that  the 
dolt  in  the  mayor’s  diair  must 
be  a  lousy  newspaperman,  to 
boot. 

And  had  my  newspaper 
agreed  with  me,  as  mayor,  can’t 
you  hear  the  howls  of  the  op¬ 
position?  To  put  it  bluntly,  it 
would  have  been  an  untenable, 
damned  if  you  do,  damned  if  you 
don’t  sort  of  dual  existence. 

Many  in  Agreement 

Dr.  Jekyll,  the  editor,  and  Mr. 
Hyde,  the  mayor  (or  vice  versa, 
if  you  please),  would  have  had  a 
rough  time  of  it  for  two  years. 
If  indeed,  “we”  had  lasted  that 
long. 

At  any  rate,  the  editors,  the 
publishers,  the  reporters,  even 
a  couple  of  adveii;ising  men 
agreed  with  my  principal  pre¬ 
mise. 

Perhaps  some  of  this  feeling 
was  based  on  pride  in  the  pro¬ 
fession,  a  pride  not  without  its 
understandable  element  of 
snobbishness. 

“It  would  be  a  shame  to  hide 
your  talents  behind  an  official 
desk,”  wrote  a  professor  of 
journalism.  “Congratulations  on 
your  unsuccessful  run  for  office,” 
said  a  managing  editor. 

But  the  somewhat  superior  at¬ 
titude  toward  public  office  and 
the  “lay  off”  feeling  toward 
political  participation  with 
which  I  was  left  after  my  one 
and  only  try,  found  no  refiection 
among  another  class  of  E&P 
readers,  the  public  relations 
men  and  some  politicians,  some 
pros,  some  amateurs, 

’Lord  Help  Us!’ 

The  way  they  seem  to  feel, 
judging  from  letters  to  me,  can 
be  summed  up  rather  succinctly 
in  a  quotation  from  the  chair¬ 
man  of  the  Republican  Party  in 
an  important  state:  “Certainly, 
if  men  of  your  qualifications 
and  stature  decide  that  political 
office  is  not  for  them.  Lord 
help  us.” 

A  third  class  of  reader-cor¬ 
respondents  included  men  who 
have  been  trying  to  develop  more 
participation  by  business  people 
in  public  and  political  affairs. 

One  such  conceded  he  could 
see  my  position  “running  for 
office  under  the  circumstances.” 


Another,  chairman  of  the  poli¬ 
tical  participation  committee  of 
the  U.S.  Chamber  of  Commerce, 
sent  me  a  brochure  outlining 
the  national  Chamber’s  “action 
course  in  practical  politics.” 

I  would  like  to  take  the 
course,  which  is  being  offered 
in  Crookston.  However,  the 
course  will  be  given  weekly  at 
7  a.m.  for  the  busy  businessmen 
who  must  be  on  the  job  at  9. 

By  7  a.m.,  this  busy  editor  is 
generally  engaged  in  simultane¬ 
ously  digesting  his  breakfast 
and  the  news.  So  learning  about 
practical  politics  is  out. 

I  have  heard  rumors  that  my 
erstwhile  opponent  is  planning 
to  take  the  course.  With  his 
natural  aptitude,  his  big  family 
and  the  mortgage  he  stressed 
so  earnestly  during  the  cam¬ 
paign,  he  doesn’t  need  it. 

Mad  at  Him 

But  back  to  the  reaction — the 
reaction  that  came  most  unex¬ 
pectedly  when  a  nearby  daily 
with  a  considerable  circulation 
in  our  area,  reprinted  large 
chunks  of  my  E&P  article. 

My  permission  was  not  asked, 
and  certainly  would  not  have 
been  given  for  such  use.  The 
other  new.spaper’s  action  was 
well  meant,  I  am  sure,  but  when 
I  saw'  what  had  been  done  I  felt 
constrained  to  expostulate  with 
its  editor. 

The  fiying  fur  began  to  fill 
the  air  almost  instantaneously. 
Copies  of  the  other  paper’s  edi¬ 
tion  containing  the  excerpts  be¬ 
came  collector’s  items  in  Crook¬ 
ston.  My  copies  of  the  E&P 
carrying  the  original  piece  look, 
by  now',  like  comic  books  “read” 
by  several  dozen  second-graders. 

So  everybody  got  mad  at  me 
— and  my  newspaper — all  over 
again.  The  unintended  public 
consumption  of  my  literary  out¬ 
burst  provoked  an  epidemic  of 
mass  indigestion  and  irritation 
that  made  the  October  and  No¬ 
vember  campaign  statements 
and  innuendos  look  like  only 
spring  fever  symptoms. 

The  individuals  and  institu¬ 
tions  to  whom  I  had  pointed 
as  fostering  anti-newspaper 
feeling  w'hich  w'as  transferred 
to  me,  an  editor  who  also  hap¬ 
pened  to  be  a  candidate,  didn’t 
like  being  pointed  at. 

During  the  campaign  they 
didn’t  like  me  because  of  things 
W'hich  they  fancied  the  new's- 
paper  had  done  to  them,  or 
hadn’t  done  for  them.  Now,  be¬ 
cause  I  pinpointed  some  of  them 
as  stereotypes  familiar  to  any 
new'spaperman,  they  liked  it 
:  even  less. 

Tlie  Natural  Retreat 

We  weathered  the  storm,  both 
■  the  new'spaper  and  I.  We’ve  both 
’  had  our  troubles — the  paper 


partly  because  it  has  for  muy 
years  aligned  itself  clo.'iely  with 
the  Republican  Party,  and  I  be¬ 
cause  I  was  presumptuooi 
enough  to  seek  public  'ifflce. 

Joseph  Pulitzer  defined  i 
good  new'spaper  as  one  whid, 
among  other  things,  mu# 
“never  l)elong  to  any  jiarty.” 

William  S.  Hard  .says,  “No  re- 
jTorter  should  even  belong  to 
a  iTolitical  party,  he’s  bound  to 
get  in  trouble.” 

My  editor  friends  and  tht 
general  jtublic  w'ould  apt)ear  to 
agree  w'ith  them,  although  fro# 
somewhat  different  viewpoint!. 
There  are  others  who  di-sagree, 
arguing  that  if  men  of  intelli¬ 
gence  and  ability  w'on’t  dip  into 
politics,  w'ho  will  run  the  city, 
state,  nation,  w'orld? 

Me,  I  don’t  exactly  know.  1 
got  my  feet  w'et  in  the  political 
puddle  once,  and  paradoxically, 
got  myself  slightly  burned. 

The  ivory  tow'er  is  the  natunl 
retreat  for  the  newsman  who 
shuns  the  dirt  of  politics.  But 
breathing  its  rarefietl  atmo*- 
phere,  he  may  find  himself 
starv'ing  for  lack  of  contact  wift 
the  food  W'hich  grow's  in  the 
political  dirt. 

Whether  he  should  be  content 
W'ith  reporting  the  news  and 
commenting  on  it,  or  wheth» 
he  should  help  make  the  newi 
to  a  greater  or  lesser  extent  ii 
a  problem  for  the  individuel 
new'spaperman  and  for  his  con¬ 
science. 

I  w'ish  I  knew'  the  answer. 

• 

Leaders  Selecletl 
For  Science  Seminar 

Chapel  Hill,  N.  C 

Four  w'ell-knowm  science  wri^ 
ers  and  one  journalism  professor 
long  identified  with  science  writ¬ 
ing,  will  serve  as  chairmen  of 
the  five  groups  into  which  the 
participants  in  the  Science  Writ¬ 
ers  Institute  at  the  University 
of  North  Carolina,  March  28-30, 
will  be  divided. 

Victor  Cohn,  Minneapolis 
Tribune;  Edward  Gamarekian, 
Washington  Post;  Walter  Sulli¬ 
van,  New  York  Times;  and  John 
Troan,  Seri  pps- Howard  News¬ 
paper  Alliance,  are  the  writers. 
Hillier  Kreighbaum,  department 
of  journalism.  New  York  Uni¬ 
versity,  is  the  professor. 

Sponsored  by  the  School  of 
Journalism  and  the  Institute  for 
Natural  Science  at  the  Univer 
sity  and  financed  by  a  $25,000 
grant  from  the  National  Science 
Foundation,  the  institute  will 
draw  working  newspapermen 
from  a  16-state  Southern  are*. 

Dr.  Norval  Neil  Luxon,  Dean 
of  the  School  of  Journalism  and 
Director  of  the  Institute,  reports 
that  top-ranking  scientists  will 
speak  to  and  answer  questions 
from  the  new'spapermen. 


EDITOR  at  PUBLISHER  for  January  23,  190 


44 


4,000,000 

miles  of  jet  experience! 


Count  those  zeros  again!  That’s  a  lot  of  jet  experi¬ 
ence  in  anybody’s  record  book.  In  terms  of  time,  it 
means  Air  France  started  flying  pure-jet  aircraft 
as  early  as  1953.  And  the  Air  France  Caravelle  is 
still  the  talk  of  the  aviation  world  and  experienced 
jet  travelers,  setting  record  flight  times  from  Paris  to 
London,  Rome,  Nice,  Tel  Aviv,  Istanbul  and  Africa. 

Now  Air  France  is  concentrating  these  years  of  jet 
experience  on  the  new  Boeing  707  Intercontinental. 
This  mighty  jet  is  the  largest,  fastest,  longest-range 


airliner  in  the  world.  In  fact,  the  Intercontinental  is 
the  first  jet  airliner  designed  to  cross  the  Atlantic 
non-stop  in  6%  hrs.  between  New  York  and  Paris. 
In  swift,  silent,  vibrationless  flight,  nothing  equals 
this  newest  addition  to  Air  France’s  jet  fleet. 

Air  France  is  proud  of  these  millions  of  miles  of 
jet  experience.  They  are  more  than  just  a  record. 
They  inspire  in  passengers  and  crews  alike  the  confi¬ 
dence  that  comes  with  the  knowledge  that  Air  France 
has  been  a  pioneer  in  jet  aviation. 


AIR^FRANCE  cDd? 

WORLD’S  FASTEST  JETLI N ER  /  WORLD’S  LARGEST  AIRLINE 


CIRCULATION 


Monitor  Offers  New 
‘Living  Text’  Series 


By  George  A.  Bruntlenhur^ 


Newspapers  will  have  an¬ 
other  unusual  opportunity  to 
serve  as  “living  textbooks”  in 
junior  and  senior  high  schools 
by  tying  in  with  a  series  offered 
by  the  Christian  Science  Moni¬ 
tor  in  connection  with  “Great 
Decisions  for  1960.” 

Beginning  Feb.  3,  the  Monitor 
will  publish  each  week  eight 
full-page  features,  each  appear¬ 
ing  in  advance  of  the  week  des¬ 
ignated  for  study  of  “Great  De¬ 
cisions.”  The  latter  consists  of 
an  eight-week  study  program  to 
help  school  children  and  adults 
understand  this  nation’s  foreign 
policies.  The  study  material  is 
furnished  by  the  Foreign  Policy 
Association,  345  East  46th  St., 
New  York,  17,  N.  Y. 


Offers  -Series  to  Papers 


out  a  plan  for  using  their  papers 
at  the  local  level. 

Last  Fall,  the  Monitor  offered 
a  series,  ‘“Today’s  Newspapers; 
A  Living  Textbook  for  Class¬ 
room  Use,”  as  a  guide  for  school 
teachers  in  planning  their  his¬ 
tory  and  current  events  classes. 

“Although  there  is  much  talk 
about  TV  in  the  classroom,  more 
and  more  teachers  are  using 
local  newspapers  as  up-to-the- 
minute  text  material,”  .says  H. 
Phelps  Gates,  Monitor  circula¬ 
tion  manager,  in  his  latest  let¬ 
ter  to  daily  and  weekly  newspa¬ 
pers,  offering  the  “Gieat  De¬ 
cisions”  series. 

The  “Great  Decisions”  pro¬ 
gram  is  an  established  etluca- 
tional  series  under  FPA  guid¬ 
ance,  Mr.  Gates  points  out, 
adding; 


The  Monitor  is  offering  the 
eight-article  series  to  newspa¬ 
pers  who  may  want  to  develop 
local  tie-ins  with  the  “Great  De¬ 
cisions”  study  program,  working 


Has  Popular  Appeal 


Why  keep  using 
warmed  over  ideas  in  your 
circulation  campaigns?  Experi¬ 
enced  Whitlock  men  can  help  you 
ignite  the  full  circulation  potential  to 
be  found  in  your  area.  Let  us  explain,  at  no 
obligation,  how  we’d  custom-build  o  red  hot 
promotion  for  you! 


Whitlock 


and  Company,  Inc. 


7425  Lake  Street  River  Forest,  Illinois 

46  Years  Of  Successful  Circulation  Promotion 


FROM  FREE  TO  PAID 


Ball-ston,  N.  T 
The  Balhiton  Journal, 


“Daily  and  weekly  newspa¬ 
pers  have  developed  many  “local 
angles”  on  this  program.  To  do 


a  major  much-needed  educa-  “The  news  will  no  doubt 
tional  job,  many  local  news-  as  an  incentive  to  all  rii^j. 
papers  have  taken  leadership  minded  British  newspaper 
roles  in  presenting  this  pro-  The  e<litorial  pointed  out,  hot. 
gram.  Through  news  stories  and  ever,  that  British  ncwsboyi  u, 
^itorials,  they  encouraged  dis-  in  short  .supply.  It  .sugpn^ 
cussion  groups  in  schools  and  that  British  newspaper 
among  adult  groups  in  cities  tributers  might  take  their 
like  Macon,  Cincinnati,  Salt  on  incentive  offerings  fro* 
Lake  City,  Portland.  In  Albu-  Americans 
querque,  for  example,  there  are  “They  (the  newsboys), 
nearly  100  local  discussion  perhap.s  be  more  stronjl; 
groups.  In  smaller  communities  tempted  by  the  fact  that  1^ 
like  Riverton,  Wyo.,  Laconia,  of  the  American  boys  run  cm 
N.  H.,  Grants  Pass,  Ore.,  Mil-  and  that  othei-s  are  .saving  up t 
ford.  Conn.,  local  newspapers  pay  their  way  through  colltp, 
l)ave  sponsored  ‘GREAT  DE-  the  Times  commentc'd. 
(Visions’  discussion  groups.  *  .  » 

Each  group  is  entirely  local  and 
independent.  It  organizes  and 
runs  itself,  picks  its  own  time 
and  place  for  meeting.” 

Newspapers  receiving  the  1952  a  free  weekly,  will  ^  oa 
Monitor  series  may  quote  freely  paid  sub-scription  basis  as  so 
from  the  forthcoming  articles  as  2,000  subscriptions  are  r 
as  part  of  their  program  to  be  ceived,  or  by  April  1,  whichev 
of  service  to  schools  and  adult  occurs  first.  C.  H.  Grose  F 
study  groups,  Mr.  Gates  .said.  publisher,  explained  that  v. 

rising  co.sts,  he  felt  it  would 
IRl  IH  DOIX.AR.S  unfair  to  advertisers  to  i-a 

For  the  sixth  consecutive  year  rates,  after  two  increa.s. 

thousands  of  newspaperboys  are  since  1952.  He  has  named  Rop' 
preparing  for  their  annual  Cru-  Freestone  manager  of  a  circa 
sade  for  Freedom  campaign. 

The  Crusade  for  Freedom  is 
a  private,  non-profit  American 

organization  which  collects  ™ 

,  Nelson  E.  Dodge — moves 

funds  to  support  Radio  Free  ,  •  *  ^  . 

c.  1  j  ,  .f  •  r  from  assistant  to  circulat 

Europe  broadcasts  of  informa¬ 
tion  to  people  in  the  Iron  Cur¬ 
tain  countries. 

Each  year  the  International 
Circulation  Managers’  Associa¬ 
tion  has  sponsored  the  News- 
paiierboys’  Crusade  for  Free¬ 
dom.  'The  boys  use  a  Freedom 
Bell  badge  and  a  collection  en-  of  44  years  in  the  m  wspap' 
velope.  .A  leaflet  and  an  award  business — retired  as  country  c 
button  are  also  available  for  the  culation  manager  of  the  Otikln. 
boys.  Two  14-minute  films  on  (Calif.)  Tribune.  “Scotty” 
Radio  Free  Europe  and  the  Ciai-  gan  as  a  carrier  boy  in  Sacr 
sade  are  available  for  the  use  mento. 
of  newspapers  in  the  campaign ; 

“Lifeline  to  Freedom”  narrated  T.  J.  Quilty,  circulation  raa 
by  John  Daly,  and  “Towers  of  ager  of  the  Sarnto(/n  S/trk 
Truth”  with  Walter  Cronkite  (N.  Y.)  SarotepiVin  for  33  yea: 
providing  the  commentary.  The  — retired,  but  continues  as 
Crusade  makes  available  with¬ 
out  charge  promotion  kits  con¬ 
taining  advertisements  and  other 


tion  department. 


PERSONNEL  CHANGES 


manager  of  the  South  /I 
(Ind.)  Tribune,  succeeding  Ne| 
C.  Snyder,  retired.  Mr.  Snydi 
who  joined  the  Tribune  in  19 
became  CM  in  1925. 


William  J.  Howie,  a  vote: 


consultant. 


Aloy.sius  P.  MoCool,  as 


material  for  circulation  direc-  ant  CM— advanced  to  circu 


tors. 


tion  manager  of  the  C'lwii 
(N.  J.)  Courier-Posft.  Bef 
joining  the  paper  in  1949 


EARNINGS  SLRPRLSE 
A  contingent  of  27  American  insurance  salesman. 

Weekly  Junior  Diplomats  spent  ♦  »  • 

a  week  in  England  on  a  good  John  R.  Marks,  cii'cula 
will  tour  which  drew  daily  cover-  manager  of  the  AhIki”  - 
age  in  the  British  press  and  an  (N.  C.)  Citizen-Times  (withtr- 
editorial  in  the  Lorulon  Times.  Citizen  since  1926)  —  retir-- 
The  Times  said  of  this  year’s  Succeeded  by  Ben  B.  HR 
junior  diplomat  contingent;  PHRIES,  until  recently  gener- 
“Less  surprising  than  the  manager  of  the  Citizen  Expw^^ 
revelation  of  the  diplomatic  Co. 
status  of  the  American  boys  is  ♦  ♦  * 

the  discovery  that  they  earn  William  Shipe  —  from  hop 
rather  more  than  their  confreres  delivery  manager  to  assista^ 
in  Britain — from  ten  pounds  to  circulation  manager  of 
twenty  pounds  a  week  (or  Hackensack  (N.  J.)  Berfi 

$28.50-$50.00  a  week).  Evening  Record. 
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NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life 
has  ^ponso^ed  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
health  and  safety. 


Metropolitan  Life 

INSURANCE  COMPANY^ 


^Uust  like  mommie  says  — 
if  you.  catch,  a  cdLd.  and.  get  a 
fever,  go  to  hed.  and  she’ll  call 
our  doctor  to  come  see  you” 


WINTER  WARNING!  A  cold  with  fever  is  a  danger 
signal .  .  .  often  a  warning  of  pneumonia,  sinus  and  ear 
infections  or  other  serious  complications.  Never  take 


chances  with  a  “feverish”  cold.  Call  your  doctor  .  .  , 
don’t  depend  on  home  remedies.  His  treatment,  to  be 
most  effective,  must  be  started  promptly. 


Uh-huh. 


THE  UGHT 


TH/ 

NEVER  FAILS 


Daily’s  New  Home  Opens  With  an  Official  Touch 


A  VOTE  FOR  THE  PRESS  is  cast,  literally  speaking,  by  Governor  David 
L.  Lawrence  of  Pennsylvania  as  he  pushes  a  button  in  the  new  home  of 
the  Lebanon  Daily  News;  Publisher  Henry  Wilder,  at  left. 


Lebano.n,  Pa. 

Pennsylvania’s  Governor  Da¬ 
vid  L.  Lawrence  laid  aside  for  a 
few  moments  the  cares  of  run¬ 
ning  the  Commonwealth  to  act 
the  role  of  pressman  at  the  open¬ 
ing  ceremony  of  the  new  Leba¬ 
non  I>nily  News  plant. 

Gov.  Lawrence  pushed  the  but¬ 
ton  to  start  the  six-unit  Scott 
press  with  color  facilities  in  the 
half-million-dollar  plant  which 
started  operations  ,Jan.  11. 

The  publisher,  Henry  L.  Wil¬ 
der,  with  Congressman  Walter 
L.  Mumma  and  other  dignitaries 
stood  by  while  the  Governor 
started  the  96-page  press  rolling 
out  the  first  edition. 

The  Lebanon  Daily  News, 
founded  in  1872,  has  been  in 
operation  in  its  old  plant  in  the 
uptown  district  more  than  T.t 
years.  It  published  its  final  edi¬ 
tion  at  the  old  plant  Saturday 
morning  and  moved  to  the  new 
location  on  the  southern  edge  of 
the  city  over  the  weekend.  Man¬ 
hattan  Installation  Corp.,  of 
New  York  did  the  moving  job. 

The  new  structure  has  its  own 
railroad  siding  for  newsprint 
delivery  and  a  basement  that 
will  hold  a  six-month  supply  of 
paper.  The  huge  rolls  are  drop¬ 


ped  from  unloading  dock  to  cel¬ 
lar  by  a  five-ton  elevator.  Ex¬ 
cept  for  the  basement  storage 
area  and  reel  room,  the  entire 
plant  is  at  ground  level. 

Except  for  the  press  and  stere¬ 
otype  rooms,  it  is  air-condi¬ 
tioned. 

Exterior  construction  of  the 
building  is  of  brick  and  field- 


stone  with  cedar  panelling  fram¬ 
ing  the  entrance  to  the  building 
and  leading  to  the  lobby. 

The  circulation,  advertising 
and  bookkeeping  departments 
are  served  by  one  huge  room. 
The  newsroom  branches  off  from 
the  main  lobby  and  immediately 
adjoining  it  is  the  photo-engrav¬ 
ing  department.  Both  open  into 


the  composing  room  as  doci  | 
dispatch  department,  throop 
which  ad  copy  flows.  The  mr 
of  the  composing  room  adjoim 
the  stereotype  foundry  whict 
connects  to  the  pre.ssroora  by 
plate  conveyor. 

The  commercial  job  printiB| 
plant,  which  now  includes  f«dli 
ties  for  offset  printing,  is  loctt« 
at  the  rear  of  the  building. 

Design  and  layout  of  the  net 
oi)eration  was  the  joint  effor 
of  executives  and  E.  Jonathu 
Leffler,  registered  engineer  aec 
a  member  of  the  J.  H.  Greiatr 
Co.,  general  contractors  wko 
built  the  plant. 

Initial  ])lans  and  ideas  of 
Joseph  Sansone,  general  mu 
ager.  Jack  Schropp,  business 
manager,  and  Adam  S.  Wilder 
managing  editor,  plus  the  idett 
of  men  in  other  department 
were  translated  into  the  fini: 
working  drawings. 

Lebanon  is  about  25  miles 
southeast  of  Harrisburg,  th 
capital.  The  News  has  an  AB' 
circulation  of  23,086.  Employer 
number  125  and  there  are  2(K 
carriers  for  home  deliver, 
which  accounts  for  90%  of  thr 
circulation. 


>OH!  ONE.MOIIE  THINfi-' 
MISS  SHARP  1  I  DON’T 
WANT  TO  BE  DISTURBED! 
FOR THE NEXT 
J40UR0RSO*  ,  ^ 


That's  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 

Name  . 

Address  . 

C'fy . 

Company  . 


Zone . 


State . 


Mail  check  to 


Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries.  $10.00 


NEA  Service  Becomes 
Newspaper  Enterprise 


Newspaper  Enterprise  Associ¬ 
ation  takes  the  place  of  a  name 
which  has  appearetl  on  news¬ 
paper  features  for  nearly  40 
years — NEA  Service,  Inc. 

“There  are  two  principal  rea¬ 
sons  for  the  change,”  said  Herb¬ 
ert  W.  Walker,  NEA  president 
and  general  manager.  “First, 
we  wish  to  emphasize  the  words 
‘newspaper’  and  ‘enterprise’  be¬ 
cause  we  believe  that  news¬ 
papers  must  be  more  enter¬ 
prising  than  ever  to  compete 
today. 

“Second,  we  want  to  avoid 
confusion  with  the  ‘other  NEA’s’ 
— The  National  Editorial  Asso¬ 
ciation  and  the  National  Edu¬ 
cation  Association — and  others.” 

The  spelled  out  version  of 
NEA  goes  back  to  the  organiza¬ 
tion’s  origin  as  an  arm  of 
Scripps  newspapers.  NEA’s 
founder  was  Miss  Ellen  Scripps, 
sister  of  the  newspaper  pioneer, 
E.  W.  Scripps.  By  day  she  was 
a  proofreader  for  her  brother’s 
newspapers  in  Cleveland,  later 
Cincinnati.  By  night  she  pre¬ 
pared  a  short  feature  consisting 
of  about  10  brief,  interesting 


items  which  she  called  “Mist j 
lany.”  ; 

“E.  W.”  instructed  his  extc. 
tives  to  develop  this  into  a  brc; 
scale  feature  service.  'This  ser 
ice,  known  as  Newspaper  Enter 
prise  Association,  original 
served  only  the  Scripps  a 
Scripps-Howard  newspaper; 
Eventually  a  separate  corpcr. 
tion  was  launched  to  serrr 
newspapers  generally  under  • 
name  of  NEA  Service,  Inc. 

1,000  Newspapers 

The  services  of  Newspn.-r 
Enterprise  Association  now  : 
to  more  than  1,000  m-wspape? 
in  the  United  States  and  Ci 
ada,  as  well  as  to  many  - 
foreign  lands,  according  to  Be;- 
Lewis,  executive  editor.  Un- 
the  supervision  of  Ernest  L>ir 
feature  director,  comics  B-" 
increased  in  number  to  16  d^; 
strips  and  panels  and  19  S:: 
days. 

A  special  department  of  Nb 
headed  by  Meade  C.  Monroe  u 
been  set  up  to  create 
projects. 
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Automatic  bundling  machine 
saves  $37,000  a  year 

AT  FORT  LAUDERDALE  NEWS 


U.  S.  Steel  Supply 
Division  of 
United  States  Steel 


USS  Steel  Strapping 
forfflerly  Gerrard  Steel  Strapping 
Steel  Service  Centers  and 
Complete  Steel  Strapping  Service  Coast-to-Coast. 


At  the  Fort  Lauderdale  News  an  automatic  USS  Steel  Strapping  Machine 
Model  12  compresses,  wraps,  tensions,  ties  and  ejects  an  average  of  70,000 
papers  a  day,  seven  days  a  week.  It  has  cut  operating  costs  at  least  $37,000 
dollars  a  year  over  the  previous  method  of  bundling.  Even  when  special 
sections  are  inserted  in  the  paper  by  a  crew  of  33  “extras,”  there  is  no  delay 
in  production.  On  a  recent  Saturday — the  only  day  when  one  edition  is 
run— 60,000  copies  of  a  56-page  paper  were  put  out  in  less  than  two  hours, 
and  the  press  run,  insertion  of  special  sections  and  strapping  were  all  finished 
almost  simultaneously. 

Model  12  handles  bundles  from  4  to  14  inches  thick  and  makes  up  to  24 
ties  a  minute.  The  lightweight,  high-tensile  #  18  gauge  USS  Steel  Strapping 
is  economical  and  holds  papers  securely,  even  when  bundles  get  a  fast, 
four-story  circular  chute-ride  to  the  loading  platform. 

Mr.  J.  Millard  Cain  gave  other  reasons  for  his  paper’s  purchase  of  the 
USS  Steel  Strapping  Automatic  Model  12  during  a  recent  interview:  “It 
costs  less  than  competitive  equipment;  it  presents  no  maintenance  problems; 
and  steel  strapping  costs  less  and  is  easier  to  handle.” 

Free  Technical  Assistance.  Oiur  Strapping  Specialists  are  available  to  assist 
you  to  work  out  bundling  and  packaging  procedures  that  will  help  speed 
up  your  operations.  For  further  information  just  fill  in  the  coupon  below. 

USS  i$  a  registered  trademark 

Complete  Strapping  Service  •  Strapping  •  Tools  •  Technical  Assistance 

I - 

U.  S.  steel  Supply  Divieion 
U.  S.  Steel  Corporation,  Dept.  EP-10 
208  South  LaSalle  Street 
Chicago  4,  III. 

P/ease  send  me  a  fret  copy  of  your  Sweet's  Catalog  Insert,  and  have  a  Strapping  Specialist  call. 

Name _ 


Company- 

Addrees _ 

City _ 


-Zone- 


-SUte- 


'''  ^ 


X' 


Editorial  Writers  Say 

Buys  2  Weeklies  las  Ve<;as,  n  \ 

171  1  .  TT  g  Nashville,  Tenn.  .  Wrifrht,  editor  and  pnb! 

rjll  a  XlCrC  to  l^tftV  Coleman  A.  Harwell,  former  I'shyr  of  the  (N.  J(.) 

O  J  editor  and  vicepresident  of  the  Optic,  has  sold  hig  obj. 

Chicago  Mr.  Kennedy  cited  both  na-  >fashvillc  Tennessean,  has  J*'*'  h 

Chief  editorial  writers  of  tional  and  Sun-Times  survey  toupht  the  semi-weekly 
three  of  Chicajco’s  newspapers  figures  to  prove  that  editorial  County  Herald  and  the  weekly  ^ '^cu- ^ ripnt 

were  asked  to  discuss  the  ques-  pages  command  a  relatively  high  Cookeville  (Tenn.)  Citizen.  ‘1  '  ‘n  Santj 

tion,  “Should  the  editorial  page  readership.  A  national  survey  Harwell  said  the  transfer  •  *  *  * 

be  abolished?”  and  for  once  revealed  that  editorials  are  read  of  the  Herald,  from  William  L. 

there  was  unanimous  agreement  by  66%  of  the  men  and  61%  of  Matthew,  and  the  Citizen,  from  Hampton, 

among  the  three.  Their  collec-  the  women,  he  said.  Mrs.  William  H.  Lane,  is  ef-  After  having  been  publulioj 

tive  answer  was,  “No!”  A  Sun-Times  study  showe<l  fective  Feb.  1.  John  R.  Mott,  continuously  during  the  last  60 

Speaking  on  the  subject  at  36%  of  the  men  and  34%  of  ofl'tor  of  the  Citizen,  will  lie  years,  the  Arkansas  Plaindeak, 
the  Publicity  Club  of  Chicago  the  women  reading  one  or  more  associated  with  him  in  purchase  has  merged  with  the  Cottoia 
were  T.  Burch,  Chicayo  Daily  editorials  every  day.  These  per-  papers.  ^  ^  Herald.  Andrew  J.  Creen  has 

News  associate  editor  in  charge  centages  ranked  favorably  with  ^  ♦  *  *  Ixnight  the  PI  a  indealer  from 

of  the  editorial  page;  Robert  E.  47%  of  the  men  and  24%  of  Don  K.  Hanan,  of  Albuquer-  W.  R.  Whitehead  of  Fordyce. 

Kennedy,  Chicayo  Sun-Times  the  women  reading  the  adven-  due  and  Taos,  recently  pur-  ♦  *  * 

chief  editorial  writer;  and  Ray-  ture  strip,  “Steve  Canyon,”  he  Reed.simrt  Om. 

mond  Knotts,  chief  editorial  noted.  In  the  .same  issue,  49%  News-Clueftmi,  a  w^kly  new’s-  Port  Umixnu 


of  the  papers.  Herald.  Andrew  J.  Creen  has 

*  *  *  Ixnight  the  PI  a  indealer  from 

Don  K.  Hanan,  of  Albuquer-  W.  R.  Whitehead  of  Fordyce. 


Hampton,  Ait 
After  having  been  publisljM 


que  and  Taos,  recently  pur- 


Reed.simrt,  On. 
Sale  of  the  Port  Umpqm 


writer  for  CIticayo’s  American,  of  the  men  and  9%  of  the  women  pupej  published  by  Ed  Stanton  Qq„j.:„j.  Earl  Svkes  Jr  hn 

- 1  D„,i  — 1 . .  of  .Albuquerque. 


Grand  Prairie.  Tex. 
Tribune  Publishing  Company 


...  read  Red  Smith’s  sports  column,  ot  .Albuquerque.^  ^  announced  he 

Build  Circulation  Mr.  Knotts  ixnnted  out  that  t  tiring  editor-publis 

Mr.  Burch  said  editorial  pages  every  successful  newspaper  has  urand  iTtAiRiE.  lex. 

help  to  build  circulation  just  as  had  opinions  and  has  expressed  ,  .  'yir.^ueinnn  t 

much  as  do  sjKirts  and  women’s  them  “out  loud.”  He  .said  that  ^  ®  >ear-o  rani  j  editor  a 

c  desnite  the  irrowinn-  tendencv  to  I  riltrie  Banner,  a  .semi-weeklv,  managing  euiior  a 

pages  in  a  new.spaper.  Surveys  uespite  ine  growing  lennency  tor  of  the  Euaenr 

u  u  •  1  iu  A  l  i.  I  fiillv  hackirroiinH  news  stories  to  Paul  Barham  &  Associates,  01  me  cjiiyene 
.show,  he  said,  that  editorial  oatKgrnuna  new.s  siories  „  „  ,  .1  j  trr-nimrd  mirchas 

pages  are  relatively  well  read  there  is  often  need  for  further  -  in  December  1954 

and  get  a  high  average  reader-  interpretation  on  the  editorial  t.smg  manapr  of  the  Banner, 


read  Ken  smitn  s  sports  column.  •  ^  i  *  *  l>een  announced  here  by  the  n- 

Cin-ulaiion  Mr.  Knotts  iwinted  out  that  tiring  editor-publisher,  Willie 

said  editorial  nairos  everv  successful  newspaper  has  UKAI\U  1  KAlKll..  itx. 

help  to  build  circulation  iust  as  ^nd  opinions  and  has  expressed  Tribune  Publishing  Company  •  •  ugnian. 

much  as  do  siiirts  ^  them  “out  loud.”  He  .said  that  has  sold  the  15-year-old  Grand  Mr.  Tu^an,  for  28 

much  as  do  ^l^rts  and  women  s  tendency  to  f^rairie  Banner,  a  .semi-weekly,  manag  ng  ^itor  and  lateredi- 

id  %^at’ editoriS  fully  background  new.s  stories  to  Paul  Barham  &  Associates. 

,  .  ..  ,  ti'..Q..«  io  fn-..  c,,..!!.....  Mt.  Barham  has  been  adver-  ^c» -Guo rrf,  purchased  the  weekly 


and  get  a  high  average  reader-  mteri 
ship  among  both  men  and  Page. 
women.  A  vigorous  editorial 
page,  he  added,  attracts  readers 
regardless  of  whether  or  not  “It 


■p*  a  free  distribution  paper.  Mr.  Sykes,  from  El  Cerrito, 

Harry  Gage,  editor  of  the  Calif.,  a  University  of  California 
Builds  Character  Banner  for  the  past  six  months,  graduate  who  has  w'orked  01 

Tt  is  ,.s«.nti-,l  for  nowsnaners  has  joined  the  editorial  staff  of  northern  California  papers,  was 
,  V  .  fv.  *  ^  1  fhe  Oak  Cliff  Tribune,  owned  a  district  circulation  dealer  for 


Builds  (Jiaracler 


they  may  a^ee  with  the  paper’s  to  have  character  in  the  minds  Publishing  Com-  ‘the  San  Francisco  Chronicle 


editorial  policy.  of  its  readers  by  expressing 

Mr.  Kennedy  recalled  the  late  vigorous  editorial  opinions,”  de- 
Franklin  D.  Roosevelt  once  as-  dared  Mr.  Knotts. 
sorted  he  wouldn’t  have  an  edi-  Mr.  Burch,  in  the  question 
torial  page  as  a  regular  depart-  and  answer  period,  said  he  was  Da 


past  four  years. 


ment  of  a  newspaper  and  would  opposed  to  signing  editorial 
speak  editorially  “only  when  he  w^riters’  names  to  editorials.  In 


had  something  to  say.” 


many  cases,  he  explained,  care- 


The  Sun-Times  editorial  fully  written  editorials  are  in 
writer  added  he  was  confident  the  nature  of  a  committee  re- 


Dachau,  K’s  Tour,  Hitler: 
A  Reporter's  Recollections 


the  nature  of  a  committee  re-  Paul,  Minn.  Of  all  the  men  lies  covered, 

port,  arrived  at  through  a  cer-  Walter  T.  Ridder,  chief  of  the  Mr.  Ridder  said  Hitler  was  “the 
tain  amount  of  “collective  de-  Washington  bureau  of  the  most  inexplicable  and  weirdest" 
liberation.”  Such  editorials  Ridder  newspapers,  listed  for  He  told  of  a  luncheon  with  the 


that  if  Mr.  Roosevelt  had  been  port,  arrived  at  through  a  rer¬ 
an  editor,  he  would  most  likely  tain  amount  of  “collective  de- 
have  had  “something  to  say”  liberation.”  Such  editorials 


every  day.  By  the  same  token,  he  speak  for  the  institution  and  St.  Paul  Women’s  Institute  Nazi  dictator  and  two  other 
continued,  anv  civic-minded  should  be  recognized  as  such,  he  (Jan.  12)  his  two  top  news  jiersons: 


continued,  any  civic-minded  should  be  recognized  as  such,  he  (Jan.  1-)  ms  two  top  news 
newspaper  worth  its  salt  finds  said.  At  the  Daily  News,  names  stories  over  his  years  as  a  rov- 
“something  to  say”  every  day.  of  the  editorial  writers  are  *ng  correspondent: 

- - -  -  ^  carried  in  the  masthead,  thus  Liberation  of  Hitler’s  Dachau 


Glad  To  I.«ave 
‘It  mattered  not  a  whit  to 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Invcatlflat*  the  development* 
ttiat  are  taking  place  —  In¬ 
creased  population,  Inductrlal 
development,  high  standard 
Of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
end  have  8900,()00.000  invested 
In  AustMlia. 

Te  keep  U  touch  with  msrksting. 
ednecHilsg,  psbliihlng  and  graphic 
eth  i«  AiNtralia  read 


mSPAPERH[WS 


^mkitsked  /•rlAif 

Abbus)  Subscsiption  to  U.  S.  18 

18  NeadMee  $f.,  Sydaey,  AastroHo 


letting  readers  know  to  whom  concentration  camp  and  Khrush-  Hitler  that  there  were  only  four 
they  may  address  their  com-  chev’s  tour  of  the  U.  S.  of  us  there,”  Mr.  Ridder  re- 

plaints  or  differences  of  opinion.  “For  .sheer  human  drama  for  “He  acted  and  .spoke  as  if 

All  three  agreed  that  while  a  pathos,  for  tragedy,  for  ennoble-  were  addressing  a  mass 
certain  amount  of  latitude  nient  of  the  human  spirit  and  f?athering  of  three  or  four  him- 
.should  be  allowed  editorial  for  sheer,  unconfined  joy,  there  thousand  people.  When  it 

writers,  so  as  not  have  confine  was  nothing  to  match  the  libera-  over,  I  was  awfully  glad  to 

their  opinions  to  an  editorial  tjon  of  Dachau  ”  he  said.  there.” 


straight-jacket,  that  on  matters 

of  major  policy  the  publisher  is  .Awful  And  Beautiful 

and  should  be  the  final  voice  in  ,  .  ,  . 

,  .  >  j-i  •  1  It  made  you  sick — and  it 

shaping  a  newspaper  s  editorial  ,  ^  •  v 

.7.  made  you  triumphant.  It  was 

\>osiUon.  ,,  „„„ 


get  out  of  there.” 

Seholarnhip  Grant 


laping  a  newspaper’s  editorial  ,  yf*  .  *  UNIVERSITY  P.XRK,  Pk 

jsition  triumphant.  It  was  The  Howard  J.  Lamade 

^  awful  and  it  was  beautiful;  you  Scholarship,  established  at  the 

saw  men  at  their  finest  and  at  Pennsylvania  State  UniversitJ 
A,IUD  10  Alove  their  almost  unbelievable  worst.”  more  than  20  years  ago,  will  1* 

Chicago  The  Khrushchev  visit  was  an  continued  with  a  grant  of  JIO,- 
The  Chicago  Press  Club  will  “exhausting  carnival,”  Mr.  Rid-  000  from  the  estate  of  the  lak 


move  its  headquarters  to  the  St.  der  .said.  “For  10  days,  every-  Howard  J.  Lamade,  co-publidi8 
Clair  Hotel  from  the  Sheraton  thing  he  said,  did,  ate,  and  per-  of  Grit,  Williamsport.  The 
Towers  about  April  1,  it  was  haps  even  thought,  was  copy,  .scholarship  each  year  providei 
announced  by  Alvin  Orton,  re-  good  copy  and  for  that  reason  a  $300  grant  for  a  freshow 
tiring  president,  and  John  H.  the  trip  was  a  newspapennan’s  enrolling  in  the  School  of  Jour 
Thompson,  president-elect.  dream.”  nalism. 
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PHOTOGRAPHY 


Whole  Staff  Schooled 
To  Use  Small  Cameras 

By  Boh  Warner 


What  are  the  results  when 
the  photography  department  of 
a  newspaper  abandons  the  4x5 
camera  as  the  department’s 
workhorse  and  shifts  to  primary 
use  of  “small,”  twin  reflex  and 
35mm  cameras? 

The  New  York  Daily  Mirror 
provides  some  answers  to  the 
question. 

The  Mirror’s  chief  photogra¬ 
pher,  John  Reidy,  says  his  staff 
was  using  the  Rolleiflex  as  an 
auxiliary  camera  for  some  time, 
when  he  suddenly  dispensed  with 
the  4x5  camera. 

“One  day  last  September,” 
Reidy  recalled,  “I  simply  told 
my  staff  to  turn  in  their  Speed 
Graphics.  Then  I  handed  each 
man  a  Rollei  and  told  him  to 
go  out  and  shoot  pictures.  With 
the  exception  of  one  or  two 
cameras  still  held  in  resert'e, 
the  Graphic  was  abandoned 
completely.” 

Wider  Sele^'tion  of  Picture!* 

The  results,  according  to 
Reidy,  are  better  operating  by 
the  photographer,  wider  selec¬ 
tion  of  pictures  by  the  editor, 
lower  processing  costs  and  total 
economy  of  operation. 

“One  of  the  first  things  that 
happened,”  Reidy  said,  “was  the 
use  of  flashbulbs  dropped  about 
99  percent,  saving  an  annual  bill 
exceeding  $6,000. 

“Our  photographers  now  use 
the  compact,  high-powered  Stro- 
bonar  72A  electronic  flash,  which 
recycles  in  3-5  seconds  and  has 
proven  most  effective  even  at 
night. 

“The  only  problem  with  this 
flash  is  that  sometimes  at  night, 
at  a  distance  of  several  hundred 
feet,  it  isn’t  powerful  enough  to 
provide  proper  lighting.  In  this 
case  our  photographers  use 
standard  flashbulbs.” 

Use  of  35mm  cameras  also  re¬ 
sulted  in  Mirror  cameramen 
being  sent  to  school. 

Reidy  felt  that  formal  train¬ 
ing  in  the  twin  reflex  wasn’t 
necessary  for  two  reasons: 

First,  because  photographers 
had  enough  experience  using  the 
Rolleiflex  as  an  auxiliary 
camera. 

Secondly,  because  viewing, 
focusing  and  composing  pictures 
on  the  twin  reflex  is  essentially 
the  same  as  on  the  old  Graphic. 

The  35mm  camera,  however, 
poses  new  problems  in  technique. 

52 


The  Mirror,  therefore,  is  .send¬ 
ing  its  staff  to  the  Leica  School 
in  New  York. 

Leica  provides  the  camermen 
with  a  one-week,  eight-hour-a- 
day,  intensive  course  in  the  me¬ 
chanics  and  techniques  of  35mm 
photography  in  general,  and  the 
Leica  in  particular.  The  Mirror 
will  enroll  one  man  at  a  time  in 
the  school  until  the  entire  staff 
of  25  is  traine<l. 

Now  llie  Basic  ('.aniera 

Meanwhile  the  Mirror  uses 
the  Rolleiflex  as  its  basic 
camera.  The  Rolleis  are  loaded 
with  a  low-cost,  medium-speed 
German  film  named  Perutz  Per- 
omnia,  which  has  an  ASA  rating 
of  100. 

Picture  editors  can  identify 
this  film  easily  because  manufac¬ 
turers  have  e<lge-numbered  the 
roll  from  one  to  twelve. 

“Each  negative  also  carries 
the  photographer’s  initials  in 
both  the  lower,  right-hand  and 
upper,  left-hand  comers,”  Reidy 
explained.  “The  only  thing  re¬ 
maining  for  the  photographer  is 
to  number  the  rolls.” 

Developing  the  film  also  is 
easier  and  less  expensive. 

“Our  120  film,”  Reidy  con¬ 
tinued,  “is  developed  in  a  very 
common  formula  called  DK60a, 
w'hich  is  still  used  by  many  com¬ 
mercial  developers.  We  started 
using  it  again  at  the  Mirror  as 
a  result  of  the  changeover  from 
Graphics  to  Rolleis. 

Inexpen^ive  Formula 

“It’s  an  inexpensive  formula 
which  we  buy  at  one-third  of 
market  cost  from  people  who 
have  in  turn  bought  it  on  the 
war  surplus  market.  We  pay  60 
cents  a  can  for  it.  A  3*4  gallon 
stock  solution  is  diluted  in  a 
ratio  of  one  to  one,  yielding 
seven  gallons. 

“We  handle  the  film  itself  by 
cutting  into  the  frame  lengths. 
Then  we  punch  holes  in  the 
frames  to  be  printed.  The  film 
is  kept  in  a  wetting  agent  and 
later  it  is  printed  while  still 
wet.” 

Lower  film  prices  and  proces¬ 
sing  costs  are  just  one  aspect  of 
the  smaller  camera  operation. 
The  photographer  operates  bet¬ 
ter  too — and  faster. 

Speed  of  operation  in  turn 
assures  the  Picture  Editor  a 
wider  selection  of  pictures. 


won  pet  lovers'  sympathies  is  now  seen  with  Ollie  Noonan,  left,  Be#M 
American  photographer;  Jack  Diion,  photo  assignment  editor;  and  Isk 
McLean,  holding  some  of  the  letters  received  by  his  animal  hospitil. 
Scamp's  owner  went  to  jail  for  a  month  for  kicking  the  little  d«^ 


The  Mirror’s  Picture  Editor, 
Manny  Elkins,  says  the  Rollei’s 
faster  action  gives  photogra¬ 
phers  more  of  a  chance  to  get 
pictures  other  men  will  miss. 

“For  instance,”  Elkins  ex¬ 
plained,  “in  posing  pictures  of 
people  our  man  will  be  able  to 
get  in  closer  with  a  small  camera 
and  the  fact  he  can  do  so  will 
give  him  more  pictures  with 
greater  variety  of  expressions. 

“This,  of  cour.se,  results  in  a 
wider  selection  for  the  editor.” 

“Actually,  the  switch  from 
Graphic  to  Rollei  is  part  of  a 
general  trend  toward  miniatur¬ 
ization  in  photo-journalism,” 
Reidy  commented. 

This  means  a  lighter  load  for 
the  photographer  and  he  can 
shoot  three  or  four  pictures 
where  he  used  to  make  only  one. 

“At  its  best,”  Reidy  summed 
up,  “the  Graphic  was  a  fine 
camera  that  gave  fine  results, 
but  it  no  longer  fulfills  the  need 
of  a  newspaper  which  concen¬ 
trates  on  spot  pictures.  We  have 
mobile  radio  cars  today  which 
roam  the  city  looking  for  excit¬ 
ing  news  breaks.  The  photog¬ 
rapher  has  to  be  able  to  arrive 
at  the  scene  of  an  event  equipped 
with  the  best  camera  for  steady, 
rapid  shooting. 

“In  this  respect,  the  Rollei 
has  only  one  real  failing — re¬ 
loading.  A  photographer  can  be¬ 
come  very  proficient  at  replac¬ 
ing  roll  film,  but  the  fact  re¬ 
mains  he  still  has  to  open  the 
camera,  take  out  the  used  roll 
and  insert  a  new  one.” 

• 

6-Page  Picture 


POPLTAR  PI  P  I 

\  heart-rending  photognjii  I 
of  an  injured  dog  taken  byi^ 
Boston  (Mass.)  Atncrican  pfe- ^ 
tographer,  Ollie  Noonan,  oaa 
again  illustrates  the  old  tmia 
that  nothing  tugs  harder  at  Joe 
Citizen’s  heart  strings  than  u 
animal  picture.  ! 

On  an  afternoon  when  photo  i 
news  was  sparse,  the  Aniffi-  i 
can’s  Picture  Assignment  Edi¬ 
tor,  Jack  Dixon,  on  a  strict!; 
speculation  basis,  .sent  Noonu, 
out  to  a  Boston  animal  hospital 

Looking  over  the  kenndij 
Noonan  spotted  a  4-month-<ilii| 
brown,  black  and  white  puppt! 
with  big  casts  on  his  rear  legi 
Despite  the  casts.  Scamp  to  I 
frisky,  but  Noonan  patiently 
waited  until  he  caught  son* 
good  shots. 

Dixon  thought  the  pictures  n 
good  he  ran  one  on  page  thre 
along  with  a  story,  then  f» 
tured  another  shot  in  the  dot-, 
ble-truck  photo  section.  He  al« 
alerted  AP  and  UPI  Boston  b#- 
reaus,  both  of  which  picked  ok 
photo  for  distribution. 

Scamp’s  picture  was  used  by 
editors  around  the  country 
where  it  uniformly  drew  widii 
readership  response  in  the  font 
of  telephone  calls  and  letter;! 
from  animal  lovers,  many  of! 
whom  wanted  to  adopt  it.  Be:' 
Scamp  wasn’t  a  stray. 

In  fact,  his  owner  got  a  month 
in  jail  after  pleading  guilty  to® 
kicking  the  dog  when  it  annoyeii 
him.  I 

*  *  *  I 

BRITISH  PHOTOG  OF  YEAK  1 


The  New  York  Times  repro¬ 
duced  the  text  of  President 
Eisenhower’s  Budget  Message, 
with  charts,  etc.,  in  six  solid 
pages  Jan.  19,  using  the  photo¬ 
engraving  process.  Pages  of  the 
Budget  text  were  pasted  into 
Times  full-pages  and  photo¬ 
graphed  for  line  cuts. 

EDITOR  8C  PUB 


Terry  Fincher  of  the  Loud* 
Daily  Herald  was  named  “Brit¬ 
ish  Press  Photographer  of  tk 
Year,”  in  the  12th  annual 
cyclopaedia  Britannica  compel 
tion.  He  is  the  second  photop* 
pher  to  win  the  title  on  raw* 
than  one  occasion,  having  bw 
a  previous  success  in  1957. 
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...  a  hand  in  thinfi^s  to  come 


Reaching  into  a  lost  world. 

. . .  for  a  plastic  you  use  every  day 


Massive  creatures  once  sloshed  through  endless  swamps,  feeding  on 
huge  ferns,  luxuriant  rushes  and  strange  pulp-like  trees.  After  ruling  for  100  million 
years,  the  giant  animals  and  plants  vanished  forever  beneath  the  surface  with 
violent  upheavals  in  the  earth’s  crust.  Over  a  long  period,  they  gradually  turned  into 
great  deposits  of  oil  and  natural  gas.  And  today.  Union  Carbide  converts  these  vast 
resources  into  a  modem  miracle— the  widely-used  plastic  called  polyethylene. 

Millions  of  feet  of  tough,  transparent  polyethylene  film  are  used  each 
year  to  protect  the  freshness  of  perishable  foods  such  as  fruits  and  vegetables.  Scores 
of  other  useful  things  are  made  from  polyethylene . . .  unbreakable  kitchenware,  alive 
with  color  .  .  .  bottles  that  dispense  a  fine  spray  with  a  gentle  squeeze  . . .  electrical 
insulation  for  your  television  antenna,  and  even  for  trans-oceanic  telephone  cables. 

Polyethylene  is  only  one  of  many  plastics  and  chemicab  that  Union 
Carbide  creates  from  oil  and  natural  gas.  By  constant  research  into  the  basic  ele¬ 
ments  of  natvire,  the  people  of  Union  Carbide  bring  new  and  better  products  into 
your  everyday  life. 


IjCarn  about  the  exciting  work 
going  on  now  in  plastics,  car¬ 
bons,  chemicals,  gases,  metals, 
and  nuclear  energy.  Write  for 
“Products  and  Processes” 
Booklet  H,  Union  Carbide 
Corporation,  30  E.  42nd  St., 
New  York  1 7,  N.  Y.  In  Canada, 
U nion  Carbide  Canada  Limited, 
Toronto. 


UNION 

CARBIDE 


...  a  tiand 
in  tiling^  to  come 


PHOTOGRAPHER’S  TIP 


New  Effort 
On  Canon  35 
Suggested 


On  Way  to  Assignment, 
Plan  Non-Routine  Shot 


Bv  Art  ('.iervo 


Chicago 

Two  steps  must  be  taken  to 
help  win  admittance  of  news 
cameramen  to  courtrooms,  an 
editor  and  lawyer  told  members 
of  the  Chicago  Headline  Club 

Sigma  Delta  Chi. 

“Mind  your  manners  outside 
of  court  and  campaign  first  for 
admittance  to  appeals  courts, 
where  the  bar  probably  would 
have  fewer  objections,”  sug- 
gested  A.  T.  Burch,  Chicago 
Pnily  News  associate  editor. 

Need  Further  Study  | 

“If  it  can  be  shown  that  wit-  BIG  JOKE- 
nesses  are  not  psychologically  Silvia,  Ne> 
and  emotionally  upset  by  the  Standard-Tir 
presence  of  cameras  or  broad-  12^^ 

casting  devices  in  a  courtroom, 
you  will  find  lawyers  are  entirely  caught  him 
willing  to  let  those  devices  in,”  probably  w< 
declared  Burke  Williamson,  Chi-  photographi 

cago  attorney,  who  was  Mr. 

Burch’s  opponent  in  a  Headline 
Club  debate  on  “Trial  by  News¬ 
paper.” 

Mr.  Williamson  pointed  out 
that  the  American  Bar  Associ¬ 
ation  and  several  news  media 
have  joined  in  supporting  a  Ford 
Foundation  study  to  determine 
the  impact  on  witnesses  of  cam¬ 
eras  and  broadcasting  equip¬ 
ment.  “Until  it  has  been  posi¬ 
tively  established  that  such 
equipment  does  not  affect  a  fair 
trial,  I  believe  the  press  should 
go  along  with  the  bar,”  he  said. 

“Where  we  must  choose  be¬ 
tween  a  fair  trial  and  freedom 
of  the  press,”  he  added,  “free¬ 
dom  of  the  press  must 
way.” 

Mr.  Burch  suggested  that  the  11x14  size, 
cameramen,  in  their  efforts  to 
win  the  favor  of  lawyers,  should 
be  better  behaved  outside  of 
court.  “In  their  zeal  to  get  good 
pictures,  photographers  some¬ 
times  do  create  a  disturbance,  ‘ 
he  conceded. 

^Ir.  Williamson  defended  both  per  Guild. 
Canon  35  of  ABA,  prohibiting 
pictures,  broadcasting  or  re-  Thane 
cording  devices  in  courtrooms,  £ 

and  Canon  20,  prohibiting  at-  Tj-n^ne  p 
torneys  from  commenting  on  all  years 

matters  that  are,  or  will,  be  be- 
fore  the  court.  Tv 


Pittsburgh,  Pa. 

What  can  I  do  to  make  this 
picture  different  from  the  last 
one? 

“This  is  a  question  eveiy  press 
photographer  should  ask  him- 
.self  on  the  way  to  an  assign¬ 
ment,”  said  Wally  Stein,  Asso¬ 
ciated  Press  photographer  who 
is  noted  for  his  ability  to  take 
the  “routine”  out  of  the  routine 
assignments. 

“A  little  thought  can  lift  rou¬ 
tine  pictures  out  of  the  ordinary 
class, 


he 

Take  the  time  United  Steel- 
workers  President  David  Me-  * 

Donald  called  a  press  conference  ■ 

to  comment  on  the  Supreme 
Court’s  upholding  of  the  Taft- 
Hartley  injunction  in  the  steel  1 
strike.  \ 

For  the  umpteenth  time,  Stein  a  ■r  I’  ’w 

was  called  on  to  photograph  Me-  '  T.  K  ■ 

Donald.  Another  routine  assign-  Wally  Stein 

ment?  Yes — but  it  didn’t  have 

to  be.  way  into  the  photo  departman 

En  route  by  taxi  to  union  He  worked  on  the  Buffalo  Ex< 
headquarters  a  mile  from  the  ning  News  and  the  Pittsbur} 
office,  Stein  had  the  driver  stop  Sun-Telegraph  before  joinE.- 
the  cab  long  enough  for  him  to  AP  in  1943. 
buy  a  paper.  “Don’t  hesitate  to  ask  a  p«r 

This  newspaper  was  placed  on  son  to  pose  for  an  unusual  shot' 
McDonald’s  desk,  its  banner  he  advises.  “Most  people  are  c; 
headline  blurting  out:  “Top  operative  if  the  request  iai: 
XT  j  ij  i-  j!  Court  Orders:  “Back  to  the  ridiculous.  And  always  look  for 

Under  the  old  system  of  over-  Mills.”  different  angles  to  make  the  pic 

lay  masking,  an  11x14  mask  And  when  Stein  caught  Me-  tures  different.” 
was  placed  on  the  enlarger’s  Donald’s  tongue  slightly  pro-  His  16-year-old  son,  Tiraotln. 
easel.  Evans  system  employs  a  truded  as  if  to  say  “Bah!”  to  is  chief  photographer  and  mic 
4x0  mask  directly  under  the  the  injunction  he  got  a  picture  aging  editor  of  the  Trojon  Now 
negative,  making  the  enlarging  widely  used  on  front  pages  of  —North  Catholic  High  Schw 
process  easier,  faster  and  more  the  nation’s  newspapers.  publication 

economical.  The  4x5  masks  cost  stein,  47.  started  as  a  copy  And  when  Tim  takes  a  m 
approximately  75  cents  less  than  hoy  with  the  Pittsburgh  Press  tine  picture?  “I  tell  him  to  (h 

in  1930  and  later  worked  his  more  planning.”  said  Stein. 


PERSONAL  NOTES  ,  , 

Indianapolis  Linn 

Raymond  Matjasic,  photog-  Presents  Year’s  Prizes 
rapher  of  the  Cleveland  (Ohio) 

Plain  Dealer  —  elected  presi-  INDIANAPOLIS,  Ind. 

dent  of  the  Cleveland  Newspa-  Six  $100  checks  and  plaques 

have  been  awarded  to  newsmen 
*  by  the  Indianapolis  Press  Club 

ciNTOSH  —  returned  pictures 

ciNTOSH  returned  winners: 

^0  (  a  I  .)  mon-  Marquette,  Indianapolis 

story  award  for 

L  Army  L^lie  Her- 

rly  in  the  San  Die^  Michigan  football  game, 
ning  Center  public  Swedlund,  Indiana 

office  -  joined  the 

me  photo  staff.  Bernard  Wynn,  former  re- 

Atlanta,  Ga.  ♦  ♦  *  porter  for  the  Indianapolis  Star, 

A  bill  introduced  in  the  Marvin  M.  Greene,  Cleveland  news  series. 

Georgia  House  of  Representa-  Plain  Dealer  photographer,  has  Frank  Fisse,  Indianapolis 
tives  by  Rep.  Wilbur  Orr  would  a  showing  of  his  oil  paintings.  Star  photographer,  photo, 
require  the  trial  judge  in  any  photos  and  ceramics  art  in  the  John  L.  Bowen,  Indianapolis 
state  court  of  record  to  prohibit  City  Club.  Times,  editorial. 


ASK  THE  MAN  FROM  MORRILL 

for  your  copy  of  the  all  new 

ROP  COLOR  BOOK 


Here’s  an  entirely  new  concept  in  fast,  accurate  news¬ 
paper  ink  selection.  Open  the  new  Morrill  ROP  color 
book  and  instantly  you  see  all  12  base  colors  and  60 
blends.  Turn  to  any  of  the  blends  and  you  can  see  the 
formulation  you  need  to  produce  the  shade  exactly.  This 
exceptional  variety  of  bright  new  Morrill  ROP  colors 
makes  matching  and  contrasting  easy— at  a  glance. 


Morrill's  nation-wide  network  of  color-matching  and 
delivery  service  assures  you  of  receiving  the  precise  col¬ 
ors  you  need  to  meet  your  schedule  no  matter  where  you 
are  located.  In  addition,  Morrill  offers  the  convenience 
and  technical  assistance  of  the  Morrill  Blending  Systems. 

Ask  the  man  from  Morrill  for  your  copy  of  the  all 
new  ROP  COLOR  BOOK  or  contact  Morrill  direct. 
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Geo*  H*  Morrill  Company 

A  Division  of 

Sun  Chemical  Corporation 


7S0  Third  Avonuo,  Now  York  17,  N.  Y. 


BRANCHES:  Chicago  •  CUvolond  •  Dotrail  *  Ft.  Worth 
Groontboro,  N.  C.  *  long  Island  City  *  Im  Angolot  *  Norwood, 
Mott.  *  Orlando,  Fla.  ’  Philadolphia  *  Portland,  Oro.  *  San 
Francisco  *  Soattio 


Nonsense,  Satire 
On  Breakfast  Menu 


VISIT  WITH  READERS — Lydel  Sims,  humor  columnisf  for  tho  Msinplu 
Commercial  Appeal,  visits  with  readers  at  Mississippi  State  Colle^afe 
Women.  Left  to  right  are  Mr.  Sims,  Mrs.  Leo  Muller  and  Beth  Bren 


By  Martha  ISeliwn 

Memphis,  Tenn. 

A  little  laughter,  a  dash  of 
satire,  a  SLURP,  a  KICK,  and 
VOOM — you  have  a  daily  news¬ 
paper  column  that  mid-South- 
emers  enjoy  as  heartily  with 
their  breakfast  as  they  do  chick- 
ory-flavored  coffee. 

The  “recipe”  is  that  of  a  page 
1  column,  “Assignment  Mem¬ 
phis,”  by  Lydel  Sims,  in  the 
Memphin  Commercial  Appeal. 

What  makes  a  column  popular 
with  a  large  readership  in  the 
tri-state  area  of  Tennessee, 
.Arkansas  and  Mississippi?  Ac¬ 
cording  to  Sims’  theories,  the 
formula  is  simple.  Yet  when  he 
analyzes  his  column,  a  sound 
basis  for  his  humor  becomes 
evident. 

‘Funny’  Tilings 

Leaving  philosophy  and  prin¬ 
ciples  in  the  background,  Sims 
says,  “I  just  look  for  something 
that  will  amuse  me  enough  that 
I  can  hope  others  will  feel  the 
same.  The  day-in  day-out  con¬ 
tent  of  the  column  is  the  things 
that  happen  to  people — ‘funny’ 
things  according  to  the  various 
definitions  of  the  term.”  Such 
tidbits  include  an  item  about 
the  woman  who  taught  her  small 
daughter  to  call  her  “Daddy.” 
Ridiculous,  but  when  Baby 
wakes  up  in  the  middle  of  the 
night .  .  . 

The  departments  of  SLURP, 
KICK  and  VOOM  are  impor¬ 
tant  assets  to  the  column,  too. 
The  Sims  Laboratory  of  Un¬ 
usual  Research  Problems 
(SLURP)  has  investigated  some 
staggeringly  fascinating  prob¬ 
lems,  such  as,  “Is  it  true  that 
a  mule  cannot  bray  without 
raising  its  tail?” 

KICK,  Kindly  Intended  Com¬ 
ments  that  Kill,  helps  people 
who  have  suffered  a  Kick  them¬ 
selves  by  the  realization  that 
others  get  them  too,  even  Nelson 
Eddy,  who  was  asked  by  a  fan 
in  New  Orleans,  “Weren’t  you 
Nelson  Eddy?” 

VOOM,  Victims  of  Odd  and 
Outlandish  Mishaps,  is  a  catch¬ 
all  for  the  wild  accident,  like 
the  country  gentleman  in  West 
Tennessee  who  blew  his  nose  at 
church  with  a  handkerchief  that 
had  a  yellow  jacket  in  it. 

On  other  occasions,  Sims  likes 
to  “kid  weaknesses  or  faults  by 
presenting  an  exaggerated  pic¬ 
ture  of  them  deadpan  —  and 
often  the  results  themselves  can 
be  fimny.” 
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He  cites  the  instance  when 
he  wrote  an  article,  aimed  at 
satirizing  regional  prejudices  on 
both  sides  of  the  Mason-Dixon 
line.  It  was  called  “Why  Doesn’t 
the  North  Forget  the  Civil 
War?”  and  it  developed  the 
thesis  that  it’s  the  North  that 
keeps  the  whole  thing  alive. 

Sims  says,  “There’s  much 
truth  in  this,  I  really  believe,  but 
obviously  it’s  a  wild  exaggera¬ 
tion,  and  the  article  said  so  as 
plainly  as  possible  without  spell¬ 
ing  it  out — yet  I  got  furious  let¬ 
ters  from  Yankees,  and  give-em- 
hell  letters  from  Southerners, 
none  of  whom  saw  the  point.” 

Sims  especially  like  to  do 
columns  on  children  because 
“they  are  of  major  importance 
in  a  column  like  this,  and  they 
are  funny  for  .  .  .  their  utterly 
fresh  approach  to  everything, 
words,  ideas,  morality,  social  in¬ 
stitutions  and  so  on.”  Examples 
include  the  little  girl  who  likes 
to  live  in  America  “because  it’s 
the  only  language  I  know”  and 
the  small  boy  whose  sister  “has 
joined  the  Girl  Shouts.” 

A  choice  column  subject  is 
the  old  war  of  the  sexes,  but 
Sims  knows  the  cause  of  this 
age-old  conflict.  “The  problem 
is  one  of  communication,”  he 
says,  “We  just  don’t  speak  the 
same  language.” 

The  ability  to  spot  amusing 
happenings  and  situations  seems 
to  be  a  natural  talent  with  Sims, 
who  moved  up  from  reporter  to 
columnist  when  editors  discov¬ 
ered  the  trait.  Sims  holds  a 
bachelor’s  degree  from  North¬ 
western  Louisiana  College  and 
did  graduate  work  at  George 
Peabody  College  for  Teachers 
in  Nashville,  Tenn. 

His  Ousades 

Even  an  expert  like  Sims  with 
a  “nose  for  nonsense”  doesn’t 
always  find  enough  humor  with¬ 
out  an  effort.  He  uses  dull  days 
for  his  crusades  which  laugh  at 
common  problems  and  stick  pins 
in  balloons.  These  are  the  col¬ 
umns  which  are  remembered 
longer  and  cause  more  comment. 
Currently  the  Memphian  is  cam¬ 
paigning  against  the  “pigeon 
atrocities”  which  occur  on  the 
streets  of  his  city. 

In  comparison  to  the  spirit 
of  his  “banana-peel  humor”  and 
satirical  campaigns,  Sims  ex¬ 
planation  of  his  use  of  such 
humor  seems  “hightoned.”  The 
writer  becomes  serious  when  he 


considers  the  need  of  humor 
today. 

“I  try  to  restore  a  sense  of 
proportion  to  an  overly  grim 
world  and  explode  long  held  but 
basically  weak  positions  through 
overt  attempts  at  social  satire. 
I  use  things  that  deflate  people 
who  can  get  a  laugh  out  of  being 
deflated,  small  bits  of  logic  car¬ 
ried  to  absurdity,  items  that  ex¬ 
pose  the  ludicrous  quality  of 
life.” 

But  Sims  explains  that  he 
seldom  gets  serious  in  his  col¬ 
umns  and  then  only  on  “issues 
of  minor  importance  which 
should  really  be  changed.”  Take, 
for  example,  his  campaign  to 
get  the  city  park  commission  to 
change  the  bench  situation  in 
Court  Square  in  Memphis,  where 
all  the  benches  faced  out.  “You 
couldn’t  sit  anywhere  and  look 
into  the  park.  There  was  great 
popular  support,  and  the  com¬ 
mission  finally  capitulated,”  he 
reports. 

Combread  and  Snow 

One  morning  his  Southern  au¬ 
dience  choked  on  its  morning 
coffee  as  it  read,  “There  comes 
a  time  in  every  thoughtful  man’s 
life  when  he  must  look  at  some 
portion  of  his  heritage  and  con¬ 
fess  he  is  through  with  it. 

“I  have  reached  that  time.  I 
am  through  with  combread  for 
good  ...  I  will  no  longer  smile 
and  agree  when  people  talk  of 
the  traditional  delights  of  good 
old  Southern  combread.” 

Reader  reaction  from  this  one 
column  provided  Sims  with  copy 
for  several  more  much-discussed 
features. 

Out  of  the  controversy  arose 
the  Protective  Order  of  Non- 
Eaters  of  Combread  and  True 
Southerners,  PONECATS  and 
Sims  closed  his  “combread  com¬ 
ments”  saying,  “It  looks  like  we 
will  have  to  tiptoe  through  the 


compones  one  last  time  ...  to 
be  fair  to  everybody,  even  thw 
who  disagree  with  me.” 

After  the  combread  fury  hnj 
died  down,  the  writer  had  an¬ 
other  controversial  subject  og 
his  hands  after  making  nih 
comments  on  the  snow  which 
had  fallen  on  the  region. 

“Winter  Wonderland,  Baa!- 
POX  on  the  Scarf  Brigade.  Givo 
me  half  a  chance  and  I  will  be  ai 
jolly  and  fun  loving  as  the  ner 
guy,  but  this  winter-wonderlaai 
guff  always  makes  me  sick,’ 
Sims  wrote. 

The  mail  and  calls  which  fol¬ 
lowed  gave  rise  to  a  second  col¬ 
umn  pro  and  con  about  snow  bo: 
Sims  ended  it  there  feeling  tha: 
this  type  of  column  could  h 
overdone.  j; 

Asked  if  he  deliberately  aim«  f 
at  reader  reaction,  the  coluinn-l 
ist  said,  “Yes,  but  with  a  quili-| 
fication.  I  don’t  take  positions  I 
solely  to  stir  up  the  readers 
without  consideration  of  my  tnr 
feelings.  I  do  dislike  combreai 
for  example,  and  deplore  snow.’ 

* 

90-Page  Progress 
Issue  Sets  Record 

Janesville,  Wis. 

The  Janesville  Gazette's  an¬ 
nual  Progress  edition,  compris¬ 
ing  four  sections  and  totalinf 
90  pages,  was  the  largest  iss» 
ever  published  by  the  Gazette. 

The  edition,  devoted  to  the 
business,  industrial  and  agri¬ 
culture  development  of  Southern 
Wisconsin  during  1959,  con¬ 
tained  a  total  of  109,130  linns 
of  local  display  advertising,  %• 
812  lines  of  national  copy  *»l 
22,488  lines  of  classified.  News 
and  pictorial  matter  amounted 
to  320  columns  and  told  a  coo- 
plete  story  concerning  the  lifc 
of  the  Janesville  community  and 
surrounding  counties. 

for  January  23,  19® 


EDITOR  8C  PUBLISHER 


It  say8/*UNivAC»  is  spelled  with  a  capital  U 


Yes  . . .  the  news  is  getting  around  that  the  So  when  you  mention  our  Univac  Compu- 
word  “Univac”  is  a  registered  trademark,  ters  in  print,  won’t  you  please  use  the  word 

used  to  designate  the  world-famous  elec-  “Univac”  as  an  adjective,  not  a  noun? 

tronic  data-processing  systems  made  only  by 

Remington  Rand.  And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 

The  FIRST  Name  in  Electronic  Data  Processing 


Obituary 


RIGHT-TO-KNOW  LAW  BOWS 


Claude  Babcock  Sr.,  79, 
former  New  Hampton,  Iowa, 
newspaper  publisher;  Jan.  7. 

mm* 

John  Hynek,  editor  of  the 
Tama  (Iowa)  News-Herald; 
recently. 

m  m  m 

Edith  Taylor,  87,  former  edi¬ 
tor  of  the  weekly  Harrison  (0.) 
Journal;  Jan.  2. 

m  m  m 

F.  G.  Alletson  Cook,  54,  cor¬ 
respondent  in  this  country  for 
leading?  British  and  Australian 
publications;  Jan.  13.  He  was 
formerly  with  the  London  Eve¬ 
ning  Standard  and  Sydney 

Morning  Herald. 

*  m  * 

Malcolm  M.  Roy,  71,  editor 
and  owner  of  the  Irvington 
(N.  Y.)  Gazette;  Jan.  13. 

*  *  * 

Gerald  F.  Cooper,  63,  foi-mer 
reporter  for  the  San  Diego 
(Calif.)  Tribune  and  the  old 
San  Diego  Sun,  and  waterfront 
reporter  for  the  Los  Angeles 
(Calif.)  Examiner;  Jan.  11. 

*  *  * 

Willis  Ridgeway,  60,  former 
president  of  the  Chronicle  Print¬ 
ing  Company,  publishers  of 
Willimantic  (Conn.)  Daily 
Chronicle ;  Jan.  12. 

m  m  m 

A.  Brown  Ransdell,  64,  In¬ 
dianapolis  bureau  manager  for 
the  Louisville  (Ky.)  Courier- 
Journal;  Jan.  13.  Mr.  Ransdell 
was  formerly  night  editor  of  the 
Louisville  bureau  of  the  Associ¬ 
ated  Press. 

m  m  m 

Walter  Wood,  62,  editorial 
writer,  Waterbury  (Conn.) 
American;  Jan.  15.  He  was 
formerly  editor  of  the  Water¬ 
bury  Bunker  Hill  News. 

• 

Sunday  Columnist 
Monoxide  Victim 

St.  Cloud,  Minn. 

Dr.  Dudley  Brainard,  75,  who 
had  written  a  weekly  interpre¬ 
tation  column  for  the  St.  Paul 
(Minn.)  Pioneer  Press  for  many 
years,  was  found  dead  in  his 
home  here  of  carbon  monoxide 
poisoning  Jan.  6. 

Officials  said  the  gas  ap¬ 
parently  was  caused  by  a  clog¬ 
ged  chimney.  Also  dead  was 
Mrs.  Brainard  and  a  student 
roomer. 

Dr.  Bainard  formerly  was 
president  of  the  college.  His 
Sunday  column  was  a  feature  of 
the  Pioneer  Press  editorial  page. 
He  had  written  a  series  which 
will  run  through  January. 
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Frank  Knapp  Dies 
In  His  83r<l  Year 

Frank  B.  Knapp,  veteran 
newspaperman  and  for  the  last 
23  years  West  Coast  representa¬ 
tive  of  United  Feature  Syndi¬ 
cate,  died  Jan.  10  in  San  Fer¬ 
nando,  Calif.  Although  he  was 
in  his  83rd  year,  he  had  re¬ 
mained  active  in  business  until 
he  suffered  a  heart  attack  Dec. 
21. 

Mr.  Knapp  began  as  a  cub 
on  the  Nyack  (N.  Y.)  Evening 
Journal  and  in  1903  purchased 
the  Liberty  (N.  Y.)  Herald  but 
sold  it  a  year  later  to  become 
a  reporter  on  the  New  York 
World,  where  he  later  became 
assistant  city  editor,  assistant 
managing  editor  of  the  night 
desk  and  editor  of  the  Sunday 
World  before  he  left  to  become 
general  manager  of  World  Fea¬ 
tures  Service. 

With  the  merger  of  the  World 
and  New  York  Telegram  in 
1931,  Mr.  Knapp  joined  United 
Feature  Syndicate  and  in  1936 
moved  to  the  West  Coast.  He 
was  a  member  of  the  Los  An¬ 
geles  Press  Club  and  a  former 
member  of  the  Society  of  the 
Silurians,  made  up  of  veteran 
New  York  newspapermen. 

• 

92- Year-Old  Newsman 
Dies  of  Hip  Injury 

Louisiana.  Mo. 

One  of  the  oldest  active  news¬ 
paper  reporters  in  the  country, 
92-year-old  James  R.  Morrison, 
city  editor  of  the  Louisiana 
Press-Journal,  died  Jan.  2. 

The  injury  which  led  to  his 
death  was  sustained  as  he  cover¬ 
ed  his  news  beat.  On  the  first 
day  that  ice  was  on  the  streets, 
Mr.  Morrison  slipped  as  he 
stepped  from  the  curb  and  broke 
his  right  hip  when  he  fell. 

He  was  a  newsoaperman  in 
Missouri  since  1900  when  he 
went  to  work  for  the  Doniphan 
(Mo.)  Prospect  Nervs. 

• 

News  Artist  Dies 

St.  Louis,  Mo. 

William  A.  Byrnes,  72,  head 
of  the  Post-Dispatch  news  art 
department  22  years,  died  of 
cancer  Jan.  4.  He  started  out  as 
a  sketch  artist,  doing  spot  as¬ 
signments  in  courts,  jails  and 
hospitals. 

Ex-Publisher  Dies 

Victoria,  B.  C. 

Harry  G.  T.  Perry,  70,  former 
newspaper  owner  and  Liberal 
representative  for  central  Brit- 
ist  Clolumbia,  died  here  recently. 
Mr.  Perry  published  the  Prince 
George  Citizen  and  for  many 
years  he  also  owned  a  daily  at 
Prince  Rupert, 


Paroled  Prisoners 
Win  Secreey  Shield 


Portland,  Me. 

Maine’s  Right-To-Know  Law 
has  faced  its  first  test — and  the 
newspapers  of  the  state  have 
lost. 

The  first  hassle  over  the  new 
law  came  when  James  Mitchell, 
convicted  and  sentenced  to  life 
for  a  murder  29  years  ago  in 
Portland,  was  released  on  parole 
without  any  publicity.  Dug 
out  by  newsmen,  the  fact  of 
Mitchell’s  parole  set  off  criticism 
of  the  State  Probation  and  Pa¬ 
role  Board. 

Prof.  Brooks  W.  Hamilton, 
head  of  the  Journalism  Depart¬ 
ment  at  the  University  of  Maine, 
who  led  the  fight  for  the  Right 
to  Know  Law,  said  far  more 
publicity  was  given  the  Mitchell 
release  once  it  was  dug  out 
because  of  the  secrecy  surround¬ 
ing  it  than  would  have  otherwise 
been  the  case. 


Routine  Mention 


The  professor  rejected  the 
idea  that  the  parolee’s  wishes 
ought  to  be  paramount.  He  felt 
that  routine  mention  in  the  press 
would  not  harm  the  parolee. 

“The  individual  must  take  his 
place  in  society  eventually  as  a 
‘rehabilitated  person’,’’  he  said. 
“The  knowledge  on  the  part  of 
others  that  he  is  or  has  been  a 
parolee  should  not  be  a  deterrent 
to  his  rehabilitation.’’ 

Prof.  Hamilton  cautioned  that 
news  media  “should  not  deliber¬ 
ately  sensationalize  paroles.’’  He 
stressed  that  they  are  not  likely 
to  do  so  when  the  story  is  a 
routine  matter,  “although  they 
should  have  the  ability  to  decide 
for  themselves,  in  the  light  of 
general  public  interest,  when  one 
case  demands  more  publicity 
than  another.  .  .  .’’ 

Many  of  the  facts  on  the  Pa¬ 
role  Board  publicity  setup  were 
revealed  by  Waldo  E.  Pray,  staff 
reporter  for  the  Portland  Eve¬ 
ning  Express. 

Upholding  the  other  side  of 
the  argument  was  Perry  D. 
Hayden,  commissioner  of  mental 
health  and  corrections,  a  mem- 
l)er  of  the  Parole  Board. 

The  Board  felt  that  release  of 
the  names  w'ould  do  little  good  to 
the  community  and  might  do 
much  harm  to  the  men  involved. 
Mr.  Hayden  said  most  parolees 
shy  away  from  publicity  and 
some  parole  officials  felt  that 
some  of  the  parolees  might  re¬ 
quest  transfer  back  to  prison  as 
a  result  of  it. 

Mr.  Hayden  said  it’s  impos- 
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sible  for  the  public  to  hoi 
which  parolees  arc  the  ao^ 
dangerous  just  from  publioh 
A  man  sentenced  to  two-to-loi. 
years  for  larceny  may  be  n»^ 
dangerous  potentially  thu  j 
man  convicted  of  murder,  h 
maintained. 

Mr.  Hayden  sent  the  matt, 
to  the  Attorney  General’s  oflv 
for  clarification. 

One  law.  Section  1,  Chapt 
242,  says  in  part :  “.  . .  all  ori- 
of  commitment,  medical  and  a 
ministrative  records  in  the 
partment  (Mental  Health  a: 
Ckirrections)  shall  be  deer.:, 
confidential  .  .  .’’  The  key 
that  law  is  whether  the  ident 
and  date  of  release  of  a  paK 
constitute  “an  administraf- 
record.” 

The  Right  to  Know  Law, 
the  opinion  of  some,  made  ; 
information  available.  That 
permits  executive  sessio- 
(closed  to  the  public)  such, 
are  held  by  the  Parole  Boi. 
provided  “that  no  orflinai^r 
orders,  rules,  resolutions,  rega, 
tions,  contracts,  appointments 
other  official  action  shall 
finally  approved  at  .such  cxk 
tive  sessions  .  .  .” 

Newsmen  contended  that ; 
roling  a  convict  constitutes 
“official  action.” 

But  Assistant  Attorney  fc* 
eral  George  A.  Wathen  didi  ' 

He  held  that  “decision  of 
parole  board  which  include : 
date  of  eligibility  of  parole 
prisoners,  information  used 
the  parole  lioard  to  make  ! 
determination  and  the  time  a  *, 
place  of  release”  are  administr.t 
tive  records.  Mr.  Hayden  ss« 
therefore  he  believes  he  has:F 
choice  but  to  keep  confid«‘4 
all  information  relating  to 
roled  prisoners. 
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Toronto  Telegjrant’s 
Editor-in-Chief  Dies 


A.  W.  J.  (Bert)  Buck!?? 
editor-in-chief  of  the  Tnr- 
Telegram  and  president  of  T?'^ 
gram  Publishing  Co.,  died  J- 
9  at  the  age  of  59.  He 
stricken  with  nephritis,  a  kid- 
ailment,  in  1954. 

Mr.  Buckland,  who  wai 
sociated  with  the  TelegL 
nearly  35  years,  was  a 
of  the  group  formed  by 
Bassett  to  buy  the  paper 
the  death  of  George  McCnlpj 
in  1952. 
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Are  Vbu  Stff  ing  OnThis 

Red  Hot  Story? 
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r^ez-e's  Kfltf  C^n  Tell  If  To  Yotit  Resden  i 


You’re  silling  on  a  re<l  hot  story  every  time  y<»u  park  yourself 
hehiiid  th<‘  nheel  of  your  automobile.  lImlouhte<lly  you  are. 
familiar  with  the  trememlous  amount  of  reader  interest  in  auto¬ 
mobile  iiisuranee  rates,  tralhe  saf<“ty  and  the  ever-iuereasiiin 
number  of  automohih's  on  the  nation’s  hi4hways.  The  autonuH 
bile  has  eaused  many  problems  —  some  of  whieh  involve  life  ami 
d(‘ath.  and  dollars  and  eents.  Thes<*  in^r<‘di<‘nts  are  paekt'd 
solidly  into  one  of  the  problems  we  faee  today — the  rising  trend 
of  automobile  liabilitv  iiisuranee  rates. 


fWhsf's  The  Solution  ?i 
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The  Assoeiatioii  of  (Casualty  ami  Surety  ('.ompanies,  in  eonjune- 
tion  with  the  INational  Bureau  of  Casualty  IJndt'rwr iters  and  the 
Insuranee  Information  Institute,  will  gladly  furnish  all  the  latest 
information  available  on  this  suhjeet.  The  assoeiatioii.  a  public 
servii'e  organization  whieh  represents  the  nation’s  leading  capital 
stock  casualty  and  surety  companies,  was  visiteil  this  past  year 
bv  writers  from  scores  of  newspapers  and  magazin<‘s  across  the 
country.  As  a  resuh.  these  publications  pres<*nti*d  their  readers 
with  faet-filled.  impartial  articles. 


You  are  conlially  inviteti  to  send  a  member  of  your  staff  to  visit  us. 
ff'riters  are  accordetl  every  facility  of  the  Association  and  hare  an  oppor¬ 
tunity  to  interrieiv  experts  on  every  aspect  of  the  automobile  liability 
insurance  rate  problem.  If  you  are  unable  to  send  a  representative  for 
a  personal  visit,  the  Association  icill  gladly  furnish  material  by  mail. 


New  Booklet 
Points  Wav 
'I’o  Reporting 

Houston,  Tex. 

A  .slick  way  of  getting  the 
newspaper’s  story  before  young 
l)eople  contemplating  a  journal¬ 
ism  career  has  been  devi.sed  by 
the  Texas  Daily  Newsjjaper  .\s- 
sociation. 

The  story  has  been  put  into 
a  multi-colored  booklet  called 
“Challenge  to  Individuality.’’ 

The  booklet  resulted  from 
some  seven  years  of  research 
and  planning  by  TDNA.  The  or¬ 
ganization  hopes  to  have  its 
member-papers  provide  copies 
for  counselors  and  journalism 
teachers  in  local  high  schools. 
TDNA  will  provide  copies  for 
major  schools  and  universities. 

('.ream  of  Youth 

.According  to  John  H.  Murphy, 
executive  director  of  TDN.A,  the 
project  is  “not  trying  to  lure  a 
great  mass  of  people  into  news¬ 
paper  journalism”  but  to  attract 
“those  young  people  who  can  be¬ 
come  really  fine  newspaper 
journalists.” 

He  expressed  the  hope  that 
many  newspaper  organizations 
in  the  country  would  want  to 
duplicate  the  booklet,  with  per¬ 
mission  of  TDN.A,  to  give  “Chal¬ 
lenge  to  Individuality”  wide  dis¬ 
tribution. 

The  booklet  lists  a  self-analy¬ 
sis  test  for  persons  debating  a 
newspaper  career.  Included  in 
the  aptitudes  required  are  curi¬ 
osity,  imagination,  enthusiasm, 
dedication,  and  compulsive  urge 
to  write. 

Also  listed  are  major  benefits 
of  newspaper  work  —  among 
them,  personal  satisfaction, 
broad  latitudes  of  personal  in¬ 
dependence,  responsibility  and  a 
limitless  chance  to  work  crea¬ 
tively. 

Books  Available 

The  booklet  advises  how  to 
get  into  college  (offering  the 
services  of  TDNA  for  more  in¬ 
formation),  suggests  a  list  of 
preparatory  journalism  books 
available,  and  prints  a  glossary 
of  newspaper  terms  represent¬ 
ing  the  “color  and  spirit  of  the 
profession.” 

The  field  of  newspaper  adver¬ 
tising  as  a  career  is  also  ex¬ 
plained. 

TDNA  advises  the  would-be 
journalist  to  forget  the  Holly- 
wood-motion  picture-TV  images 
of  journalism  if  he  wants  to 
enter  the  field. 


Newspaper 
Coupons  Hit 
‘Big  Smell’ 

San  Francisc(» 

Coupons  in  the  news  columns 
of  the  San  Francisco  Xcivs-Call 
Biillcfin  gave  the  people  an  op¬ 
portunity  to  shout  their  dis¬ 
approval  of  a  stenchy  stretch 
of  highway  near  here. 

The  coupons  were  offered 
after  a  California  health  officer 
told  an  investigative  hearing 
that  the  “big  smell”  did  not 
appear  to  l)e  a  health  problem. 

If  enough  people  really  ob¬ 
jected,  the  condition  might  be 
abated  as  a  public  nuisance,  he 
told  the  hearing.  The  coupons 
appeared  and  the  response  w'as 
immediate  and  impressive. 

More  than  700  coupons  were 
returned.  These  were  turned 
over  to  the  State  Department  of 
Health  by  three  assemblymen 
conducting  the  hearing.  Coupons 
are  of  greater  value  than  peti¬ 
tions,  health  officials  reported. 

The  individual  statements  are 
now  being  analyzed  to  establish 
the  scope  of  the  nui.sance. 

Charles  Schneider,  editor,  de¬ 
cided  coupons  would  give  the 
matter  a  “day  in  court.” 

Finding  the  Way 

“W'e  merely  followetl  the 
Scripps-Howard  policy  that  if 
you  give  the  light  the  people 
will  find  the  way,”  Mr.  Schneider 
said. 

Unsung  heroes  of  the  public 
service  activity  were  Francis 
M.  (Spud)  Hamilton  and  George 
Rhoades  of  the  N-CB  staff.  They 
established  a  beachhead  on  the 
Bay  shores  near  the  dump  and 
searched  the  entire  area  for 
causes  of  the  stench. 

Their  report  earned  an  award 
of  a  bottle  of  deodorant  from 
the  San  Francisco  Sanitation 
District. 


GOOD  PICKIN'S  —  Publisher 
Thomas  F.  Heffernan  ol  the 
Wilkes-Barre  (Pa.)  Sunday  Inde¬ 
pendent  accepts  the  honors  in  be¬ 
half  of  his  staff  for  topping  the 
pigskin  prognosticators,  for  the 
second  season.  Left  to  right — John 
V.  Dugan,  Sheldon  C.  Wintermute, 
Sports  Editor  Ludwig  Rauscher, 
Publisher  Heffernan  (who  has  con¬ 
ducted  a  sports  column  for  25 
years),  Football  Coach  John  Yon- 
Kondy  of  Swoyersville  High 
School,  Thomas  F.  Heffernan, 
Ralph  Bennett  and  James  Cocco. 


Weekend  Package 
Has  American  Weekly 

Fort  Wayne,  Ind. 

The  Fort  Wayne  Netvs-Senti- 
nel  has  a  new  weekend  package 
being  launched  Saturday,  Jan. 
16,  with  the  most  intensive  pro¬ 
motion  campaign  in  the  history 
of  the  newspaper. 

Principal  item  in  the  package 
is  the  addition  of  American 
Weekly  magazine.  This  will 
make  the  News-Sentinel  (six- 
day  evening)  the  only  Indiana 
paper  carrying  the  supplement 
and  one  of  only  three  in  the 
country  carrying  it  on  Saturday 
night. 

Another  major  change  will  be 
enlargement  of  the  Saturday 
night  TV  programs  to  an  eight- 
page  tabloid-size  section. 

Further  dressing  up  the  week¬ 
end  edition,  the  locally  edited 
Roto  magazine  will  have  a  new 
cover  format  and  the  eight-page 
color  comic  section  will  have  a 
new  head. 

• 

Pressmen’s  Pact 

Miami,  Fla. 

The  pressmen’s  union  has 
voted  to  accept  a  two-year  con¬ 
tract  covering  about  100  em¬ 
ployees  on  the  Miami  Herald 
and  Miami  News.  A  wage  in¬ 
crease  of  11  cents  an  hour  was 
made  retroactive  to  June  23. 
Other  provisions  cover  up¬ 
grading  of  apprentices  when 
there  is  a  shortage  of  journey¬ 
men  and  three-week  vacations 
after  eight  years  instead  of  10. 


Guild  Loses 
Elections  at 
Fort  Wayne 

Fort  Wayne,  Ind 
The  newly-organi  zed  Ft 
Wayne  New.spaper  Guild  lost  in 
the  editorial  departments  of  tin 
News-Sentinel  and  Joumd-Gt- 
zette  in  elections  held  Jan.  14. 

In  the  evening  News-Sentmei 
election,  the  vote  was  17  to  li 
against  the  guild  as  hargainn; 
agent  and  at  the  Joumal-Gi- 
zette,  the  vote  was  22  to  12. 

Grealed  Last  Summer 

The  guild  came  into  beiii 
here  last  summer  after  memben 
of  the  Ft.  Wayne  Editorial  Aff 
.sociation,  an  AFL-CIO  affiliaki 
voted  to  disband.  Its  member!  t 
had  been  under  contract  withthtt 
evening  News-Sentinel.  At  tkl 
same  time,  editorial  workers  of  D 
the  morning  Journal-GazettrU 
signed  a  majority  to  guild  me«  b 
liership.  |j 

As  a  resiilt  of  the  Jan.  14  det-  B 
tions,  neither  the  guild  nor  tit  | 
former  Ft.  Wayne  Editorial  As-  { 
sociation  are  recognized  bar 
gaining  agents  for  editoiia 
workers  on  both  papers. 
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Frederick  Mullen 
Joins  R.  D.  Eckhouse 

G.  Frederick  Mullen,  former 
news  correspondent  and  director 
of  public  relations  for  the  U.  S. 
Department  of  Justice,  has 
joined  Robert  D.  Eckhouse  1 
.Associates,  public  relations  coui- 
selors. 

Mr.  Mullen  has  been  a  pubh 
relations  consultant  sine* 
leaving  the  government  in  I9ft 
Prior  to  accepting  his  origi* 
appointment  in  1952,  he  serwi 
for  16  years  with  United  Pr«* 
mostly  in  Washington. 
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VET  ON  PETS 

T\v->  veterinarians  are  join¬ 
ing  forces  under  a  single  pen- 
name  to  write  “The  Vet  on 
Pets,”  a  twice-a-week  column, 
which  will  be  begun  Leap  Day, 
Feb.  29  (New  York  Herald 
Tribune  Syndicate). 

Dr.  Bernard  Harvey  is  the 
pen-name  for  Dr.  Bernard 
Wasserman  of  Brooklyn  and 
Fischman  of 


EDITORS  WANT  MORE! 
READERS  WANT  MORE! 
WE  MEET  THE  DEMAND... 

HARRY  GOLDEN'S 
FABULOUS  COLUMN 


Dr.  Har\’ey  R, 

Oradell,  N.  J.  They  met  while 
they  were  obtaining  their  A.  B. 
degrees  at  Brooklyn  (Allege.  Dr. 
Wasserman  went  on  to  obtain 
his  D.  V.  M.  degree  from  Mich¬ 
igan  State  Veterinary  College 
and  later  l>ecame  an  assistant 
professor  at  the  University  of 
Rhode  Island.  Dr.  Fischman  ob¬ 
tained  his  D.  V.  M.  degree  at 
Middlesex  University  in  Massa¬ 
chusetts  and  served  the  United 
Nations  as  veterinary  consult¬ 
ant  in  China,  Siam,  Pakistan, 
Iran,  Turkey  and  Kenya. 

This  may  lie  the  first  syndi¬ 
cated  animal  column  by  two 
veterinarians — or  even  one.  The 
feature  editor  of  the  syndicate 
saw  Dr.  Wasserman’s  column  in 
the  weekly  Brooklyn  HeiyhtK 
Wnsliington  Press,  liked  it  and  planned  the 
,er,  who  has  present  syndication. 


Mary  McGrory 


Mary  McGrory 's 
Stories  Offered 


GOES  THREE-TIMES-A-WEEK 

BEGINNING  MONDAY,  JANUARY  25lli! 

More  wit,  nostalgia,  human  interest  and  sharp, 
political  comment  It’s  Americana  as  only 
Golden  writes  it! 
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.4ln>ady  apfH-annf'  in: 

Atlanta  Journal  &  Tulsa  World 

Constitution  Boston  Globe 

Baltimore  News  Post  Charlotte  Observer 

Chicago  Tribune  Cleveland  Press 

Dayton  News  Detroit  Free  Press 

Grand  Rapids  Pre.ss  Ft.  Worth  Star-Telegram 

Greensboro  News-Record  Harrisburg  Patriot 

Hartford  Courant  Houston  Post 

Jamaica  Daily  Press  Los  Angeles  Examiner 
Madison  Capital-Times  Miami  Daily  News 

Muskegon  Chronicle  Newark  Star- Ledger 

Nashville  Tennessean  Pittsburgh  Press 

Norfolk  Virginian-Pilot  Phoenix  Republic 

Philadelphia  Inquirer  Roanoke  Times 

San  Antonio  Express  &  San  Bernardino  Sun 

News  San  Francisco  Chronicle 

Saginaw  News  St.  Louis  Globe-Democrat 

Schenectady  Union-Star  Toledo  Blade 

Washington  Daily  News 
New  York  World-Telegram  &  Sun 
Winston-Salem  Journal-Sentinel 
And  Many  Others! 

Wire  collect  for  terms.,  samples^  to: 
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Fischman 


Wasserman 


ture  in  E&P  (Jan.  17,  19o9,  DOWN  ON  THE  FARM 
page  42)  about  Miss  McGrory 

thus  described  her  color-packed  After  18  years  as  a  reporter 
yorit;  and  Washington  correspondent 

“From  Bach  (Johann)  to  Beck  Douis  (Mo.)  Post- 

(David),  from  the  Old  Masters  and  winner  of  the 

to  the  New  Mafia,  Mary  Me-  Pulitzer  Prize  for  distinguished 
Groiy  digs  the  language  and  the  national  correspondence  in  1946, 
lingo  and  puts  it  to  working  use  Edward  A.  Harris  retired  last 
on  a  beat  that  is  as  broad  as  the  spring  to  his  Hidden  Valley 
field  of  news  itself.”  Farm,  Huntly,  Va.,  to  raise 

*  •  •  .Angus  cattle  and  apples. 

IJTTI.E  KING  FDR  REAI.  begin  s^dicating  a 

weekly  column,  Dawn  On  the 
•Vot  only  can  a  cat  laugh  at  a  Farm,”  Feb.  25  under  a  byline 
Ifing,  but  a  king  can  laugh  at  of  Ed  Harris.  A  number  of 
himself.  The  newspaper  Realites  large  and  medium  dailies  and 
Cambodgiennes,  published  in  the  some  weeklies  have  signed  for 
fspital  city  of  Phnom  Penh  in  it.  It’s  a  humorous  column  offer- 
fhe  French  protectorate  of  Cam-  ing  escape  to  city  dweller  and 
hodia,  recently  started  ninning  farmer  alike. 

Dtto  Soglow’s  King  Features  “I  had  no  intention  of  getting 


14  dtt'l 
nor  th> 
rial  hi- 
Bd  bar- 
Bditon 


former 
diredof 
he  U.  S. 
ce,  hs! 
louse  k 
ns  com- 


John  Osenenko,  Vice  Pres. 

229  West  43rel  Si.,  New  York  36,  N.  Y. 


SYNDICATES 


New  Syndicate  Has 
Four  New  Features 


By  Ray  Erwin 


First  new  syndicate  to  be  an¬ 
nounced  in  1960,  offering  four 
new  features  to  U.  S.  news¬ 
papers  for  the  first  time,  is  the 
Ben  Roth  Syndicate,  Inc. 

President  is  Ben  Roth  and 
secretary-treasurer  is  Irving 
Roth,  senior  members  of  a 
famous  quartet  of  brothers  who 
are  cartoonists.  Headquarters  is 
at  8  Longview  Drive,  Scarsdale, 
N.  Y. 


Four  tealureM 


more  than  100  Swedish  |)OStage 
stamps.  They  now  live  on  an 
island  off  Finland. 

Characters  in  the  strip  are 
animal-like  in  looks  but  human, 
amusing  and  lovable  in  action 
and  speech.  “Moomin”  himself 
is  a  gentle,  hippo-like  creature. 
Sixteen  items  of  merchandise 
employ  the  comic  characters 
and  figurines  of  them  are  being 
imported  into  the  U.  S.  even 
before  distribution  of  the  .strip 
begins. 


The  four  initial  offerings  of 
the  new  syndicate  are: 

1)  “Moomin  and  Snork- 
maiden,”  a  comic  strip  that  en¬ 
joys  great  popularity  with 
readers  of  the  London  Evening 
Sews  and  in  15  countries  but  is 
unknown  in  this  country. 

2)  “Will  Wynn,”  a  new  base¬ 
ball  comic  strip  that  deals  with 
other  sports  in  the  baseball  off¬ 
season. 

3)  “Quip  Thinking,”  a  daily 
text  of  three  one-sentence  quips. 

4)  “How  the  Other  Half 
Laughs  (The  Best  from  England 
and  Australia),”  introducing  six 
cartoon  panels  a  week,  selecte<l 
from  the  work  of  our  English- 
speaking  cousins  in  England  and 
Australia. 

Miss  Tove  Jansson,  Swedish- 
born  cartoonist  and  creator  of 
“Moomin,”  also  paints  and 
sculpts.  Her  father  is  a  famous 
painter  and  her  mother  designed 


use  'TAPECO 


TTS  Tape  rolls  for  local 
Perforators  &  Reperfor¬ 
ators  in  8"  &  14"  Rolls. 


TTS  Operator  Training 

SCHOOL 

TTS  Operator  Placement 

SERVICE 

TTS  Operator  Instructors 
for  In-Plant  Training 


WRITE  —  WIRE  —  PHONE 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


so... 

YOU'VE 

noticed 

THE 

SWINCS- 


there-in  lies 

YOUR  STORY. 
eENTLEMEN.^ 


Baseball  hero  Will  Wynn 


"Moomin”  and  friends  cominq  to  U.  S, 


“An  amazing  amount  of  fan 
mail  from  both  the  sentimental 
and  the  sophisticated  is  received 
by  the  ‘Moomin’  newspapers  in 
foreig^n  countries  and  I  expect 
the  same  to  happen  here,”  con¬ 
fidently  proclaimed-predicted 
Ben  Roth. 

Creator  of  the  new  “Will 
Wynn”  baseball  saga  strip  is 


a  teen-age<l  daughter  to  contend 
with.” 

“When  a  middle-aged  man 
starts  cutting  up  he’s  probably 
adding  another  notch  to  his 
belt.” 

“Give  .some  neighbors’  chil¬ 
dren  an  inch  and  they’ll  take 
your  yard.” 

“Nothing  opens  a  bride’s  eyes 
like  a  groom’s  snoring.” 

A  panel  a  day  is  offered  six 
days  a  week  in  the  “How  the 
Other  Half  Laughs”  feature. 
The  syndicate  is  the  U.  S. 
agency  for  Punch  and  has  U.  S. 
rights  to  the  work  of  outstand¬ 
ing  English  and  Australian  car¬ 
toonists. 

“Contrary  to  the  old  belief 
that  the  British  have  no  sense 
of  humor,  here  is  absolute  proof 
that  our  English-speaking  cous¬ 
ins  have  a  real  sense  of  humor, 
reflecting  a  way  of  life  that  is 
different,  yet  related  to  us,” 
proudly  proclaimed  Ben  Roth 
with  an  engaging  grin. 


toons  a  week  without  paya^ 
Mr.  Roth  is  treasurer  of  % 
National  Cartoonists  Society. 


F«»ur  Brother* 


Agency  Continue* 


Perforated  Typesetter  Tape  for 
all  Leading  Feature*  &  Supple¬ 
ment*. 


Bill  Lignaute,  who  formerly 
drew  the  discontinued  “Ozark 
Ike”  strip  for  King  Features. 

Joe  Ryan,  author  of  the 
“Quip  Thinking”  bits,  has  been 
a  top  gagwriter  for  cartoonists 
since  he  sold  his  first  cartoon 
idea  to  the  Saturday  Evening 
Post  in  1937. 

“Joe  was  my  gagwriter  for 
many  years,  and  I  have  sold 
hundreds  of  my  own  cartoons 
embodying  his  ideas,”  said  the 
cartoonist-turned-syndicate-pres- 
ident.  “When  I  decided  to  start 
'  my  own  syndicate,  one  of  the 
first  features  we  talked  al>out 
was  one  that  would  use  the 
seemingly  endless  treasure  of 
wit  and  humor  that  Joe  Ryan 
has  stored  in  his  mind.” 

Sample  quips: 

“One  purchase  that  often 
backfires  is  a  used  car.” 

“By  the  time  a  man  begins  to 
I  understand  his  wife  he  often  has 


The  new  Ben  Roth  Syndicate 
will  not  affect  the  corporate 
name  or  operations  of  the  Ben 
Roth  Agency,  which  has  been 
exporting  work  of  American 
caidoonists  to  foreign  countries 
for  15  years. 

“When  I  was  in  Australia  for 
the  Office  of  War  Information 
in  1944,  1  saw  some  of  my  own 
published  cartoons  reprinted 
without  permission  or  payment,” 
explained  Mr.  Roth.  “I  then 
began  my  agency  to  sell  panels 
of  the  entire  free-lance  gag 
trade  all  over  the  w’orld.  We 
service  the  big  London  papers. 
We  have  contracts  with  many 
free-lance  cartoonists  for  news¬ 
papers  and  magazines  and  sell 
their  work  in  foreign  countries.” 

Mr.  Roth  serves  as  a  middle¬ 
man  between  American  and 
European  cartoonists  and  news¬ 
papers  and  magazines  in  other 
countries  seeking  secondary  pub¬ 
lication  of  their  work.  He  has 
to  be  a  diplomat,  too,  negotiating 
with  publishers  and  persuading 
them  not  to  pirate  art  work  but 
abide  by  the  agreements  of  the 
Universal  Copyright  Convention. 
For  instance,  a  deal  was  made 
with  a  Mexican  publication, 
which  had  been  using  150  car¬ 


The  Roths  comprise  the 
known  quartet  of  cart<»||| 
brothers.  Ben’s  work  l)ega»  ^ 
I>earing  in  Collier’s  and  tki 
Saturday  Evening  Post  in  IW 
and  then  Irving,  a  painter,  tin. 
ed  to  the  cartoonist’s  drains 
board  and  is  doing  .some  non 
now  for  King  Features  Syidi 
cate. 

To  avoid  confusion,  the  thf» 
Roths  following  Ben’s  vocatis- 
use  pen-names  to  sign 
work.  Irving  signs  his  cartoos 
Roir.  A1  Roth  is  Ross  and  Si)^ 
Roth  is  Salo.  Salo  is  drawinf: 
panel,  “Laughing  Matter,”  m 
for  the  Chicago  Tribune-Nii 
York  News  Syndicate.  A1  qc 
drawing  on  the  walls  of  el» 
tors  in  the  garment  distrkt 
whore  he  w’as  a  delivery  boy,fc 
1935  when  he  sold  his  first  e» 
toon. 

“The  Roths  have  drowig 
practically  every  market  sisa 
1934,”  ruefully  remarked  Br 
Roth. 


DONDI  IN  MOVIES 


Dondi,  cartoon  strip  t  haract^ 
appearing  in  100  newspaper 
(Chicago  Tribune-New  Yw 
News  Syndicate),  created  fv 
years  ago  by  Gus  Edson  a: 
Irwin  Hasen,  has  made  ’.r 


The  lovable  youngster  will  • 
given  a  screen  biography 
Albert  Zugsmith  for 
Artists  i-elease.  Mr.  Edson  v. 
write  the  screenplay  and  sr 
as  co-producer.  Mr.  Hasen  g- 
to  Hollywood  in  April  for  " 
filming. 


news  source. 


.  / 


Timely  title  of  “The  Mess 
Television”  is  used  on  a  'IT 
of  six  informative  and  pmvx-. 
tive  articles  currently  offered  bj 
the  New  York  Herald  Tribw 
Syndicate.  The  stories  are  I? 
Marie  Torre,  HT  TV  news » 
umnist,  who  once  went  to  j*l 
rather  than  reveal  a  confident* 


{See  jxige  61) 
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THAT'S  IT  FOR  TONISHT—  ) 

LOVe  AMO  KISSES  FROM  - ^ 

CARL  ANDERS,  TEX  McPRAIRlE, )  SLEEP 
/V\ARy  PERKINS  AND  MYSELF,  J  TISHT' 
THE  BOOB  OF  AVON.'  y>  _ _ - 


TViE  success  OF  MARY  PERKINS'S 
MOVIE  CAUSES  AN  UNEXPECTEC? 
DEMONSTRATION  AS  SHE  AND 
PETE  LAND  AT  IDLEWILD... 


lOOX  AT  HIS  FACE  NOW.^ 
1  Hunt  BUD  WOULD  BE 
I  fiNE  AS  SOON  AS  THEY 
1  STARTED  LAUSHINS.'  > 


Mary  Perkins  goes  on  television— 

as  guest  star  on  a  national  program.  She  learns  all  about  the 
backstage  business,  the  personalities,  the  rivalries,  the  drives 
and  cross-currents  of  influence  that  are  involved  in  the  newest 
entertainment  medium.  And  so  will  you  and  your  readers  — 
as  you  follow  this  new  episode  with  sustained  interest. 

New  series  starts  February  21, 1960 

offers  an  exceptional  opportunity  to  introduce  “On  Stage”  to 
your  readers.  For  proofs  and  prices,  phone,  wire  or  write— 

Chicago  Tribune -New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  17. .  .Tribune  Tower,  Chicago  11 
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PLBLIC:  RELATIOINS 


Society  Gets  Code 
To  Judge  Members 


Officers  and  directors  of  the 
Public  Relations  Society  of 
America  set  up  machinery  Jan. 
23  under  which  members  can 
be  put  on  trial  for  violations  of 
the  new  code  of  professional 
conduct  approved  by  the  1960 
Assembly  last  Novemljer. 

Included  in  the  code’s  16 
clauses  is  Clause  6,  aimed  at 
payola  in  broadcast  or  suborna¬ 
tion  of  editors,  writers  or  re¬ 
porters  in  print  media — al¬ 
though  not  written  under  pres¬ 
sure  of  present  news.  Carefully 
phrased,  under  advice  of  legal 
counsel,  as  is  the  entire  code, 
this  clause  prohibits  members 
from  engaging  in  any  “practice 
which  tends  to  corrupt  the  chan¬ 
nels  of  public  information.” 

Outlawed  also,  but  without 
specific  use  of  the  terminology, 
are  the  ‘whitewash’  method  of 
putting  a  client  back  in  public- 
favor  and  the  so-called  “third- 
party”  PR  techni(|ue  that  may 
soon  be  reviewed  by  the  Su¬ 
preme  Court  as  it  involved  Carl 
Byoir  &  Associates  and  Allied 


Public  Relations  and  their  cli¬ 
ents,  the  railroads  and  the 
ti-uckers.  (E&P  Jan.  16,  page  9) 

To  prevent  “whitewash,” 
members  are  prohibited  in 
Clause  7  from  “intentionally  dis¬ 
seminating  false  or  misleading 
information.” 

Serving  ‘L'ndiM-loi»ed’  Inleresl 

Clause  8  states:  “A  member 
shall  not  make  use  of  any  organ¬ 
ization  purporting  to  -sen-e  some 
announced  cause  but  actually 
■sen-ing  an  undisclosed  special  or 
private  interest  of  a  member  or 
his  client  or  his  employer.” 

Ward  Stevenson,  president  of 
General  Public  Relations,  and 
chairman  of  the  committee 
drafting  the  code,  .said  the  woi-d 
“undisclosed”  is  the  important 
one  in  this  clause.  It  should  be 
called  the  “false  front,”  rather 
than  the  “third  party”  technique, 
he  said. 

The  code,  in  Clause  11,  recog¬ 
nizes  the  U.S.  system  of  com¬ 
pensation  by  commissions  in  ad- 


IHE 

WOONSOCKEP 

CALL 

Coverinjj  Rhofle  PLUS  Market 

Sinee  1892 

Announces 

the  appointment  of 

Johnson.  Kent.  Gavin  &  Sinding,  Ine. 

With  offices  in  New  York.  Chicago, 
Boston.  Detroit.  Atlanta,  Greensboro. 
Minneapolis,  San  Francisco,  Los  Angeles 

as  National  Representatives 
Effective  January  15,  1960 

Buell  W.  Hudson 
Editor  and  Publisher 


vertising,  with  the  negative  cir¬ 
cumlocution:  “In  performing 

ser\’ices  for  a  client  or  employer 
a  member  shall  not  accept  fees, 
commissions  or  any  other  valu¬ 
able  consideration  in  connection 
with  these  sen-ices  from  anyone 
other  than  his  client  or  without 
the  express  consent  of  his  client 
or  employer,  given  after  a  full 
disclosure  of  facts.”  Thus,  with 
clients’  approval,  commissions 
can  be  collected  for  mats  and 
other  PR  supplies,  as  many  PR 
firms  do. 

But  it  is  prohibited  in  Clause 
12  to  propose  to  a  jirospective 
client  that  his  fee  or  other  com¬ 
pensation  he  contingent  on  the 
achievement  of  guaranteed  re¬ 
sults. 

By  omission  the  code  permits 
PR  firms  or  individual  practi¬ 
tioners  to  advertise  without 
jeopardizing  their  professional 
-status. 

Individual  (Conduct 

Finally,  pointing  up  the  fact 
that  the  society  is  a  group  of  in¬ 
dividuals,  rather  than  member- 
firms,  the  code  declares  in 
Clause  14  that  “a  member  shall, 
as  soon  as  possible,  sever  his 
relations  with  any  organization 
when  he  believes  his  continued 
employment  would  require  him 
to  conduct  himself  contrary  to 
the  principles  of  this  Code.” 

George  Hammond,  president 
of  Carl  Byoir  &  Associates,  and 
a  member  of  the  society,  de¬ 
clined  comment  on  the  “thin! 
party”  technique  while  it  is  still 
in  litigation,  other  than  to  state 
he  was  sure  the  judicial  panels 
to  be  set  up  by  the  officers  and 
directors  would  be  competent  to 
judge  between  right  and  wrong 
uses  of  the  method. 

A  National  Judicial  Council, 
consisting  of  panels  of  six 
judges  for  each  of  the  seven 
districts  into  which  the  society’s 
40  chapters  and  3,200  members 
are  now  divided,  is  to  enforce 
the  code. 

(iuunciPs  Powers 

Under  amended  by-laws,  each 
panel  of  the  council  will  have 
powers  “(a)  to  make  investiga¬ 
tions  reganling  and  to  hear  com¬ 
plaints  relative  to  violations  of 
the  code,  either  upon  motion  of 
an  active  member  or  an  associ¬ 
ate  member,  or  upon  motion  of 
the  board  of  directors;  (b)  after 
a  hearing  upon  such  complaint, 
to  make  recommendations  to  the 
board  of  directors  with  respect 
to  censure,  suspension  or  expul¬ 
sion  of  the  active  member  or 
associate  member  for  violation 
of  the  code  (3)  to  express  its 
opinion  regarding  proper  pro¬ 
fessional  conduct  when  con¬ 
sulted  by  a  member  of  the  soci¬ 
ety  having  a  place  of  business 
within  the  judicial  district,  sub- 
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ject  to  approval  by  the  boM 
of  directors.” 

Another  section  if  the 
article  places  a  ri«ht  formant 
held  by  the  executix  e  committ* 
in  the  hands  of  the  boan|  4 
directors  which  may  by  tntja,. 
ity  vote  “suspend  expel  tg, 
member  who  shall  have  b,,, 
convicted  of  a  felony  or  na. 
demeanor  related  to  the  cowhct 
of  his  profession  or  involtW 
moral  turpitude.” 

PRSA  has  been  functionb 
under  a  code  adopted  in  1954 
Only  three  cases  came  up  f* 
consideration.  None  reached  tie 
judicial  council. 

Francis  K.  Decker,  of  Ct 
liell,  Medinger,  Fors>'th  4 
Decker,  helpecl  phrase  the  nti 
code,  which,  while  it  is  not  spe 
cific,  is  “legally  enforceaWt,’ 
the  lawyer  said. 

Mr.  Stevenson’s  coinmitte 
met  monthly  for  nearly  an  a- 
tire  year  to  write  the  final  v?- 
sion.  He  succeeded  Charles  R 
Coates,  of  Charles  B.  Coates  i 
Co.,  New  York,  who  was  forS- 
yeai-s  chairman  of  a  committ.^ 
that  laid  groundwork  for  > 
code. 

“We  must  eventually  havef' 
aminations  for  admission  ax 
licensing,”  Mr.  Coates  said,  “ij 
it  is,  the  code  rejiresents  tx 
first  long  .stride  out  of  the  mM 
eval  conditions  of  professiou 
development  toward  the  still  fa; 
distant  goal  of  a  trae  proffi 
sional  society.” 

Kenneth  Youel,  assistant : 
rector  of  communications,  fe 
eral  Motors  Corporation,  D* 
troit,  is  president  of  PRSA. 


Drive  for  Plumbers 

Oakl.\nd,  (  a.; 

A  public  relations  advtrtislrj 
campaign  which  calls  for: 
minimum  of  50,000  lines 
newspaper  .space  during  liN 
has  been  launched  here  by  u 
Associated  Plumbing  Contrat 
tors  of  Alameda  County.  Sa: 
plier  advertising  will  supp- 
ment  the  campaign,  advises  Ea; 
E.  Lawless,  chairman  of  the  a- 
sociation’s  advertising  Kimniv 
tee.  Ad  Fried  &  Associates 
Oakland  has  been  named  as 
agency. 

• 

Don II  Sutton  Diet* 

CHIC.Vh 

Donn  Sutton,  54,  World  Wr 
II  correspondent  and  t-ilitor-’ 
chief  of  NEA  Service,  Inc.,  in¬ 
here  Jan.  15  after  uniierp)ia 
surgery.  His  last  job  was  HiW 
tor  of  public  relations  and 
vertising  for  Borg- Warner  Co:! 
Early  in  his  newspaper  car** 
he  was  a  reporter  in  (  levela* 
and  managing  editor 
Muncie  (Ind.)  PreHn. 
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My  closest  contact  with  newspapers” 

.  .  says  Charles  (Nate)  Pumpian,  V.P.  in  Charge  of  Media,  Henri,  Hurst  &  McDonald,  Inc. 


Charles  (Nate)  Pumpian,  vice- 
president  in  charge  of  media 
at  Henri,  Hurst  &  McDonald, 
Inc.,  Chicago,  is  a  regular 
reader  of  E&P.  He  has  been 
with  the  agency  for  over  30 
years.  After  five  years  in  the 
marketing  research  depart¬ 
ment,  he  switched  to  the 
media  department,  where  he 
is  media  director  and  a  senior 
partner  with  the  agency.  To¬ 
day,  Mr.  Pumpian  enjoys  the 
reputation  of  being  a  "dean" 
of  the  media  profession,  based 
on  his  many  years  of  con¬ 
scientious  application  to 
media  evaluation  and  selec¬ 
tion.  He  regards  newspapers 
as  a  basic  medium  that  adds 
real  impact  in  advertising¬ 
marketing  strategy. 


'Do  you  read  EDITOR  &  PUBLISHER  regularly,  Mr.  Pumpian?" 

Yes  I  do  and  I  find  that  Editor  &  Publisher  helps  me  buy 
newspaper  space  more  effectively.  The  "golden  dozen" 
series  of  interviews  with  advertising  agency  executives 
has  made  it  easier  for  us  to  interpret  newspaper  adver¬ 
tising  programs  to  our  clients.  I  consider  Editor  &  Pub¬ 
lisher  my  closest  contact  with  the  newspaper  industry, 
making  it  possible  for  me  to  keep  up  with  the  latest  de¬ 
velopments  in  the  newspaper  field. 

"Does  anyone  else  in  your  department  read  E&P?" 

Yes,  Marty  Reynolds  and  Larry  Kaufmann,  our  two  space 
buyers,  also  read  E&P.  After  we  are  through  reading 
each  week's  issue,  we  clip  articles  and  file  them  for  future 
reference. 

"What  particular  sections  do  you  enjoy  the  most?" 

We  are  particularly  interested  in  the  advertising  news 
section  and  particularly  like  the  features  "Space  Buyer 
.  .  .  F.Y.I."  and  "The  Other  Media".  We  are  also  avid 
readers  of  your  ROP  Color  issues,  because  we  feel  color 
increases  the  vitality  of  newspaper  advertising  tre¬ 
mendously. 

"Do  you  read  the  newspaper  ads  in  Editor  &  Publisher?" 

Yes  I  do  and  I  look  to  them  for  specific  information  about 
their  markets  and  sales  results  obtained  in  those  markets. 
The  things  I  miss  most  in  newspaper  promotion  ads  are 
case  histories  of  sales  successes  as  the  result  of  advertis¬ 
ing  campaigns  in  their  newspapers.  Statistics  we  can  get 
from  other  sources,  so  newspapers  should  tell  their  suc¬ 
cess  stories  in  their  ads.  We  are  inclined  to  take  news¬ 
papers  for  granted  which  is  one  of  the  greatest  mistakes 
we  make.  Newspaper  promotion  ads  should  interpret 
the  impact  of  the  individual  newspaper  in  its  market. 

"How  often  should  newspapers  advertise  in  E&P?" 

As  often  as  they  have  something  of  importance  to  say  to 
the  advertiser  and  the  advertising  agency. 
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Press  Keeps 
U.S.  Policy 
Out  in  Open 

Henry  Cabot  Lodge,  U.S.  rep¬ 
resentative  to  the  United  Na¬ 
tions,  accepted  the  printing  in¬ 
dustry’s  Franklin  Award  at 
ceremonies  Jan.  18  with  the  dec¬ 
laration  that  our  free  press  as¬ 
sures  the  world  we  ai’e  not 
secretly  designing  to  start  a 
war. 

“United  States  foreign  poli¬ 
cy,”  the  Ambassador  said,  “is 
formed  in  an  environment  of 
freedom.  Our  free  press  is  a 
relentless  monitor  and  critic  of 
government,  and  a  sounding 
board  for  ideas  and  complaints 
and  propo.sals  from  all  over  the 
world.  This  fact  is  an  assurance 
to  the  world  that  the  United 
States  can  have  no  hidden  mo¬ 
tives  or  .secret  designs  to  attack 
any  country  or  to  start  a  war.” 

Mr.  Lodge  remarked  that  he 
was  a  former  newspaperman  and 
and  gave  to  Franklin  the  tribute 
that  “he  deserv’es  to  be  called 
the  father  of  the  free  press  in 
America.” 

While  the  press  becomes  an 
i.istrument  of  governmental 
power  in  a  totalitarian  state, 
Mr.  Lodge  said,  a  free  press  is 
one  of  the  things  that  Americans 
prize  so  much  they  would  fight 
to  preserv'e  it. 

“Freedom  of  the  press,”  he 
said,  “is  based  on  a  principle 
which  the  whole  world  must 
practice  if  we  are  to  have  peace, 
and  that  is  the  principle  of  tol¬ 
erance — of  being  able  to  stand 
criticism  and  of  realizing  that 
nobody  has  the  infallible  truth.” 

The  rule  of  tolerance,  he 
added,  is  in  the  U.N.  Charter 
“but  it  is  far  from  being  always 
observed.” 

The  presentation  of  the  award 
to  Mr.  Lodge  was  made  at  the 
annual  Printing  Week  dinner  of 
the  New  York  Employing  Print¬ 
ers  Association. 

• 

Wyoiiiinjj  Papers 
Reeeive  Awartis 

Ca.sper,  Wyo. 

The  Lnrnmie  Boonurnnf/  in 
the  daily  field  and  the  Riverton 
Kani/vr  in  the  weekly  field  won 
a  major  share  of  the  1959 
awards  made  at  the  annual 
meeting  of  the  Wyoming  Press 
A.ssociation  here  Jan.  14-16. 

Awards  for  community  serv¬ 
ice  and  general  excellence  went 
to  the  Canper  Tribune-Herald 
and  Wyoming  State  Journal, 
Lander. 


Richard  D.  Peters 


Peters  Given 
Editor  Post 

I.NDIANAPOUS,  Ind. 

Richard  D.  Peters  is  the  new 
editor  of  the  Indianapolin  Timen. 

For  the  past  three  years  he 
has  been  editorial  promotion  di¬ 
rector  of  Scripps-Howard  News¬ 
papers.  He  succeeds  Walter 
Leckrone,  editor  since  1942,  who 
is  on  a  leave  of  absence  for 
health  reasons. 

Announcement  of  the  change 
in  editorial  direction  of  the 
Times  was  made  by  Jack  R. 
Howard,  president  of  Scripps- 
Howard  Newspapers. 

Mr.  Peters,  vv'ho  is  49,  .started 
in  newspaper  work  in  1932  as  a 
copy  boy  on  the  Washinytnn 
Daily  News.  He  was  hired  by 
the  late  Ernie  Pyle. 

Before  his  assignment  to  the 
New  York  offices  of  Scripps- 
Howard,  he  edited  the  editorial 
page  of  the  Cleveland  Press  for 
eight  years. 

He  is  a  member  of  the  Ameri¬ 
can  Society  of  Newsjjaper  Edi¬ 
tors  and  of  the  National  Con¬ 
ference  of  Editorial  Writers. 

He  has  been  a  newspaj)erman 
since  he  was  graduated  from 
Yale  University,  except  for  four 
years  in  World  War  11.  He  en¬ 
tered  the  service  as  an  infantry 
private  and  l)ecame  a  major  on 
Gen.  Douglas  MacArthur’s  staff. 
• 

Full  OHiiership 

Elizabetth,  N.  J. 

Ralph  McA.  Ingersoll  has 
acquired  comi)lete  stock  owner- 
.ship  of  the  Elizabeth  Daily  Jour¬ 
nal.  In  the  original  transaction 
last  November  he  purchased  ap¬ 
proximately  90' c  of  the  stock 
from  Rol)ert  C.  Crane,  publisher, 
and  others. 


Papers’  Need  for  Revenue 
Keyed  with  Productivity 


Milwaukee,  Wis. 

Newspapers  have  not  kept 
pace  with  the  dramatic  indus¬ 
trial  and  scientific  growth  of 
the  nation,  Henry  C.  Gronkie- 
wicz,  business  manager  of  the 
.Milwaukee  Sentinel,  told  some 
1,000  delegates  to  the  15th  an¬ 
nual  Great  Lakes  Newspaper 
Mechanical  conference  here  this 
week. 

In  order  to  achieve  its  goals 
of  being  the  nation’s  principal 
counsellor  and  guide  to  events, 
the  metropolitan  newspaper 
must  improv’e  its  financial  situ¬ 
ation,  Mr.  Gronkiewicz  .said. 

“It  is  an  inescapable  fact  that 
the  income  of  the  newspaper  to¬ 
day  is  not  keeping  pace  with 
costs,”  he  said.  “One  significant 
result  has  been  the  consolida¬ 
tion  of  many  newspapers  so  that 
pres.ses  and  equipment  can  lie 
used  around  the  clock  to  print 
more  than  one  paper.” 

Fewer  Edilion.* 

Economic  necessity,  and  also 
the  desire  to  concentrate  on  re¬ 
porting  in  depth,  have  brought 
aliout  a  trend  toward  reducing 
the  number  of  daily  editions,  he 
said.  He  predicted  that  metro¬ 
politan  papers  soon  would  print 
no  more  than  two  or  three  edi¬ 
tions  daily. 

“Multiple  editions  are  confus¬ 
ing  and  costly,”  he  said.  “When 
we  operate  over  a  12  hour  span 
we  require  either  two  complete 
crews  of  workers  or  we  have  a 
lot  of  ov’ertime  —  or  both.  .  .  . 
Our  concern  is  to  find  the  finan¬ 
cial  freedom  that  will  allow  us 
to  grow,  to  expand,  to  serve  our 
readers  more  effectively.” 

There  is  a  relatively  short  in¬ 
terval  between  increases  in 
wages  and  production  costs  and 
increases  in  the  price  of  the 
product  in  most  industries,  Mr. 
Gronkiewicz  said. 

“This  is  not  true  in  the  his¬ 
tory  of  newspapers,”  he  said. 
“We  have  two  sources  of  reve¬ 
nue  and  two  groups  of  custom¬ 
ers  —  the  advertisers  and  the 
readers.  And  .so  we  have  to  sell 
our  product  twice. 

“Why  can’t  we  keep  pace  with 
costs  by  raising  the  price  of  the 
l)aper  and  increasing  the  ad¬ 
vertising  rate?  We  could,  but 
history  has  taught  us  that  we 
have  to  go  slowly.  Price  in¬ 
creases  have  to  be  infrequent, 
and  .so  we  never  seem  to  catch 
up.” 

Rut  another  revenue  source 
is  ojien,  he  said,  explaining: 

“We  can  reduce  unnecessary 


cost  by  establishing  new  stanii. 
ards  of  productivity  and  greate 
efficiency.  If  we  have  to  id 
alx)ut  $49,000  worth  of  adwf. 
tising  to  produce  a  net  revdi, 
of  $1,000,  then  it  would  be  lop. 
cal  that  every  $1,000  .saved  it 
production  costs  is  worth  $10.- 
000  in  sales.” 

Manning  of  pres.ses,  he  said, 
has  increased  50%  while  tht 
output  of  the  pres.ses  has  ij. 
creased  only  25%,  he  said.  A 
printer  25  years  ago  was  settinj 
300  or  more  lines  an  hour,  whik 
toda.v  his  competency  rate,  a^ 
cording  to  some  contracts,  is  211) 
lines,  and  “proposals  are  beim 
received  from  unions  to  set  tb 
competency  standard  at  19 
lines.” 

Mr.  Gronkiewicz  said  some  of 
the  “unhealthy  situations  tlm 
exist”  have  come  about  lK‘caur 
jiublishers  have  not  been  aggre- 
sive  and  progressive  enough. 

New  'Bogus'  Demands 

One  of  the  composing  rar 
practices  most  frequently  cite: 
he  .said,  is  that  of  “setting  ad 
vertisements  that  are  not  use 
and  never  intended  to  be.” 

“As  soon  as  this  Iwgus  cot' 
is  finished,  it  is  tossed  into  ttr 
hell  box,”  he  said.  “This  is  a: 
economic  absurdity  and  waste 
fulness.  .  .  .  This  is  an  archat 
system  and  we  should  set  abc.t 
finding  a  way  out  of  it.” 

Instead,  he  said,  the  typ 
graphical  union  is  urging  a- 
extension  of  “bogus  work" 
1960  contract  proposals. 

Several  conference  sessicr' 
heard  reports  of  various  ir. 
prov'ements  that  are  cuttir? 
costs  in  the  production  ilepar 
ments. 

Elmer  F.  Fuller,  Cb  i  ikr.. 
Press,  was  elected  president  i 
the  conference  to  succeed  Ar 
thur  F.  Goetz,  .Mihvaukee  .Snb 
nel.  The  following  were  nanK 
vicepresidents:  Theodore  Gani 
ner.  Indianapolis  Star  ck 
News;  Ralph  Freddy,  Detni 
Tinies;  Lawrence  Brune,  R'lirc.- 
ton  Journal-News;  Richai' 
Westphal,  .Milwaukee  JoutmI 


Dlriu  B«*ll  Dies 

Ulric  Bell,  68,  a  former  Wa*' 
ington  correspondent  fortl* 
Louisville  (Ky.)  Courier-JtV' 
nal,  died  Jan.  17  in  New  Y*d 
City,  after  a  heart  attack.  I- 
recent  years  he  was  assistjut* 
Snyros  Skouras,  president  i 
20th  Century-Fox  Film  Corf 
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WASHINGTON  FOCUS 


Bv  l*Ji*  Munroe 


BI  W;!  I  .SECIIKITY 

The  big  .-^tory  this  week  was 
t)ie  President’s  Budget  —  accu¬ 
rately  descril>ed  as  a  “weighty 
volume”  (five  |K)unds). 

It  was  given  out  Friday  after¬ 
noon  with  a  Noon  Monday  re¬ 
lease  date,  meaning  that  the 
weekend  ahead  turns  into  a  dog- 
trotting  nightmare. 

This  year  was  true  to  form. 
While  the  sun  shone  warmly 
and  the  city  enjoyed  tempera¬ 
tures  in  the  r>Os,  the  working 
press  was  indoors,  hunched  over 
the  952  pages  of  fine  print  and 
wishing  for  a  magnifying  glass. 
(This  was  7a  pages  less  than 
the  previous  year’s  version  and 
averaged  $82  million  per  page.) 

Security  is  the  watchword  on 
the  budget,  and  it  is  probably 
the  best  kept  secret  in  Wash¬ 
ington.  All  early  copies  l)ear  a 
severe  warning  to  “use  extreme 
rare  to  avoid  premature  publica¬ 
tion  or  announcement.” 

The  Budget  Bureau  .says  the 
warning  is  pretty  well  obser\'ed. 

Probable  reason :  the  budget  is 
seen  by  fewer  Congressmen  lie- 
fore  its  release  date  than  most 
classified  defense  information. 
“Leaks”  from  the  Executive  de¬ 
partments,  though  not  unknown, 
are  unusually  sparse  at  budget 
time.  Budget  Director  Maurice 
Stans  makes  it  plain  that  he 
will  tolerate  no  hankv-panky, 
and  it  is  a  rash  bureaucrat  who 
will  tangle  with  the  Budget 
makers. 

So  strict  was  the  .security  this 
year  that  one  agency  had  to  hide 
its  informal  Friday  briefing  for 
■“elected  reporters  from  the 
Budget  Bureau,  which  had  ruled 
that  briefings  had  to  be  held 
Saturday. 

The  briefings  range  from  Mr. 
Stans’  formal  discussion  of  the 
big  picture  in  the  President’s 
pre«s  conference  room  to  tele¬ 
phoned  explanations  of  obscure 
agriculture  appropriation  re- 
ouests.  Briefing  officers  assume 
that  no  individual  covers  all  de¬ 
partments,  but  at  least  a  hand¬ 
ful  of  rejwrters  will  race  from 
Mr.  Stans  early  .session  to 
Tr*‘a‘“ury  or  Interior  at  11  a.m. 
Saturday  and  out  to  the  Penta- 
gon  for  the  Defense  Depart¬ 
ment’s  2  t).m.  briefing,  with 
frantic  telephone  checks  at 
Health.  Education  and  Welfare 
and  other  agencies. 

Point  of  the  hr'efine-s  is  the 
plain  language  explanation  of 
some  of  the  worst  of  the  budget’s 
obscurities,  and  a  few  propa¬ 
ganda  statements  by  the  bureau 


involved.  “They  .save  us  a  lot 
of  telephone  queries  on  Mon¬ 
day,”  one  budget  officer  says, 
“and  a  lot  of  errors  in  the 
press.” 

*  «  * 

CHANGE  IN  GAEI.EKIE.S 

The  new  Congressional  Direc¬ 
tory  lists  321  names  as  ac¬ 
credited  for  Periodicals;  195  for 
Radio  and  TV,  and  171  for 
Photographers.  Thus,  the  766 
reporters  accredited  to  the  Press 
Gallery  (E&P,  Jan.  16)  still 
numbers  well  over  half  of  the 
total  1,463  accredited  corre¬ 
spondents. 

However,  in  the  past  decade 
the  Press  Gallery  total  has  re¬ 
mained  virtually  stationary 
while  Periodicals  climbed  more 
than  iiOVc ;  Radio-TV  gained 
20'(,  and  Photographers  went 
up  40'/t  . 

B.  L.  Livingstone  of  the  As- 
.sociated  Press  was  elected  chair¬ 
man  for  1960  of  the  standing 
committee  of  corespondents,  gov¬ 
erning  l)ody  of  the  House  and 
Senate  press  galleries. 

Donald  P.  Larrabee  of  the 
Griffin  News  Bureau,  represent¬ 
ing  New  England  and  Iowa  pa¬ 
pers,  was  elected  secretary  of 
the  five-man  committee. 

The  group  also  elected  Milton 
R.  Berliner  of  the  Wash  inf/ton 
Daily  .Vcu’s  as  chairman  of  a 
.subcommittee  on  arrangements 
for  the  national  i>olitical  conven¬ 
tions. 

Mr.  Livingstone,  who  ser\’ed 
as  secretary  of  the  standing 
committee  last  year,  succeeds 
James  Free  of  the  Birminf/hnm 
\cus. 

*  4:  ^ 

KUII.DING  MANAGER 

The  apiK)intment  of  Albert  F. 
-Adams,  a  lawyer,  as  general 
manager  of  the  National  Press 
Building  shows  the  close  rela¬ 
tionship  in  the  building  l)etween 
press  and  non-press  tenants. 
No  more  than  30'4  of  its  250- 
odd  tenants  are  connected  with 
the  press.  A  quarter  of  the  office 
space  is  leased  by  the  Federal 
Deposite  Insurance  Cor|X)ration, 
and  the  rest  is  used  by  associa¬ 
tions,  attorneys,  and  business 
firms. 

The  leadership  of  the  Na¬ 
tional  Press  Building  Corjwra- 
*'on  reflects  the  same  variety. 
Though  the  i)resident  is  tradi¬ 
tionally  a  newsman  —  he  is 
Paul  Wooton  of  the  .Vcjc  Or¬ 
leans  Timrs-Picaynne  —  Mr. 


Adams  has  himself  been  secre¬ 
tary  since  1950.  His  predecessor 
as  general  manager,  Lawrence 
B.  Campbell,  who  held  the  post 
for  31  years,  is  a  civil  engineer. 

This  peaceful  coexistence  is 
traditional  with  the  building. 
When  it  opened  in  1927,  its  first 
three  tenants  were  an  associa¬ 
tion  of  highway  officials,  a 
manufacturers’s  representative, 
and  the  Baltimore  Sun,  Today 
the  building  is  fully  occupied, 
with  both  press  and  non-press 
firms  clamoring  to  get  in,  and 
is  run  at  a  tidy  profit.  Its  cen¬ 
tral  location  at  14th  and  F 
Streets  in  downtown  Washing¬ 
ton  accounts  for  some  of  the 
.success,  but  also,  .says  an  official 
of  the  building,  “Everybody 
knows  each  other  here.” 

With  all  its  variety  the  Press 
Building  still  exists  primarily 
for  the  press.  The  National 
Press  Club,  which  leases  the  top 
floor  of  the  13-story  structure, 
owns  77Vf  of  the  Corporation’s 
common  stock.  And  is  consider¬ 
ing  a  prospective  leaser,  prefer¬ 
ence  is  usually  given  to  a  mem- 
l)er  of  the  press.  “That  is,”  adds 
the  new  general  manager,  “if 
his  credit’s  good.” 

*  *  4^ 

NIXON’S  MAN 

Herbert  G.  Klein,  a  Special 
.Assistant  on  the  staff  of  Vice 
President  Nixon,  is  on  a  leave 
of  absence  from  his  job  as  editor 
of  the  San  Diego  (Calif.)  Union. 
He  joined  Mr.  Nixon’s  staff  in 
June,  assisting  primarily  in 

work  with  the  press.  His  first 
major  assignment  was  in  con¬ 
nection  with  the  Vice  President’s 
trip  to  Moscow. 

Mr.  Klein,  a  veteran  news¬ 
man,  has  l)een  a  jjersonal  friend 

of  the  Vice  President  since  1946 
when  Nixon  first  ran  for  Con¬ 
gress.  Mr.  Klein  has  been  editor 
of  the  San  Diego  Union  since 
January.  He  previously  served 
as  executive  editor,  associate 
editor,  and  editorial  page  editor 
of  that  newspaper. 

Earlier  he  worked  for  the  San 
Diego  Evening  Tribune,  the  Los 
Angeles  Examiner,  Iron  Age 
magazine,  and  the  .Alhambra 
(Calif.)  Post  Advocate.  He  met 
Mr.  Nixon  while  .serving  as  a 
reporter  for  the  Alhambra  news¬ 
paper. 

He  has  servt'd  the  Copley 
newena|)ers  r>»i  assi'mments  both 
in  this  country  and  in  the  Pa¬ 
cific,  holds  a  commission  as  a 
Commander  in  the  U.  S.  Naval 
Re.serve  and  resides  in  La  Jolla, 


editor  ac  PUBLISHER  for  January  23,  1960 


Herbert  G.  Klein 


California,  with  his  wife  and 
two  daughters.  He  was  gradu¬ 
ated  from  the  University  of 
Southern  California  in  1940. 

He  has  been  active  in  civic 
work  and  is  an  elder  in  the  La 
Jolla  Presbyterian  Church.  He 
was  an  American  delegate  to  the 
1950  Congress  of  the  Interna¬ 
tional  Junior  Chamber  in  the 
Philippines. 

Mr.  Klein  served  as  Assistant 
Press  Secretary  to  Mr.  Nixon 
in  the  1956  campaign  and  as 
Press  Secretary  in  the  1958 
campaign.  He  directed  the  pub¬ 
licity  for  the  Eisenhower-Nixon 
campaign  in  Southern  Cali¬ 
fornia  in  1952. 

He  has  served  as  chairman  of 
national  committees  for  Sigma 
Delta  Chi,  is  a  member  of  the 
.American  Society  of  Newspaper 
Editors  and  Delta  Chi  Frater¬ 
nity. 

Aide  at  Dick  .Nixon  Club 

Also  assisting  in  the  Nixon 
drive  toward  Presidential  nomi¬ 
nation  is  the  full-time  press  aide 
for  the  nationwide  “Dick  Dixon 
Club,”  which  has  offices  in  the 
Shoreham  Hotel  in  Washington. 
The  “Club”  is  out  to  round  up 
thousands  of  members  more  or 
less  in  the  fashion  of  the  Citi- 
zens-for-Eisenhower  movements 
in  1952  and  1956.  In  proper  time, 
it  will  l)ecome  a  well-tuned  in- 
.strument  in  the  Nixon  sym¬ 
phony  although  at  present  “offi¬ 
cially”  with  little  direct  contact 
with  the  Nixon  office. 

Press  aide  at  the  “Club”  is 
Robert  G.  McCune,  native  of 
Omaha,  who  has  spent  the  past 
few  years  in  the  International 
Trade  Fair  Section  of  the  Com¬ 
merce  Department.  His  assign¬ 
ment  last  summer:  a  top  official 
of  the  U.  S.  Exhibit  in  Moscow 
which  Nixon  opened.  McCune 
says  he  is  in  “quite  frequent” 
contact  with  Nixon’s  staff. 
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good,  too,  to  see  that  the  rep¬ 
resentatives,  the  promotion  men 
and  the  classified  men  are  work¬ 
ing  into  this  new  unity. 

“There’s  no  doubt  about  this 
being  the  one  stand-out  result 
of  Total  Selling.  The  publishers 
can  sense  this,  and  they  like  it. 
At  a  time  when  other  media  are 
.struggling  to  clo.se  ranks  be¬ 
cause  of  attacks  on  an  entire 
medium,  or  on  all  advertising, 
for  the  abuses  of  a  few,  it’s  goo<i 
to  know  that  the  newspaper  sell¬ 
ing  forces  are  more  closely  knit 
than  ever  before  in  the  history 
of  the  indu.stry.” 

Newspaper  ad  managers  were 
urged  to  take  steps  to  keep  their 
ad  columns  free  of  fraudulent 
and  misleading  advertising. 
Three  guest  speakers  were 
Charles  H.  Kell.stadt,  president 
of  Sears,  Roebuck  &  Co.;  Fair¬ 
fax  Cone,  Chicago  advertising 
agency  executive,  and  James  C. 
Moore,  executive  vicepresident. 
National  Automobile  Dealers 
Association. 

.More  Truthful  (iopy 

Mr.  Moore  place<l  the  i-espon- 
sibility  on  newspapers  to  clean 
up  the  situation  as  far  as  auto 
dealers  are  concerned.  He  said 
that  decent  automotive  mer¬ 
chants  have  been  most  adversely 
affected  by  the  advertising  of  a 
minority  of  dealers  in  the  past 
few  years. 

“Is  it  possible  that  you  are  so 
close  to  the  type,  linage,  art 
illustrations  and  the  problem  of 
acquiring  more  business  that 
you  are  losing  sight  of  the 
noi-mal  appeal  of  unadulterated 
truth  to  the  average  reader?” 
he  asked. 

He  sai<l  the  forthcoming  auto¬ 
motive  promotion  can  lay  the 
foundation  for  more  truthful 
auto  dealer  ads,  getting  away 
from  sensational  and  misleading 
ad  copy  now  offered  by  a  few 
dealers. 

Kqual  Space 

Mr.  Cone  said  he  was  con¬ 
cerned  with  the  reputation  of 
advertising  as  a  whole  in  view 
of  the  “witch  hunts”  now  under¬ 
way  in  government  circles  as  a 
I'esult  of  the  rigged  television 
quiz  shows  and  the  Federal 
Trade  Commission’s  crackdown 
on  advertising  claims.  He  urged 
newspapers  to  treat  such  news 
objectively  and  to  give  equal 
space  to  FTC  hearings  after 
charges  have  been  made  against 
advertisers. 

Mr.  Cone,  said  he  believed 
that  newspapers,  with  their  tra¬ 
dition  of  sound  local  retail  ad¬ 


WHAT’S  ON  THE  PROGRAM? — Pauline  Thomas,  left,  advertising 
director  of  the  Findlay  (Ohio)  Republican-Courier,  and  Maxine  Kahler, 
general  advertising  manager  of  the  LaCrosse  (Wis.)  Tribune,  are 
NAEA  members  intent  on  getting  some  ideas  to  garner  more  linage 
for  their  papers. 


vertising,  and  their  refu.sal  to 
peiTnit  bait  advertising  and  the 
like,  are  in  the  l)est  position  to 
lead  the  way. 

“To  be  fair,”  he  said,  “I  don’t 
think  it  is  a  big  job  that  has  to 
be  done,  for,  I  think  there  is 
relatively  little  advertising  that 
needs  any  more  scrutiny  than  it 
now  receives.  But  even  this  little 
that  is  suspect  should  either  be 
cleared  or  thrown  out  by  news¬ 
papers,  magazines  and  broad¬ 
casters  alike — for  the  .sake  of 
us  all.  A  few  bad  apples  are 
raising  the  devil  in  the  whole 
big  barrel  of  advertising  right 


Didn't  Know  About  (Quizzes 

Commenting  on  the  current 
chase  for  headlines,  Mr.  Cone 
quoted  Robert  Montgomery’s  re¬ 
mark  to  the  Federal  Communi¬ 
cations  Commission  that  he  was 
sure  the  FCC  was  “as  much  con¬ 
fused  as  were  those  of  us  in  the 
business  and  the  general  public 
by  the  statement  on  the  part  of 
networks  and  advertising  agen¬ 
cies  that  they  knew  nothing 
about  the  (fixed  television 
shows).” 

“Well,  as  an  advertising 
agent  whose  company  placed 
some  forty  million  dollars  in 
television  last  year,  I  didn’t 
know  that  the  quiz  shows  were 
rigged,”  said  Mr.  Sone.  “And  I 
wish  that  Mr.  Robert  Mont¬ 
gomery  who  now  says  he  did 
know  had  told  us  when  he  was 
working  for  one  of  our  clients  on 


a  show  that  was  being  clobbered 
in  the  ratings  by  the  quizzes.  I 
can’t  for  the  life  of  me  under¬ 
stand  why  he  held  his  tongue.” 

Mr.  Kellstadt  said  newspai)er 
integrity  is  what  the  advertiser 
is  trading  on  when  he  places  an 
ad. 

“I  am  not  suggesting  that 
newsj>aper.s  serve  as  a  ‘corporate 
cop’ — but  I  do  believe  that  news¬ 
papers  are  in  a  unique  position 
to  enforce  the  type  of  adver¬ 
tising  presentation  which  best 
serves  the  interests  of  the  pub¬ 
lic,  or  else,  the  news  and  edi¬ 
torial  columns  will  be  as  ques¬ 
tionable  as  the  exploitation  in 
the  ad  columns,”  he  declared. 

Preceding  Mr.  Kellstadt’s  talk, 
NAEA  members  had  re-affirmed 
the  first  section  of  their  46- 
year-old  Code  of  Practice,  re¬ 
fusing  to  publish  fraudulent  and 
untruthful  advertising. 

*  *  ♦ 

Young  is  President 

Russell  W.  Young,  Seattle 
(Wash.)  Times,  was  elected 
president  of  NAEA,  succeeding 
George  Lemons,  Greensboro 
(N.  C.)  Sews  and  Record. 

Other  officers  chosen  were : 
Russell  E.  Scofield,  Miami 
(Fla.)  Sews,  executive  vice- 
president;  Eric  M.  Wilson, 
Montreal  Star,  first  vicepresi¬ 
dent;  J.  Warren  McClure,  Burl¬ 
ington  (Vt.)  Free  Press,  second 
vicepresident.  Robert  C.  Pace, 
Danville,  Ill.,  was  renamed 
secretary-treasurer. 
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Elected  as  directors 
Robert  Alander,  Chark^ 
(S.  C.)  Obsenwr  ind  .Vr*,. 
Hobart  Franks,  .Atlanta  ((^| 
Journal  and  Con 
Rol)ert  Sprague,  Salem 
Statesman-Journal;  Joe  Wri|it, 
Oakland  (Calif.)  Trihunt;  g 
James  Getliman,  Hearst  A(htr.  I 
tising  Service,  New  York;  asg 
Gordon  F.  Chelf,  Philndelftm 
(Pa.)  Inquirer. 

*  «  * 

Deficit  Kepitrled 

NAEA’s  Auditing  (ommitte 
called  attention  to  the  fact  thm 
is  a  $2:i,481  deficit  for  the  11 
months  ending  Nov.  50,  cretfej 
by  exitenditures  for  the  develop, 
ment  and  promotion  of  the  ToUi 
Selling  program.  ExpenditsR 
of  funds  for  this  purpose  wu 
authorized  by  the  N.AEA  boart 
of  director.s. 

“There  is  no  criticism  intendM 
in  the  expenditures  for  the* 
jtromotional  efforts,  for  they 
were  desiretl  by  the  members 
and  authorized  by  the  board  ol 
directors,”  said  Ralph  W.  Calla 
han,  Anwt.s(ow  (Ala.)  Sfar, via- 
chairman  of  the  committee. 

*  *  * 

Clearing  House 

President  George  Lemons  n 
|K>rte<l  that  for  the  i)ast  yti: 
four  groups  have  l)een  inws; 
gating  the  One  Order — One  R 
Clearing  House  plan,  which  a: 
tracted  attention  of  the  mer 
Irership  at  last  year’s  meetinj. 

“The  committee  which  is  co.- 
tinuing  to  investigate  the  Plr 
is  composed  of  Herbert  W 
Moloney  Jr.,  representing  tr. 
Institute  of  Newspaper  i'r: 
trollers  and  Financial  Offictn. 
H.  James  Gediman,  chairman 
the  NAEA  Advertising 
Relations  Committee,  and  Jor. 
D.  Thees,  chairman  of  tt- 
NAEA  National  Advertiser  Rr 
lations  Committee. 

* 

Leroy  Newmyer,  Tuln 

(Ohio)  Blade,  former  N.\D 
director,  was  awarded  an  honw 
ary  lifetime  membership 
NAEA.  A  gold  life  members^ 
card  was  presented  to  him  bj 
Charles  Lord,  IndiaiinpH' 
(Ind.)  Star  and  Sews,  N.4D 
past  president. 

«  «  * 

I  The  summer  meeting  ' 

r  NAEA  was  scheduled  for  Ju*: 

’  10-1.3  at  the  St.  Francis  Hote 
San  Francisco. 

«  *  * 

i  Winner  of  a  pair  of  Will* 

-  Lusk  boots,  to  be  made  out  d 
,  ostrich  leather,  was  FreeaB 

-  von  Schrader  of  the  Eau  CItm 

-  (Wis.)  Leader  and  Telegt^^ 
I  The  bwts,  which  will  cost  JW 
,  were  donated  by  the  L'lhkn 
i  (Tex.)  Avalanche-JoumaL 
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for  the  Press 

{Ccmtinunf  from  imge  13) 

i^rusive  and  effective  modern 
nethods  of  coverage  in  the  field 
ofphotoKTai'hy.  In  today’s  terms 
jf  technolo^'ical  advancement, 
the  camera  is  no  more  intrusive 
of  courtroom  dipnity  than  the 
reporter  with  his  note  paper  and 
pencil;  and  yet  the  role  of  the 
press  in  courtroom  photo^^-aphy 
stands  unchanged,  with  some 
minor  excejitions. 

The  Judicial  Council  has  also 
taken  a  dim  view'  of  any  revision 
of  our  libel  laws  w’hich  would 
ease  the  burden  in  judgments 
following  errors  made  in  news 
reports  that  are  followed  up 
promptly  by  adequate  retrac¬ 
tions.  No  responsible  member  of 
the  press  wants  a  license  to  in¬ 
jure  the  innocent  without  re- 
rourse  by  him;  but  newspapers 
are  often  called  upon  to  face 
damage  suits  in  libel  which  are 
based  on  the  flimsiest  grounds 
because  our  laws  on  libel  do  not 
recognize  today’s  circumstances 
for  what  they  are. 

Regarding  that  most  provoca¬ 
tive  matter,  pre-trial  publicity, 

1  believe  we  have  made  substan¬ 
tial  advances  in  responsibility 
here.  1  know  this  is  a  massive 
Item,  one  about  which  so  much 
hu  been  said  and  written  over 
the  years,  and  I  cannot  help  but 
note  with  some  satisfaction,  in 
behalf  of  our  newspapers,  that 
the  Supreme  Court  of  the 
United  States  rejected  allega¬ 
tions  of  inordinate  and  inflam¬ 
matory  pre-trial  publicity  as  one 
of  the  reasons  for  turning  down 
a  retrial  in  the  Brinks  robbery. 

Much  of  the  pre-trial  prob¬ 
lems  flow  not  from  an  eagerness 
of  the  press  to  exploit  details 
before  the  selection  of  a  jury 
and  actual  trial,  but  from  the 
eagerness  in  .some  cases  of  de¬ 
fense  and  prosecution  to  garner 
personal  publicity  and  at  the 
same  time  help  create  a  climate 
for  their  ow'n  interests. 

Pre-trial  publicity,  of  course, 
is  severely  limited  in  Great 
Britain  and  Australia,  but  not 
in  Canada.  I  hope  the  time  never 
comes  here  when  the  restric¬ 
tions  existing  in  some  parts  of 
the  British  Common w’ealth  arise. 

I  note  that  in  the  recent  trial 
of  Appalachin  conspiracy  de¬ 
fendants  in  New  York,  the  press 
»as  praised  for  its  fair  report¬ 
ing  and  avoidance  of  prejudicial 
stories.  Some  skepticism  was  ex¬ 
pressed  of  this  precedent  that 
permitted  a  judge  to  tell  the 
press  how  to  cover  a  court  trial, 
kit  the  fact  is  the  press  agreed, 
felt  no  restriction,  and  avoided 
tl>e  side-bar  stories  so  often  as¬ 
sociated  with  major  criminal 

editor  ac  PUBLISHER 


cases.  Recitation  of  the  past 
criminal  records  of  the  defend¬ 
ants  was  clearly  avoided. 

Attempts  to  “manage  the 
news’’  by  those  associated  with 
the  bar  and  with  law  enforce¬ 
ment  find  a  kind  of  encourage¬ 
ment  which  overflows  into  the 
issue  of  the  right  of  privacy. 

There  are  few  editors  who  are 
not  aware  of  the  new  publicity 
gimmick  worked  out  by  law  en¬ 
forcement  officials.  This  is  the 
advance  tip,  confidentially  given, 
that  an  arrest  or  a  raid  will  lie 
conducted,  and  please  have  a 
photographer  and  reporter  meet 
us  at  a  certain  place  or  be  on  the 
scene  of  the  raid  at  this  specific 
hour.  The  TV  iieople  are  tipped, 
too,  so  that  they  may  get  excit¬ 
ing  film  of  an  actual  raid. 

Not  long  ago,  |X)lice  tipped 
off  TV  people  about  an  arrest. 
Mov'ing  pictures  were  shown  on 
TV  of  a  man  and  wife  lieing  led 
out  of  a  house  by  police  after 
they  had  been  taken  into  cus¬ 
tody.  They  were  named  in  the 
TV  script  as  having  been  ar¬ 
rested  on  a  specific  charge  — 
although  later,  when  they  had 
their  day  in  court,  they  were 
found  innocent.  Nothing  was 
done  to  correct  the  or  ginal  blast 
of  public  attention  they  received. 

The  press  has  anoth''r  prob¬ 
lem  with  juvenile  matters.  We 
know  that  the  law  in  the  Com¬ 
monwealth  debars  making  pub¬ 
lic  the  trial  and  treatment  of 
juvenile  cases  in  the  juvenile 
court.  It  does  not  debar,  how¬ 
ever,  the  publication  of  names 
and  offen'^es  if  the  press  can 
find  out  what  it  is  all  about. 

I  wish  you  lawyers  would  give 
.some  consideration  to  the  rising 
rate  of  youth  law  violations,  not 
only  from  the  view  of  the  social 
implications  involved,  but  alx)ut 
backing  newspapers  in  their 
duty  to  expose  aspects  of  juve¬ 
nile  crime  by  name  and  address. 

Another  phase  affecting  the 
press  and  of  interest,  surely,  to 
the  lawyers,  is  the  question  of 
the  privilege  of  certain  profes¬ 
sionals  in  the  matter  of  con¬ 
fidentially  given  information. 
Since  the  Marie  Torre  case  in 
New  York,  legislation  to  protect 
newspapermen  from  divulging 
sources,  has  been  introduced  in 
Massachusetts. 

As  chairman  of  the  freedom 
of  information  committee  of  the 
Massachusetts  newspapers,  I 
have  had  a  poll  taken  among 
our  members  on  this  question, 
and  of  the  total  replies  received, 
the  majority  were  against  .such 
legislation.  This  heartens  me, 
liecause  I  am  opposed  to  any 
special  privilege  for  the  press 
that  the  public  does  not  possess. 
Further,  I  am  not  at  all  certain 
this  kind  of  legislation  does  not 
spawn  more  evils  than  it  could 
resolve. 

for  January  23,  1960 


would  be  a  type  of  censorship 
fho  finv  compatible  with  our  con- 

DUi  stitutional  guarantee.  On  the 

{Continued  from  page  13)  other  side  of  the  coin,  the  bench 

and  the  bar  are  vitally  inter- 
,  ,  ested  in  the  maintenance  and 

either,  and  I  there  endeavored  protection  of  the  judicial 

to  attract  attention  to  a  field  of  ^hich  are  the  very 

pubhc^rvice  in  which  co-<,pera- 

tion  betw^n  press  and  bar  torically  the  judicial  process  has 


would  be  desirable  and  practic- 

^  ®  ■  ■  ■  lieen  found  effective  to  solve  dis- 

Since  that  date  there  have  been  putes  without  blocxlshed. 
indications  of  attempts  to  co-  it  must  then  certainly  lie  of 
ordinate  the  bar  and  the  press  vital  interest  to  the  liar  and  the 
at  a  local  level,  but  there  ap-  press  to  protect  this  system  of 
fiears  to  be  little  tangible  evi-  justice  from  being  degraded  in 
dence  as  to  what  success,  if  any,  the  public  eye,  and  I  think  that 
these  attempts  have  had.  The  from  the  standpoint  of  the  press 
most  I'ecent  activity  on  a  na-  it  must  be  home  in  mind  that 


tional  level  has  been  the  forma¬ 
tion  by  the  American  Bar  As- 


if  our  system  of  the  administra¬ 
tion  of  justice  breaks  down,  then 


sociation  of  a  committee  to  .study  the  term  “freedom  of  the  press’’ 
prospective  changes  in  Canon  35  would  become  meaningless.  The 
of  the  Canons  of  Judicial  Ethics,  above  two  concepts  must  be 
In  substance.  Canon  35  of  the  reconciled  by  some  means  if  our 
Canons  of  Judicial  Ethics  pro-  present  system  of  the  adminis- 
vides  for  restrictions  on  the  use  tration  of  justice  is  to  continue 
of  photographic  and  broadcast-  to  operate  effectively  and  ef- 
ing  apparatus  in  courtrooms  on  ficiently. 


the  theory  that  it  would  affect 
the  right  to  a  fair  and  impartial 


The  organized  bar  is  not  un¬ 
mindful  of  the  fact  that  many 


trial.  This  canon  for  many  years  ^^e  problems  and  disputes 
has  l)een  the  .souiee  of  much  arise  l)etween  the  bar  and 

criticism  by  members  of  the  ^^e  press  and  reflect  disfavor- 


press,  and  the  radio  and  tele¬ 
vision  industry. 


ably  on  the  judicial  processes 
are  directly  attributable  to  mem- 


Working  with  the  American  hers  of  the  liar.  In  recognizing 
Bar  Association  committee  on  this,  the  organized  bar  has  and 
this  project  are  the  National  ig  continuing  to  take  active  steps 
Association  of  Broadcasters,  to  see  that  its  own  members  per- 
Radio-Television  News  Dirwtors  form  in  a  manner  which  will 
Association,  Radio-Television  assist  in  the  efficient  administra- 
Correspondents  Association,  tion  of  justice. 
Radio-Newsreel-Television  efficient  administration  of 

Working  Press  As^iation,  Na-  continue  under  these 

tional  Editorial  Association,  eonditions,  so  that  it  can  pro- 
National  Press  Photographers  ^  impartial  trial, 

•Association.  The  American  gome  standards  and  restrictions 
.Newspaper  Publishers  Associa-  necessarily  be  imposed 

tion  and  the  American  Si^iety  members  of  the  bar  and 

of  Newspaper  Editors,  while  ex-  members  of  the  press.  It  is  my 
pressing  interest  in  this  project,  guj^^estion  that  those  two  ma- 


have  declined  to  participate. 

I  believe  that  the  problem 


ture  professions  arrive  at  some 
mutual  understanding  so  that 


under  discussion  today  is  one  these  restrictions  and  standards 
which  can  lie  rather  simply  de-  which  must  come,  will  be  re¬ 

fined,  namely  the  conflict  of  the  strictions  and  .standards  which 
basic  constitutional  rights  of  are  self-impose<l. 
free  press,  the  right  to  a  fair 
and  impartial  and  the  so- 

called  right  of  privacy.  It  can 

well  be  argued  and  .supported  H  H 

by  authordy  by  the  members  of  ■  j,.  ■ 

the  press  that  it  has  a  responsi-  (A'  H 

bility  to  the  public  to  present  to  ■  MEWSPAPER  SALES,  ■ 

it  any  information  that  it  can  H  H 

obtain,  and  that  further  what  PURCHASES,  LEASES 

happens  in  a  courtiwm  is  pub-  H  FINANCIAL  CONSULTANT  H 

lie  property,  and  the  public  is  ■  Appmuh  H 

entitled  to  know.  The  press  H  H 

would  argue  it  should  be  free  H  COMFIOEMCE  ■ 

from  all  interference  in  per-  RESPECTED 

forming  this  function  by  virtue  TPianlA  1 

of  the  constitutional  guarantee  ■  ■ 

of  freedom  of  the  press.  ■  itoT  ^iSNALD  LANF  ■ 

To  dOTy  this  claim  of  im-  ■  MMioiMiiil  nisoiui  I 

munity  is  to  infer  that  some  re-  H  ^  ^  H 

strictions  should  be  placed  on 
the  activities  of  the  press  which 
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Apprtiuli 
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Raymond  Muldoon,  head  of 
national  advertisinff  for  Whirl¬ 
pool  Corp.,  told  NAEA  the  re¬ 
cent  appliance  proniotmo  showed 
the  industry  that  newspapers 
can  act  as  a  unified  force  which 
preatly  impressed  manufac¬ 
turers,  distributors  and  dealers. 

•  *  * 

Herman  C.  Nolen,  president 
of  McKes-son  &  Robbins,  Inc., 
said  that  “mass  production”  in 
selling  will  l>e  needed  to  meet 
the  problem  of  distribution  costs. 

“Well  over  60 of  the  cost 
of  products  to  consumers,”  he 
said,  “is  eaten  up  by  distribu¬ 
tion  expenses.  We  must  solve 
the  problem  of  high  distribution 
expenses  if  we  are  to  survive. 
The  only  solution  to  bringing 
down  distribution  costs,  we  be¬ 
lieve,  is  some  form  of  automa¬ 
tion  in  selling.  There  is  only  one 
activity  that  now  provides  that 
solution  —  advertising.  Adver¬ 
tising  is  ‘distribution’s  automa¬ 
tion’.” 

Publisher  as  Pitchman 

Details  of  the  mechanics  on 
“How  Bureau  Directors  Sell  the 
Auto  Factories”  were  outlined 
by  Russ  Stewart,  general  man¬ 
ager  of  the  Chicago  Sun-Times. 
He  told  how  once  a  year,  the 
Bureau’s  directors  “mush”  into 
Detroit  to  meet  with  executives 
of  the  automobile  industry.  “It 
may  be  a  little  difficult  for  some 
of  you  to  conceive  of  publishers 
as  salesmen,”  he  said,  “but  I’ve 
seen  30  or  35  of  them  doing  the 
pitchman  bit  many  times  in  re¬ 
cent  years.” 

“We  are  convinceti  this  is 
smart  selling.  Nothing  like  it 
is  done  anywhere  else  in  the 
media  field.  We  hope  these  meet¬ 
ing's  go  on  for  many  years  to 
come,”  Mr.  Stewart  said. 

*  *  * 

.\uto  Dealer  Presenlatioii 


William  F.  Sykes,  advertising 


director,  Oklahoma  City  (Okla.) 
Oklahoman  &  Times,  introduced 
a  preliminary  version  of  a  pre¬ 
sentation  —  “the  first  of  four 
automotive  presentations  to  be 
produced  in  I960  for  our  use.” 

Entitled,  “You  Need  Two 
Kinds  of  Sale.smen,”  the  pre¬ 
sentation  was  fashioned  by  the 
Detroit  AANR  and  the  Bureau 
of  Advertising,  and  will  .show 
auto  dealers  why  the  daily  news- 
l>aper  “is  a  full-time  not  a  part- 
time  sale.sman.” 

♦  *  * 

Pilch  for  (JasKilicd 

“How  To  Make  A  House 
Happy”  was  the  title  of  a  pre- 
-sentation  shown  by  Leland  M. 
Hover,  Phoenix  (Ariz.)  Repith- 


lir  and  Oazefte,  president  of  the  I 
Association  of  Newspaper  Clas-  j 
sified  Advertising  Managfers. 

The  15-minute  full-color  film¬ 
strip  noted  that  a  survey  in 
Spokane,  Wash.,  showed  that 
90'  r  of  the  people  who  were 
looking  for  homes  read  the  want 
ads  in  their  new.spaper,  and  that 
87"<  of  them  checkeil  the  clas¬ 
sified  columns  daily. 

He  .said  that  44.7' r  of  these 
people  got  the  lead  on  the  home 
they  purchased  through  the  real 
estate  classified  section.  “The 
rest  of  the  OO'-f  might  have 
gotten  their  lead  through  the 
classifie<l  except  for  one  out- 
.standing  reason.  They  complain¬ 
ed  that  the  descriptions  of  the 
homes  were  inade<iuate.” 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMEN'TS  ANNOUNCEMENTS 


Newspaper  Brokers  Publications  for  Sale 


SALiES-PURCHASES  handled  with  Weatem  weekliea  and  dailies  tmrj- 
diecretion.  P.  T.  Hines,  Publishers  where.  JACK  L.  STOLL  A  ASSOCI- 
Serrice,  Box  3132,  Greensboro.  N.  C.  ATHS,  Suite  600-601.  6381  Hollywood 

Blvd.,  Los  Anjreles  28,  California. 


AN>OLNtJlMi:NTS 


Publications  for  Sals 


RAPIDLY  GROWING  W  KEKLY  Ct 
in  Chart  Area  12.  tlroa-ninir  near  tta. 
1)00  for  sale  for  6200. OOo  only 
down.  Fine  plant.  d»dy  latsNk 
Hurry!  Josei>h  A.  Snydtr,  Neva^ 
Broker.  2234  E.  Komneya  Dr..  4^ 
helm.  California. 


Publications  If  tinted 


EXPERIEa^CBD  PENN.SYLVANUi 
withes  to  acquire  profitable  daily  h 
own  state  or  elsewhere.  Non.e<i^S>. 
tive  field.  Want  active  imlostrlal  «•. 
raunity  where  present  publiatwr  ^ 
wish  to  retire.  Write  in  I'onfideMea 
Box  302,  Editor  &  Publisher. 

1  found  newspaiiers 
So  each  one  cliokH: 

But  I  now  neetl  one 
To  found  or  fix. 

Box  423.  Editor  &  Publisher. 


Business  Opportunities 


FOREIGN  NEWSPAPER 

Scandinavia’s  ONLY  Engliak 
language  newspaper  seeks  t 
general  partner  with  heavy  edi¬ 
torial  or  advertising  experiaset 
and  several  limit^  partnen. 
Published  in  Copenhagen  this 
successful  newspaper  reqnirw 
additional  capit^  for  promot¬ 
ing  circulation  expansion.  Mini¬ 
mum  investment  tlO.OOO.  Prin¬ 
cipals  reply  fully.  Box  232, 
Editor  A  Ihiblisher, 

A  RARE  OPPORTUNITY 

IN  EUROPE  (PARIS) 
FRENCH  INDUSTRIAL 
MONTHLY  REVIEW 
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THE  DIAL  AGENCY  I 

"America's  No.  1  Newspaiier  Broker”  ' 
15  Waverly,  Detroit.  Mich.  TO.  5-5864 

A  A  WE  are  not  as  much  interested  in  j 
sales  as  in  satisfaction.  Arthur  W.  | 
Stypes.  625  Market  St..  San  Francisco  ' 
5,  California.  I 

WE  HAVE  sound  buyers  for  Southern  i 
dailies  .  .  .  ready  to  move.  Would  be  I 
glad  to  discuss  these  with  you  in  con-  j 
fidence.  Newspajier  Service  Co..  Inc..  i 
408  S.  Bonita  Dr..  Panama  City, 
Florida.  I 

WE  KNOW  CALIFORNIA  and  Ari-  I 
74>na  newspajiers  and  their  owners  j 
and  they  know  us.  If  you  want  to  buy  ! 
.1  California  or  Arizona  newspaiier  j 
property,  let  us  show  you  how  our  ' 
liersonal  service  operates.  GABBERT  ; 
i  A  HANCOCK.  3709-B  Arlington  Ave., 
Riverside,  California.  j 

IT’S  NOT  the  down  payment  that  : 
buys  the  newspaper — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
ia  vHiy  we  insist  on  personal  contact 
telling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich.  , 

YOU  CAN’T  beat  midwest  newspapers 
for  stability.  Herman  Koch,  2923  Vir¬ 
ginia  St.,  Sioux  (Sty,  Iowa. 

CONFIDENTIAL  TNFORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive.  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KBystone  3-1361. 

MAY  BROTOERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Newspaper  Appraisers 


MORE  ’THAN  200  VALUA’HONS 
of  newspapers,  subsidiaries,  televi¬ 
sion.  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue.  New  Rochelle.  N.  Y. 


Publications  for  Sale 


FLORIDA  WEEKLIES,  4  in  Central 
Florida.  “Your  Florida  Broker’’  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


EAST  Nat’l  ’Trade  Journal  t  11,000* 

S.E.  Small  Weekly  A  Job  56,000* 

FLA.  Small  Weekly  30,000*  i 

GA.  Medium  Weekly  50,000* 

FLA.  Medium  Weekly  14,000*  : 

S.E.  Med.  6  weeklies  A  job  425,000* 

FLA.  Met-Suburban  Weekly  8,000*  , 

TENN.  Met-Suburban  Weekly  28.000*  ! 

N.W.  Small  Daily  125.000*  , 

S.E.  MeuWeekly  42,000*  ! 

•Terms  j 

CHAPMAN  COMPANY 

INfXlRPO  RATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address : 

New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9,  Ga. 

CAUFORNIA  (XIUNTY  SFIAT  WEEK¬ 
LY.  Job  shop.  Owner  retiring.  Excep¬ 
tional  opportunity.  Box  263,  Editor  A 
Publisher. 

CAUFORNIA 

NEWSPAPERS 

Controlled  circulation  within  Greater 
Los  Angeles  area ;  nets  publisher, 
$80,000.  Down  payment,  $150,000. 

Two  s«ni-weeklie8,  each  netting  pub¬ 
lishers,  $50,000. 

Vernon  V.  Paine,  with  L.  H.  Paine, 
broker,  P.O.  Box  265,  Upland,  Calif. 


WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successfui  for  over  80  years  and 
plenty  of  commercial  printing.  Must 
sell  at  once.  Reasonable  down  payment. 
Can  finance  balance  if  necessary.  Write 
Box  352,  Flditor  A  Publisher, 

CALIFXIRNIA  RURAL  EXCLUSIVE 
WEEKLY.  In  rich  farm  area,  isolated 
from  comiM-tition.  Sound,  well-e<iuip- 
l>ed.  best  we  have  offered  in  year. 
Joseph  A.  Snyder.  NeWKpa|)er  Bix>kei. 
2234  E.  Romneya  Dr..  Anaheim,  Cali¬ 
fornia. 

SUBURBAN  WEEKLY.  CHICAGO 
vicinity,  $90,000  gross,  $12,500  price 
if  all  cash,  part  plant.  Bailey-Kreh- 
biel.  Box  396,  .Salina,  Kansas. 


established  30  years,  constant  and 
fluential  clientele.  Subacription  sadu- 
vertisement  income  continuously  :i. 
creasing  (at  present  $160,000).  T* 
reasons  of  health  publisher  wiite : 
retire  or  find  American  partner.  Wrij 
in  first  instance  c/o  J.  G.  Devys,  O 
Lexington  Ave.,  New  York  17,  N.  ! 


.A  NEW  LIBERAL  monthly  of  usiw 
character,  definite  market  and  natw 
wide  circulation  seeks  an  imavinatis 
investor-publisher  to  further  expaadi) 
advertising  and  promotion  jirognus 
The  enthusiasm  with  which  our  maa 
zine  has  been  received  warrants  m 
an  eximnsion.  Write  c/o  Editor  I 
Publisher,  Box  443. 


NEWSPAPER  SERVICE!) 


Syndirmims-Pemtursm 


INTERNA’nONAL  FEA’TUR*  SBB- 
ICE  offers  Hollywood  star  by-liaa 
teenage  featores,  qtrizses,  wooia  sd 
science  features,  dally,  weekly  etc.  9|» 
cializes  in  3-6  iwrt  serials.  Ask  ht 
current  feature  lista.  Box  238,  Hti 
A  Publisher. 


MR.  EDITOR! 

JOIN  THE  HAYRIDE!  New  syndims 
column.  DOWN  ON  ’THE  FARM,  ka 
met  with  instant  accei)tance.  Soinei4 
tor’s  tiuotes  (names  on  requestf:  ‘Te 
rific  r*  "Very  good  corn  you’re  -hsee 
ing!"  "Extremely  good!"  A  humorw 
column  for  ALL  leaders,  by  a  Pulita* 
Prize  winner.  F'or  sample  column^  v* 
rates,  write:  FXIRTUNE  FEATTSC 
Huntly,  Virginia. 


Press  Engineers 


Newspaper  Press  InstallatiOM 
MO  VING— REPAIRING— TRDCBK 
Expert  Service — World  Wids 
SKIDMORE  AND  MASON  INC 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


UPECO,  INC. 

Move — Erect — Anywhere  .  . 


WESTERN  New  York  Stale  weekly, 
well  located  and  very  desirable, 
$42,0(K).  Realistic  price  includes  wood 
buildiny.  $15,000  down  handles.  Write 
fully.  DIAL,  15  Waverly,  Detroit  3, 
Michigan. 


SpecialixinK  in  Newspaper 

Duplex  and  Goas  Flatbedt 
Rotariee — Tubulars 
Cylinders. 

Lyndhurst,  N,  J.  Phonea  GBnevsjWj* 
20  minutes  from  New  York  OH  j 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 
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r  *  B.  HE.WY  DUTY  NewK|>ai>er 
rjrtlts  it*  over  the  United 

and  foreikm  countries.  "Ask  the 
^  who  uses  lh»*m.**  $84.50  to  $97. .">0. 

better  at  any  price.  Write  for 
'iMStnre.  U  &  B.  Sales  Co..  Box  660. 
pmsea  27  and  96.  Fllkin,  N.  C.  World's 
distributor  of  Newspaiier  F’orm 
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Mail  Room 

MAIL  ROOM 

PglsniAlling  Model  EP  automatic  ad- 
ijtmtr,  save  $3,000.  Also  Reliefograph. 
Box  $14.  Editor  &  Publisher. 
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\EWSPRINT  HARGAIN — 78  roll  17 
iaeb  Bowater  Pu|>er  for  sale  at  $120  |ier 
los  rash  f.o.b.  Suffolk,  Virginia.  Total 
weiidrt  27,703  i>ounds.  Sunilus  because 
rf  piwe  change  in  Ortober.  Standard 
nrea.  Contact:  W.  J.  Misaett,  Suffolk. 
Viryinis  News-Herald.  Telephone  3437. 
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GOSS  HIGHSPEED  PRESS.  4  uniu. 
Dsikla  folder.  23-9/16'  cut  off,  con- 
nsnr,  sH  controls  76  H.P.,  A*C,,  CVW 
4iiw.  Ink  tank,  2  ton  Pot  and  Pony 
IMO  Rate.  Eiquipment  now  in  daily 

BTOdDCMOB. 

V.  L  DeBolt  or  R.  M.  Cole,  The 
oikas  American,  Odeeaa,  Texas. 
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ttw)  4  tiat>  9  S5c  per  line  each 
kHrtiea;  3  tines  9  70e:  2  9  80c: 
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1  WnSINO,  WodRoadmy,  4  p.m. 
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ENDFEED  PRESSES 

PRICED  TO  MOVE  FASTI 
21%'  CUTOFF 

HOE  PRESSES 

6  Octuple  Preea — 12  Folders 
6  Sextuple  Presses — 12  Folders 
2  Qusdruple  Presses — 4  Folders 

GOSS  PRESSES 

2  Octuple  Presses — 4  Folders 
Complete 

1-4  Deck  IC-32  Sincle  Width  with 
Color  Deck 

8  Portsbie  Ink  Fountains 
100  21%'  Autoplste  Chases 

22V4"  CUTOFF 

16-Pafre  Duplex  Tubular 
12-paire  Duplex  Tubular  with  Auxil¬ 
iary  Fountains  and  Cblor  Reverses 
32-PaRe  R.  Hoe  Double 
Width  deck  type  with  %  Folder 
32-Pa«e  R.  Hoe  Unit  Type  with 
color  rails 

Model  E  Duplex  Flatbed 

STEREO  EQUIPMENT 

Tubular: — 2%  Ton  Pot 
2  pumps 
Chipping  Block 
Router 

Boring  Machine 
Casting  Box 

Semi-cylindricad  22%'  Cutoff 
Vacuum  Box 
R.  Hoe  Plate  Finishing 
Machine 
Metal  Ihunp 
Coes  Tail  Cutter 
Coes  Inside  Shaver 

21 V2"  CUTOFF 

Goss 

Casting  Box 
Inside  Shaver 
Tail  Cutter 
Wood 

Autoplate  Jr. 

Auto  Shaver 

3  R.  Hoe  Curve  Routers 
1  Goss  Curve  Router 
1  Goss  Double  Page  Curve  Router 

CURVE  SCORCHERS 

3  D/G  Sta-Hi  Muter  Formers 

1  A/C  Master  Former 

2  APS  TWIN  Centrifugal  Scorch¬ 
ers 


MAT  ROLLERS 

Light  Weight  R.  Hoe 
Heavy  Duty  Scott 
R.  Hoc  Monarch  II  like  new 
Duplex  Tubular 

PLATE  SHAVERS 

R.  Hoe  #5 
R.  Hoe  Twin  Screw 
R.  Hoe  —  Latest  Model 
Monomelt-Re  tary 

STEEL  IMPOSING 
SURFACES 

6'  —  8'  —  10'  —  12' 

Mounted  on  steel  tables  with 
storage  racks. 

UPECO,  INC. 

20  MINUTES  FROM  TIMES  SQUARE 
750  Valley  Brook  Ave. 
Lyndhurtf,  N.  J. 

SE.-8  -3744-47-49 

for  January  23,  1960 
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TWO  MATCHED  75  H.P.  AC 
MOTOR  PRESS  DRIVES 

with  complete  Control  Panels,  Sprock- 
etts.  Drive  Chains  etc..  Cutler  Hammer 
Equipment,  had  very  little  use,  modem, 
like  new.  Immediate  delivery,  located 
in  California. 

COLOR  HUMPS— 

HOE  or  GOSS 

22%"  PaKe  Cut-off 

GOSS  AND  HOF 
DOIIRIF  FOLDERS 

22%"  PaKe  Cut-off 

NEWSPAPER  EQUIPMENT 
SERVICES.  INC. 

Jerome  P'eldman,  president 
306  Cupertino  Way  San  Mateo,  Calif. 


EQUIPMENT  FOR  SALE 
6  Unit  Arch  Type  Goss  Hi-speed  Press. 
Double  Folders — 2244'  cut  off.  Color 
Hump.  Cline  Reels  and  Tension.  2 — 100 
h.p,  AC  Drives,  Parallel  Control  Pan¬ 
els.  2  Conveyors.  40/80  page  capacity — 
36.000  per  hour.  Available  June  1960. 
Van  Nuvs  News.  Box  310.  Van  Nuys, 
California. 


Goss  6  Unit  Press 
Hoe  8  Unit  Press 
Scott  6  Unit  Press 
Goss  48  Page  Press 
Ho©  3?  Page  Press 
Duolex  24  Paqe  Tube 


JOHN  GR'l^FITHS  CO. 
INC. 

4I5  Lexington  Ave. 

,  New  York!  7.  N.  Y. 

I  O  H<h»  32  Pa«e  M-ea^inp  Potarv  Presa.  ■ 

;  Pr'^hu't  llxl.Wi,  2  colors  one  | 

I  1  polor  Adititional  folU'4 

I  '  for  t  »i*e  book'<. 

I  O  Model  8  Linotype,  ^aa  |K>t.  A.C. 
motor. 

I  O  Vandercook  fall  i>a»^e  proof  iiresa. 

O  Vandercook  model  320,  aize  20x27  ‘ 

I  T'rnof  press.  i 

.  O  Hill-Curtis  full  pa^e  saw,  router  & 
iiv^aw.  I 

Harke**  i>la*e  rectifier, 
o  .'>1x75  HamiPon  sto*'e  on  metal 

!  frame  with  398  8%xl3  trallevs. 
j  o  Hoe  double  niate  tail  cutter-  2tVi'^  ‘ 
I  O  Hoe  stereotype  saw'. 

APEX  PRINTING  MACHINERY 
I  CO..  INC. 

210  Elizabeth  Street  i 

New  York  City  12  WO  6-0070  I 


WANT  TO  TPADK  old  Babtock.  in  ; 
vmod  printinsr  condition,  bed  size  57"  x  | 
i  42",  H»  is.  for  a  Miehle  Pony  ai>pr.  • 
I  25  X  28.  S''utha'*’|<ton  Press,  So*ithami>- 
.  ton,  IxmK  Island.  New*  York.  SO  1-0021. 


GOSS  4  and  5  unit  preaeea,  roll  arms 
each  end  of  press,  one  on  substructure 
with  2  color  cylinders,  22%"  cut-off. 
\C  drives. 

Hoe  24-Pa?e.  color  cylinder,  prints 
three  color  and  black,  all  stereotype. 
%  paire  folder. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


Pre»$  Room 


COLOR  ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan- 
coast  Color  Couples — Double  Folder 
— 22%'  —  on  Sabstrueture  with 
Reels  and  Pasters — AC  Driva — 
Available  immediately. 


SCOTT  PRESS— 21  Vi" 

6  Units — Double  Folder — 2  DC 
Press  Drives — on  Substructure  with 
3  Ann  Reels  or  End  Fed.  Will  sell 
all  or  part.  Priced  attractively  with 
6  montha  for  removal.  Lasted 
Chicago-American. 


LIQUIDATION 

Complete  Mechanical  Plant 
Equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-36 
LUDLOW  MaU 

Remelt  Pot  with  Molds — Chases — 
Flat  Stereo. 

6  Unit  Duplex  Metropolitan  Press, 
22%'  cutoff  —  all  AC  equii>ped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  PRESSES  23  9/16'' 

21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  3  Ann  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louie  Globe-Democrat. 


SCOTT  PRESSES  22V4'' 

6  Identical  Octuple  Preeaea 

Elach  Preas  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reveraible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors, 
3  Arm  Reels  and  Automatic  Tcm- 
siona 

Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available:  Immediately 


HOE  PRESS,  23  9/16" 

6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Pountaina — RaeU.  Gontplete  Stereo. 

Ixxmted:  TRENTON  TIMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1963 
— Full  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 

16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  March  1,  1960. 


8  PAGE  FLATBEDS 

DUPLB3  AB— N.  Carolina— Utah 

BEN  SHULMAN  ASSOC. 

60  Blast  42nd  Street,  New  York  17,  N.Y, 
Oxford  7-4590 
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MACHINERY  and  SUPPLIES 


PreKK  Room 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Duplay  /idvertigiag 


DUPLEX  standard  tubular  deck  I 

wiUi  long  side  frames,  2  to  1  model.  • - — .  .  —  J 

Available  now.  Adminutrative  Circulation  Duplay  Advertuing 

GOSS  3-units,  arch  type,  double  folder,  — — — — ,  — 

22-3/4*'  cub-off,  color  hump,  reverse  TOP  LEVEL  EXECU'HVE  experienced  COMBINA'nON  CIRCULATION  and  EXCEPTIONAL  OPPOUTUNITT  b 
cylinder,  end  feed.  No.  1341  75  H.P.  all  phases  newspaper  business  opera-  ADVEIRTISING  man  for  large  weekly.  Advertising  Manager  on  vrowisf  14 

AC.  C-W  drive,  two  CAPCO  fountains,  tions  with  particular  emphasis  adver-  5,500  ABC,  60%  carrier  and  news-  urban  weekly  chain.  Mu.st  be 
Available  March.  tising  and  promotion  to  be  general  stands.  Straight  salary  or  salary  and  salesman  with  layout  exi-erienea  Ab 

manager  fast  growing  daily  approach-  commission.  Elamings  up  to  $100  a  second  man  needed.  Apply  givisf  aa 
DUPLEX  tubular.  16-page.  2  to  1  model,  ‘"g  30.000  circulation  in  attractive  week  for  good  producer.  Hospitaliza-  plete  history,  experience,  salary,  si^ 

No.  369,  40  H.P.’aC,  C-W  drive,  color  area;  would  have  supervision  all  de-  tion,  life  insurance,  vacation.  Write  to  Enterprise  Publications,  BroaUkk. 
fountains  complete '  stereotype,'  mat  partments  except  editorial  and  would  Q.  A.  Willard,  Journal  Messenger,  Illinois. 

roller.  Available  April.  be  responsible  only  to  publisher;  com-  Manassas.  Virginia,  giving  complete  , - - - 

l>ensation  commentsurate  with  expen-  resume,  references.  IMMEDIAllJi  UrEiMiWti  for  top 

OLJNE-WBSTINGHOIISE  •  .'U)  H  P  75  ence  and  qualiAcations  with  opportunity  rienced  »pace  salesman  im  Norllin 

H.P.  AC  drives  Available  now.  *  '  additional  inducement:  applicant  ahould  STREET  AND  STORE  MANAGER  »  California  i>aper.  Excellent  opport«iil 

*  *  send  c<wnplete  resume  of  ex|>erience:  ThorouKhly  ex|>erienced  with  sound  for  advancement  in  newspapsr 

GENERAL  ELECTTRIC*  30  H  P  50  replies  kept  <*onhdential.  Box  313,  Bdi-  knowiedKc  of  Street  and  Store  salt's.  Pleasant  suburban  community, 
H.P.,  109  H.P.,  AC,  drivw.  Available  tof  &  Publisher.  I  For  large  mrtroixilitan  newspaper  lo-  i  c^pleteresume  W  Msajj, 


-STREET  AND  STORE  MANAGER 


IMMEDIATE  OPENING  for  top 
rienced  space  salesman  on  NortMi 
California  |>aper.  Excellent  upportib, 


CUTLEIR-HAMMER :  newspaper  convey¬ 
ors,  6-wire,  standard  duty,  1/2  H.P. 
clearing  motors.  Available  now. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors" 

11164  Saticoy  St.  Sun  Vtilley,  Calif. 


THREE  UNIT  HOE  press  from  Phila- 

delphia  Bulletin,  22  3/4",  double  folder, 

auto  inking,  roll  arme,  drive,  control  “ 

panel.  Same  Bulletin  units  installed  grad 

throughout  country.  Save  thousands  be- 

cause  price  includes  crating.  Available  J*"' 

now  in  PtiiVadelphiu  Sun,  Walnut  Creek. 

California.  ^nt 

COU)R  PLATE  STEREX)  EIQUIP-  ' 

MENT.  Hoe  hand  casting  box  for  22>V4  '  1  Yv  f 
cutoff  with  vacuum  bac-k,  complete  tern-  '  " 

per'iture  water  controls  and  scribe<l  j 
for  Sta-Hi  <*olor  ^vstem.  Complete  with  |  .  .  ^  * 
tail  cutter.  Wood  vacuum  pump  with  j  " 

S|g)ut.  INLAND  NEWSPAPER  SUP-  i 
PLY  CO..  422  Wc-st  .hth.  Kansas  City  .'>.  I  ‘"f/ 
Missouri.  I  '**'  '■‘T 


ASSISTANT 
MECHANICAL  j 
SUPERINTENDENT  , 

GRADUATE  ENGINEER  | 

.•\  iarKC  Midwestern  Metro|H>li- 
tan  Daily.  Chart  Area  6.  has  I 
a  manajfement  |K>siton  for  a  j 
graduate  enjrini'er  under  35  I 
years  of  ajce  with  five  years' 
newspai»er  experience.  Sui>er- 
visory  ex|)erience  piefern-d. 

Write  Box  43.3,  Editor  &  Puli- 
lisher. 

CONTROLLER  OR  AfX'OUNTANT  ca- 


ThorouKhly  ex|>erienced  with  sound  for  advancement  in  newspaptr 
kn<»wiedKe  of  Street  and  Store  sab's.  ;  Pleasant  suburban  community. 

I  For  larKC  metroixiiitan  newspai>er  io-  i  complete  resume  to  Cieneral  Maaift 

I  cated  in  Chart  Area  2.  Write*  ^vin^  Times,  Box  937,  Walnut  Creek,  Cktt 

full  rt*sume  of  ex|>erience  and  salary  ;  - — 

i  exi>e<*ted.  Box  429,  Editor  &  Publisher.  I  WILL  CALL  YOU  when  you  tdl  n 
I  what,  as  an  experienced  ad  mas.  th 

WANTFvD,  Circulation  Manager.  A1K\  |  can  do  for  this  Carolina's  <laily-Siis^ 

'  8.(H»0  circulation  i>ai>er.  Little  Mer-  i  Box  310,  Eklitor  &  Publisher. 

j  chant  plan.  Take  full  charjre.  Mu.st  be  - — 

!  htronir  with  carriers.  Mitrht  <*on8ider  YOUNG  ADVERTISING  SAUSlUl 
second  man  or  District  Munajfer  to  I  with  small  daily  or  weekly  — Tfiii— 

I  train.  C.  H.  Fischer.  Clovis  News-  ,  Publisher,  DAILY  NEWS,  Wodai 

i  Journal.  Clovis,  New  Mexico.  '  Wyoming. 


WANTED  —  Division  Circulation  Man-  I  ADVERTISINfJ 

a^er.  Must  be  ca|>abie  training  and  MANAGER 

sui»ervisinK  two  or  more  district  man-  | 

aKcrs.  Morr.in^-Evenin^-Sunday  combi-  ;  Fast  j^rowinn:  Pacific  Coast  diih 

nation  lOO.UIMf.  Chart  Area  3.  Salary  |  10,<XMi  circulation,  has  oi>eninir  for& 

to  start  $5.5(io.(H»  to  $6,000,00  plus  '  |>erienced  advertising  manatrer. 

bonus.  Box  416,  Editor  &  Publisher,  j  Only  those  with  proven  records  in 


ClaMsified  Adt>ertising 

ENEIRGETIG  man  or  woman  classified 


motion,  development  of  sales  iiertonak 
and  the  introduction  of  Miccpist! 
“ideas"  neeii  apply. 


pabie  of  be^‘omin^r  controller  for  rapidly  i  Growth  ari'a  provides  excellent 

growing  mnlium  size  Florida  newspa-  I  ‘  tunity  for  man  with  enthusiazm.  .  nwr 


I  ,  include  those  of  chief  !  ‘"P*'*'®*®''®  •  i  and  initiative. 

“vstem.  ( omplete  w  ith  i  ‘ ‘  ,,  sales  experience  necessary.  Must  pos-  !  „  , 

d  vacuum  p.imp  with  "  „  !  ?  "i  T  I  “»*  know-how  for  handling  all  phLses  Excellent  starting  salary. 

NRW«P&PFT?  SITP.  '  »lhie  prO<-edures.  cost  analysis,  budget-  I  -  AM  e. 


taxes' ■ei«enti..l.  IMiise  send 

rie  of  exiH-rience,  refeiimce  J?:?..  condition^  404.  Editor  &  Publisher. 


full  resume  of  ex|H-rience,  refeiimce  r  “  T.n^’  ‘T.„L  i,: 

and  salary  desired  in  first  letter.  Re-  T®' 


CHIPPING  BLOCKS  all  size  diameter. 
A  C  motor  press  drives  all  sizes. 
Unitubular  and  Tubular  roll  arms. 

Roll  arms  for  aemi-plate  units. 
Quarter-page-f  olders . 

Geo.  Oxford,  Box  903,  Boise.  Idaho 

Ste'cotype 

LUDLOW  TYPE  CASTING  EQUIP¬ 
MENT.  Complete  with  type  etc.  Elec¬ 
tric.  For  full  inventory  write.  Hastings 
Marking  Devices  Corp.  16'.5  Jefferson 
Ave.,  Buffalo  S,  New  York. 

Wanted  to  Rur 


NEWSPAPER  PRESSES 
GOMPI,ETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


plies  confidential.  Box  4.35,  Ekiitur  & 
Publisher. 


EDITOR 

and 

GENERAL  MANAGER 

Small  daily.  Chart  Area  11. 
in  one  of  nicest  KLUOO  cities 
of  Northwest.  (khkI  salary, 
solid  future.  Commercial  print- 
inve  ex|)erience  helpful  but  not 
prere<iuisite.  Give  full  details 
and  references  first  letter.  All 
re!)lie.<«  confidential.  Box  401. 
Exlitor  &  Publisher. 


let^r.  Write  to  Dwi^t  Foster,  Ad-  ADVERTISING  DIREXTOR 

vertising  Di^tor.  Fmr^ks  Dmly  „„„  c-xia-rience  and  ability  ; 

News-Miner,  P.  O.  Box  710,  Fairbanks.  ^|,  „f  Newspa|K-r  AiUvnmii 

AlasKa.  I  head  able  statf  on  medium  mi 

daily  in  Chart  Ar€*a  9. 

ADC  \/r\\\  Ti_ic  itiAKlO  !  Applicant  must  be  promotion  miMi 

AKt  TL./U  IMt  MAIN,'  .  ,  .  i  and  iKJSsess  executive  ability. 

Position  is  in  a  single  i>aper  U 
We  are  lookintr  for  a  younjr  man  23  to  |  '*'ith  sufficient  iwtential  to  douMe  }r» 
28  years  of  a>re  with  3  to  5  years  of  volume.  All  radios  in  slrirt  ^ 

classifit^d  experience  who  feels  he  is  ,  fidence.  Box  4-2,  Editor  &  1  ublukr 
stymied  on  a  small  i>afper  and  wants  to  ' 

step  up.  Wo  w'ant  a  man  with  ideas  .vvt,^t.4  ,kt  *  t 

and  one  w'ho  is  complet^y  sold  on  ONCE  IN  A  LlrtTriME 

(^^‘•sifi^.  T^e  iKMsition  is  with  a  larj;e  ]>ortunity.  Hersid 

Metropolitan  evening  paper  located  in  s^ks  a  hijrhly  qualifi^  man  for 

Chart  6.  position  of  Sales  Mss* 


ARE  YOU  THE  MAN? 


STEREO  EQUIPMENT  PRODUCTION  MANAGEMENT 

nCM  CUI  II  kJ  AM  ATCC  "ould  like  to  talk  to  a  .voung  man 

DtIN  oMULIvl/MN  I  to  who  has  had  some  exiicricnce  on  small 

60  B.  42  St  New  York  17  OXford  7-4590  :  weeklies  or  dailies  and  a  college  l»ck- 


60  B.  42  St  New  York  17  OXford  7-4590 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MA  CHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 


ifround.  The  )K>sition  we  have  avail¬ 
able  will  offer  an  op|>ortunity  to  be¬ 
come  familiar  with  all  phase's  of  news- 


Salary  to  start 

$100  A  WEEK 

plus  bonus  and  commission 

Box  347,  Editor  Si  Publisher 


CLASSIFIED  SALESMAN 

for  outside  sales  position.  Salary  and 


i>ai>er  production  management  includ-  commission.  Many  benefits  including; 
in^  labor  relations.  If  you  feel  you  can  profit  sharing  and  retirement  p^n.  £aX- 
«iualify  and  would  like  a  rewarding  |  cellent  oiiportunity  on  a  i^rORrressive  and 
career  in  this  field,  submit  complete  expanding?  newspaper  for  a  reliable  man. 


ONCK  IN  A  LIFETIME  op- 
lyoiiunity.  The  Miami  Herald 
seeks  a  hi$rhly  qualified  man  for 
the  new'  |M>sition  of  Sales  Mss* 
a»;er  in  our  Retail  Adve.tising 
Deiwrtment.  The  man  we  seek 
may  now  be  an  Advertisioc 
Mankker.  or  he  may  be  a 
britrht  second  man  who  ne«di 
the  opiK>rtunity  to  sh<w  hia 
sales  ability.  He  certainly  ii 
alert,  enerKetic,  and  resource* 
ful:  he  has  the  demonstratad 
ability  to  direct  and  inspirt 
salesmen.  Wnte  in  complet* 
confidence  to  H.  H.  Hortoo, 
Personnel  Manager,  The  Miami 
Herald,  Miami.  Florida. 


fwr^^x^^A  A  %ofJ\  rrancirco,  Send  resume. 
California,  or  phone  OVerland  4-1200  j  ^  ,4^  4,^5  J 

for  interview  appointment. 


N.  4bh  St..  Phila.  6,  Pa. 

Linotypes — Intertypee — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  St.  New  York  7.  N.  Y. 


CIRCULATION  MANAGER.  Do  not 
apply  unless  you  are  able  to  fight  a 
highly  comiietitive  situation  and  know 


Salary  open.  Write  R.  D.  Gill,  Dover, 
New  Jersey.  Advance. 

Duplay  Advertising 


resume  including  salary  desired  to  Box  Prefer  family  man,  21  to  30  years  of  SPACE  SALESMAN 
1.19.  Editor  &  Publisher.  age.  Write  full  resume,  first  letter  to 

-  W.  N.  Patterson.  Riverside  Press  Enter-  7.L‘^T  t 

Circulation  prise,  14th  at  Orange  Grove,  Riverside,  '  ®  i  i.s.irtui? 


SUPPLY  COMPANY  NEWSPAPE®  group,  chart  Area  8,  for  interview  appointment.  Publisher 

_ ™  „  needs  aggressive  circulation  manager 

422  West  8th  Kansas  City  .5.  Mo.  for  new  &ily  to  be  started  from  com-  1  IMMEDIA'TE  OPEINING  for  man  or  ,  .t,  wio  -rnp  man  \- 

bined  weeklies.  Salary  $6,000  plus  sub-’  woman  now  an  assiaUint  with  experi- 
WANTED:  8.pajre  Duplex  or  Goss  fist  stantial  bonus  for  reaulU.  Excellent  t*nce  in  group-paper  operaUon  to  head  f«r  1 

b^.  Advise  serial  no.  and  when  avail-  fringe  benefits.  Write  Box  314,  Editor  d€f>artment  on  10,0<K>  ABC  semi-weekly.  ;  _  naiiv  Inrsud  * 

able.  Northern  Machine  Works,  323  &  Publisher.  ,  Salary  open.  Write  R.  D.  Gill,  Dover,  !  2  7h‘g»  ^5 


Clarified.  7  day  p.m.  Daily  locstid  * 
Chart  Area  6  in  the  35.fKH)  br»tt<i| 
Bonus  Program  awaits  you  tJnl  ’I 
exceeded  by  nore.  Bureau  of 
tising  ex|)erience  desired,  but  not  Mfc 
yai*y.  Write  full  details  including  ^ 


WANTED,  a  DECK  or  UNIT  to  in-  crease  first  year.  Give  complrte  details 
crease  capacity  of  Goss  Press  No.  479-  in  first  letter.  Apply  Box  408,  Editor 
deck  type-  Unit  should  be  for  8  stand-  &  Publisher, 
ard  i>ag«*s  (16^x22^),  with  cutoff  of 


all  the  phases  of  promotion.  Good  i  ADVERTISING  MANAGER  for  growing  to  Kov  434  Editor  k 

.alary  and  attractive  bonus  on  in-  Kansas  daily.  Located  on  Turnpike.  21  lUher 

crease.  Potential  of  5,(MK»  to  7.(MK)  in-  ^ilea  from  Wichita.  Town  of  14,000.  L  — 


23-9/16''  and  plate  thickness  of  7/16".  EASY  $20,000  gross  |K>tential  for  com- 
Please  communicate  with  Robert  Al-  i>etent  circulation  salesman  who  will 
lard,  MONTREAL-GRAN  BY  PRESS,  |  take  over  circulation  of  four  ABC 
5707  Christoi>he-Colomb  Street.  MON-  ■  weeklies  in  adjoining  counties  in  agri- 


/Jtter'.App'w  Itox '408!  Edito?  ^TJ^'^L^Write  onhin“f« 

&  Publisher.  !  wrlring.  NuXr  'Ime  TJui^  » 

EASY  $20,000  gross  iiotential  for  com-  ’  ’  play  advertising  staff  of  Ib.toO 

lietent  circulation  salesman  who  will  ]  lation  Ohio  daily,  oi>en  now.  Part* 

take  over  circulation  of  four  ABC  ADVERTISING  MANAGER,  man  with  growing  group  of  iiapers.  Job  : 
weeklies  in  adjoining  counties  in  agri-  five  or  more  years'  continuous  news-  ment  is  both  challenging  and  r 


5707  Christoiihe-Colomb  Street.  MON-  ■  weeklies  in  adjoining  counties  in  agri-  five  or  more  years'  continuous  news-  ment  is  both  challenging  and 

TREIAL.  CANADA  (Telephone:  CR  I  cultural  area  of  North  Carolina  on  ,  paper  selling  experience.  Write  fully,  I  ing.  Creative  writing  ability  »»* 

4-2501.)  (Photograph  available  of  j  .50'/,  commission  basis.  F'or  particulars  i  give  salary  requiremente,  sufiply  refer-  '  ecutive  iiotential  are  foremost  cMJ 

existing  press  on  demand).  I  write  Box  431,  Editor  &  Publisher.  !  ences.  Press,  Charles  City,  Iowa.  ations.  Box  4:i8,  Editor  &  PiisM 


existing  press  on  demand). 
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ations.  Box  4:)8,  Editor  &  PvtAA* 


EDITOR  ac  PUBLISHER  for  January  21, 


T  _ _ 

- help  wanted 

HELP  WANTED 

IIEIJ*  WANTED 

HELP  WANTED 

^  PUp/or  .4dverti*inK 

EdiUtrial 

Editorial  , 

Editorial 

(>r!‘ORTUNlTY  for  adver-  ALBRT  CRAFTSMAN  w&nted  by  17.-  LIVBJLY  OHIO  dally  needa  reporter-  OPPORTUNITY  for  youn»c  Nejrro  in 

saleamni  40-60.000  claan  fa»t  000  p.m.  daily.  Chart  Area  1,  on  per-  copy  editor.  Good  job  with  good  future,  weekly  newHpai>er  job  in  agricultural 

newH|»ai)er  haa  i-are  manent  baaii.  General  reporting  OK  R.  L.  Dean.  Salem  News.  Salem,  Ohio,  area  of  North  Carolina:  must  be  willinR 

fUTinif  on  di>»  l:*y  •‘^taff.  Box  44«.  Fili-  but  would  prefer  experienced  man  in  iind  capable  to  do  all  of  the  thinna 

PubliJih* '  city  government  news  and/or  police-  REPORTER  —  Have  a  spot  with  a  [  imblisher  did  in  getting  his  start  35 

*  ftre-courts.  Top  pay.  Immediate  va-  future  for  fully  experienced  reporter  |  yearn  ago:  sell  subscriptions,  advertis- 

tfjLSTED  1MMM)IATELY.  exi>eri-  cancy.  Box  SOS,  Editor  A  Publisher,  interested  in  location  on  growing  daily  i  ing,  job  printing  and  reijort  the  news. 

newspni-  r  mlvertising  salesman  _  (over  30,000)  in  Mountain  Weat.  Chart  Negro  population  exceeds  50 ;  moder- 

T*”:.  junbitiiKis,  between  ages  of  20  CITY  EDITOR — Opportunity  on  fast-  Area  10.  Looking  for  man  with  en-  !  ate  traditional  Southern  customs  and 


selling  MU'th<Mis.  Wonderful  op-  know-how.  Kepiy  siaung  age.  expecww 
■Urtunity  for  idvancement  related  to  starting  salary  and  oackground.  Refer- 
nroducti\e  cai>acity.  Guaranteed  encea  necessary.  Real  future  for  right 
idsry.  Pawl  vacation.  Not  a  replace-  man.  Chart  Area  10.  Box  328,  Editor  & 
iBiet.  we  art* «  xpanding  our  staff.  North  Publisher. 

putti  is  gn>w  mg  city  offering  finest  _  _  ..... 

Sing  fishing,  boiiting.  and  recre-  CITY  EDITOR  to  work  closely  with 
T!1  and  vou're  within  4-  editor  in  shaping,  directing  vigoroua 


putt^  is  gn>w mg  city  offering  finest  _  _  ...  ... 

portigb  i  kiting,  fishing,  boiiting,  and  recre-  CITY  EDITOR^  to  work  closely  with 
*  am.  .iiah  facilities,  and  you’re  within  4-  editor  in  shaping,  directing  ^goroua 
Cy.  S  JfluMofIbxW'  Mountains.  Please  give  daily  in  highly  competitive  Southern 
Uum  M  fomnlete  d.  tails  about  yourself  in-  California  area.  Must  be  able  to  m- 
sk/SS  '  Jodingage.  Wiite  J,  W.  Kirkman.  Ad-  spire  staff  to  new  heighte,  young  and 

- ^  Rising  Manager.  Telegraph-Bulletin,  on  way  to  top  of  his  profewion.  Alert- 

Qtdlsil  Knrih  Platte.  Nebraska.  ,  ness.  viUl  interest  m  wide  field  and 

■wn  ^  ability  to  recognize  and  develop  news 

and  feature  material  will  weigh  more 

_ _  heavily  than  desk  experience.  This  is 

..nno'PVD  9,  nnn  rs..^  . ...  .  a  position  for  the  craftsman- journalist 
RIPORTW  who  can  capitalize  on  opportunity  to 

iSifw.  exert  his  imasination  and  proven  news 

Box  6814,  Editor  &  Pub-  ^  eirculation  and  to 

,  I"*'  participate  stronirly  in  the  paper’s 

_ 1  irrowth.  Write  fully  to  Box  380,  Editor 

- I  editorial  writer  to  write  one  %  p,u>ii»her 

Aort  letter.  The  98th  Kcneration  is  *  Publisher. 

i  ?*  CXIPYREADER  —  Fast,  accurate  copy- 

Ij  Bat  111.  Editor  &  Publisher.  reader  needed  by  metropolitan  news- 


'nwrnai  E.  West,  Herald.  Morris, 


REPORTERS 

DESKMAN 

Major  conservative  Southern 
afternoon  daily  (Chart  Area  3) 
is  eximndinfc  staff  and  needs 
two  reporters  and  a  deskman. 

This  newspaper  has  a  heri- 
taite  of  Kood  writinK :  it  has 
produced  many  authors  and  in 
past  year  staffers  won  two  na¬ 
tional  first  awards.  It  is  the 
place  for  a  "word-lover”  who 
wants  supervision  and  proRress 
in  his  writinR. 

Prefer  applicants  who  are 
younR,  with  one  or  two  years 
of  experience.  OilIeRe  back- 
Rround  hiRhIy  desirable.  Start- 
inR  pay  is  Rood  and  there  are 
no  .-.alary  limits.  Write  Box 
EMitor  &  Publisher. 


REPORTFJR  —  exia-rienced.  able  to 
nove  into  ilesk  s|M>t  later  if  nee<l 
arises;  top  |>ay  tor  riirht  man;  Rood 
workinR  conditions  and  benefits  on 
35,l)(IU-class  (.rest  Isikes  daily.  Write 
Box  446.  Editor  &  Publisher. 

REPORTER  for  ireneral  assiRnments, 
pictures  by  ,i,(J(K)  daily.  Press,  (tharles 
City,  Iowa. 

TBLEXIRAPH  EUII’niR  for  lO.llOO 
daily.  TTS  oiieration.  Pension,  frinice 
benefits.  Write  qualifications,  salary  re¬ 
quirements.  Paul  .Murray,  Executive 
iiditor,  Piqua.  Ohio  Daily  Call. 


WANTED 

A  VANISHING  BREED 


iU<  -  reader  by  metro^litan  news-  no  .salary  limits.  Write  Box  :i.34.  The  1‘hiladelphia  Inquirer’s  ManaRinR 

'W  a  ceNERAL  ASSIGNMENTS  reporter  fstbtt  Area  10.  Oito  ^11  ex-  EJditor  &  Publisher.  ■  Editor,  two  of  his  assistants,  the  news. 

copyreader.  5  niRhU,  40  slid  PuwfiJer  j  U-leRraph.  picture  and  makeup  .slitors 

is »  ^  w«k.  ('K)od  pay  and  working  Publisher.  Do  not  ,  slotmen  all  started  on  this  rim  - 

-noiac  cosdition*.  TTie  Star,  Muncie,  Indiana.  ciippinRs.  CALlFXlRNIA  p.m.  daily  8. .800  circu-  |  «»  •“  three  years  aRO.  Once 

'  z-v 1  z'Mr'irii  iwovnir A iiin?  lation  needs  women  s  editor  and  a  I  uRain  there  are  scissors,  itaste,  iiencils, 

A  (XIMBINATION  court  and  sports  .  .  Reneral  assignment  reiiorter.  .Send  resu-  *14»  a  week  and  a  chance  for  advance- 

_  nsorter  on  a  fast  RrowinR  daily  lo-  ’  me.  references  to  Box  440.  Mitor  &  1  mfnt  for  a  fast,  accurate  copyijader. 

^  (stsd  in  Northern  Illinois.  Writs  to  Publisher.  I  We  want  an  wiitor.  not  a  ’’ropyfi.xer  ; 

E.  West,  Herald.  Morris.  ^  ,  a  man  who  knows  where  the  lommas 

EXPERIENCED  EDI’TOR  to  handle  ,  TOP^EApp  for  niRht  rim.  One  |  !^”o *’with'^m"bUions‘‘ justifi^* 
HCJPnONAL  opportunity  for  out.  a^d"be‘*ile*to‘^  th^."\w^^^  en^Te  “xiir\\rtid?8  I  initiative.  imaRination  and  at  least  six 

*  to“""^ewcrr'Tr™^  iSTtlr.- Enterprise 'publications.  Brook-  EDITOR :  Creative  orRanization  will,-''*"®"'  = 

jjnm  to  ^x  218.  Editor  ft'  Pul.  !  i;“.^ti*nT  TbiU^y  '^nd'^flaTr  To"  j  PERSONNEL  DEPARTMENT 

n  »a  tion.  Advertising  ex|x*rience  desirable.  '  THP 

k:wwT\  .11 _ I _ 1. _ _ _ EXPERIENCED  mature  sports  writer  |tox  41(»  Editor  &  Publisher  ••  'u. 

and  desk  man  by  afternoon  Kentucky  .  falitor  «i  Fubli.  her.  PHILADELPHIA  INQUIRER 


llS^Urne'^crr’rr.^'lSil  JSS“-EXr;:rise”VTSi;“cktr^  creative  orRanization  wii.  i ~  = 

l-nm  to  218.  Editor  ft'  Pul.  !  i;“,^ti*nT  TbiU^y  'rnd"^flaTr  Tor"  '  PERSONNEL  DEPARTMENT 

u®  la  !  tion.  Advertising  ex|x*rience  desirable.  '  THP 

^9WT\  .11 _ I _ 1. _ _ _ EXPERIENCED  mature  sports  writer  |tox  41(»  Editor  &  Publisher  ••  'u. 

~y-arlir!nwrr^:™Ter-  :  Philadelphia  inquirer 

«-  2l5S'Vf‘2l7  S'TpSbliaC’  hSIi'?;.  uT^quaBficalTo'ns  “^u^?  w"th  '  f Id'^aVTforkin J  '^'Z^on  ^  ^0°  N.  BfOad  Street 

^  city  of  iso.Z^^  Philadelphia.  Pa. 

iriJJJ?  EWORTER  —  experience  not  neces-  j  415,  Editor  &  Publisher. 

HDCPHailBaiCED  REPORTER  to  handle  !  _ 

fi  ^  *^***^'  Editor  local.  Opportunity  to  work  in  all  i  IMMEDIATE  OPENING  for  exi>eri-  |  WANTED:  Exi>erienced  woman  for 

E  oiv  S  *  mwisoer.  phases  news  coverage  including  writing  i  cnced  city  hall-police  rejiorter  on  large  woman’s  angle  feature  writing.  Must 

Ier»i4  fi  Dvpopnnrp  inxTAxrr^AT  .  ot  columns  and  editorials.  FViendly  Midwestern  afternoon  daily.  Five-day  be  i>ersonable.  aggressive,  digging. 

fi  {wlrSr  uTl*.  *1-1  small  community,  progressive,  ideal  for  ,  week,  fringe  benefits.  SUte  salary  re-  1  ('amera  ability  preferable,  not  man- 

Msb-  1  iJLiSTtMJ?  young  families.  Replies  confidential.  ;  Quirement,  experience,  references.  Re-  datory.  Box  424.  Editor  &  Publisher, 

tisini  t  ^ _ State  salary  needs,  summary  of  experi-  i»lie»  confidential.  Box  449,  Editor  &  - 

^  I  Utor  k  Publisher.  '  *  ence.  E.  W.  Barnes,  Reporter,  Wells-  !  Publisher.  ^  WANTED  —  (Senerai  assignment  re- 

rtiiisf  i  *  1  ville.  New  York.  i  i  iiorter.  growing  newspaper  in  growing 


references.  Box  322,  Editor  &  Pub-  ,  Xp^as  city  of  150.000.  Pull  details.  Box 


415,  Editor  &  Publisher. 


B#ly  with  detailed  reoums.  ^x  210, 
A  Publisher. 


EIPOR’TER.  experienced,  biR  oppor- 


GENERAL  assiRnment  niRht  side  re- 


r  tnily  to  develop  on  cniaadinR  iix-  ,  IMMEDIATE  OPENING  for  young  i  i>orter.  Chart  Area  9.  Prefer  single 

"i  .  ;■  4z,  Pennsylvania  paper.  Good  Ruid-  genersd  assiRnment  reporter  in  Chart  '  man.  Tell  all.  includinR  minimum  sal- 

nly  »  t|  uec,  freedom  from  sacred  cows,  no  Area  3.  New  grad  or  brief  experience.  '  nry.  Box  413.  Editor  &  Publisher, 

i’  iMafcrence  counting  room.  Good  pay,  i  Car.  Small  morning  daily.  Pull  details,  ‘ 

beseati,  5-day  work  week.  Give  full  minimum  salary  to  Box  305,  Editor  &  OVERPAID?  ITNDERWORKBD ?  No 
1$  Jdsili,  salary  expected,  first  letter.  B<n  Publisher.  challenge?  Ugh  to  Nixon  Republicans? 


d  217,  Editor  &  Publisher. 

\  MUD  CITIZEN  (YOUNG)  MANAGING  EDITOR 

^  nidt  IB  workmanship  is  important  to 

e Chart  Area  2.  long  established  eve- 


We  have  answers  ;  need  s|)orts  editors. 


WANTED  —  (lenerai  assignment  re- 
l>orter.  growing  newspaper  in  growing 
university  community.  Write  fully, 
Managing  Editor,  Tribune.  Goiumbia. 
Missouri. 


,  YOUNG  REPORTER  who  can  become 
'  editor  of  weekly  farm  tvH|>er  and  report 
I  for  community  weekly  in  town  of  2,800. 
'  (kx>d  op|>ortunity.  Re<]uire  Midwest 


I  (kx>d  eating  salary.  Daily  Standard,  |  background.  Ea.stern  Indiana  Publish- 
Celina.  Ohio.  i  ing.  Knightstown,  Indiana. 


r^*'**:  :ISw»’c«Il^^i^Cre2tiv^"*aiiSi^*  newspaper,  top 

men  leaniTl^  ^  preferably  in  30s. 

Opportunity  requires  keen  appreciation 
!•!■««"  news,  ability  to  administer  and 

Edit*  i  1  1,  p's.  *“**  train  staff,  participate  in  community' 

I  «.  Box  223,  Editor  &  Publisher.  d.partmenU  in 

,  I  A  GOOD  REPORTER  with  from  2  to 

4  y«r,’  experience  is  sought  by  a  non-metropolitan  market, 

kfternoon  daily  in  Chart  Area  2.  ...wwi  ..e.* 

rapidly  expanding  and  need  a  ^^rifters  need  not  apply. 

J.:  ““  -'f*'  potential  to  assume  more  c-i..,. 

«  '*2^  ;5«»sibility  as  opportunities  arise.  °P«"’ 

ofW  ?Pn5Shw''  Write  fully  in  confidence  to  Box  341. 

notzW'  ^  Publisher, 

dinj*  BRINNING  REPORTERS— Male  and 

ir  a  f*  r^le.  Jobs  available  from  Coaat  to  _ 

Send  resumes,  location  prefer-  REPORTER — To  handle  general  news, 
availability  date.  Contact:  Bill  features  for  Upstate  New  York  after- 
for  BIR<?H  PERSONNEL.  67  E.  noon  daily  located  in  good  news  town 

r  for  at  JwAiion  £t.,  Chicago  2,  Illinois,  with  outstanding  educational  facilities 
on  os  As  '  tl  4-5670.  below  college  level,  top  drawer  summer 

,Hi0  dwi  ~r  and  winter  sports.  Liberal  pay,  many 

Putd*  assistant  in  women’s  news  on  com-  fringe  benefits.  5-day  37%-hour  work 
lob  >ai*r  Mnity  daily  near  Los  Angeles.  Out-  week.  No  drifters  or  drinkers  wanted, 
od  iws*!  paper,  unusual  benefits.  Give  State  experience,  education,  date  avail- 

»b4  JMrences.  311,  Editor  &  Pub-  able,  military  status,  pay  expected.  Box 

o(saAh  Wier.  317,  Editor  &  Publisher, 

editor  3C  publisher  for  January  23,  1960 


ning  and  Sunday  newspaper,  seeks  top 
news  executive,  preferably  in  308. 


HELP  WANTED 

Free  iMtice 

FREE  L4ANCESRS I  Sail  your  photo*  to 
tha  huire  hou*a  onran  market.  4,000 
company  macazinea  buy.  Payment  from 
$10  to  $100  for  sinBle  picture*  and  cap¬ 
tion*.  Free  information.  Gebbie  Pre** 
Picture*.  161  W.  48th,  N.Y.C. 

Iiutructort 

WANTED:  Man  to  teach  advertiiing, 
public  relation*,  news  photography,  : 
typography,  and  assorted  Mitorial  sub¬ 
jects,  beginning  Fall  of  1960,  at  Far 
Western  State  University.  Successful  , 
experience  these  fields  required  (or 
must),  with  at  least  master’s  degree. 
(College  teaching  experience  much  de¬ 
sired.  Qualified  men  write  details,  in¬ 
cluding  expected  salary  to  Box  326, 
Editor  and  Publisher. 

Mechanical 

WEST  COAST  daily  needs  qualified 
maintenance  man  for  working  fore¬ 
man.  Familiarity  with  press,  stereo  and 
mailroom  equipment  desirable.  Com¬ 
plete  details  will  be  treated  in  con¬ 
fidence.  Box  221,  Elditor  &  Publi^er. 

TELtrrYPHJSETTTER  perforator  oper¬ 
ators  $3  per  hour.  Chance  for  super¬ 
visory  positons.  Hospitalization,  vaca¬ 
tion,  bonus.  Book  work,  open  shop, 
day  or  evening  shift.  Anzel,  611  Broad¬ 
way,  New  York,  New  York.  GR  7-8600. 

COLD  TYPE  —  t>>mi>o»ing  foreman  for 
triw«‘ekly  urbiin  University  news|>ai>er. 
Chart  Area  2.  We  will  train  right  man. 

plus  academic  benefits.  .Send 
resume  to  Box  427,  Editor  &  Publisher. 


WANTED:  Best  pay  in  Texas  for 
hiirhjy  exi)erience<i  newspaper  ma¬ 
chinist.  Must  have  thorough  knowledge 
of  linotyiies.  teletypesettors,  Ludlow 
and  EIixkI.  Permanent  iwsition.  Goo<l 
living  conditions.  Prefer  f:imily  man. 
Fsist-growing  city  with  outstanding 
schools,  chui'ches.  recreational  advan¬ 
tages.  Womierful  place  in  which  to 
work  and  live.  S|>lendid  opiK)rtunity 
for  right  man.  All  replies  kept  strictly 
confidential.  Box  4-18,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 

Framntion — Fuhlie  Hetatiun* 

PROMOTION 

MANAGER 

Position  now  open  on  the  Omaha 
World-Herald.  Omaha,  Nebraska. 
Responsibilities  include  supervision 
of  in-paper  promotions,  prepara¬ 
tion  of  sales  presentations  and 
brochures  for  all  department*,  and 
direction  of  the  many  iHiblic  rela¬ 
tions  and  community  service  ac¬ 
tivities  sponsored  by  the  newspa¬ 
per,  Experience  ne^ed,  but  not 
necessarily  on  large  newspaper. 
Here  is  an  excellent  opportunity 
for  a  capable,  energetic,  person¬ 
able  newspaperman.  Send  complete 
resume  of  experience  and  qualifica¬ 
tions  to  Mr.  B.  H.  Gowdery,  Vice- 
President.  World  Publishing  Co., 
14th  and  Dodge  Sts.,  Omaha,  Ne¬ 
braska. 

Reaearch  Analysis 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  eseeutive  perionn*!. 


Administratire 


NEED  EXECU’nVE  LEADERSHIP 
WITH  PROVEN  SALES  ABIUTY7 


Display  Advei  thing 

NEED  AN  ADVEIiTISING 
MANAGiat: 


WITH  PKUVKN  SALKS  ABILITX  T  ...  who  ha*  the  idvant»„  . 

.  being  the  top  man  0*1  one  of  AbmW, 

If  you  are  a  publisher  looking  for  an  envied  and  respect,  d  staftiT^ 

able  young  executive  to  eventually  t^e  ^ho‘s  rated  by  hi*  suwrion  1,‘i. 
over  your  management  reaponsibiliUM  executive  material,  but  youth  of  ^ 
...  or  if  you  need  new  leademhip  management  limits  ..dvanesaiZ 

for  your  management  or  advertising  ...  who's  highly  skilled  inbSi 
teams,  arrange  for  an  immediate  inter-  techniques,  “operation  -tep-im"^S 
veiw  with  capable  sales  executive  who  executive  training?  Reputable. 
has  earned  an  enviable  reputation  in  references.  For  resume,  writ*  Bestt 
the  newspaper  field  and  whose  record  of  ,  Editor  &  Publisher.  " 

ftuccees  cover*  both  medium  and  metro-  — 

politan  competitive  markeU.  An  able  ADVERTISING  MANAGER  small  *11, 
administrator  with  directorship  ability  ,  a.ssistant  20. 000-30, Immi  circulsBa 
and  management  training.  22  success-  1.2  y.-urs'  »-x|HMience.  fine  recomaa*. 
ful  years.  Early  40's,  ambitious,  ener-  lions.  miirri.Hl.  family.  33.  Chart  Am 


getic.  resourceful,  aggressive,  tempera-  7.]0.  Writ, 
mentally  and  cultur^ly  suited  to  adapt  n.sher. 
to  any  size  market.  Your  inquiry  kept 
in  strict  confidence.  Box  249,  EMitor  DYNAMIC, 
A  Publisher.  '  ecutive.  38, 


7-10.  Write  Box  430.  hxlitor  k 
li.sher.  I 


-  in  strirt  confidence.  Box  249,  Editor  DYNAMIC,  creative  publications  a. 

Research  Analysis  *  Publisher.  ecutive.  38.  single.  biXMui  Latin  Aarr. 

can,  Euro|H‘nn  exiierienoe  in  intena 

MIDWESTERN  STATE  UNIVERSITY  YOUNG  MAN,  36,  10  years*  daily  ex-  tional  ailvertising.  public  relations,  ar- 

offers  research  kssistanUhip  to  news  Penence  s^lu  position  as  PiAlisher-s  ..„|ation.  newspaper  and  maga*iii«a,s 

man  qualified  by  experience  and  under-  11  a  l"•9n[;<>D?n.  pnstih 

graduate  record  for  graduate  study  in  weekly. jniorough  knowledge  all  depart  seeks  connection  with  internstiii, 
joumali.sm.  Box  349,  Editor  &  Pub-  "I  '  l■“•’!matlon  or  other.  Widely  travdld 

ljgj,gy  Iiersonnel,  circulation.  Willing  to  take  .p,.aks  Spanish.  Engli.sh,  Gtrmi 

'  stock  as  part  payment  or  work  hard  for  Italian,  some  French,  three  other  In. 

^  I  partnership.  Family  man,  will  relocate  guages.  Minimum  starting  salary  JIS. 

_ ■^niesmen _  permanent  position  in  South.  Box  ,  noo,  preferably  with  added  incssin- 

i.- A  T  t-e  j  iTxrvT  306,  Editor  &  Publisher,  ,  arrangement.  Bachrich,  P.O.  Box  18: 


SALES  CARTOON  and  COLUMN 

LomfoPDOOTUN^^^^  EXPERIENCE-EDUCATION  - 

lAjiNi,  ut  1  tutiiirsii  I  witn  Americas  i-kii-nz-w  '0  YEAR  display  space  salermss  ». 

foremost  Company  opening  new  tern-  ABILITY-ENERGY  |  sires  to  locate  in  (Tarolinas.  Ltyw 

'*1,  u®"'  STRONG  pnaluction  background  ex-  sales  and  pi  omotional  experienM.  i 

dorsed  by  leading  dailies.  Publishers  .-sirtwixi.  pnaiuciion  oacKgroumi.  <x  .  .  -  managing  or  aasistiu 

cnooera-e  Highest  commission  &  bonus  l>erience  With  new  proceesee,  negotla-  pable  ot  managing  or  .lasisiiii* 
(WIieraA-.  M  enwt  commission  &  bonus.  i  .j  grievances  Intelligent  educated  small  daily.  Age  29.  family  man.  t , 

Reply  in  full  detail,  same  held  <x>nfi-  nons.  grievanim.  inieiiigeiii.  ixiucaoxi,  ■  ,  ,  references  (kxsi  kui 

dential  Please  no  curiosity  or  infor-  energetic;  ability  to  work  with  people,  j  mincteit.  gooa  reierences.  i>ooa  tiw 
mation  seekers  EXPERIENCED  MEN  SEEKING  iiosition  with  potential  for  '  of  newspaiier  oiK.>rations.  Box  t 
MNI  V  ,es,K.nsibility  and  knowleslge  T>l'tor  &  Publisher. 

Nationwide  Features  in  a  desirable  location  for  raising  fam- 

6671  hUitor  &  Publisher.  hditorial 


HrranK^ment.  Bachrich,  P.O.  Box  at 
;  CaracRs*.  Venezuela. 

'  10  YEAR  display  bpm’e  Hale?nu«  .v- 
I  sirea  to  locate  in  (^rolinaA. 

>^les  and  promotional  experience.  i 


Nationwide  Features 
6671  Sunset 

Hollywood  28.  California 

INSTRUCTION 

Clannified  AdvertUing 


SMALL  DAILY  needing  Keneral  man-  ’  EXECUTIVE  EJDITOR,  newi 
avrer  will  pro8i>er  with  former  metro-  teletrraph  editor,  Seasoned,  steady.  ^ 
iK>litan  promotion  manajrer-editor,  seek-  employed  Chart  Area  2.  Box  112, 
in^r  relocate  imme<liately  South  At-  tor  &  Publi^er. 
lantic  area.  Write  or  wire  “Newsman." 

23:1  Staley  St..  Marion.  Virjrinia.  FORMER  CITY  EDITOR  of  small 


Front, ainn — Public  Relations  BOOST  SALES  IN  CLASSIFIED 


ADVERTISING  & 

PUBLIC  RELATIONS 

PRODUCT 

ADVERTISING 

SPECIALIST 

T^is  man  will  direct  the  promcv 
tion  of  a  product  line  for  a  nation¬ 
ally  know’n  manufacturer  of  farm 
equipment.  Should  have  experience 
in  most  phasea  of  advertisinjr, 
biid^retin^  and  pmjrram  administra¬ 
tion.  Liberal  arts  college  back¬ 
ground  and  industrial  and  com¬ 
mercial  Jidvertisin^r  exi>erience  re¬ 
quired.  Send  resume  and  salary  re¬ 
quirements  to: 

PERSONNEL  MANAGER 

NEW  HOLLAND 
MACHINE  CO. 

DIVISION  OF  SPERRY  RAND  CORP. 

New  Holland,  Pa. 


PUBLIC  RELATIONS 
WRITER 

IntorcHting  and  challenging  opixiitunity 
available  for  skilled  exiierienc^  writer 
in  public  relations  deiwrtment  of  ex¬ 
panding  Philadelphia  pharmaceutical 
firm.  A.ssignments  connected  with  the 
preparation  of  siieeches,  special  reiiorts, 
promotional  and  audio-visual  materials. 
Progressive  salary  |>olicies  along  with 
liberal  benefit  program-  including  hos¬ 
pitalization,  medical,  surgical,  life  in¬ 
surance,  irension,  etc.  Send  complete 
resume  of  education  and  ex|)erience-  - 
include  salary  reiiuirements.  Box  400, 
Editor  &  Publisher. 


380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Course  in  Classified  Adver¬ 
tising  shows  Classified  personnel  how 
to  square  right  up  to.  analyze  and 
solve  sales  problems  they  daily  en¬ 
counter.  Classified  salespeople  are  ex- 
pertly  trained  (at  home — on  THEIR 


Artists— (Cartoonists 

A-I  NEWSPAPER  ARTIST.  Desire 
Chart  Areas:  3,  4,  6,  6.  Box  116,  Edi¬ 
tor  &  Publisher. 

Circulation 


FORMER  CITY  EDITOR  of  small 
becomes  veteran  in  March.  Seek,  4* 
on  progressive  paper  anywhere.  Bl 
26,  single.  Box  116,  Elditor  k  Fa 
Usher. 

■nRHH  OF  NIGHT  JOB,  copy  ttSt 
31  on  top  big  city  daily  seeks  edin 
or  writing  spot  on  paper,  mainak 
Public  Relations.  Box  121,  EdHat  I 
Publisher. 


AGGRESSIVE  ruouMier. 

CIRCULA'nON  DIRECrrOR  _ . 

COPYRBADER — Feature  wnter- 
THOROUGHLY  experienced  home  de-  day  Editor.  Box  230.  Editor  A 
livery  specialist.  BROAD  circulation  lisher. 


own  TIME),  developed  to  increase  their  and  administrative  background.  Accu- 
individual  sales  production  and  copy  ratoly  directed  enthusiasm  and  sales 
writing  skill  to  get  and  keep  more  drive.  HIGHLY  comK)etitive  situation 


UBRARIAN 

With  top  all-around  experience  i 


vitally  important.  Age  42,  Top  Refer-  With  top  all-around  experience  »e«Bi 
ences.  Available  for  immediate  inter-  challenging  position  of  expandint,  ( 
view.  Box  330,  Elditor  &  Publisher.  ganizing  or  reorganizing  your  lAn 


The  famed  Parish  Counw  (only  one  view.  Box  330,  Editor  &  Publisher.  „ _ _  _  , 

in  existence)  has  proved  since  1964  Write  Box  228,  Editor  &  PublisMt. 

that  it  quickly,  thoroughly,  and  sue-  dq  YOU  NEB®  a  strong,  young  Cir- 

S^d’^reDeIhS”L^OTctd  D^son^®“  culation  Director?  B.S.  Degree  in  Busi-  p^RT  "HME  chore*  sought  by  M»s 
ana  reireanes  expenencea  personnel.  Administration,  experience  on  „riteman  on  major  New  York  Op 

Put  the  Parish  Course  to  work  for  newspaiiers  20,000  to  160.00<).  Strong  Publicity,  ghosting,  eiti* 

you  now  to  slash  turnover,  heighten  on  salM-promouon,  Little  Merchant,  gtringing,  you  name  it.  Ten  yssi**; 
job  interest  and  satisfaction  and  de-  executive  experience.  Box  236,  Editor  A  N 

velop  professional  pride — all  while  it  administrative  ability.  Preset  OTployer  Haher. 
helps  you  develop  more  Claasifi^  9^*1* 

faater.  ^  4^2.  6.  Box  342,  Editor  &  Publiriier.  ^  REPORTERS" 

Ekiroll  as  many  of  your  staff  as  you  CIRCULATION  .MANAGER  small  elearinir  house  for  compd* 

want  to  have  these  benefits  NOW.  |  Southern  daily  desires  change.  Excel-  nersonnel  coa*t-to-oo**t  at  no  ek«l 
Your  only  investment  in  this  29-leeson  lent  promoter  with  record  of  20' 7  employer.  Phone.  Write  or  $k 

salee-boosting  Course  is  $66  each.  Send  increase  in  imst  year.  Write  Box  407,  HRAm.iNia  PERSONlirBIL  (AiNQI 
in  the  names  now  or  write  for  de-  '  Editor  &  Publisher.  :  «  se  <sr  New  York  Oxford  f-W 


Bcriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

ASSOCTATES,  INCORPORATED 

Class' fied  Advertising  Develofiment 
Services  for  Newspapers  Since  1938 


Editor  &  Publis^r.  _ ‘  6  R  46  St..  New  York,  Oxford  U 

FIFTEEN  YEARS'  experience  in  all  i  REPORTER,  assisUnt  city 
phasci  OI  circulation  presently  cm-  editor  „„„  head  of  wii»( 

ployed  on  37,000  A.B.C.  i«ii>er.  Desiro  metropoliUn  New  England  * 

a  chani^  for  best  reference  Box  41 1.  single,  24.  veteran.  B.A.  Yale.  Sttt 
Editor  &  Publisher.  challenging  opportunity  in  joui**!* 

Clip*.  Box  252,  Editor  &  PublUi*' 


Dispatch-Production 


2900  N.W.  79th  St..  Miami  47,  B*lorida  DISPATCH  MANAGBHt,  12  years’  ox-  TEXAS  PUBLISHERS:  Onetiii* 


Oxford  1-8381 


Linotype  School 

OHIO  LINOTYPE  SCHOOI, 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
FVeo  Information 


married,  now  employed,  porter,  editorial  writer,  ne 


Box  226,  Editor  &  Publisher. 

Display  Advertising 

DISPLAY  SALES — copy — layout. 


editor,  author  ot  books. 

“  tides,  now  in  Government,  WssnUF 
D.  C.,  want*  permanent  new^isp* 
—  in  Texas.  Age  62,  health  excellent,! 
12  drinker,  Texas  resident  17  yesra 


years’  experience.  Prefer  Ohio  area.  Teaias  property.  Detail^  infaW 
Line  increase — new  contract*.  R»x  220,  on  request.  Box  227,  Editor  • 
Blditor  &  Publisher.  lisher. 

EDITOR  8C  PUBLISHER  for  January  23,  1 


■''■^irUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

^  l.ditorial 

Kdiioriml 

Editorial 

Photofiraphy 

<tf.SCE  "  <»l»l'ortunity  NQWS  EDITOR.  2  years’  experience  REPORTER.  imaKinative,  ronciae.  B«>-  I’HOTIKJRAPHER ;  younK.  but  with  H 

flmail  weekly.  Strong  on  features*  B.A.*  comeM  veteran  in  July.  Journaliam  de-  I  years'  of  varii‘d  ex|M»nence.  Presently 
yci****^  ‘line.  Miaweet  27,  Seeks  Rimilar  post  with  large  week-  |  gree.  College  newHtHi|>er  editor.  A.  M.  I  employed  by  a  small  daily  and  looking 

am»d\  B.A.  J®'*2'****?I*ii  daily.  Chart  Areas  2,  4.  Itox  320.  1  daily  ex|>erience.  Army  public  relationH.  i  for  a  job  that  offem  more  opixwtunity . 

25,  Harr;  d.  Box  244,  Editor  m  ^itor  &  Publisher.  |  Married.  25.  Will  h«‘ar  all  offers.  Box  I  want  to  show  my  work  to  an  editor 

pgbliiber.  '  444.  Editor  &  Publisher.  who  is  looking  for  top  uuality  feature 

ic«Trt  woT'rvD  SENSIBLE  ALL-AROUNDER  with  17  I  ,  photogra]>hyandmorethanbuttonpush- 

fOUNC  PROLIFIC  WKnEK— nose  for  years  experience  from  leg.  thru  rim  SELF-STARTING  TEAM  available  to  i  ing  on  the  news  side,  Bo.x  450,  Editor 

ftgas  teek*  reijorter  or  xeaturea  op-  '  iq  Managing  Editor.  Health  dictatea  '  provide  full  Eklitorship  for  your  Trade  !  &  Publisher, 

flortosity  in  <^hnnge  to  Chart  Areas  4  or  6.  Solid  Journal  or  House  Organ.  Basing  at  our  ' 

i^igiiistive.  Know  bpanisn.  Box  240,  small  daily  and  weekly  background,  office  allows  advantages  of  full-time  ;  .  u 

Editor  A  Publisher,  Single,  sc^r,  36  and  sincere.  Avail-  staff  at  part-time  fee.  Contact  E.  M.  TOP  AWARD  WINNING  Ph^ographer 


-  able  immediately.  Box  346.  Editor  A  Field.  22  [.andfield.  Monticello,  New  !  Age  24.  married,  dwires  sUff  i-^ition 

»i  editor  47.  New  York.  Wash-  Publisher.  York.  with  forward  looking  publication,  o 

.JaiB  Chicago  background,  seeks  ohal-  *  years*  exiierience  will  rel^U 

Sfrini  top  or  second  spot  reputable  ^  SPORTS  WRITER— 10  years*  big  city  SKILLED  DESKMAN  —  SEASONED  !  where  In  North  America.  Wire 
‘yC  guy  Salary  secondary^  to  daily,  seeks  responsible  writing,  editing  REPORTER.  Six  years*  exi>erience.  |  collect  S,  Sacks.  Passaic,  New 

niMsnt  surroundings.  Box  321,  Editor  imition  in  newspaper,  magasine  or  al-  |  Handled  all  beats  city  hall  to  s|K>rtH.  I  PR  3-.>323  after  .>:30  p.m.  e»t. 

J  puf^ither.  field.  Major  coverage  experience.  |  Knows  pics,  wire,  makeup,  copyread-  ^  . 

— _  Box  348,  Editor  A  Publisher.  ;  ing,  slot.  Seeks  desk  on  large  daily.  Promotion"  rtuflic  H^at 

.■ffton  WTKNING  REPORTER  —  '  ~  .  e<litorship  on  small  )>aper.  Box  437,  1  ■  ■  " 

XWAIw  *  years*  experience.  YOUNG  WOMAN  with  all-around  newt  Editor  A  Publisher.  ;  PUBLIC  RELATIONS — We  has 

nCVI  raiuvr,  o  ,  J  AYrkAPIAnM  xlAai,>Aa  {aK  oa  oaaia*^*.*  J _ a. 


j  with  forward  looking  publication.  5 
\  years*  exiierience  will  relocate  any- 
SEASONED  S  where  In  North  America.  Wire  or  call 
exoerience  I  collect  S,  Sacks,  Passaic,  New  Jersey. 


Promotion— Public  Relation* 


experience  desire,  job  a,  awiAant  wom- 


Kditor  &  Publiaher.  I  PUBLIC  RELATIONS — We  have  hun- 

too  loiiK  OH  iHUHUM-iu...  ..  - - - — -  dreda  of  publicity,  publio  rotation. 

itrounded  in  all  phases  of  ®  editor  or  fashion  writer.  Can  also  TEiLECRAPH  or  news  editor,  slot  or  and  employee  communications  people 
^iM^r  work.  Know  makeup.  Seek-  weekly  newspaper  or  handle  news  lim.  ('omiietent.  steady,  sinxle.  Em-  on  file.  Send  ue  your  job  specs.  We'll 

"'’^lEiii.noinir’  snot  medium,  laree  bureau  for  daily.  Chart  Areas  8  or  4  ploye<l.  Box  441.  Editor  &  Publisher,  send  you  reaumea  to  match.  Contact : 
X.  ?19  Editor  &  Publiaher.  preferred.  Box  332.  Editor  A  Pub-  I  Bill  McKee.  BIRCH  PERSONNEL.  47 

duly,  BOX  41  a.  eo»or  «  ruu  |  yER.SATILE  woman  reporter,  feature  E.  Madison  St..  Chicago  2.  Illlnola. 

j  writer  and  columnist  with  several  |  CE  6-5670. 

AW'ARD  winning  4>ditor  of  outstanding  years*  ov<*rseas  exiierience.  desires  |>o-  i 
DKICNED  for  THE  I960’*.  Newspa-  '«rKe  weekly  news|)aiH*r.  Also  daily  ex-  sition  on  metro|»litan  daily,  or  with  I  ,rish  LEPRECHAUN,  with  (rift  of 

wTtrained  editor  and  creative  writer-  ix-rience.  .stronir  on  features  and  «li-  news  «»rency  Huent  FVench  and  Span-  j  hUrney  lookimr  for  home  in  Public 

piMtogrtpher  having  own  equipment,  |  torials.  beek  challenging  oiqiortunity  on  ^  ®^‘4or  and  ^  R^intions  u-riting  or  on  tracle  maga- 

riiw  university  degrees,  experienced  in  ;  '/“.‘y  *’‘^'*'{1"!*^.'’  ’’’“tra^me-  Box  4(13.  I  ublisher.  i  house  organ.  Interest  in  fea- 

tkrw  profeasions,  independent  income,  t  rsiitor  s  Publisher.  tures  and  photography.  Age  30,  vet. 

onr  30  fine  family,  no  skeletons,  lovM  aha  ui  p  ct.it'.ad  YOCNd  EDITOR  —  Sincere.  High  ■  B.S.,  4  years’  news  t-xiierience.  Box 

xnnialism.  Grass  root  background.  ;  'vDMr.N  h  ElllKiR.  ex|M>-  ideals.  Seeks  news  editor,  managing  1  454,  Editor  &  Publisher. 

Seiiitive  original  outlook.  Contract  or  ;  riencM  leiiorting,  fa.shion.  features,  ..^litor  iiost  with  progressive  minium-  ; 

..i.rr.  Project  or  permanent.  Book  '  layout,  interviews,  tan  double  in  gen-  sjxed.  .small  daily.  Knows  ^1  |>ha.<ies  of  .i. 

laifth  or  cut-line  siie.  My  office  or  ♦•ral  rerwrting.  Samples.  Box  442.  Edi-  |  newH  coverage.  Proud  of  l€>adershin  f  PUBLIC  RELATIONS  4*m  years  ex- 

Touft.  Features,  political,  editorial,  an-  I®**  &  *  ublisher.  ability.  Wants  challenging  job.  (Hiui-  !  I»erience  in  large  cor|>oration.  Jourmi  - 

aljrtit.  news  or  technical.  Want  frame  i  r  •  i  •  i  i  taWe  i>ay.  Box  4:i6.  ^itor  A  Publiaher.  1  o  il 

to  go-aee  dig  and  write  Box  327,  DESKMAN  —  Ex|M»rienccHl  news  judge.  I  _  travel,  age  28.  Box  402.  Editor  A  Pub- 

Editor  &  Publiaher.  '  P™””'  writer.  |  ’Mechanical 


tures  and  photography.  Age  30,  vet. 
High  I  B.S.,  4  years’  news  exiierience.  Box 
iging  I  454.  Editor  ti  Publisher. 


sized,  .small  dally.  Knows  all  |>ha.ses  of 

news  coveraire.  Proud  of  l(>adershin  I  PL  BLIC  RELATIONS  4  «  years  ex- 
ability,  Wants  ohalleniring  job,  eiiui-  !  I»^rience  m  large^  coriioration.  Joui^il- 


makeup.  strong  on  local.  goo<l  writer. 
Permanent  spot.  .50.0(10  up  p.m.  Box 
412.  Editor  &  Publisher. 


Mechanical 

EMPLOYED  FOREMAN  wanU  respon-  TOP  PUBLIC  KELA’HONS-Ad  Man 
sible  position  Northern  California.  27  '  in  farm  and  chemical  fields  with  cor- 


EDITOR  -  REPORTF.’R  -  PHOTOGR.X-  sible  position  Northern  California.  27  in  farm  and  chemical  fields  with  cor- 
DESKMAN.  rewrite,  feature  seeks  PHER  (woman I  with  16  years’  exiieri-  years’  experience  newspaper  and  job  ■  imrate  and  account  executive  experi- 
rtallenging  newspaper,  magazine,  book  i  suburban  and  <-ommunitv  i>aiH>rs  ^  shops.  Cost  conscious,  sober,  age  46.  <nce.  Facile  writer  of  publicitv,  copy. 


rktllenging  newsp^r.  m^zi^iie.  book  i  suburban  and  <-ommunity  i«|M-rs  shops.  Cost  conscious,  sober,  age  46. 

l<gklMiinR  |)OSt.  Box  312,  iMlitor  &  •  publicity  iiosta,  seeks  resiamsihie  married.  2  children.  Box  335,  Editor  A 
Piblisber.  editorial  job  in  sound  newspaiH'C  or-  Publisher. 

_  ganization.  Prefer  Northern  Illinois  or  , 

DEVOTED  10-year  newsman,  works  Denver  area.  liox  443.  E<liior  A  Puo- 
bttt  under  pressure,  seeks  hot  tele-  Usher.  I  - 

chair  Blast  or  West.  Box  324,  I  mi 

Editor  A  Publisher.  I  N^IID  %M 


ence.  F'acile  writer  of  publicitv,  copy, 
'’i|)eecheH.  Will  relocate.  Box  426,  Editor 
A  F^ublisher. 


EDITOR.  WRITER 


ICDITOR-WRITER-sSALESMAN  I'*, 
married,  healthy,  relocate.  Recognizeil 


Clip  and  mail! 


Himrd  government  major,  34.  8  ‘“I',  livestock  market  editor,  agricultural 

Twn’  newspaper-wire  service;  Heavy  writer.  Prefer  Chart  Areas  10,  II.  12. 


yeui’  newspaper-wire  service;  Heavy  *' 

stitehouse.  legislature,  judiciary,  inter-  *'-IL  Editor  &  [’ublisher. 

praiv*  New  York-national  politics.  z-i.ADt...  xih,.- 

hUir  Rdations.  radio  experience.  Box  rLORIDA  or  NEW  Yf 

301,  Editor  &  Publisher.  Editor-writer,  national  magazi 


FLORIDA  or  NEW  YORK 
Editor-writer,  national  magazine,  news- 
i>ai>er,  feature  syndicate,  36.  seeks  al- 
litxl  opportunity.  Might  invest.  Bo.x  425. 
Fklitor  &  Publisher. 


HAVE  PASSPORT,  WILL  TRAVEL 

To  Europe.  Want  permanent  job  or  *  KuDlisher. 

.  “'**'■  GENF-RAL  REPORTER.  30.  with  1 

*  years’  ex|>erienre  seeks  slot  on  metro- 

paM  exiierience.  Single,  29,  M.A.,  de-  |,olitan  daily.  Know  ivhotographv.  Also 

work,-d  on  ’opy  desk.  Vet.  B.S.  Will  re- 
ipoadent)  bwt  references.  AvailaWe  for  453  4  Publisher. 

Nfw  York  interview.  Box  315,  Editor 

*  Publisher.  j  JERSE’Y 

And  good  newspaiicrs.  Pd  like  to  go  on 

YOU  A  SPOT  AT  THE  TOP?  '‘w«U‘”to'’"co’‘ntinu.‘ 

1  A^ti^,  exj^riencrf,  young  ^itor  editing,  layouts,  planning.  Long  a  re- 
senior  editonai  j^  on  liorter.  8  years’  experience  all  daily, 

on  ni^eup,  layout,  photos.  j.School  grad.  Would  conaider  weekly. 
70'00»  P"  Age:  32.  Box  406,  Editor  &  Publisher. 

W,  Canadian  paper.  Directing  staff  of  ,  _  _ 

1  Beaver  for  work,  ideaa  to  bum.  I  MAGAZINE  EDITORS  —  Young  news- 
Dwijnded  here.  Prefer  competitive  pSa  pagier  reiwrter  would  like  to  help  edit 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ _ 

insertions. 

CLASSIFICATION:  . . . 


va.  Will  go  anywhere  for  right  posi- 
tioe.  Beet  references  available.  Box 
m.  Editor  &  Publisher. 


magazine.  Production,  layouts,  some 
writing,  etc.  College  graduate.  Box 
447,  Editor  &  Publisher. 


NEWSMAN  —  seeks  trade  magazine. 
nmirc-pDTXT  Hixmexn  1-  •  '  N”"'  "’(Cb  major  metroiiolitan  daily. 

Six  years’  writing,  reiiorting.  photo  ex- 

^  m  Southern  Ohio.  BA.  6  yeara  perience.  Box  439,  Editor  &  Publisher.  , 
wly  newspapers,  4  years  plant  editor  i 

I^poit  plant  where  P^ntly  j  PROBLEM  J-Grad.  31,  5  years’  on 
■WWed.  Sreks  challmge  in  railing  or  weeklies  and  in  consumer  and  industrial 
■M^al  relatioM.  Married’  family  38  ^.„py  ..Jitorial  spot  on  daily. 

Editor  and  Pub-  Discharge  from  service  February  2. 

_  SOLUTION- -Solid  prosiiect  from  daily 

in  CSiart  Areas  1,  2.  12.  preferably 
FLORIDA  based  writer-Photog-  coastal.  Box  428.  Editor  &  Publisher, 
"nneri  Freelance  Public  Relations  con-  ; 

m«Ua.  Box  2656  PPS,  Talla-  RELIGION  EDITOR.  Newsmagazine 
"•ce.  Florida.  experience.  4  years*  juvenile  editor. 

;  BA,  MA,  BD.  Layman,  .30.  Author  2 
PART  TIME  i  “(tult  current-event  books,  Macmillan. 

'  NEW  YORK  (JITY  Editor  &  Publisher,  Box  419. 

■'•7  eity  rram  work  for  advertising  REPORTER,  18  months’  exiierience. 
*•'!’  Seeking  return  to  Editorial.  '  dhart  Area  1  daily,  seeks  job  on  South- 
»»Mlable  after  6  p.m.  Prior  daily  ex-  ern  Chart  Area  1  daily.  Veteran.  26, 
i*v*o®e,  B.A.,  28,  married,  Manhattan  J-school,  SDX.  Box  411.  Editor  & 
'-blent.  Box  343,  Editor  St  Publisher.  PpHlsher. 
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Shop  Talk 

By  Robert  U.  Brown 


Chicago 

We  have  commented  fre¬ 
quently  that  there  should  be  a 
closer  liaison  between  newspaper 
news  and  editorial  jieople  with 
their  advertising  departments. 
The  i>eople  who  write  and  edit 
the  news  are  sometimes  inclined 
to  take  a  dim  view  of  adver¬ 
tising.  It  is  a  hangover  from 
the  days  when  editors  wouldn’t 
speak  to  ad  managers,  and  vice 
versa,  because  of  the  ivory  tower 
attitude  that  advertising  is  the 
commercial  side  of  the  business 
and  per  ne  there  must  lie  some¬ 
thing  wrong  with  it. 

Advertising  is  under  attack 
these  days  in  many  areas.  It  has 
lieen  for  some  time,  even  before 
the  TV  quiz  scandal.  The  latter 
episode  has  brought  not  only 
attacks  against  TV  advertising 
but  criticism  of  all  advertising. 
And  we  believe  it  is  going  to  get 
worse  with  newspaper  adver¬ 
tising  coming  in  for  its  share 
whether  it  is  warranted  or  not. 

For  that  reason,  we  believe 
it  is  important  that  newspapers 
editorially  and  in  their  news 
columns  do  not  add  to  the  con¬ 
fusion  by  enlarging  the  miscon¬ 
ceptions  about  advertising. 

*  *  * 

Fairfax  M.  Cone,  chairman  of 
the  executive  committee  of 
Foote,  Cone  &  Belding,  one  of 
our  largest  advertising  agencies, 
touched  on  this  subject  in  his 
talk  to  the  Newspaper  Adver¬ 
tising  Executives  Association 
here  this  week.  His  theme  was 
the  importance  of  weeding  out 
the  bad  apples  in  the  advertising 
barrel  which  damage  the  whole 
industry.  He  appealed  to  news¬ 
papers  to  be  more  careful  in 
their  reporting  of  advertising 
criticism  and  official  charges  so 
that  a  wrong  impression  is  not 
created.  He  did  not  urge  that 
such  news  be  suppressed. 

His  comments  quoted  here 
make  sense  to  us  and  we  hope 
will  also  to  newspajier  editors. 

“Editorially,  they  can  separ¬ 
ate  the  facts  from  the  allega¬ 
tions  and  they  can  discontinue 
the  lumping  of  advertising  and 
advertising  people  with  such 
utterly  diverse  operations  and 
operators  as  payola  for  illegiti¬ 
mate  song  plugging  and  the  an¬ 
tics  of  certain  disreputable  disc 
jockeys  and  other  parasites,’’  he 
said. 

“Just  now,  many  of  your 
papers,  too  many  of  your  papers, 
have  all  of  us  in  adv'ertising 
classified,  loosely  I  will  admit, 
but  classified  nevertheless,  as 
charlatans  and  pushers  of  a 
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deadly  kind  of  business  immoral¬ 
ity  that  we  our.selves  are  be¬ 
lieved  to  profess. 

“How  wrong  this  is,  you  know 
just  as  well  as  I  do,’’  he  told 
the  newspaper  admen,  “because 
we  are  all  of  us  in  business  to¬ 
gether  and  our  business  is  an 
oi>en  book. 

“Unfortunately,  almost  any¬ 
one’s  sins  are  more  exciting  than 
his  acts  of  virtue;  the  first  are 
irregular  and  off-pattem  and 
the  second  are  rarely  unusual 
or  dramatic.  And  advertisers 
and  advertising  are  much  the 
same.’’ 

Citing  an  example,  Mr.  Cone 
said  there  will  lie  a  meeting  in 
Washington  on  March  22  “where 
I  have  a  very  good  idea  that  an 
advertisement  whose  demonstra¬ 
tion  has  been  questionwl  by  the 
Federal  Trade  Commission  will 
prove  to  be  advertising  that  is 
truthful  in  every  resjiect. 

“The  thing  alxiut  this  that  is 
too  bad  is  that  the  case  has 
already  been  disix>sed  of  in  a 
.section  of  the  press,”  he  said. 

*  »  ♦ 

“On  last  Friday  morning, 
newspapers  all  over  America 
carried  the  story,  in  many  cases 
on  their  very  front  pages,  that 
four  large  U.  S.  advertisers  and 
their  advertising  agencies  were 
charged  by  the  FTC  with 
making  (and  here  I  quote  a  lead¬ 
ing  newspaper’s  big,  black  head) 
‘phony  TV  commercials.’ 

“One  of  the  advertisers  listed 
was  one  of  our  clients  and  one 
of  the  agencies  was  Foote,  Cone 
&  Belding. 

“And  what  do  you  supjxise  the 
complaint  was  under  that  ac¬ 
cusing  head? 

“It  said  that  the  demonstra¬ 
tion  used  in  our  commercials 
fails  to  prove  that  the  product 
will  be  effective  in  all  cases  and 
under  all  circumstances.  And 
that  was  all  it  said. 

“That  it  had  never  been  any¬ 
one’s  intention  to  make  a  uni¬ 
versal  claim  is  beside  the  point 
here.  The  FTC  thinks  we  did 
and  they  are  a  properly  consti¬ 
tuted  questioning  body,  set  up 
for  all  our  protection.  And  more 
power  to  them. 

“What  I  am  talking  about 
here  is  the  press;  your  press 
and  mine.  To  read  it,  and  I  am 
talking  about  the  responsible 
press — ^which  is  practically  all 
of  it — you  would  think  in  this 
instance  that  the  FTC  had  al¬ 
ready  held  a  hearing  and  found 
our  client  and  ourselves,  and  all 
the  other  people  cited,  guilty  of 
grave  crimes  against  the  public. 


‘  For  only  one  report  that  I 
have  .seen  mentioned  the  fact 
that  there  was  yet  to  be  a  hear¬ 
ing  and  that  the  FTC  complaint 
would  undoubtedly  be  strenuous¬ 
ly  argued  against  by  all  of  the 
defendants. 

“The  case  was  opened  and 
closed  in  one  day,  with  convic¬ 
tion  clearly  implied. 

“Not  to  think  that  this  was  a 
disservice  to  all  advertising  is 
not  to  think  at  all.” 

*  *  * 

We  have  not  had  an  oppor¬ 
tunity  to  research  the  charge 
Mr.  Cone  makes.  It  is  water  over 
the  dam  and  relatively  unim¬ 
portant  as  a  single  incident. 

But  it  does  serve  as  an  ex¬ 
ample  of  how  newspapers  can 
mislead  the  public  about  adver¬ 
tising  if  reporters  and  editors 
are  not  thoroughly  familiar  with 
advertising  and  its  current  prob¬ 
lems.  Such  things  are  rarely 
deliberate  and  we  doubt  that  this 
was  if  the  allegation  is  true. 
But  an  accumulation  of  such 
things  (even  though  they  con¬ 


cern  other  media)  can  worittn 
the  detriment  of  all  advertiwit 
and  therefore  to  newspapers. 

• 

Prod.  Mgr.  NuiikmI 

Omaha,  Nebr 
L.  H.  Mertes,  formerly  witt 
the  Chicago  Sun-Times,  has  bee 
named  production  manager 
the  Omaha  World- He  raid.  Fr- 
J.  Moyer,  formerly  of  the  P  ' 
laiul  Oregoyiinn,  has  lieen  namec 
comjx)sing  room  superintends 
• 

.4^aiii  Heads  Allieel 

Seattle,  Wast 
John  M.  McClelland  Jr.,  pi» 
Usher,  Longview  Daily  Nm 
was  reelected  president  of  th 
Allied  Daily  Newspapers 
Washington  at  annual  conve- 
tion  sessions  here.  Wilfred  r. 
Woods,  Wenatchee  World,  vice 
chairman,  and  other  board  meE 
bers  also  were  reelected.  !>• 
Selvidge,  secretary-inanage’ 
was  unable  to  attend  because  : 
illness. 
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RANGEMASTERS  make  ads  fast! 


This  is  the  one  machine  that’s  made  to  make  ads/ No  ideal  too,  for  headline-setting!)  And  with  Range- 

other  main  magazine  machine  can  set  the  big  black  master,  costly,  time-consuming  “cutting-in,”  under¬ 
type  you  can  get  from  a  LINOTYPE  RANGE-  pinning,  and  hand  distribution  are  eliminated. 

MASTER  MODEL  35!  That’s  because  no  other  ma-  Get  more  facts  about  the  one  machine  that  was 
chine  has  the  Rangemaster’s  giant  main  magazine  designed  jor  ad  work.  Your  Linotype  Production 

capacity.  You  set  ads  faster,  better,  more  economi-  Engineer  would  be  pleased  to  talk  with  you.  Or  write 

cally  because  you  have  a  wider  type  range  at  your  today  for  our  free,  illustrated  Rangemaster  Model  35 

fingertips.  Without  side  magazines,  Rangemaster  sets  booklet.  Mergenthaler  Linotype  Company,  29  Ryer- 

through  normal  36-  and  condensed  48-point.  (So  it’s  son  Street,  Brooklyn  5,  N.  Y.  ^  ^ 

(  •  LINOTYPE  •  j 

Headlines  in  36  point  Caledonia  Bold,  text  in  10  point  Corona;  set  on  a  Model  35  Rangemaster. 
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He  Makes  Mr.  Greeley  a  Piker 


That  old  admonition  to  “go  west,  young  man” 
suits  Scripps-Howard  correspondent  Albert  M. 
Colegrove  just  dandy.  Only  to  him,  "west”  some¬ 
times  means  following  the  sun  10,000  or  so  miles. 
His  home  base  is  San  Francisco  to  cover  “the  West.” 
But  when  his  experienced  nose  sniffs  a  hot  story 
breaking,  off  he  goes  to  Honolulu  ...  or  Hong  Kong 
...  or  up  to  Alaska  ...  or  down  into  Mexico. 

This  ex-paratrooper  and  OSS  agent  has  a  way  of 


ferreting  out  the  big  news— ranging  from  his  dis-  || 
closures  of  “gimmicks”  in  health  insurance  in  1954 
which  caused  national  reform  ...  to  his  recent  in¬ 
vestigation  of  foreign  aid  goof-ups  in  Viet  Nam, 
which  resulted  in  Congressional  investigation  to 
clean  up  this  $1  million  a  day  program. 

For  important  news  in  the  making,  read  Scripps- 
Howard’s  Colegrove— the  man  who  roams  “the 
West”  in  7-league  boots. 


There’s  only  one  COLEGROVE  . . .  and  he’s  strictly 

SCRIPPS-HOWARD 


NfW  YORK  .  Werld'T^isgnm  A  Th*  Sun  COLUMRUS CHiinn'Journal  DENVER  .  .  .  Rocky  Mountain  Nowt  EVANSVILLE . 

CLEVKANO . Prou  aNONNATI  .  .  .  Pott  t  TiiMi-Slar  BIRMINOHAM  .  .  .  Potl-HoroU  HOUSTON . 

nTTSaUROH . Prou  KENTUCKY  ....  Kontucky  •dilion  MEMPHIS . Prou-Scimitar  FORT  WORTH . 

INOIANAPOUS . riiMi  CincimMfi  Pott  A  Timot  Star  MEMPHIS  .  .  CommorcM  Appoal  ALMJQUERQUE . h 

SAN  FRANOSCO  .  .Nowi-CoJI  Su/Mn*  KNOXVILU Nowt-Sontinol  WASHINGTON . Nowt  EL  PASO . Honk 

*Affiliotod 

Oanaral  ARvartMnfl  Dopartwnt .  .  .  230  Park  Avanva.  Naw  Yark  CHy— Chkaia  San  FranoiMa  La*  Anpala*  DatraM  ClncinnaH  PkHadalphla  0 


